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RONNIE AND KIX, 

CONGRATULATIONS ON TEN YEARS OF 
"DREAMING AS BIG AS YOU WANT TO." 



Your friends at The RCA Label Group 
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Check 
Us Out! 



ITT 



New Billboard 
Design; Opinion 
Section Debuts 

See Page 14 



HOT SPOTS 



7 Rock-Soiid Metailica 
With a mid-week release, the 
rock icon's St. Anger sp\ts out 
the competition and tops The 
Billboard 200. 




19 3eyonce's Business 

Beyonce Knowles' solo bow — 
released ahead of schedule — 
is expected to be a summer 
blockbuster for the music biz. 




43 Down On Don 
With the Eagles' new single 
debuting exclusively at Best Buy, 
smaller merchants are accusing 
Don flenley of selling out. 
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TakingA Bite Of Apple 

Competitors Rushing Digital Services To Market 



JUNE 21, 2003 



BY BRIAN CARRITY 
and CHRIS MORRIS 

A month alter .Apple opened the doors to its 
digtal music .store, at least .'ieven media and 
technology powerhoii.se.'i have taken the start- 
ing blocks in the race to capture the PC market. 

Meanwhile. .Apple is looking to widen its offer- 
ings through deals with independent labels. 

Nhcrosoft. AOL. MTV. amazon.com. Yahoo. Roxio, 
and MusicMatch are among (he companies exploring 




pay-per-download services, according to sources. 

Each company has long expressed a desire to tap 
into the 99-cent digital singles business. 
^ But with Apple planning to bow a PC version 
of iTunes — perhaps by the end of the year — rivals 
of the computer maker are upping the .speed of 
development for their a la carte sen'ices. sources 
familiar with the companies say. 
They are attempting (o keep pace with 
Apple, which is now courting support for iTunes from 
(Continued on page 68) 



Bowie's 
Backl 

After A Long Hiatus, 
Rocker Ready To Tour 



BY RAY WADDELL 

David Bowie is poised to deliver a worldwide dose 
of Reality. 

In his most extensive trek in more than a decade. 
Bowie's A Reality world tour will begin Oct. 7 at 
the Forum in Copenhagen and hit Europe, the 
U.S.. Australia, and Japan before wrapping in 
March 20(14, Mlhoard has learned. 

An announcement is expected to her- 
ald the tour June 16. 

Bowie will play North America in 
December and January. Clear Channel 
(Continued ofrpage 69) ^ 
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MCA Braces 
For Merger 

With Geffen 

Layoffs Rock Staff, 
With More Possible 

BY MEUNDA NEWMAN 



LOS ANGKLES— As former MCA 
artist Tom Petty sang. "The waiting is 
the hardest part. " 

For up to 75 MCA staffers who were 
laid off June 9, the waiting is over. But 
with more firings and roster cuts pos- 
sible. Petty 's words should be echoing 
in the heads of 
MCA employees 
and artists as 
they await official 
word on the la- 
bel's merger with 
Geffen Records. 

Current Gef- 
fen president Jor- 
dan Schur is ex- 
pected lo run the combined entity. He 
replaces MCA president Jay Boberg, 
who left the label in mid-Januar\'. 

i don't have a clue what's going 
on. " admits Gar>' Kurfirst, manager of 
MCA rock act Live. "I haven't heard 
from Jordan. " 

"It's t(x> early to (ell the impact of all 
the.se changes." says Paul Nugent, 
manager of dewloping band SouthFM. 
whose MCA debut came out May 20. 
"We haven't talked to anyone at the 
new company yet, but we hope that 
ultimately we get to benefit from 
their decisions." 

The official announcement of the 
(Continued on page 68) 




ASCAP 

2003 

WINNERS 



SONGWRITER OF THE YEAR 

Timbaland - Winning Song Titles: 

"I Care 4 U" 
"More Than A Woman" 
"Oops (Oh My)" 
"Work It" 




AWARD WINNING 
R&B/HIP-HOP SONGS: 

'A Woman's Worth" by Alicia Keys 
Writers: Alicia Keys, Erika Rose 
Publishers: EMI Music Publishing, 
Lellow Productions, Inc., 
Phoenix Rose Music Publishing 

• 'Always On Time" 

by Ja Rule featuring Ashanti 

Writer: Seven 

"Anything" by Jahelm featuring Next 
Writers: R. L. Huggar, Kay Gee. 
Falonte Moore 

Publishers: Divine Mill Music, EMI 
Music Publishing, Famous Music Corp.. 
Lonte Music, Uh Oh Entertainment. 
Warner/Chappell Music, Inc. 

' "Baby" l)y Asiizifiii 

Writers: Ashanti, Chink Santana, 

Scarface 

Publishers: Famous Music Corp., N The 
Water Publishing, Inc., Pookietoots 
Publishing, Soldierz Touch, Universal 
hing Group 



" "Simeiflles" by Michael Jackson 
Writer: Andre Harris 

Publishers: Dirty Dre Music, Jat Cat Music 
Publishing, inc.. Universal Music 
Publishing Group 

ring 

Wrtters: Antolne Macon, Nelly 
Piftlislitrs: BMG Songs, Inc., EMI Music 
Publishing, Shack Suga Entertainment 

'Don't You Forget If by Glenn Levtis 
Writers: Glenn Lewis (SOCan), Andre Harris 
Publishers: Dirty Dre Music, Jat Cat Music 
Publishing, inc.. Universal Music 
Publishing Group, Warner/Chappell Music 
Canada. Ltd. (socan) 

"Gimme The Light" by Sean Paul 
Writers: Sean Paul. Troy "Troyton" Rami 
Publishers: Black Shadow Records, Inc., 
Dutty Rock Music, EMI Music Publishing 

• "Hnlfcrazy" by Musip 

Writers: Ivan Barlas, Carvin Hagglns, Musiq 

Publishers: Nivrac Tyke Music, 

Soul Child Music, Tetragrammaton Music, 

Touched by Jazz Music, 

Universal Music Publishing Group 



Hot In Herre" by Nelly 
Vtriter: Nelly 

Publisher: BMG Songs, Inc. 

• •/ Care 4 W by Aaliyah 

Writers: Missy "Misdemeanor" Elliott, 
Timbaland 

Publishers: Mass Confusion Productions, 
Virginia Beach Music, 
Vyamer/Chappeli Music, inc. 

• "( Love You" by Faith Evans 

Writers: Anthony Best, Mechalie Jamison 
Publishers: BMG Songs. Inc.. 
EMI Music Publishing, Gloria's Boys Music, 
Justin Combs Publishing. Still DIggin Music 

" •■/ Need A Girl (Part One)" 

by R Diddy featuring Usher & Loon 

Writers: Jack Knight. Loon, Lo Down 

Publishers: Dakoda House, Donceno Music 

Publishing, EMI Music Publishing, 

Hot Heat Music. Justin Combs Publishing 

• "/ Weed A Girl (Part Two)' by R Diddy & 
Ginuwine featuring Loon. Mario Winans 
& Tammy Ruggeri 

Writers: P. DMdy, Loon, Lo Down, Fiwik Romano 
Publishers: Donceno Music Publishing, EMI 
Music Publishing. Hot Heat Music, Jesse Jaye 
Music. Justin Combs Publishing 




• "Just A Friend 2002' by Mario 
Writers: Biz Markle, Warryn Campbell, 
John "Jubu" Smith 

Publishers: Cold Chlllin' Music, Dango 
Music, EMI Music Publishing, Nyrraw 
Music, Warner/Chappell Music. Inc. 

• "Lights, Camera. Action!" 
by Mr. Cheeks 

Writer: Mr. Cheeks 

Publishers: Mr. Cheeks Publishing, 

Universal Music Publishing Group 

• "Luv U Better' by LL Cool J 
Writers: Chad Hugo, LL Cool J 
Publishers: Chase Chad Music, 

EMI Music Publishing, LL Cool J Music, 
Sony/ATV Tunes, LLC 

"More Than A Woman " by Aaliyah 
Writers: Stephen "Static" Garrett, 
Timbaland 

Publishers: Black Fountain Music, 
EMI Music Publishing, Herbiliclous Music, 
Virginia Beach Music, Warner/Chappell 
Music, Inc. 

• "Oh Boy' ty Cavn'ron featuring 
Juelz Santana 

Writers: Just Blaze, Juelz Santana 
Publisher: F.O.B. Music Publishing 

"Oops iOh Myr by Tweet 

Writers: Missy "Misdemeanor" Elliott, 

Timbaland, Tweet 

Publishers: Fo Shawna Productions. Mass 
Confusion Productions, 
Virginia Beach Music, 
Warner/Chappell Music, Inc. 

• 'Pass The Courvoisier Part 11" by 
Busta Rhymes featuring P Diddy & Pharrell 
Writers: Chad Hugo, All Shaheed 
Muhammad, Mystikai, Q-TIp, 

Malik "Phlfe" Taylor 
Publislicrs: Chase Chad Music, 
EMI Music Publishing, 
Jazz Merchant Music, 
The Braids Publishing, 
Zomba Enterprises, Inc. 



TOP R&B/HIP-HOP SONG: 

* "Foolish" by Ashanti 
Writers: Ashanti, Bunny DeBarge, 
Mark DeBarge, Seven 
Publishers: EMI/Jobete Music Publishing, 
Pookietoots Publishing, 
Universal Music Publishing Group 



TOP RAP SONG: 

* "Hot In Herre" by Nelly 
Writer: Nelly 
Publislier: BMG Songs, Inc. 



THE ASCAP BROADCASTER LEGEND AWARD 

' Hal Jackson 




"Rock The Boat" by Aaliyah 
Writers: Stephen "Static" Garrett, 
Eric Seats, Rapture Stewart 
Publishers: Black Fountain Music. 
E Beats IVIusic, EMI Music Publishing, 
Herbiiiclous Music, Rap Tracks 
Publishing, Warner/Chappell Music, Inc. 

• "U Don't Have To Cair by Usher 
Writer: Chad Hugo 
Publishers: Chase Chad Music, 
EMI Music Publishing 

• "U Got It Bad" by Usher 
Writers: Jermaine DuprI, Usher 
Publishers: EMI Music Publishing, 
So So Oef Music, UR IV 

• 'What's Luv?' (From Juwanna Mann) 
by Fat Joe featuring Ashanti 
Writers: Big Pun, Chink Santana, 
Fat Joe, Terry Britten (PRS) 
Publishers: Famous Music Corp., 
Jelly's Jams. LLC Joseph Cartagena 
Music, Let Me Show You Music, Soldierz 
Touch, 

Warner/Chappell Music, Inc. 

TOP REGGAE ARTIST: 
Beenle Man 

OTHER REGGAE HONOREES: 

Shaggy 
Bob Martey 

UB40 v,^ 
Sean Paul 

AWARD WINNING RAP SONGS: 

• "Always On Time' 
by Ja Rule featuring Ashanti 
Writer: Seven 

• "Dilemma" 

by Nelly featuring Kelly Rowland 
Writers: Antolne Macon, Nelly 
Publishers: BMG Songs, inc., 
EMI Music Publishing. Shack Suga 
; Entertainment 



* 'Down 4 U" by Irv Gotti Presents 
The Inc. featuring Ashanti. Ja Rule. 
Charii Baltimore & Vita 

Writers: Ashanti, Chink Santana. Seven 
Publishers: Famous Music Corp.. 
Pookietoots Publishing, Soldierz Touch, 
Universal Music Publishing Group 

* "I Need A Ciil (Part One)' 

by P Diddy featuring Usher & Loon 
Writers: Jack Knight, Loon, Lo Down 
Publishers: Dakoda House, Donceno 
Music Publishing, 

EMI Music Publishing. Hot Heat Music, 
Justin Combs Publishing 

» "/ Weed A Girl (Part Two)" by P Diddy 
& Ginuwine featuring Loon. etc. 
Writers: P. Diddy, Loon, Lo Down, 
Frank Romano 

Publishers: Donceno Music Publishing, 
EMI Music Publishing, Hot Heat Music, 
Jesse Jaye Music, 
Justin Combs Publishing 

* "Lights. Camera. Action!" 
by Mr. Cheeks 

Writer: Mr. Cheeks 

Publishers: Mr. Cheeks Publishing. 

Universal Music Publishing Group 

* "Oh Boy" by Cam'ron featuring 
Juelz Santana 

Writers: Just Blaze, Juelz Santana 
Publisher: F.O.B. Muste Publishing 

* "Pass The Courvoisier Part II' 
by Busts Rhymes featuring P Diddy 
& Pharrell 

Writers: Chad Hugo. AM Shaheed 
Muhammad, Mystikal, Q-TIp, 
Malik "Phife" Taylor 
Publishers: Chase Chad Music, 
EMI Music Publishing. 
Jazz Merchant Music, 
The Braids Publishing, 
Zomba Enterprises, inc. 




• 'We Thuggin" by Fiat Joe featuring R Kelly 
Writer: Fat Joe 

Publishers: Jelly's Jams, LLC, 
Joseph Cartagena Music 

"Welcome To Atlanta" 
by Jermaine Dupri & Ludacris 
Writers: Jermaine Dupri, Jalil Hutchins, 
Ludacris, Christine Perren, 
Freddie Perren, Lawrence Smith 
Publishers: EMI Music Publishing, 
EMI/Jobete Music Publishing, 
Funk Groove Music Publishing, 
Ludacris Music Publishing, Inc., 
Shaniah Cymone Music. I 
Zomba Enterprises, Inc. I 

• "What's Luv?" (From Juwanna li/lann) I 
by Fat Joe featuring Ashanti 

Writers: Big Pun. Chink Santana, 
Fat Joe. Terry Britten iprs) 
Publishers: Famous Music Corp., 
Jelly's Jams, LLC 
Joseph Cartagena Music. 
Let Me Show You Music. 
Soldierz Touch, 
Warner/Chappell Music, Inc. 

• "Work It" 

by Missy "Misdemeanor' Elliott 
Writers: Missy "Misdemeanor" Elliott, 
Darryl "DMC ' McDaniels. 
Joseph "Run" Simmons. Timbaland 
Publishers: Mass Conhjsion 
Productions. Virginia Beach IVIusic, 
Warner/Chappell Music. Inc. 

TOP SOUNDTRACK 
SONG OF THE YEAR 

• 'What's Luv?' (From Juwanna Mann) 
by Fat Joe featunng Ashanti 
Writers: Big Pun, Chink Santana, 

Fat Joe, Terry Britten (PRS) 

Publishers: Famous Music Corp., Jelly's 

Jams. UC, 

Joseph Cartagena Music, 
Let Me Show You Music, 
Soldierz Touch, 
Warner/Chappeii Music, Inc. 



PUBLISHER 
OF THE YEAR 

EM! Music Publishing - 

Winning Song Titles: 

"A Woman's Woi-th" 
"Anything" 
"Dilemma" 
"Gimme The Light" 
"I Love You" 

"I Need A Girl (Part One)" 

"I Need A Girl (Part Two)" 

"Just A Friend 2002" 

"Luv U Better" 

"More Than A Woman " 

"Pass The Courvoisier Part II" 

"Rock The Boat" 

"U Don't Have To Call" 

"U Got It Bad" 

EMI / 

Jobete Music Publishing 

"Foolish " 

"Welcome To Atlanta" 



We're proud to salute 
these ASCAP member 
owners who have 
helped give us an 
80% plus share of the 
Rhythm and Soul 
Billboard charts. 
Congratulations! 

The 
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Billbcxad NO. 1 ON THE CHARTS 

ARTIST ALBUM PAGE 
■ ' THFBnijintPinBff 



St Anger 



ALISON KRAUSS + UNION STATION Live 



JOHN MELLENCAMP 



Trouble No More 



STACIE ORRICO 



LONE5TAR From There To Here: Greatest Hrls 



SOUNDTRACK Queer As Folk: The ThrrrI Season 



VARIOUS ABTISTS Chirrch S««n 01 Soul i lnl|lirMii« 





GILLIAN WELCH Soul Journey 











VARIOUS ARTISTS Vans Wsrpeil Tom 2003 Corrpilalion 



VARIOUS ARTISTS Vans Warped Tour 2m Compilalion 



RICKY MARTIN 



Almas Del Silencio 



SOUNDTRACK 



? Fast 2 Furious 



Puny Rock 



2 FasI 2 Furious 



SOUNDTRACK 



Bend It Liko Beckham 




JAWSZ OimwmK with the mmtl PHIWARMONK Vh P«ni 



JOSH GROBAN 


Josh Groban 


DAVID SANBORN 


timeaqain 


NORAH JONES 


Come Away With Me 


KIDZ BOP KIDS 


Kidz Bop 3 



MANNHEIM STEAM TOUER.'C.W. MCCALL American Spinl 
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Top of the News 

7 Reed Midem hopes a rate 
reduction will prevent lower 
attendance at the MIDEM 2004 
trade show. 

12 Two new studies suggest that 
the industry is neglecting adult 
consumers. 

Artists & Music 

19 The Beat Hollywood 
Records signs Polyphonic Spree 
to a multi-faceted deal that 
includes touring proceeds. 





2 1 The Classical Score: Jean- 
Yves Thibaudet performs exclu- 
sive Erili Satie pieces on the new 
Decca release The Complete Solo 
Piano Music 

22 Soundtracks: Sean "P. 
Dlddy" Combs relaunches Bad 
Boy Records with its inaugural 
soundtrack release. Bad Boys II. 
24 Touring: Fan Fair changes 
its name to the CMA Music Festi- 



val in an effort to attract a 
broader audience. 
26 R&B: Timbaland is honored 
as songwriter of the year at 
ASCAP's 16th annual Rhythm & 
Soul Music Awards. 
28 Beats & Rhymes: 
Creensieeves' Steven 'Lenity' 
Marsden discusses Sean Paul 
and Wayne Wonder's success 
with the singles he wrote. 
30 Latin Notas: Pau Dones 
gets positive with Jarabe 
de Palo's new Warner 
album, Bonito. 
34 Beat Box: Epic/Legacy 
releases Dead or Allvc's new 
album, Evolution — The Hits. 
36 Country: Texas oil company 
executives launch Wildcatter 
Records and sister attraction 
Wildcatter Ranch and Resort. 



46 Songwriters & Publishers: 

Patty Allen clarifies the terms of 
Music Sales Group's deal with 
the Kitty Anne Music Catalog. 
52 studio Monitor Using the 
equipment from Looking 
Class Studios, Tony Visconti 
gives T. Rex's Electric Warrior 
album an impressive surround- 
sound remix. 

Retail 

41 Beat Street uses the popu- 
larity it has gained as a shopping 
destination to launch its Beat 
Street Records label. 

42 The indies: The NARM 
Ciasslcal/lazz Issue Forum and 
the Blues Music Assn. will release 
their second CD blues sampler. 
Cet the Blues 2. 

44 Home Video: Coming 
Home Studios makes deals 
with labels for more efficient 
production and distribution 
of music DVD titles. 



Global 

47 A parliamentary declaration 
on piracy and counterfeiting is 
sent to the governments of all EU 
member states. 

49 Global Pulse: Paolo Conte 
is developing a U.S. fan base 
with the success of his latest 
album. Reveries. 



Latin Music 

6Pack 
ill i 



■ 




FOaOWSPACE32 



QUOTE OF THE WEEK 

6 When iTunes drops on Windows, 
It's all over. 9 

MIAN McNELUS. LAKESHOIK RECOflOS 
MGEM 



Programming 

55 Tuned In— Radio: What 
will be the fate of rival California 
rock stations KWOD and KRXQ, 
now that they both belong to 
Entercom? 

Features 

8 Martlet Walch 

25 Boxscoie 

39 Reviews & Previews 

48 Hits of the World 

53 Classifieds 

57 Behind the Bullets 

71 Update 

72 The Billboard BackBeat 



ARTIST & COMPANY INDEX 

(SICNinCANT MENTIONS IN THE NEWS) 



Artist Page(s) 

Beyonce 19 

Billy Joel 12 

Carlos Manuel 7 

Clay Aiken 57 

Dead or Alive 34 

Emmanuel 30 

Jarabe de Palo 30 

Jo-Carol Davidson 34 

Los Prisioneros 31 

Manolin 7 

Marty Stuart 24 

Metallica 57 

Orchestra Baobab 24 

Paolo Conte 49 

Polyphonic Spree 19 

Ruben Studdard 57 

Sean"R Diddy" Combs 22 

Sean Paul 28 

T. Rex 52 

Timbaland 26 

Type 0 Negative 20 

Wayne Wonder 28 



Company Page(s) 

America Online Inc 41 

Apple Computer Inc 68 

Arbitron Inc 30 

Bad Boy Records 22 

Beat Street Records 41 

Columbia Records Croup 19 

Coming Home Studios (CHS) 44 

EMI Recorded Music 47 

Entercom Communication Corp 55 

Four Bars Intertainment 46 

Hidden Beach Records Lie 26 

Koch Entertainment Distribution Lie 42 

Looking Class Studios 52 

Ministry of Sound 51 

Music Sales Croup Inc 46 

Pacifique Recording Studios 52 

Toshiba-EMI Ltd 50 

Universal Music & Video Distribution Inc. (UMVD) . .8, 43 

Universal Music International (UMI) 8 

Warner Music Croup 47 

Wildcatter Records 36 
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Muir Heads 
Revamped UMI 
eLabs Effort 



Upfronf 



'Hairspray' 
Holds Sway 




Over Tonys 



TOP OF THE NEWS 





n Cuban Defectors 
Face Hurdles 
To U.S. Success 



'Anger' Management 

Metallica Launches Pre-Emptive Strike Against Piracy Of New Set 



BY ED CHRrSTMAN 

NKVV YORK— Releasing an album in these days 
of rampant piracy is taking on all the charac- 
teristics of a military' campaign. 

Just ask Metallica's management team. 
While the band was cranking out its new St. 
Anger, the team was mapping out contingency 
plans and "rapid deployment" strategies in 
strictest secrecy. 



When a threat surfaced that inferior pirated 
copies of the album might make it to the Inter- 
net and cannibalize sales, they launched a pre- 
emptive strike. 

"In releasing this album, we tried to think of 
ever\' contingency so that if we had to roll it 
out early, we would be able to do a pretty good 
job," says Cliff Burnstein. co-president in the 
band's management company. Q-I'rime. who 
^Continued on page 



BY LEILA COBO 

MIAMI — When Cuban salsa star Car- 
los Manuel I'runeda — who goes by 
Carlos Manuel — made up his mind 
to detect from Cuba, he phoned his 
col league and countA'man Manohn 
in Miami. 

.\nd lie said. " 'Hey bro. I'm following 
in TOur footsteps,' " Manoh'n recalls. 

Here in the U.S.. both artists are 
seeking to further their careers. But 
it s a tough path, even with the 
precedent of major succe.ss in Cuba. 

Manoli'n defected from Cuba IS 
months ago. t'niil his departure, he 
was arguably (he island's biggest 
young .salsa star. 

With Manolin gone. Carlos Manuel y 
su Clan t(K)k over, with their d\'namic 
mix of limba. hip-hop and salsii. accen- 
tuated by choreographed moves from 
sexy singer/dancers. 

Thirty-year-old Carlos Manuel 
played a concert June 5 at Mexico 
City's Hard K(K:k Cafe and during the 
following weekend, crossed the bor- 
der into the U.S. He wa.s released by 
immigration agenUs June 11. 




URLOS MANUEL 



WTiile Manolin left for what he calls 
"per.s<)nal and political rea.sons." Car- 
los Manuel .says he left primarily for 
professional reasons, looking for the 
kind of worldwide success that's hard 
to find in the confines of Cuba. 

"This is happening, first and fore- 
most, for my career. " Carlos Manuel 
says, speaking from a cell phone on 
(Ctmlimied on puQf 70) 



A LOOK AHEAD 



Vandross Set For Best Sales Week 



BY GEOFF MAYRELD 

LOS ANCELES-Luther Vandross' 
album Dance Willi .Vy Father ap- 
pears destined for a first week at or 
above :i(m.(m units. 

A start that large would more than 
double the singer's be.sl Nielsen 
.Sound.Scan week, achieved when his 
I debut opened with 135.IKK) copies in 
June 2(101. A tally that large would 
also give the H&B cr(H)ner a shot al 
the No. I slot on The Hillboard 2(1(1. 
depending on what .sort of slide Metal- 
lica's Si. .Anger has in its second week. 

The Metallica album tops the cur- 
rent chart at 4 18.000 copies during a 
four-day .selling windcAV {.see slor>'. tliis 
page, and fK'er tile Counter page 57). 
.■\dwrtising scheduled for Metallica's 
original June 10 arrival could .soften 



the band's second-week slide. 

Radiohead's Hail to the Thief \s also 
due for a loud start: Retailers' first-day 
numbers promise a launch in the 
range of 200.000-2.50.000. 

Vandross. felled by a stroke .April 
16. ha.s been unable to pnxnole the 
album's release. But his mother, 
Mar>' Vandross, has filled in on the 
media circuit. 

Two singles from .American Idol 
loom large, as second-season run- 
ner-up Clay .-Mken (KCA) and winner 
liuben Studdard (J) can each .sur- 
pass 200.000. with the former hav- 
ing a shot at a 300.000-pIus week 
(see Singles Minded, page .571. 
Aiken's migh( be (he first single to 
surpass 300.000 copies since Brandy 
& .Monica's "The Boy Is Mine" start- 
ed with 329.000 in 



MIDEM Drops 2004 Rates 

Organizer Adapts To State Of The Industry 



BY GORDON MASSON 

LONDON— Reacting to the financial 
difficulties facing the music indus- 
tr\'. Reed Midem is drastically cut- 
ting its prices for the MIDEM 2004 
music trade show. 

Scheduled for Jan. 25-29 in Cannes. 
France. MIDEM 2004 is slashing its 
attendance fees by 41% to .500 euros 
(S.5H5) for anwne who registers before 
Oct. 31. 2003. 

Additionally. MidemNet (Jan. 241 
attendees are being offered a .33'Ki 
reduced rate of 210 euros (S246) if 
they register before the same date, 
while prices for exhibitor stands and 
advertising have been frozen at 
2003 rates. 

"Everybody wants to be at MIDEM 
and recognizes the iin|X)rtance of being 
there." Reed Midem CEO Paul Zilk 



says. "But life is tough, .so we have to 
make sure that people can afford it." 

The promotion is part of Reed 
Midem's drive to at best maintain the 
number of delegates and exhibitors 
at its trade shows. The company's 
annual exhibitions in Cannes cover a 




number of different industries. 
Including TV, interactive content, 
education, and real estate. 

Zilk siiys the music part of the pro- 
gram "is definitely the hardest-hit of all 
the sectors in our portfolio." 

He cites two reasons for the dra- 
matic price cut. "firstly, the MIDE.M 
team has spent a lot of time talking to 
our clients over the last few months. 
I'eople are feeling pain, so clearly we 
haw a responsibilit\' to make sure that 
MIDEM fiLs the means of our clienLs 
in a difficult year 

" Secondly, the market is expen- 
sive for small companies and indi- 
viduals, and we want to make it pos- 
sible for more of them to join in." 
Zilk continues. 

Beyond the rate reduction. Zilk is 
also tackling associated cost and serv- 
ice Issues surrounding MIDEM. 
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UMVD Nearly Doubles Latin Share 



BY LEILA COBO 

MI.WI— The leading U.S. distribu- 
tion company has never been more 
than an also-ran for Latin music, 
placing dead last in U.S. market 
share as recently as three years ago. 
Not anymore. 

Universal Music & Video Distrib- 
ution'.s (UMVD) .share of the l^tin 
marketplace has nearly doubled in a 
year, from 18.8% in first-quarter 
2(102 to 32.5% in first-quarter 2003, 
according to Niel.sen SoundScan. 

That vaulLs il to No. 1 from No. 3. 
leaving behind longtime market 
leader Sony Music. And last month, 
for the week ending May 11, UMVl) 
achieved a 40.38% market share, the 
largest ever in Latin on a weekly basis, 
according to Nielsen SoundScan. 

UMVD's quantum leap is largely 
the result of the distribution deal 
Inked with the Univision Music 
Group (UMG) and its Ponovisa and 
Disa labels. 

But the numbers also reflect a 
fundamental change in the way 
Latin music is .sold in the U.S.: Il is 
shifting from Latin mom-and-pops 




to ma.ss merchants. And they indi- 
cate a heightened awareness of the 
importance of allocating resources 
specifically to the Latin marketplace. 

"IManyl accounts are targeting 
Latin product as a growth area." says 
Harry Fox, Warner Music l^tina VP 
of sales. "They know, they follow the 



trends, they follow the population 
growth, and they realize that there's 
an opportunity there to capture that 
Latin consumer." 

FIERCE COMPETITION 

But because Latin is a niche mar- 
ket, the competition to get product 
into major accounts is ferocious. 

"It's like any niche label." says 
Gregg Vickers, VP of sales for KMI 
Latin USA, which is distributed by 
EMI Music Marketing (EM.MI. 

"We have to struggle against the 
Britney Spearses of the world. You 
have to have a story to sell, not only 
to the distribution people but to the 
accounts. As a Latin label, we have 
to take the responsibility of exciting 
the customer and KMM. " 

EMM also saw its distribution 
market share rise to 1 1.3% for first- 
quarter 2003, from 9.2% for the 
same quarter last year. 

But if the competition to get into 
stores is stiff for the majors, who 
have clout, it's even tougher for 
indies. As a result, many smaller 
labels who used to sell well on their 
own have recently signed major dis- 



UMI Rethinks Online Plans 

Reorganized ELabs, Apple To Team In Europe 



BY CORDON MASSON 

LONDON — The time for talking about online music 
is over. 

Universal Music International (UMll believes that now 
is the time to start delivering promised online revenue 
streams in Europe through a reorganized eLabs and to 
work with Apple on a European iTunes Music Store. 

The company is merging Universal Mobile and the 
Universal Music eLabs efforts out- 
side of North America to form a new 
division. New Technologies & Media. 

The division is headed by Boyd 
Muir, UMI's London-based execu- 
tive VP/CI'O. He reports to Jorgen 
Larsen. UMI chairman/CEO. 

ELabs was established to develop 
new business opportunities and 
digital delivery .systems for record- 
ed music. But, Muir says. "eLabs 
will now be about implementation 
rather than strategizing." 

Muir says his priorities are to 
help establish a viable, legitimate 
online music service in Europe — 
"Apple being the favorite at the 
moment" — and to continue devel- 
oping anti-piracy measures. 

"Universal Mobile is not only 
generating revenues but is generating cash and prof- 
its, primarily through ring tones and messaging," 
Muir says. Universal Mobile produces and distrib- 
utes such music services as voicemail, short mes- 
sage services, video streaming, and downloads for 
mobile phones. 

UMI is working with Apple on plans to roll out the 
Apple iTunes Music Store service in Europe. 

Apple is keen to do this as soon as possible. But 




with some of the issues that need to be addressed, it 
probably won't happen before the start of 2004. 

"We're still trying to help (Applej understand 
rights issues." Muir .says. "For example. Universal 
can have the rights for an artist in the U.S. but not 
have the rights for [that artist] in Germany." 

But such issues as the lack of a music publishing 
agreement in Europe should not prevent legitimate 
online music services from launching. "Money can 
be reserved pending an eventual 
settlement of the terms between 
the publishers and the record com- 
panies," Muir says. 

When it comes to piracy, he 
notes: "The key words are 'educate' 
and 'litigate.' We will educate to 
begin with, but if we struggle to get 
any traction, we'll have to look at 
some of the major offenders and see 
what we can do through litigation. 

"For instance." Muir continues, 
"we've been asking companies that 
advertise on Kazaa if they realized 
what kind of material their name 
was appearing beside. We've had a 
very favorable response, because a 
lot of companies just let an agency 
handle their advertising, so they 
don't realize what is going on." 
The New Technologies & Media restructure means 
that Cedric Ponsot, president/CEO of Universal Mobile, 
now reports to Muir. Barney Wragg, Universal Music 
eLabs VP, takes on a broader role for eLabs' interna- 
tional operations, a.ssuming the responsibilities of Ian 
Moss, VP of e-commerce, who is leaving UMI to 
become a partner at Terra Firma Management. Wragg 
reports to Muir and to Larry Kenswil. eLabs president 
for Universal Music Group in the U.S. 



tribution deals to increase their sales 
and visibility in the U.S. and Puerto 
Rican marketplace. 

In the past six months, for exam- 
ple, EMI has signed deals with sev- 
eral indies — including Max Mex, 
Aries, Puerto Rico's Gogo Music, and 
Vene Music — and expects to see 
market-share gains by the end of 
this quarter. 

And UMVD's explosion, of course, 
can be directly traced to its UMG/ 
Fonovisa/Disa deals, as well as to dis- 
tribution agreements with smaller 
indies like Puerto Rico's VI Music, 
which specializes in Latin rap and 
reggaeton. 

"Latin was a tremendous growth 
opportunity for us." says Gustavo 
Lopez. UMVD VP of Latin sales and 



marketing. Equally important. 
UMVT) has been able to accommo- 
date its new product thanks to an 
expanded Latin department. That 
enables it to operate independently 
from the labels it represents. 

MAKING LATIN A PRIORnY 

Some seven years ago, the com- 
pany assigned Utin product to Latin 
music "specialists " wnthin its domes- 
tic distribution system, as opposed 
to simply piling Latin product on 
lop of everything else a general sales 
rep had to pitch. 

Designating latin reps within the 
distribution system, Lopez says. 
" plays a factor in this ongoing effort 
to grow the [Latinj business at the 
IConlinued on page 70) 



Market Watch 

A Weekly National Music Sales Report 











2002 2003 




Total 


2B1,066,000 256,134.000 


(•>8.9%l 


Albums 


274,912.000 252,042,000 


(• -8.3%) 


Singles 


6,154,000 4.092,000 


I- -33.5%) 


YEAR-TO-DATE SALES BY ALBUM FORMAT 


2002 2003 


CD 


259,452.000 242,923,000 


(•->6.4%| 


Cassette 


14,788,000 8,326,000 


(• -43.7%) 


Other 


672.000 793,000 


(o1B.0%) 


OVERALL UNIT SALES 


This Week 


10,677.000 This Week 2002 


11,742.000 


tasi Week 


10.581.000 Change 


•-■9.1% 


Change 


-0.9% 






ALBUM SALES 




This Week 


10,486.000 This Week 2002 


11,560.000 


Last Week 


10.392.000 Change 


"9.3% 


Change 


<:>0.9% 




SINGLES SALES 


This Week 


191,000 This Week 2002 


182.000 


Last Week 


189,000 Change 


04.9% 


Change 


o\.\<% 




YEAR-TO-DATE ALBUM SALES BY STORE TYPE 


2002 2003 


Chain 


141.609,000 128,942,000 


(•-•8.9%) 


Independent 


36,386,000 28,814,000 


('>20.8%) 


Mass Merchant 


87,487,000 84,501,000 


('>3,4%| 


Nontraditional 


9.430.000 9.780,000 


(-3.8%) 


YEAR-TO-OATE ALBUM SALES BY STORE LOCALE 


2002 2003 


City 


64,042,000 57,142.000 


( •10.8%) 


Suburb 


113,357X100 106,572,000 


I •6.0%) 



Rural 

ROUNDED BGUflES 



97.513X100 



88,328,000 



(- -9.4%) 



FOR WEEK ENDING ™n 



CoflvOedlTom a nanonsi sample of retal sore antlrach sales repoitscolened. compiled, an) prok^ IC 
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GAVIN DEGRAW 

'Willi Ihe Inlensily lija hluesy-cmoiwr. DeGraw's 
iirlglml sungs emke lim Morrison or early Bitty 
Jorl." Tiiiif Qui \t « ^iirk 
"Ills Imiiesi l olce hus a r<«/'r lunl liirb eilge llnil 
liuiltcs yuti /rtif ('(crr it on! Iw .slug-'' trlUh." 

- ViHajie Voicfi 
Gavin DcGraw, ihe artist Time Qui New York 
called an "Electrifyins live performer destined 
for stardom ", is a truly stirring artist and 
musician. 

Dcbul Album, Charie l. In Slore» Inly ZZ. 



KINGS OF LEON 

Vie \exl \>(ii e-IO Ju Uiilcli. .Veil arllsls ir*o iriti 
maltp your uortd a belter plfu-e in JIHil. " 

Rollins Slone 
llH- \MCIIol Usi >m.l. somellilHg aslomsbtug." 

\ME 

Combine bluesv rock & roll, Southern boogie 
and Sixties-sty le garage and you get Kings of 
Ixon. From Tennessee, these three young 
bn>thers and their cousin are carving out a 
remarkable bu:: around the world. The 
band's first full-length album, Yo uth And 
Young Manhood , arrives injulj; 



LONGWAVE 

"Tlie SIniitgvst things liernis. itn-ks autt spins 
inehilit'S in nays lesser bands contd merely bo/te 
la acbiete" Alternatiu- Pre-ss. 

ion Bands You Need To Know 

New York riK'kers fresh off the road with The 
Kaveonettes on the CMJ/M lA' 2 .Advanced 
Warning Tour continue on the road all sununcr. : 



HOTWIRE 

"The Soulbem (Alifomia qmrtet can lure fma o/ 
the I ines as easily as fans of tJeflones and 
Qnlcttsand" Metal t:dj;e 
On Hotvvire's full-length major-label debut 
The Routine , those life-changing influences 
from these long-time friends coalesce into 
something musically new. The Routine's doien 
songs mark the debut of a voung band with old 
souls and a fresh sound. Hotwire appear on 
OZZFEST all summer long. 
In Sto res Now! 



AND COMING THIS FALL...ALICIA KEYS, WYCLEF, ROD STEWART, ANGIE STONE, 



CHRISTINA AGUILERA 

■fOI R STAKS - This is Ibe album Ibal iilll truly 
smlaln Agullera s career!" NA HjST 

Christina A;:uil(.-ni K nieaningfullv defininf; the 
sound of her generation. With 23 milLon alhiims 
and singles sold uoHdwide, 5 Grammy Awards, 
and 5 Top 40 #ls to dale, Christina is a truly lop 
ranking; international star. Her new album 
Stripped is already mulli'platinum, and her third 
single 'Fighter' is a big hit. This month Christina 
goes on tour with Justin Timhcrlake for what is 
the musl-see show uf the year. 
I n Steft» Now! 



FOO FIGHTERS 

"Tbe beat hm Hgtiten album. There's a new 
urgency to tbemr ■ Spin 

'T/«'v got ilinni to making their best album, a re rv 
Ws timi (if trium/ih." Kolliiit! Stone 

.Absolutely one of the world's best rock bands. 
The Foo Fighters' new album has sold over 
2 million copies worldwide. The album's finil 
single 'Mi Mv Life' was #1 on die .Modem RiK-k 
chart for 12 straight weeks! With the second 
single 'Times like The^*', the band is continuing 
its domination of the rock landscape. 
In St0K» Now! 



MY MORNING JACKET 

"Americti's best neu bund" - NMF. 

This Louisv ille, Kentucky quintet is perhaps 

the most acclaimed new group to emerge from 

MId-.'Vmerica in the past two vears. 

On their third full-length album and ATO/RCA 

debut, My Morning Jacket brings us more of 

the beautifully classic, yet artistically progressive 

sound that garnered them their deserving 

reputation as one of today's most exciting new 

acts — on record and on stage. 

In Stortt AutuM 19. 



t ; BVSTn KHVMfS ^ 

BUSTA^ 

IT AIN TSAfENOMORE... 

BUSTA RHYMES 

"This is Busta's best icorl:. making him tbe Greatest 
Sbim in Rap. • • ' • - Blender 

Busta Rhymes unleashed his latest arsenal. 
It .Ain't Safe No More , leading with the 
explosive hit "Make It Clap," which spawned 
die supcr-remi.v with Scan Paul and Spliff Star. 
Now, Busta brings the heat to a new level with 
the run-awav smash "I Know What Vou Want" 
featuring Mariah Carev. exploding cvcrw^hcrc! 



Jli. 4— 1— I — 



TYRESE 

•Bntlim line recommendation: Go for Ibe Tyrese 
album!" People Muf£ityine 

Tyrcse's debut album on J Records is about to 
be certified Platinum! The first single, "How 
Vou Gonna .Act Like That" hit *1 on the 
Urban charts. With the sizzling second single 
"Signs of Love Makin , ' and his starring movie 
blockbuster 2 Fast 2 Furious . Tyrcse's star 
continues to soar. 
In Slorei Wow! 



CASSIDY 

".(/; / can say is tbe man is tbe future! He irlll not 
lose because al his age. be already gots the game 
figured out!" ■ R. Kelh 

This lyrical heavyweight has a rep that would 
rival that of a champion new prize fighter. 
Hailing from Phillv, Cassidy is the latest release 
from Swizz Beatz' Full Surface Records and he's 
taking over the streets .AND radio this Summer! 
In S>or (5 Fall 2003. 



MAROON 9 

l lie perfect blend of melody C- grit. Manmn 5 is 
one of Ibe best hands to come along." ■ John >laver 

They've now scanned 100,000 albums and are 
climbing fast. Their live shows "are already 
legendary"! NY Post). The Kind creates explosive 
songs. With hits like "Harder To Breathe", 
'This Love", and "She Will Be Loved" to come, 
the sky is the limit! 

In StorMNgw! 



heavier ^^^^^^^^^H 

HEATHER HEADLEY 

"It's time to make rtmm for Miss lleatlrer lleadley. 
tile latest, greatest, ob-sii-cotil singer of soul, 
lleadley is a one of a kind talent, she is the real 
thingr Billhoard 

•n>elieslK&HKeconloftl>eyeai'' CNN Inlenialional 
"4 shoic-stoppiug star" - lliv New York l imes 

This debut album is already Gold and it's 
won Heather the Soul Train Music Award 
nomination for Best R&B/Soul New Artist. 
In Stores Now! I 



SHELLS 



SHELLS 

Sliells is the newest, bottesl. mulba A*® ««/ 
there. He Is another J Records rap sai'iorr 

■ funk MiLsler Flex. Hot 97. NYC 

Shells could give any New Yorker chills on 
the middle of July. .A Harlem native, he won 
The Sourte magazine's unsigned hype contcsL 
With collahos under his belt from Mario to 
Funk Master Flex to Carl Th()mas, he is 
positioned to be the next one to watch. 
Injtores Fall 2001 



KELLY CLARKSON 

"J'his is a icin beneath lier wings! Her range Is 
atresome: in a dozen tracks, slie owns Pop. R&B. 
Cmtntry and Gospel. .Uiierica was right to idol-ize 
berr ■ Entertainment >>eek l> 
1/ last! Kelly Clartson 's album Thankful does fnsl 
what it needs to do. Site tackles erery genre of 
music Hith plenty to thrillr Billboard 

Kcllv Clarkson's Thankliil became the #1 
album in the L .S. with JOO.OOO copies sold its 
first week. .Now platinum. Than kful is still 
soaring w ith top of the chart sales. 
In Stores Now ! 



AMERICAN IDOL 

SEASON 1 - 

ALL TIIME CLASSIC AMERICAN 



Amcrii jii liliil Season 2 features classic 
.American love songs performed by the 1 1 
finalists. VMiilc only one singer can be crowned 
an .American Idol, all 1 1 tracks here show- the 
star p<mer of these voung performers. The 
compilation album also features group 
performances of the Burt Bacharach classic 
'What The World Needs .Now Is Love' and the 
«l hit single 'God Bless The USA'. 
In Slorei Wow! 



PRETTY TONY 

"Pretty Tony is Tilt StXT mViGlnr- iai:K Hha 

Putting Arkansas on the map this young singer, 
songwriter, rapper and musician is unlike any 
artist vou'xe e\er seen or heard. The buzz gels 
louder every day! 
In Stores Fall 2003, 




EVE 6, THE CALLING, VERTICAL HORIZON and THE STROKES records 



nal 



Ulrtront 




Hairsprufi stars Har\'ey Kicrstein 
and Marissa Jarct VVinokur 
Cflehrate their lead acting Tony 
Awards. (I'tioto: Diniitriiis 
I KamhoiirisAVirelmaSe) ^ 



NEWSL/N£.... 



THE WEEK IN BRIEF 



SONY NASHVIU£ CUTS ROSTER: New' Sony Music Nashville president John 
Grady has cut in half the combined artist roster of the company's four 
imprints: Columbia. Epic, Monument, and Lucky Dog. Eleven artists have 
been dropped, including Pam Tillis. Mark Chesnutt, BlackHawk, Tammy 
Cochran, Billy Oilman, Michael Peterson, and comedian Cledus T, Judd. Also 
gone are Brad Martin, Clint Daniels, Little Big Town, and Wynn Varble. The 
combined Sony artist roster now includes only 1 1 signed artists, along with 
a handful of development deals. Those remaining are Mary Chapin Carpen- 
ter, Travis Tritt, Montgomery Gentry, Patty Loveless, Marty Stuart. Dixie 
Chicks, Charlie Robison, the Derailers, and newcomers Buddy Jewell and 
Colt Prather. New to the roster is Rodney Crowell. niYlUS SMRK 

KOPPELMAN COUNSELS JACKSON: Charles Koppelman has signed on as an 

advisor to Michael Jackmn on music and business matters. TSc chairman/CEO 
of CAK Entertainment tells Billboard he continues "to be actively involved" 
in seeking acquisition targets, and "it's certainly possible" that Jackson's music 
publishing holdings could play a role in any deals he might pursue. Koppel- 
man is seen as a potential buyer for major-label assets that could be sold as the 
industry consolidates. Jackson's holdings include a stake in Sony/ATV Music 
Publishing, home to the Beatles catalog. Jackson may have releases on the 
market by year's end, according to a statement "I am sure our work togeth- 
er will break new ground," the singer says in the release. MATIKEW BENZ 

GERSH'S STRUMMER TAKING SHAPE: Details have emerged about Strum- 
mer Recordings, the Universal-distributed label run by former Capitol presi- 
dent Gary Gersh that was first announced last year (Billhoard Bulletin, March 
19, 2002). Strummer is being 100% funded by Universal Records and is based 
in Beverly Hills, Calif., according to a source. The label is in the process of 
appointing staffers. Strummer's first release, due June 24, is the debut effort 
from the Mars Volta, De-Loused in the Comatorium. The label has also signed 
New York act the Rapture, which will release a set in the fall, produced by DFA 
(Primal Scream, Radio 4). TOOD MARTENS 

PIRACY CAUCUS FORMED IN HOUSE: Thirty-seven bipartisan members of 
the House of Representatives will become members of a new bipartisan 
Congressional Caucus on Intellectual Property Promotion and Piracy Pre- 
vention. The role of the informal group, to form June 17, will be to create 
a forum for intellectual property rights issues and educate other mem- 
bers of Congress and staff about intellectual property rights. The caucus 
will work and consult with administration officials, intellectual property 
holders, and consumer groups. Bia HOLLAND 



'Hairspra/ Sweeps Tonys 



BY CARLA HAY 

NEW YORK— Wff/raprai/i s^veep of the 
2003 Tony Awards highlighted Broad- 
way's current passion for contemporary 
pop music and pop culture. 

Hairspray. which was inspired by 
the sounds of 1960s pop, won eight 
awards, including best musical and best 
original score. 

CBS aired the U.S. telecast of the 
.57th annual ceremony, which was held 
June 8 at Radio Cit>' Music Hall. 

Billy Joel opened the show with a 
live performance of "New York State of 
Mind" in the heart of Times Square. 

Joel, along with Stuart Malina. won 
the best orchestrations award for 
Mam' Out. the musical based on Joel's 
hits. That show also won the best cho- 
reography award for TWyla Tharp. 

Backstage at the awards show, Joel 
talked about the dance-oriented iVo(7>7 ' 
Out, which has a live band onstage and 
does not follow the traditional musical 
format of having narrative dialogue. 

"It's opened up the potential to do 
different kinds of musicals, which is 
a good thing because it will stimulate 
talented people to create different 



genres," Joel said. 

Joel's next project may keep him in 
the theater Heisworkingonascript that 
he's been "kicking arourxi for a couple 
of years. I haven't finished all the loose 
ends. I need a writer's writer — a real pro- 
fessional — to work with me on it" 

Movin'Out begins a U.S. tour in 
February 20O4. 

Hairspray is based on the 1988 John 
Waters movie of the same name. The 
musical also will launch a U.S. tour 
next year 

Harvey Fierstein — whose role as a 
woman in Hairspray earned him the 
Tony for best performance by a leading 
actor in a musical — said that he 
jumped at the chance to do the show. 

"Playing a woman is different from 
playing a drag queen, " Fierstein quipped. 

Hairspray songwriters Marc Shaim- 
an and Scott Wittman shared the Tony 
Award for best original score. 

On writing the music for Hair- 
spray, Shaiman said, "It just poured 
out of us, because we are those people 
in Hairspray." 

Shaiman added that he and Wittman 
are developing a musical of Steven Spiel- 
berg's hit film Catch Me If You Can. 



Other musicals winning two Tonys 
wereNine — TheMusiail (best revival of 
a musical and best featured actress in a 
musical for Jane Krakowski) and Im 
Boheme (best lighting design and best 
scenic design). 

Hip-hop mogul Russell Simmons 
won a Tony (best special theatrical 
event) iox Russell Sirrmions' Def Poet- 
ry Jam on Broadway, a spoken-word 
production he co-produced. 

'The success of the show speaks to 
the diversity on Broadway," Simmons 
said backstage. 

According to the League of Ameri- 
can Theatres and Producers, Broad- 
way's 2002-2003 season set a box-office 
revenue record of more than $705 mil- 
lion, up 9.8% from the previous season. 

Hugh Jackman hosted the 2003 
Tony Awards show. The telecast earned 
a 5.4 rating^ share (7.86 million U.S. 
viewers), according to Nielsen Media 
Research. The ratings took a slight dip 
from the 2002 Tony Awards show, 
which had a 5.6 rating/9 share (7,98 
million U.S. viewers). 

For a complete list of winners, log 
on to billboard, com/bb/awards/ 
index.jsp. 



Studies Urge Targeting Adults 



BY MATTHEW BENZ 
and BRIAN GARRITY 

NEW YORK— TWo recent studies offer 
further evidence that the music indus- 
try is losing sight of older consumers. 

First-quarter music sales fell 10% in 
the U.S. compared with last year. But 
sales were 16% lower among 36- to 50- 
year-olds, according to data from mar- 
ket-research firm NPD Intellect 

NPD gathered the data from an 
average of 2,000 music transactions 
that it surveys weekly and uses to make 
projections for the entire country older 
than the age of 13. 

Others have warned in recent years 
that the music industry is neglecting 




the over-30 market, which accounted 
for 56% of U.S. music sales last year, 
according to the Recording Industry 



Assn. of America (RIAA). NPD suggests 
that it is more important than ever for 
the music industry to refocus, 

"Near-term population growth 
trends should stand as a warning to the 
industry to reach out to older buyers, 
because the core teen and college mar- 
ket population is not expected to grow 
over the next five years," NPD VP Russ 
Crupnick said in a statement 

To generate business from those 35 
and older, NPD says the industry 
should promote legacy acts, designate 
sections in stores for "adult" con- 
sumers, and create targeted market- 
ing campaigns for those ages, 

NPD's research suggests that as 
(Continued on page 69) 



Glastonbury Evades Extinction 

But Organizers Insist There Is Room For Improvement 



BY LARS BRANDLE 

LONDON — The headliners at this year's Glastonbury 
festival are proof of the annual U.K. event's continuing 
international stature. 

Yet its organizers insist they are anything but com- 
placent. While tickets for the June 27-29 festival sold 
out in record-breaking time, the event came perilously 
close to derailing. 

And were it not for a "marathon" meeting with local 
council members earlier this year to secure a second 
license application, Glastonbury may well have been con- 
signed to history. 



But it survived, with aims of reaching greater heights 
than at any time since its inception in 1970. 

One notable initiative that organizers are consider- 
ing introducing for 2004 is a priority ticket system, set 
up for those fans who were unable to get tickets for Glas- 
tonbury 2003. 

"We may haw sold the tickets this >'ear. but we haw got 
to entertain the crmvd, and we've got to give the crowd 
a great festival — and we haven't done that yet," says 
Melvin Benn, managing director of Mean Fiddler Music 
Group, the giant U.K. music festival and venue promot- 
er in charge of Glastonbury's operational management 
(Continued on page 691 
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ITACTS 



REGISTRATION i GROUP DISCOUNTS 

Kelly Peppers 646.654.4643, kpeppersSbillboanl.ciiiil 

AWARDS SHOW i PERFORMANCES 

Michele Jacangelo 646.654.4660. bbevents@billboanl.com 

SPONSORSHIPS 

Cebele Marquez 646.654.4648. cmarquez@blllboaril.coin 
Jobnna Jobnson 646.654.4707, ijohnson@billboani.com 

AMERICAN URBAN RADIO NETWORK 

Andy Anderson 212.883.2117, aanderson@auni.coni 

HOTEL ^ 
T)ie Roney Palace 305.604.1000 
Make your reservations before 7/15 the 
to receive discounted room rate of SI59! ^f. 



2003 AWARDS 
SHOWRNALISTS 
ANNOUNCED 

FOR COMPUTE UST 
BtlliB0ARDEVENTS.COM 




QHIL^^^.*J S% AMERICAN URBAN 
DlllDOQrO "^^DO NETWORKS 



AUERICAH URBAN RADIO KWORKS NA TIONAL COVERABE TO 

OVER 450 RADIO STATIONS 



rage imlulles on-site artist ii 
'aily emt reaps, and elemt 



NEW FOR 2003 . . . 

THE LIVING LEGENDS FOUNDATION MENTORING SESSION 

A session designed to escalate the professional development of artists, 
writers and producers. This exciting session will allow participants one 
on one access to the best in the music industry. 

BROADCASTING FROM THE CONFERENCE 

AURN s entertainment shows. USA Music Magazine witi' 
Host JOHN MONDS Hollywood Live with TANYA HART am 
Siiperlams Survey. 

PLUS . . . 

AURN will conduct a six-week National Radio Promotion that will bring 
lucky listeners and their guests to the Conference and Awards show. 
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for more info & to register: www.biliboardevents.com or call 646.654.4660 
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Billboard Enters New Phase 



When the marketplace speaks, it's 
usually a good Idea to listen. 
We've been doing a lot of listen- 
ing lately — to our readers, our advertis- 
ing customers, and a number of top peo- 
ple in the music industry. 

Some of the fruits of those discussions 
are the page you are reading now and the 
adjoining commentary page, which are 
being reintroduced after a long hiatus. 

This week. Don Passman, one of the 
industry's top legal minds, offers some 
insights into the controver.sy surround- 
ing digital music. It's critical to have a 
forum for such viewpoints, especially 
given everything that's happening these 
days in music, from rampant piracy and 
the industry's sales meltdown to the 
brouhaha over the Dixie Chicks. A con- 
structive dialogue is the best way to 
solve problems. 

As the industry's newspaper, we are 
uniquely positioned to provide that 
forum, and we intend to take that role 
very seriously. But that's just one of the 
suggestions we're acting on. 

We also learned from our readers that 
they expect us to be a key provider of 
continuous, up-to-the-minute news and 



information. And they want us to provide 
analytical tools that help them better 
understand the challenges they face. 

Our customers said they need us to 
provide a critical link to the marketplace. 
They realize how important it is to have 
their message delivered efficiently to 
decision-makers. No other publication 
reaches them with quite the same level 
of credibility as Billboard. 



Consider this week's 
issue the starting point 
for a grand, industry- 
wide dialogue. 



Our commitment to those ends is 
reflected most visibly in the redesign of 
this week's issue. We wanted to capture 
all of the color and creativity that makes 
our dynamic industry unique. But that's 
just the tip of the iceberg. 

We have extensively reorganized Bill- 
board internally to ensure that it 
remains the source of industry informa- 
tion into the 21st century. Under Presi- 
dent and Publisher John Kilcullen, Bill- 



board, Billboard Bulletin, billboard.com, 
our special publications, our chart opera- 
tions, and Airplay Monitor have been 
consolidated and renamed the Billboard 
Information Group (BIG). 

Editor in chief Keith Girard will over- 
see all content for BIG platforms. Ken 
Schlager will serve as executive editor 
reporting to Girard, and Billboard manag- 
ing editor Michael Ellis will become asso- 
ciate publisher He'll oversee Billboard 
charts. Billboard Directories, the Billboard 
Information Network, Billboard Books, an 
expanded Billboard Cafe, and other special 
administrative duties under Kilcullen. 
Geoff Mayfield will continue as director of 
charts and adds senior analyst duties. 

The goal of the reorganization is to 
deliver breaking news, analysis, in-depth 
reporting, special reports, and timely 
data to our readers. Going forward, we 
intend to bring applied business intelli- 
gence to the marketplace. So consider 
this week's issue the starting point for a 
grand, industry-wide dialogue. 

We look forward to a robust, construc- 
tive debate — because, in the final analy- 
sis, we all have one thing in common: a 
great passion for music. 



Docs something make you )ump and slHMit? Write a letter to tlie editor! Send submissions to KelMi CIranI, EdHoi'^n-Chlcf, Billboard, 770 Broadway. 
6th Floor, New York, N.Y.. 10003, or by e-mail to lencrs@blllboard.com. Include name, title, address, and phone number for vcrHkation purposes. 
I.etters should be condse and may be edited for length or content. Names can be withheld, if requested, at the discretion of the editor. 
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1^— ^"^—^ Opinion 

Demand for music has never been stronger, even if it's going out the hack door . . . 

The Digital Tunnel Will Yield Light 



It's 1979. The music industry is 
in the toilet. Kids are putting 
their time and money into 
arcade games. Home taping is 
ripping off the music business. 
The U.S. economy is wobbly. 
Everyone's predicting the end of 
the world. 

Sounds familiar? To quote Yogi 
Berra. it's "deja vu all over again." 

There's no doubt that the cur- 
rent storm of digital piracy is 
unlike anything we've ever seen. 
But when it's harnessed for the 

forces of good instead 

of evil, 1 think it's going 
to make things better 
than ever. 

1 may be in the minori- 
ty on this, because a lot 
of people think it's never 
going to recover. And it's 
true that the major 
record companies are 
having a hard time turn- 
ing their gigantic ships. 
They've built massive 
infrastructures around the tradi- 
tional CD retail business, which is 
suffering badly. It's also become so 
expensive to market records — 
among independent promotion, 
"price and positioning " at retail, 
videos, and so on — that it's hard to 
make a profit. 

On the other hand, demand for 
music has never been stronger — 
even if it's going out the back door 
instead of the front. And because 
marketing a mainstream record is 
so expensive, there are opportuni- 
ties for independents to grow up 
in the cracks. Independents can 
make money selling relatively 
small numbers and can develop 



more off-center, interesting music, 
which is the kind of music that 
can break through and revitalize 
the biz. 

The specific way out of this mess 
isn't yet clear. But I think the 
broad strokes are: 

1. Make piracy more difficult. 
This is a leapfrog game, as the 
hackers and security geeks see who 
can out-techno each other; and 

2. Maybe give people something 
online that they'd actually like. 

The results of the .^pple down- 



Taking 
Issue 

By Don Passman 




loading site are encouraging, but 
they're also skewed. Apple users 
can't use most of the peer-to-peer 
programs, and Apple users tend to 
be older. In fact, if you look at the 
music they're downloading, it's 
clearly adult-oriented. 

On the other hand, this is also 
good news. The music industry 
tends to lop you off as soon as 
you get into your 20s. So maybe 
the new world will bring back the 
old folks. 

At the moment, artists and com- 
panies are still figuring out what 
kinds of deals to make with each 
other. Which is exactly what's sup- 
posed to happen when there's a 



tectonic shift in the industry — as 
when CDs and cassettes first 
showed up. With the introduction 
of any new technology, there's 
always a period where nobody 
understands the economics, and 
one side or the other ends up dis- 
advantaged: historically, it's been 
the artists. 

But the reality is that nobody 
is doing very well at the mo- 
ment. Online earnings are mini- 
mal, and new technologies are 
expensive until they become 
established enough to reduce the 
prices. But as time moves along, 
we'll find a balance. 

Here's what's happening currently: 

• Record companies are of 
course taking all rights in the digi- 
tal space, as they know this will he 
an important — if not the most 
important — exploitation in the 
future. But what they pay for these 
rights varies considerably. 

• Old-fashioned CD royalties 
are computed by paying the artist 
a percentage (anywhere from 
12%-20%. depending on 
bargaining power), with 
most in the range of 
13%-16%ofthe sug- 
gested retail list price. Before 
applying the percentage to the 
retail price, companies deduct a 
packaging deduction (2.'>% for 
CDs), a "configuration deduction" 
(meaning they take off another 
15% to 20% because it's a CD and 
not a cassette. Cassettes haven't 
meant anything for the past few 
years, but this is a convenient 
way to pay the artist less), and 
another 15% for "free goods" that 
don't exist 



• For digital downloads, some 
companies are taking the artist's 
royalty and applying it against the 
price paid by the consumer for the 
download, less a packaging deduc- 
tion, a configuration deduction, 
and free goods. In other words, 
they're treating it just like a sale 
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through a store, using the price 
paid by the consumer as the sug- 
gested retail list price. 

• But a few companies are pay- 
ing the full CD royalty — with no 
configuration reduction — and 
applying it against the consumer 
price without any packaging 
deduction or free goods. This 
makes a substantial difference in 
how much an artist gets. In fact, it 



could be 50%i or more than the 
other way of computing royalties. 

Another change on the horizon 
is a surge in the single track busi- 
ness. In other words, rather than 
having to buy an album, you can 
just buy the tracks you like. While 
a lot of people moan about this, I 
don't think it's such a bad thing. 
I'lie nuisic business in the '50s and 
'()0s was a singles business as well 
as an album business. And it 
shouldn't make much difference 
whether you sell 100 single tracks 
or III albums, as long as your bot- 
tom line is in black ink. 

Single tracks have another 
advantage. Artists don't have to 
wait until they collect 12 or 14 
songs before releasing product: 
they can put out two or three at a 
time. Just because we haven't 
done it that way doesn't mean it 
won't work. 

Back 111 the big picture. I think 
we're in for a painful short term, 
but the forced changes will make 
for a healthy long term. It's easy to 
look good when you're suc- 

. cessful — you can 

throw money at 
problems and not 
really feel It. 
But when there's a downturn, 
you have to figure out how to do it 
smarter. So while the digital age is 
disruptive, it's just one of the 
cycles you have to endure in any 
business — the music biz in partic- 
ular — before things get rosy again. 

Don Passman is a leading music 
industry attorney and author of 
the book All You Need to Know 
About the Music Business. 
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Award Shows ignore Producers Far Too Often 



Heaven knows we don't really 
need yet another awards show on 
TV. But there is one 
vital segment of our 
industry whose mem- 
bers are, for the most 
part, left out in the 
cold. I'm referring to 
record producers. 

Sure, the Grammy 
folks honor producers 
of current and recent 
recordings, and occa- 
sionally, lifetime 
achievement awards 
are given by the 
National Academy of Recording 
Arts and Sciences, the Rock & 




Roll Hall of Fame, and the 
Rhythm & Blues Foundation. 

But I'm talking 
about a whole host of 
legendary gentlemen 
without whom many 
milestone recordings 
would probably never 
have sounded so bril- 
liant from the day 
that they were com- 
mitted to waxl 

A few producers 
spring immediately 
to mind . . , 
Allen Toussaint, 
who not only produced count- 
less New Orleans hits but also 



played on most of them. 

Richard Barrett, whose 
steady hand guided not only 
Frankie Lymon & the 
Teenagers to stardom but also 
the Three Degrees and Little 
Anthony & the Imperials. 

Luther Dixon, the mastermind 
behind those unforgettable hits 
by the Shirelles. 

Bobby Robinsion, the King of 
Fire & Fury Records, who gave 
us both "Kansas City" by Wilbert 
Harrison and "The Sky Is Crying" 
by Elmore James. 

As Willie Tee said at Earl 
King's funeral: "One of the 
things we have to do is find a 



better way to give flowers to 
our legends before they pass." 

A Record Producers Hall of 
Fame would be a way to draw 
attention to a vital group of cre- 
ative folks whose work could be 
assessed and studied by a new 
generation of music lovers. 

Alan Warner 
Senior VP, catalog promotion 
EMI Musk Publishing 
Los Angeles 

Making A Case 
For Jewel Boxes 

Seems like almost all new 



releases are being shipped in 
Digipaks instead of jewel cases. 
Since when did consumers ask 
for this change? 

Jewel cases work; they've done 
so for 20 years now! As someone 
who owns well over 1.000 CDs. I 
can tell you 1 hate Digipaks! 

Note to record companies: 
Changing a hard case to a flimsy 
one and keeping prices high 
doesn't encourage me to buy 
new or remastered CDs. Listen 
to consumers like me who want 
to do the right thing by not 
pirating. 

Kevin Grossman 
Fremont, Calif. 
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Some Artists 
Made Music. 
Sam Cooke 
Made History. 

Nearly 40 years after his last record, Sam Cooke 
continues to influence generation after generation. 

From gospel to new wave, from rockers to rappers, nearly every form of popular music today bears the unmistakable 
imprint of the legendary Sam Cooke. The infectious melodies, the smooth styling, and of course, that incredible voice. Now 
the legend that is Sam Cooke lives again on DVD and hybrid Super Audio Compact Discs™ using DSD™ technology. 



AIN'T THAT GOOD 
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Ain't That Good News 

• The first of his Tracey Records imprint 

■ Restored and remastered Hybrid SACD 

• Available for the first time on compact disc 

• 12 tracks 
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Portrait of a Legend 

* New greatest hits compilation 

■ Restored and remastered Hybrid SACD 

• 30 tracks plus... 



SAM 
COOKE 
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LEGEND DVD 

• Extended version of the critically-acclaimed 
VH-1 Sam Cooke Legends 

• Over two hours of additional interviews with 
Aretha Franklin. Bobby Womack. Lou Rawls, 
Lloyd Price, Lou Adier. L.C. Cooke and more! 

• Featuring rare and never-before-seen 
performance clips, TV footage and family photos 



Sam Cooke Live at the Copa 
■ Restored and remastered in 5.1 Surround 
Sound Stereo • Hybrid Multichannel SACD 
• 12 tracks 



j /ccgp movtn an 

Keep Movin' On 

• Restored and remastered Hybrid SACD 
Repackaged • 22 tracks including 
"A CHANGE IS GONNA COME" 



Coming December 2003 
Sam Cooke's SAR Records Story 



In Stores June 17th 

SACD and DSO are trademarks 3 h If P H 
of Sony and Philips. QUllljlU 
www.abkco.com © 2003 ABKCO Records 
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LATIN MUSIC 6 PACK 4 



Billboard s Latin Music 6-Pack #4 focuses on the hottest sub genre of Latin Music. ..Regional Mexican. 
We cover everything from up-and-coming groups to nev/ marketing strategies. Plus we report on how 
managers are working as their own promoters including doing their own tours! Don't miss a beaL..call 
today! 

Issue date: july 19 • ad close: june 23 

Gene Smith 646.654.4616 • gsmith@billboard.com 



TOURING QUARTERLY #3 



SBS 20TH ANNIVERSARY 



ASIA PACIFIC QUARTERLY 3 



Billboard previews the annual lAAM 
(International Association of Assembly 
Managers) meeting, reports on mid-year 
touring trends, and features the Billboard 
Boxscore chart recaps. Don't miss your 
opportunity to advertise in the issue 
everyone will be reading for the latest in 
touring trends! Bonus distribution at 
lAAM Conference & Trade Show. 

issue date: july 26 
ad close: june 30 

Lee Ann Photoglo 6 1 5.32 1 .4294 
i;iphotoglo@billboard.com 



Billboard throws a fiesta in honor of 
the 20th anniversary of Spanish 
Broadcasting System. We take a jour- 
nalistic review of the past two decades 
and look towards the promising 
future of Spanish Broadcasting System 
in this special tribute. RSVP today for 
your congratulatory ad! 

issue date: july 26 
ad close: june 30 

Gene Smith 646.654.46 1 6 

g5mith@billboard.com 



Billboard covers the latest in artist 
development strategies at retail and 
radio, features regional artist devel- 
opment profiles from the dominant 
independent music companies in key 
markets, and reports on sales and 
market data for each of the top 
Asian music markets. Call today! 
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p. Diddy's Bad 
Boy Records 
is back 



Hollywood Goes 
On Signing Spree 



HoII>^^•ood Records has signed the 
24-meniber Polyphoiiic Spree (PSI 
for North America in a muitifacetcd 
deal that includes a piece of the 
band's touring proceeds. 

For the uninitiated. PS is the 
brainchild of former THpfiing Daisy 
leader Tun DeUughter. The 2' 2- 
year-old ensemble, clad in white 



The 
Beat 



By Melinda Newman 

nrinewman@blHboard.com 



robes with bright colors at the bot- 
tom, performs uplifting melodies 
replete with orchestral arrange- 
ments. Part Magical Mystery Tour, 
part Up With People, part 7esus 



Christ Superstar. PS is best experi- 
enced live at one of the many out- 
door festivals the outfit will play this 
summer, including England's Clas- 
tonbur>' Festival: Bonnaroo in Man- 
chester. Tenn.: and the Austin Cit>' 
Limits Festival in Austin. 

Given the act's strong attraction as 
a live draw and its unproven radio 
appeal in these formu- 
laic times. Hollywood 
Records' deal made 
sease to DeLaughter. 

'I didn't have any 
hesitation about giving 
up touring money be- 
cause I knew if we were 
going to continue to 
let our live show flour- 
ish, we needed help." 
DeLaughter says. 

He adds that the 

Hollywood contract is 
structured so that PS's masters even- 
tually revert back to the group. 

For Bob Cavallo, chairman of Hol- 
lywood parent Buena Vista Music 

(Continued on page 21) 





Crazy About Beyonce 

Columbia Pushes Album Date Ahead By Two Weeks 



POLYPHONIC SPREE 




BY RASHAUN HALL 

With lead single "Craz>' in Ixnt" tak- 
ing off at radio and video outlets. 

Columbia Records has 
decided to jump tlie gun 
for Btivnce's highly antici- 
pated solo debut. 

.Now due June 24. the 
multifaccled superstar's 
Dangerously in Lore 
(Music W'orld/Columbia) 
was rushed forward 
from its previous July 8 
release date. 
"We're really ju.st re- 
sponding to the market." Columbia 
Records president Will Botwin says. 
"We went with tfic intention 
of putting out the album 
on July 8 . . . [but] the 



way radio — at all formats — has jumped 
all owr this thing changed that. 

"We were also concerned with the 
threat of the album getting leaked" to the 
Internet. Botwin admits. "We moved it 
up a couple of weeks with the idea that 
wviuld not only have a great first week 
of sales, but a great follav-up week." 

Last is.sue. the single, featuring Jay- 
Z, cracked The Billboard Hot lOO's top 
10 at No. 8. The single is currently • 
No. 7 on that chart and No. 5 on Hot } 
R&B/Hip-Hop Singles & Tracks. 

"I always thought it was an incred- j 
ible song." Beyonc^ says. "1 wasn't sure| 
that people were going to understand H 
because it was so different — it c 
sound like anything else . 

(Conlinuedc 
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Music 



BYainsTATTnjs 

BROOKLYN, N.Y.— When TVpe 0 Neg- 
ative's fifth studio album. Life Is Killing 
Me (Roadmnner), hits the streets June 
17, fronlman Peter Steele is ready for 
people to start complaining. 

The bassistAxicalist/songwriter pre- 
dicts a backlash from the not-so-radio- 
friendly album track i Like Goils. " The 
rapid-fire tirade is a treatise on his 
unbudging heterosexual orientation 
that contains outrageously politically 
incorrect lyrics. 

But the PC state of mind is what 
Steele wmls to bash — not homosexu- 
ality or any particular individual. 

"The song was poking fun at PC. 1 
did this because 1 can't wait to see what 
happens," he admits. "To my knowl- 
edge, I did no wrong. I use the word 
■queer' because I'm a heterosexual. Isn't 
it .sexist that only a homosexual can use 
the word 'queer' but a heterosexual 
can't? Shouldn't both be wrong'^ Or 
both be right? " 

Steele sums up "Coils" as "a stu- 
pid sociological experiment. If we are 
all equal, and we have freedom of 
speech, what does it fucking matter 
what we say?" 

What TVpe 0 Negative has to say — 
and its admittedly warped way of 
expressing it — matters to its fans. The 
doom-laden metal act has returned 
with more poignant compositions that 
are at times morbid, amusing, fright- 
ening, or the three combined, which is 
what their following loves, 

DARK THOUGHTS 

Infidelity, death, and depression are 
among the dreary subjects the band 
has .set to music. 'The group comprises 
Steele, keyboardist Josh Silver, drum- 
mer Johnny Kelly, and guitarist Kenny 
Hickey. 

As its lyricist, Steele takes an 
unflinching look at whatever .sorrows 
are blackening his heart and pours them 
into his words. (Steele is published by 
Roadblock Music/ Pyromantic Publish- 
ing, care of BMC Songs |ASCAP|.) 

This time, Steele focuses on themes 
of betrayal and revenge — in ", , , A Dish 
Best Served Coldly" — as well as vent- 
ing his opinion on managed health 
care and coming to terms with the 
mortality of one's parents (the title 
track and "Nettie"). 





Type 0 Negative's 
'Life' Style 

Song On Act's Fifth Set Pokes Fun At Political Correctness 



"Life Is Killing Me" is a reflection on 
Steele's late father, whom he insists 
would haw lived longer if he had bet- 
ter medical care. 

"I really don't like doctors, because 
they're suppo-sed to take the Hippo- 
cratic oath— which I call the hypocrit- 
ical oath — and everything, as usual, 
just comes down to money," Steele 
explains. 

"Sometimes I feel like older people are 
being kept alive just to increase a physi- 
cian s income. I really can t understand 
why we can so easily euthanise beautiful 
creatures like cats and dogs, but we keep 
the scum of the earth, mainly human 
beings, alive and in pain." 

Musically, the uptempo beat and 
anthemic chorus on "Goils" will 
remind listeners of "Unsuccessfully 



Coping With the Natural Beauty of Infi- 
delity" from the band's 1991 debut. 
Slow, Deep and Hani. 

(The song is a likely reason why 
Steele thinks "Goils " will irritate peo- 
ple, "Unsuccessfully" gave voice to a 
man berating his lover after he dis- 
covered that she was unfaithful. He 
says it was based on a painful real-life 
experience. Critics thought it was 
misogynistic.) 

On Life, fans will recognize the goth- 
ic elements that permeated 1994 s 
Bloody Kisses. The heavily layered 
sound and eerie atmospheres invoked 
on 1 996's October Itiat are also present 

Silver, who a>-produced the album 
with Steele, says the new set is vastly 
different from the previous studio 
album, 1999's World Coming Down. 



"That was a much more stark, real- 
istic album," Silver observes. "I hate to 
use the word "fun," because it pains me 
to do so, but for lack of a better term, it 
is a slightly more fun album, more 
eclectic. Bloody Kisses-type of thing. " 

But TVpe 0 Negative doesn't enter 
the studio intending to explore a par- 
ticular musical focal point. 

Silver says, 'Everything changes 
right up until the final moment — 
including the final moment half the 
time — and I wouldn't want to limit it to 
.some kind of preconcciwd notion that 
could be better or could es^en be worse. 
1 don't think it's feir to restrict a pnx'ess 
that just flows naturally." 

CRACKING THE CHARTS 

Airplay has been limited for TVpe 0 



Negative. The Bloody Kisses songs 
'Christian Woman " and "Black No, 1 
(Little Miss Scare-All)" garnered sig- 
nificant play on college radio and late- 
night metal shows. They helped the 
album become TVpe 0 Negative's best- 
selling .set to date. According to Nielsen 
SoundScan, Bloody Kisses has moved 
864,000 copies. October Rust has sold 
402,000. 

"Everything Dies" from World Com- 
ing Down peaked at No. 37 on the Bill- 
board Mainstream Rock Tracks chart. 
Berond that. T^^pe 0 Negative's gloomy 
melodies and blunt lyrics have not got- 
ten much play on monitored stations. 

But that may be changing. "I Don't 
Wanna Be Me " went to active rock, 
metal, and specialty formats in May. 
Now, Billboard sister publication Air- 
play Monitor lists it as No. 38 on its 
.•\ctivc Rock chart. 

According to Bob Johnsen, Roadrun- 
ner .senior director of marketing, sever- 
al large-market .stations have added the 
track. They include active rock WAAF 
Boston and WCCC I lartford. Conn., and 
modem rock KTBZ Houston. 

"We are so pumped with the new 
material that we committed to a radio 
campaign to work the first single," 
Johnsen says. "We're going to work it to 
rock radio stations nationwide." A video 
is also being shot for the song. 

The Internet print advertising, and 
price-and-positioning programs will 
play a part in marketing Life. One 
incentive the label is using to generate 
eariy sales is rewarding consumers who 
pre-order the CD at such New York- 
area retailers as Vintage Vinyl and 
Looney Tunes with a ticket to an invi- 
tation-only Type 0 Negative show 
Friday, June 13 at Nevv York's CBGB. 

Type 0 Negative is racked by major 
retailers, but independently mvned out- 
lets are also vital to its sales. 

"In the New York area, you have two 
of the most important mom-and-pop 
(stores] in the country: you have Vin- 
tage Vinyl and you have Looney Tbnes. 
and that level of store is key for this 
band, " John,sen observes, noting tliat 
given its strong underground follow- 
ing, .secondao' markets are almost like 
primaries for the act 

A headlining tour in Europe will run 
June 19-July 11. The group then kicks 
off a 14-date U.S. trek July 25 at the 
Worchester (Mass. I Palladium. 



Crazy About 
Beyonce 

Continued from page 19 

great song and people get it I guess they 
were happy to hear something fresh." 

As one-third of platinum-plus trio 
Destiny's Child. Beyonce is no stranger 
to the top of the charts. The group's last 
studio set Survivor, debuted atop both 
the Top R&B/Hip-Hop Albums chart 
and The Billboard 200 in 2001 («///- 
Aoan/, May 19, 2001). 

The group announced in late 2001 



that it would take a break so that each 
member could pursue .solo projects. 
Michelle Williams and Kelly Rowland 
released their solo debuts in 20O2. 

""It's something we all had to do," 
Beyonce says. ""You get to a point where 
you depend on .someone for so much 
for so long, and you need to grow and 
leam about yourself and make mistakes 
on your own. It's part of becoming an 
adult. I'm happy that I got to write 
songs firom my heart ... I was able to 
express myself as a young woman, as an 
individual, and as a solo artist" 

While Rowland and Williams achieved 
success with their .st )1() sets, expectatioas 
are sky-high for Beyonce's album. "Des- 
tiny's Child is the biggest female-based 



vocal group in the world," Bot^^'in saj's. 
""We sold 9 million albums around the 
world on the last studio album, so com- 
ing into this soto project expectations for 
exceptional success and creativity are 
there. She's always been identified as the 
leader of the group, so the most pressure 
has been on her to deliver a record that is 
great and to have success out of the box." 

Beyonce .says she ""really tried not to 
think about those expectations. 

" It affects your performance when 
you're thinking about other people. 
Some days, it got a little hard ... I won- 
dered if people would understand it and 
like it. 1 also wanted to make sure that 
Ithis album) shms'ed my growth \'ocal- 
ly and as a writer. But when I went into 



the studio ... I just vibed and did what- 
ever I felt. Once 1 finished, then 1 
thought about all that otiier stuff." 

Beyonce is a spokeswoman for 
LOreal and Pepsi. The singer's endorse- 
ment deal with Pepsi will play a crucial 
role in promoting Dangerously in Love. 

Pepsi is featuring ""Crazy in Love'" in 
its Pepsi First Tliste campaign. Beyonce 
and her music will also be featured in 
future Pepsi TV commercials. Sony's 
electronics division has also teamed 
with Columbia to offer a 45-second 
videoclip on all Sony Vaio computers 
and Sony Clie handheld PDAs, which 
will lead consumers to the Sony Web 
site to purchase her album. 

Beyonce has also made a name for 



herself in Hollywood. The singer made 
her feature-film debut last summer in 
Austin Powers in Goldmember. For her 
next role, Be^wnce will play a singer in 
Paramount Films' The Fighting Temp- 
tations with Cuba Gooding Jr 

Sony Music president Don lenner 
believes that Dangerously may be a 
defining moment in Beyonce's career. 

" I don't think there is anyone else 
in Beyonce's league at the moment." 
he says. "Emerging from a hugely suc- 
cessful group like Destiny's Child is 
never easy, but the overwhelmingly 
positive response to Beyonce's solo 
music, combined with a blossoming 
acting career, clearly shows that she is 
a tnie superstar." 
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Pianist Revives 
Rare Satie Pieces 



Much critical praise was lavished 
upon The Magic of Satie, perfonncr 
Jean-YVes Thibaudet's September 
2002 Decca release devoted to the 
perennially popular piano music of 
eccentric French composer Erik 
Satie. So it may come as a surprise to 
learn that the elegant pianist had 
long rebuffed the label's requests to 
record such a recital. 

"What they wanted to do was one 
CD with all the popular Satie stuff. " 
Thitiaudet recalls. "I said that I could 
do it. of course, but it didn't interest 
me very much. It 



minutes of music that is recorded for 
the first time, including some of his 
strongest and most wonderful 
pieces." 

Some of the vvwks that Thibaudet 
performs here, such as the ne\vly dis- 
covered Senenth Gnossierme. were 
actually hidden in plain sight, partial- 
ly incorporated into other composi- 
tions and only identified through 
Satie's own correspondence with 
publishers and peers. 

As Thibaudet trawled through 
Satie's languorous dreamscapes and 
puckish miniatures at length, his 



would be a very 
commercial proj- 
ect, and I didn't 
see the need to do 
it" 

Decca coun- 
tered with a 
proposition that 
caught 

Thibaudet's fancy; 
They asked him 
to record Satie's 
complete key- 
board oem're. On June 10. the label 
issued the resulting set. The Com- 
plete Solo Piano Music, u+iich con- 
sists of five discs for the price of three. 

The challenge proved revelatory. 
Not only did Thibaudet lavish his cus- 
tomary care and persuasive artistry' 
upon such familiar Satie fare as the 
Gymnapedies and Gnossieroies. but 
he also quickly learned that there was 
more to the composer than he had 
ever imagined. 

Thibaudet met leading Satie schol- 



Classical 
Score 
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ar Omella VoHa. who showed him a 
tremendous body of work still widely 
unknown to the world at large. 

"I realized that the guy had written 
so much music and that there was 
such a variety — each piece was so dif- 
ferent." Thibaudet says. 

Volta introduced TTiibaudet to a 
surprisingly large number of Satie 
works that were newr published or 
had fallen out of print long ago. 

"She (had all of] these unpublished 
manuscripts that were nexr per- 
formed or recorded, " Thibaudet says. 
"There was an incredible amount of 
material: I think we have almost 100 



opinion of the composer completely 
changed. He now believes that Satie 
was every bit as significant as the 
more widely respected French com- 
posers Debussy, Ravel, and Fame. 

"Satie was a unique composer who 
created a completely new musical 
language," Thibaudet says. "He was 
using his own chords, his own style, 
his own atmosphere in the way he 
wrote for the piano. And he was wty 
modem for his time: He was the first 
minimalist composer, writing repeti- 
tive music 50 j'ears before |John| 
Cage. And in Bill Evans and other 
jazz pianists, you surely hear Satie's 
influence in the harmonies. " 

With his ne\v project. Thibaudet 
becomes the latest in a small but dis- 
tinguished group of pianists that has 
championed Satie's cause. Ironically, 
one of his own teachers, the 
esteemed AMo CiccoBni. is also one 
of the composer's foremost propo- 
nents. Yet instructor and student 
never di.scussed or worked on Satie's 
music. 

"I was speaking about that with 
him the other night at dinner," 
Thibaudet says. "I think we both 
agree that Satie is one of those com- 
posers that you don't need to — and 
shouldn't — play for a teacher. He's a 
ver)' personal composer, especially 
hiecause he didn't write anything in 
the music but the notes. There are 
very few remarks about tempi and 
dynamics. 

"Ciccolini could only have told me. 
"This is the way I play it.' but he 
couldn't haw told me to play it that 
way. It's a very personal and subjec- 
tive thing: You have to think for yx)ur- 
self and find your own way to do it " 



Music 

The Beat 

Continued (rom page 19 

Croup, the deal is .sound — even 
without the guarantee of radio play 
"This is tour- and TV-driven. We're 
going to spend a lot of money mar- 
keting the brand, and the return is 
their |live| career. For example, if 
they ever did a fixed-base show that 
stayed in one place, we'd be the pro- 
ducer of the show." That's entirely a 
possibility, since DeLaughter says 
he'd like for there to be four Poly- 
phonic Sprees. 

Cavallo adds that he plans to 
spread PS's message across the Dis- 
ney landscape. "I can use the theme 
parks, television, the ABC family, our 
tlieatrical division, and other areas 
to break this band." 

Indeed. DeLaughter already plans 
to make a children's record for Walt 
Disney Records. 

Hollywood will rerelease the 
group's independent CD The Begin- 
ning Stages Of. . . bundled with a 
four-track CD on June 24. A new 
studio album will come out in 2004. 

Outside of North America, PS is 
signed to Warner Music-distributed 
679 Records. 

MANAGEMENT DERBY: As Atlantic 
Records artist Jewel debuts this issue 
at a career high of No. 2 on The Bill- 
board 200 with a304, .she is meeting 
with many top names in her search 
for a new manager, according to 
sources. Her motlier/manager, Lene- 
dia CarroD. w\\ now primarily f<x:as 
on Jewel's charity endeavors. 

In other management changes. 
Jennifer Lopez is expected to meet 
with prospective new managers in a 
few weeks, according to her repre- 
sentatiw. The week of June 9, Lopez 
jettisoned both her longtime manag- 
er Benny Medina and Endeavor 
agent Patrick WhiteseU, who had 
represented her for eight months. 
She is now booked by Creative 
Artists Agency. 

GOLDEN GUNS: Vehwt Revolver— a 
new group comprising Stone Tem- 
ple Pilots' Scott Weiland: Guns K 
Roses' Slash. Duff McKagan. and 
Matt Sorum: and Suicidal Tenden- 
cies' Dave Kushner — is off to a fast 
stirt at radio with first single ""Set 
Me Free. " The Hulk soundtrack tune 
is already getting top phones at 
modem rock WBCN Boston. XTRA 
San Diego, and KROQ Los Angeles. 

The hand, managed by Immortal 
Entertainment's Dana Millman- 
Duflne and David Codikow, has re- 
corded a number of songs for its al- 
bum debut, but it has yet to ink a 
label deal. 

CH-CH-CHANGES: MCA A&R VPs Tom 
Sarig and Marc Nathan have both left 
tlie company following a restructur- 
ing (.see stor\". rage 1 1. Nathan may be 
reached at mdnathan("pacbell.net 
Sarig may be contacted at tomsarig^' 
hotmail.com. 
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Bad Boy Returns 
With Soundtrack 



Sean "P. Diddy" Combs likes to 
think big. 

So when the entertainment mogul 
decided to relaunch his Bad Boy 
Records with new distributing part- 
ner Universal Records, he deter- 
mined that it would be with an 
album that he predicts will be "the 
biggest soundtrack of the year" 

That album is Rad Boys II. which 
will be released July 15. It is the first 
soundtrack ever released by the Bad 
Boy label. 

Combs' label had been affiliated 
with Arista Records. The two compa- 
nies parted ways last year Combs 
brought Bad Boy to Universal earlier 

this year under a 

three-year deal in 
which Universal will 
market, distribute, 
and promote Bad Boy 
releases worldwide 
{Billboard. Feb. 15). 

The Bad Boys II 
movie opens July 18 
in U.S. theaters. The 
Columbia Pictures 
action flick features 
returning stars Will 
Smith and Martin 
Lawrence, who starred In the 1995 
film Bad Boys. 

Unlike many soundtracks. Bad 
Boys II consists entirely of previously 
unreleased songs. 

The album boasts an all-star list of 
multi-platinum artists, including 
Jay-Z. P. Diddy, Justin Tmiberlake, 
Nelly, Beyonce Knowles, Maiy J. 
Blige, and Snoop Dogg. 

Combs tells Billboard. "You hear 
so many competitive stories about 
the music business, but I want to 
emphasize that this soundtrack was a 



Those collaborations include Nelly 
and P. Diddy featuring Murphy Lee 
on "Shake Ya 1>iil Feather"; the Noto- 
rious B.LG. and 50 Cent on "Realest 
N!##(*S"; Snoop Dogg featuring 
Loon on "Gangsta Shit"; Fat Joe and 
P. Diddy on "Girl I'm a Bad Boy"; and 
P. Diddy, Lenny Kravitz. and Phanell 
on "Show Me Your Soul." 

Bad Boy has released two first sin- 
gles firom the project: 'Shake Ya l^il 
Feather" and Jay Z's "l,a-l J-l^ (Ex- 
cuse Me Againl." Combs says the next 
.single will be "Show Me Your Soul." 

The mogul says, "I had just closed 
my deal with Universal, and I heard 
they were going to be doing some- 



Sound 
Tracks 
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real cohesive effort I don't usually 
ask people for a lot of favors, but 1 
called in a lot of favors to do this 
soundtrack. My friends really helped 
me out 

"An artist like Justin Timberlake 
had never done a soundtrack song 
before this one," he continues. "This 
album also has collaborations that 
you can't find anywhere else. " 



thing with Bad Boys II. 1 always 
wanted to be involved with the 
sequel, so I called up Will Smith, 
[Bad Boys II movie producer) Jerry 
Bruckheimer, and Martin Lawrence 
and told them 1 wanted to put out 
the Bad Boys II soundtrack." 

Bad Boy president Lewis Tticker 
says the label is planning a multime- 
dia blitz to market the album. 

"We're having a Bad Boy weekend 
the weekend before the album's 
release. We're looking at taking over 
radio with spots for the soundtrack 
and a lot of phoner-driven contests 
and requests. " 

Radio stations in more than 75 
markets will have giveawaj^ for alxjut 
125 Bad Boys II movie screenings. 

Mtv.com will host a listening party 
for the soundtrack. In addition. 
Combs and Bad Boys II stars 
LavM-ence and Cabrielle Umon will 
appear on MTVs Total Request Line 
around the time of the movie's 
release. MTVs Making the Video 
series will feature an episode about 
the "Shake Ya Tail Feather" video. 
BET will also air a special segment 
about the Bad Boys II movie and 
soundtrack. At press time, air dates 
were to be determined. 

Combs says he is looking forward 
to starting a new chapter in the his- 
tory of his label, which he founded 
in 1991. 

".A lot of boutique labels were 
around then, and mine is one of the 
few that's still standing. I've made a 
lot of friends along the way, and that 
lias a lot to do with why I've been able 
to put out great records like this one." 
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Linkin Pzrk, Room 5 
Crash Into U.K. 
Charts 



Linkin Park's "Meteora" 
iVVarner Bros ) powered 
straight to No 1 on the U.K. 
album chart yesterday 
(March 30) to become the 
band's first chart-topping 
success in the territory. Britain also has a new No. 
1 single, as Gareth Gates' three-week run with 
"Spirit in the Sky (S/BMG) came to an end. Entenng 
at No. 1 is "Make Luv" (Positiva) by Room 5 
teaturinq Oliver Cheatham » 
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Latest Headlines 

□ Billboard.com Introduces New Look. Features » 

□ New Radiohead Album Floods The Internet » 

n Top Acts Plug In For 'Matrix Reloaded' Soundtrack 
» 

□ Diana Ross Writing 'Heartaches' Memoir » 

a James Brown Donates Concert Tix To Military » 

□ A Perfect Circle Tapped For Loilapalooza » 




ROBBIE WILLIAMS 



HOT PRODUCT » 
Previewing nev/ releases 
from Robbie Williams, the 
White Stripes, the Beatles. 

Wilco, anci more 



ARTIST OF THE DAY 




THE ROOTS 



21.5 MILLION 
MONTHLY PAGE VIEWS 



24% 

INCREASE 



2.23 MILLION 
MONTHLY UNIQUE VISITORS 



8% 

INCREASE 



NEW FEATURES INCLUDE 



THE TANGLED Vv'EB: Our guide to cool websites and 
essential online music events, premieres and promotions. 

BREAKING & ENTERING: A weekly look at the latest 
acts entering the Billboard charts. 

FINE TUNING: A daily preview of must-see televised music 
programs and appeorances. 
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Barnyard Trek: 'Cirque Du Soleil Meets The Opry' 



BY RAY WADDELL 

NASHVILLE — In a touring concept 
that is both refreshingly retro and 
boldly innovative, the Electric Barn- 
yard tour is taking music to the "for- 
gotten people." 

The idea is retro because, like the 
Louisiana Hayride and Opry tours 
decades ago. Electric Barnyard is tak- 
ing a multi-act package to markets 
that major tours seldom vi.siL The tal- 
ent includes founder Marty Stuart. 
Merle Haggard. BR549. Rhonda Vin- 
cent. Connie Smith, and Old Crow 
Medicine Show. 

And the tour is innovative because 
not only docs it carry its own venue, 
concessions, and production, it also 
has the first sponsorship from the 
Waffle House restaurant chain, along 
with media boosts from CMT: Coun- 
try' Music Television and powerhouse 
AM radio station WSM Nashville, 

Stuart says he would like the tour 
to become an annual event. .Accord- 
ing to him. the Electric Barnyard "is 
like Cirque du Soleil meets the Grand 
Ole Opr\' touring shcuv. ;\nd we're car- 
rying our own show palace." 

Barnyard also boasts a "dream 
team" behind tfie scenes. The tour is a 
joint production of Stuart, Chicago- 
based Jam Productions, and Stuart's 
agency. Buddy Lee Attractions (BLA). 
It features local marketing input from 
country promotion guru Ben Farrell. 
president of Lon Vamell Enterprises. 

"It's a wonderful, exciting idea that 
hasn't been done in a long time." BLA 
president Tony Conway says. "Carry- 
ing the venue with you is unique, espe- 



cially into these tertiary markets. We 
wanted to play markets where this 
event would be a major attraction." 

Along the route. Haggard and Stu- 
art will play acoustic sets at jails, pris- 
ons, and rehab centers. Stuart says, 
"We want to take a little hope and en- 
joyment to some hearts out there," 

The tour is booked for 25 markets, 
beginning July 6 at the city park In 
Sierra Vista. Ariz. More dates could be 
added. depending on success and 
artist availability. 




STUART 



Stuart says the genesis of the tour 
and its targeted markets sparked 
when he returned to the road after a 
three-year layoff in spring 2002 and 
asked Conway to "basically hide me 
in the backroads" until Stuart and his 
Fabulous Superlatives worked out 
their kinks. 

"We started playing all these 'B' 
markets, and 1 noticed whenever we 
played somewhere, a lot of people 
started showing up. " Stuart recalls. 
"They seemed to want the type of 
music we were playing." 



Stuart liatched the idea of a coun- 
try touring extravaganza for smaller 
markets. He took the idea to Conway 
and then Haggard at the lattcr's con- 
cert in Ixjuisville. Ky. 

" Marty presented the concept to 
Merle and myself on Aug. 23 last year." 
recalls Lance Roberts. Haggard's agent 
at Bobby Roberts Co. "Hag liked it and 
was excited about going to some of 
these smaller, more rural markets off 
the beaten path." 

Stuart says Haggard is a natural for 
the tour. "The first person that came 
to mind was Hag, the poet of the com- 
mon man," Stuart recalls. "He's writ- 
ten these folks' story. When I told him 
about It, he said. It sounds like we're 
going back and remembering the for- 
gotten people.' " 

The traveling venue is an open-air, 
tent-like structure with a capacity of 
4,000 (which Is expandable to 8,000), a 
hybrid of a traveling venue once used 
on the Festival con Dios contemporary 
Christian tour. 

With tickets priced at $25 in 
advance and $30 day-of-show, the 
gross potential could top $5 million for 
the 25 dates from ticket sales alone. 

Production is relatK'ely streamlined, 
traveling on six trucks, all wrapped 
with the Electric BarnyardAVaffle 
Hou.se logo. The tour should also save 
money on venue rentals. 

" It plays mostly fairgrounds, along 
with city parks, ball parks, and arena 
parking lots," Conway says. All acts 
will share lights, sound, and staging, 
BR549. Vincent, and Old Crow Med- 
icine Show are primarily acoustic 
acts, while Stuart and Haggard will 



each take their full bands (in Hag- 
gard's case, the Strangers) and share 
backline gear. 

Producers have been impressed 
with Stuart's hands-on approach to 
all aspects of the tour. "Marty has 
worked with us very closely, from top 
to bottom," Jam co-president Amy 
Granat says. 

Doors will open between 4 p.m. and 
5 p.m.. and shows will begin bctw'een 
6:30 p.m. and 7 p.m. 

With seven hours between when 




the doors open and the final curtain 
call, that leaves plenty of time for 
patrons to make use of ancillary rev- 
enue producers. Those include carni- 
val midway games, a hydraulic bull, 
bungee jumping, rock climbing, and 
such concessions as hot dogs, nachos, 
pizza, and. of course, beer. 

"You couldn't do an Electric Barn- 
yard tour without beer," ConviBy notes. 

Those ancillaries, plus the Waffle 
House sponsorship, help offset the 
relatively low ticket price, "Both 
Marty and Merie felt they really want- 



ed to give people an Inexpensive tick- 
et," Conway says. 

The tour sponsors themselves 
bring a lot to the party. Both CMT 
and WSM will be behind the trek 
throughout. Waffle House will place 
posters In its 1,400 restaurants In 
26 states and will play new Stuart 
and Haggard singles on Waffle 
House jukeboxes. 

"When you have a national restau- 
rant chain. CMT. and one of the most 
powerful AM stations in the country 
behind it, that's a pretty good surge. " 
Conway says. 

Tm a Waffle House veteran," Stew- 
art adds. "I'm proud that we're their 
first sponsorship." 

Farrell will coordinate media pro- 
motion in each market and is high on 
the concept "The.se days, unless you're 
really big In this business, you need 
something remarkable or you're in 
trouble." he obser\'es. "To me. what's 
really remarkable about this, above 
and beyond the artists. Is the venue. 
This should be a wry exciting thing for 
all these towns. " 

Routing without hitting major mar- 
kets was a bit of a challenge. Rather 
than Chicago. New York, and Los 
Angeles, or even Cleveland. St Louis, 
and Indianapolis, this tour focuses on 
such cities as Tulare. Calif: Klamath 
Falls, Ore,: Rome, Ga.: Tuscumbia. 
Ala.; and Lynchburg, Va. And, yes. it 
will play in Peoria. 

"We looked at markets where Marty 
or Merle might be bigger or where 
they hadn't played." Granat says. 
"These are not everyday markets, and 
that's by design, not by chance." 



Time Looks Right For Baobab's Big U.S. Outing 




BYWESORSHOSn 

Since Senegal's Orchestra Baobab 
reunited last year after a 15-year hia- 
tus, the lives of Its 10 members have 
been filled with moments occasionally 
bordering on the surreal. 

For guitarist and co-founder Latfi 
Bengeloune, one such moment came 
last summer, when the /\fro-Cuban 
group played the hallowed Fillmore 
Auditorium in San Francisco during its 
inaugural visit to the States. The se\'en- 
date tour supported the act's revered 
2002 comeback set. Specialist in All 
Styles (World Circuit/Nonesuch). 

The Fillmore Is a place that Ben- 
geloune. like so many musicians and 
music-lovers, recognizes as sacred 
ground for any artist, regardless of 
nationality. 

Inking the stage made famous by 
the likes of Jimi Hendrix, Santana, and 
the Grateful Dead was "amazing." Ben- 
geloune says. "When you have those 
names in your head from the time 
when you were a young masician, it's 



just amazing to be able to play the same 
place as those guys." 

Although it will mostly hit festivals 
and lesser-known small theaters, the 
30-year-old Orchestra Baobab will get 
another taste of life on the road in the 
U.S. this month. On June 17. the act 
launches its first extensive tour of 
North America in Ann Arbor. Mich. 

Before disbanding in the late '80s, 
Orchestra Baobab had achieved near- 



legendary status among purveyors of 
the Afro-Cuban groove, and the act 
was undisputed music royalty in its 
native country. 

Since reuniting last year, the group, 
now featuring a mix of original and 
new members, has reached a level of 
sales and respect never attained by its 
eariier incarnation. 

With this 21-show tour — which in- 
cludes pairs of gigs in New York and 



San Francisco and four stops in Cana- 
da — the new version of Orchestra 
Baobab continues to bolster both the 
original's legacy and its own reputation. 

.^nd the act could not have reunit- 
ed and taken on North America at a 
better time. Thanks to the global suc- 
cess of Buena Vista Social Club, the 
market for world music is perhaps 
better than ever. 

Nevertheless, the group has much 
work to do in North America, notes 
Chris Colboum of Newtonville, Mass.- 
based Concerted Efforts. He is 
Orchestra Baobab's booking agent for 
the continent. 

Colboum says this tour is actual- 
ly a primer for a bigger North Amer- 
ican trek planned for spring 2004, 
when the group will visit theaters 
and universities. 

Orchestra Baobab is so popular in 
Europe that Colboum says he was only 
able to steal the group away from the 
continent for a month of dates. He 
observes that it Is really taking off there, 
especially In France. 



As a result the tour skips the South, 
Southeast, and Southwest aiKl onh' hits 
three or four Midwestern cities. 

While Baobab's music seems a nat- 
ural fit for the many festivals it will visit 
in the U.S. and Canada, one of the 
things that makes the group unusual, 
Colboum notes, is the ease with which 
it can switch from festival to club. Last 
year, for example, while in New York, 
Baobab played both Summerstage in 
Central Park and tiny Greenwich Vil- 
lage club Joe's Pub, 

Bengeloune says one of those afore- 
mentioned surreal moments happened 
at that Summerstage show, as he 
looked out at scores of audience mem- 
bers singing ever>' lyric. 

The dream realized with Orchestra 
Baobab's reunion will continue for the 
foreseeable future, he says, adding that 
the group may return to the studio by 
v-ear's end. "It was a dream, and when 
you have a dream, you always want it 
to go longer and longer — the longer 
the better. So. for us, and for me, espe- 
cially. I pray for it" 
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VENUE/ 


CROSS/ 


ATTINDANCC/ 


PROMOTER 


DIXIE CHICKS, JOAN OSBORNE 


Xcel EN«ray Camar, 
St Paul, Mim. 

Juno 6 7 


S2.152J5S 

S6&S45/S35 


35.517 

two sellouts 


Jam Prods. 


DIXIE CHICKS. JOAN OSBORNE 


Bradlfty C»nl«r, 
Milwaukee 

June 5 


S6SA45/S35 


17J64 

sellout 


Jam Prods, 


TIM McORAW 


Delta CeiHer. 
Sah Lake City 

May 1 


SBMao 


1^423 

sellout 


Outbeck Concerts. 
Xeelal 


WBCN RIVtR RAVE: 8ECK. GOOD CHAftlOTTE. 
JACK JOHNSON. SAUVA, DROPKCK 
MURPHYS, EVANESCENCE, & OTHERS 


TweMor Cenltr tor t» Pcffonaiag 
Am. MansfMtd. Mjm. 

May 25 


S65,'S25 


16MS 


Cleer Channel 
Entenainmenl 


X-FEST: GODSMACK. STAINO, EVANESCENCE. 
THE USED, THE DONNAS, PUNCHUNE. COlO, 
JULIANA THEORY, & OTHERS 


Posl-GazeOs Pevilion at Star 
Lake, BurgeltsUwn, Pa. 

May 28 


$611,557 

S37/S17.50 


20994 

23,273 


Clear Qiannel 
Entertainment 


Y100 FEZnVAL: AUDIOSLAVE, BECK. 
THE USED, THE ROOTS, AFl, FINCH. 
THE STARTING UNE, & OTHERS 


Tw«at«f Cantar at tha 
Watartront. Camdan. N J. 

May 26 




1&151 

26.031 


Clear Chaenel 
Entertainment WPLY 


COLOPLAY. EISLEY. RON SEXSMfTH 


Shoreline Amphitheatre, 
Mountain View. Calif. 

May 30 


S5S3.740 

S39.5Q/S25 


20.217 

21,895 


Clear Channel 
Eirteftainment 


VICENTE FERNANDEZ, 
BANDA EL RECOOO 


Arrowhead Poad, 
Ana bairn, Calif. 

May 25 


8569,730 

S12^'$35 


7vl29 

10377 


CIE. Hauser-CIE Events. 

Nederlender 

Organiiation 


YANNI 


ARCO Arena. 
Sacramento. CalH. 

MayB 


8SM.S2a 

S69.25/S4t.3S 


10.102 

sellout 


Oaimy 0' Donovan. 
Concerts West 


TIM McCRAW 


Van Andal Arena. 
Grand Raprds. Mich. 

May 23 


SSSZ,919 

S65/S49.50 


9.773 

12.119 


Clear Channel 
EiKenainntent 


JOURNEY, STYX & REO 
SPEEDWAGON 


AJaddln Thaattw lor tfia Fwfanilns 
AnlMVagas 

May 10 


SS31.16S 
$9VS75/SS5 


tMT 

6.966 


CeneartaWM 


JAMES TAYLOR 




SSZ7,935 


lajoe 


Clear Channel 


aiart(A.NC. 

May 30 


S4VS1G 


IB.812 


Entertainment 


YANNI 


Hollywood Bowl, 
Hollywood. CalH. 
May 4 




1,773 

12,659 


Danny ODonovan. 
CoitcerttWest 


YANNI 


Xcel Energy Canter. 
St Paul. Minn. 

May 30 


8520,806 

S89/$41 


9.006 

10.217 


Danny O'Oonovan, 
Concerts West 


YANNI 


HP Pavilion, 
San Jose. Celit. 
May 10 


8509,813 

J77.50/SSO 


7.918 

9.890 


Danny O'Donovan, 
Concerts West 


AVRIL LAVKSNE. GOB, SIMPLE PLAN 


Paid E. Taoagaa Amia. 
Lowell, Mass. 

May 15-16 


S5e7.9U 

S35 


1SJI24 

two sellouts 


Mms Concwts 


YANNI 


Arrowhead Pond, 
ARabaiiR. Calrf. 

Mays 


577*5^ 


a.773 

9.652 


Danny O'Oonovan. 
Concerts West 


IMiNi 


Sawts Coalot, 
Sl Louie 

June 1 


S481.S39 

889.50/14 1.50 


OTsa 

9.688 


Danny O'Donovan, 
Concerts West 


YANNI 


PaiMlCantM'. 
Denver 

May 21 


WW 

$7I.5QA«3.S0 


8.105 

9.765 


Denny O'Donovan. 
Concerts West 


TIM McGRAW 


Bl-Lo CerKer. 
Greenville, S.C. 
May 25 


$m.si9 

SS9.75/S29.75 


SiSTO 

sellout 


Cleer Chennel 
Entertainment 
The Messina Group 


ANITA BAKER 


WoH Trep Netlonel Park. 

RIene Center. Vienna. Va. 

May 23 


$473310 

$42/$25 


13.915 

14J)S6 two shows 


in-house 


JAMES TAYLOR 


CyMhia Woods Mtehell Pavflion. 
The Vtbodtaadi. Texas 

May 18 


$453,952 

850/S2S 


14J97 

15.484 


Cleer Channel 
Entertainment 


BROOKS a DUNN. RASCAL FLATTS, 
BRAD PAISLEY, AARON UNES, JEFF 
BATES. CLEDUS T JUDD 


Hyuadai Pavilion tn Glee 
Helen. Devore. Calif. 
May 24 


$440330 

S57/S21.50 


ia.sz6 

20,216 


Clear Channel 
Entertainment 


YANNI 


Roee Garden, 
Portland. Ore. 

May 16 


$422,193 

S87/S39.50 


7.189 

9,220 


Oenrty O'Donovan, 
Concerts West 


JOURNEY. REO SPEEDWAGON ft 
STYX 


HP Pavilion. 
San Jose. Calif. 

May 16 


S418.73S 

$SS/$4VS35/SI7.50 


8.937 

12.668 


Concerts West 


WBU SUMMER JAM: LL COOL J, 
MK:HELLE BRANCH, SHAGGY. USA 
MARIE PRESLEY, ft OTHERS 


Toneny Hilfiger al Jonas 

May 25 


8417,833 

S86.50/S26.50 


13,9a 


OwCliawiel 
Enlertaliment 


YANNI 


KayArana, 
Seattle 

May 1B 


$414,919 

$67.50/S33,50 


7,C75 

10,432 


Denny O'Oonoven. 
Concerts Wiest 


JOURNEY. STYX ft REO 
SPEEDWAGCm 


ARCO Arena. 
Sacrsn>ento. CalH. 

May 22 


S413M7 

S53.2S/S48.25«38.25/ 
S2B.2S 


8,493 

12.205 


Concerts WlasI 


TOBYKErm 


Sullrven Arene. 
Anchoraoe, Alarica 

May 24 


S413:BI8 

S85.50/S39.50 


7,639 

sellout 


Ridt Van Santaa, 
Goldanvelct 


JOURNEY. STYX ft REO 
SPEEDWAOON 


Delia Ceimr. 

Salt Lake dty 

May 28 


$3S3J49 

SA6/S4WS39.M 


8378 

i2,na 


Concerts West 


YANNI 


General Moiota Place, 
Vane never 

May )7 


S3S0i9H 

(S52T.907 Canadian) 
S8l.5aS59.50 


7.134 

9,942 


Danny O'Donovan, 
Concerts West 


RED HOT CHIU PEPPERS, QUEENS 
OF THE STONE AGE. THE MARS 
VOLTA 


Air Canada Conlre. 

Toronto 

May 13 


8372.473 

<SS17,510 Canadian) 
$39-59/S30-59/S21.23 


15M5 

sellout 


HoHse of Bluee Canada 


MATCHBOX TWENTY. SUGAR RAY 


Air Canada Centra, 

Toronto 

May 7 


8369.224 

IS5133B9 Canadian) 
$49-94/S35.57/S23 35 


9JB2 

10.000 


HtMM* of BliMS Caiwda 


ZZ TOR KENNY WAYNE SHEPHERD. 

DOUBLE TROUBLE 


DTE Energy Music CmiIbt, 
Clarkston. Mich, 

May 23 


836857* 

85^50/833.50 


11292 

sellout 


Cleer Channel 
Entertainment Palace 
Sports 8i Entertainment 


BIG HEAD TODD & THE MONSTERS, 
HOOTIE & THE BLOWFISH 


Red Rocks Amphitheatre, 
Morrison. Colo. 

May 1 / 


8354,419 

J44 50/S39 50 


9.813 

9,450 


Clear Channel 
Entortainmenl 



gF Music 

Ean Fkir Gets New Name, 
Seeks Broader Audience 



Most everyone in the Nashville 
music community knows that Fan 
Fair — a.s it had been so called for 
some 30 years — was forever 
changed when the event moved 
from the ragged-but-right Ten- 
nessee State Fair- 

grounds to downtown 
three years ago. 

Performances are 
now held at the 
Nashville Coliseum, 
Riverfront Park, and 
at more than a dozen 
downtown night 
spots during Fan Fair 
After Hours. 

If anyone had any 
doubts that this is not 
your father's Fan Fair, 
the country music love fest 
removed them by announcing the 
event would henceforth be known 
as the CMA Music Festival, begin- 
ning with the June 10-13, 2004, 
run. The name change reflects the 
role of its producer, the Country 
Music A-ssn. (CMA). and also hints at 
broadening beyond counto' music. 

CMA executive director Ed Ben- 
son says the name change "has a 
broad range of intent, most of which 
is focused on trying to enlarge 
attendance over the next three to 
five years and to allow for better 
success in the local market. Our 
research indicates a negative conno- 



could make that happen." 

The festival costs about $2.5 mil- 
lion-$2.6 million to produce, which 
is relatively efficient compared with 
similarly sized events. However, the 
event gets a huge boost from artists 
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tation for the name 'Fan Fair' local- 
ly, which is totally based on an out- 
moded perception." 

Meanwhile. CMA producers cited 
"aggregate attendance" of 124,300, 
down 1.7% from last year. That 
means attendance averaged 31,075 
per day for the June 5-8. 2003. run. 
That is a big improvement on the 
24,000-person cap set at the fair- 
grounds, but that doesn't mean the 
event makes more money now. 

"It's enormously expensive to 
put this show on downtown," says 
Benson, adding that even with the 
increased attendance the show still 
won't be profitable when revenue 
is weighed against expenses. 

"We're right on the fault line of 
making this financially successful. 
Another 10,000-15,000 people 



eschewing their normal perform- 
ance fees. The lineup of 42 acts at 
the Coliseum, 82 downtown, and 
dozens more after hours would 
equal close to $2 million in guaran- 
tees at normal rates. 

Among the headliners this year 
were Alan Jackson, Brooks & Dunn, 
Martina McBride, Kenny Chesney, 
Alabama, Wynonna. Phil Vassar, 
Rodney Crowell, Patty Loveless, 
Billy Ray Cyrus, and many more. 

That said, some of country 
music's biggest stars — including 
Tun McGraw, Faith Hill. Dixie 
Chicks, George StraiL Shania 
Twain, and Toby Keith— did not 
make an appearance this year. 

"We'd always like to have more 
headliners, but that's just not reality 
because of scheduling conflicts," 
Benson says. "1 don't think anyone 
has ever said they're not gonna play 
Fan Fair. Our schedule is traditional- 
ly some headliners, some mid-level 
acts, and some new acts. The peren- 
nials liave come to expect that kind 
of lineup. There may be a perception 
(among .some] that all the stars are 
always in Nashville during Fan Fair, 
but that has never been the case." 

Even so, the lineup was impres- 
sive enough for fans to snag 7,400 
advance tickets for 2004's festival, up 
from 7,290 last year. Still, change 
hasn't come without its detractors. 

"We've been taking some guff 
from the conservative side of the Fan 
Fair contingency, the 25% that come 
on a perennial basis, " Benson admits. 
"But our research says that 50% of 
our attendees are first-timers." 

CHICKS SEIUNC TDt The June 6-7 
Dixie Chicks concerts at Xcel Energy 
Center in St. Paul. Minn., were the 
highest -attended back-to-back con- 
certs to date at the 3-year-old facility. 
The combined total attendance for 
the Dixie Chicks' Top of the World 
tour performances was 39.636. The 
group performed in front of 19.754 
people June 6 and 19.882 on June 7. 
eclipsing the.'i3.841 total attendance 
at Neil Diamond's Oct. 26-27. 2001, 
performances. 
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Muslci^ 

Hidden Beach Label Shoring Up IVIore Talent 



Singer/songwriter Lina finds a 
new home at Hidden Beach. Her 
hypnotic fusion of R&B, hip-hop, 
and swing propelled critical 
acclaim for her 2001 Atlantic 
debut, Stranger on Earth. 

Managed by industry veteran Skip 
Miller's Panda Entertainment Group, 
Lina expects her Hidden Beach maid- 
en flight to launch later this year. 



Rhythm 
S(Blues 



By Gail Mitchell 

gmttctiell@billboard.com 



shaw. He has recorded Hone Deep, 
a solo album guest-starring Scott, 
Bilal, Floetiy, and Glenn Lewis. 
It's due in late summer. 

HOT FUN: Floetry and Bilal team 
up again Aug. 5 for BMl's annual 
urban awards. They join So So 
Def/Arista newcomer Anthony 
Hamilton in a tribute to BMI's 

2003 Icon hon- 

oree, Isaac 
Hayes. Staged at 
Miami's Fon- 
tainebleau Hil- 
ton, the event 
precedes the 
Billboard/Ameri- 
can Urban Radio 
Networks R&B/ 
Hip-Hop Confer- 
ence & Awards 
show at Miami's 



Among the additional acts on 
the label's July 1 Hidden Hits Vol. 
I unsigned-artists compilation 
(Words & Deeds, Billboard, June 
14) are United Soul. Kevin 
Brown, and BM I/Atlanta's urban 
showcase winner, singer/song- 
writer Tori Alamaze. 

Also on the Hidden Beach dock- 
et: Jill Scott trombonist Jeff Brad- 



Roney Palace (Aug. 6-8). 

WORTH HER SALT: Such talented 
newcomers as Capitol's Javier, Vir- 
gin's Dwele, DKC's Rhian Benson. 
Hollywood's Calvin Richardson, 
and So So Def/Arista's Anthony 
Hamilton stand at the forefront of 
a mouthwatering supply of just 
plain good music that is out now 



or coming .soon. Add to that list 
Verve's Lizz Wright. 

The singer/songwriter's debut, 
5a// (May 13). may be steeped in 
jazz, hut her soul, gospel, blues, 
and pop influences (Donny Hath- 
away, Oleta Adams, Abbey Lin- 
coln, Nina SimoncI are also 
showing. Wright's mature con- 
tralto and sing-anything range 
belie her 23 years. 

"It's hard to answer what my 
sound is, " the Atlanta-based artist 
says. 'Music reflects life, and I'm 
still learning what's what. 1 knew 
recording would be difficult, 
because I really have no defined 
sound. And I was determined not to 
be locked into one. Genres aren't as 
important as people make them." 

Wright plays the 25th annual 
Playboy Jazz Festival June 14-15 at 
the Hollywood Bowl. 

'UH OOOH!' Every summer there 
are certain songs that are in- 
escapable. No matter where you 
go, there they are. Lumidee's 
debut single. "Never Leave You (Uh 
Oooh, Uh Oooh!) " is quickly mak- 
ing a run for that title. 

"I've been recording for three 
years," says Lumidee (pronounced 



"Loomey Dee"). "We've been doing 
our thing in the streets, but we 
never put anything out until this 




single. We just threw it out there, 
and it got a tremendous response." 

R&B/hip-hop WQHT (Hot 97) 
New York on-air personalities DJ 



Camilo and DJ Enuff were the first 
to play the single, initially released 
on New York-based indie Straight 
Face. The track samples music 
from "Diwali (Rhythm) " written by 
Steven "Lenky" Marsden (see 
Beats & Rhymes, page 28). 

The single is currently No. 15 on 
the Hot R&B/Hip-Hop Singles & 
Tracks chart and No. 29 on The 
Billboard Hot 100. It serves as the 
introduction to Lumidee's Straight 
Face/Universal debut, Almost 
Famous (June 24). 

ON THE RECORD: Aretha Franklin 

returns with a killer single, "The 
Only Thing Missin'." Produced by 
IVoy l^ylor (Whitney Houston, Gin- 
uwine), the song is from her long- 
awaited and still-untitled Arista 
album, which arrives Sept. 16. 

This will be Franklin's fir.st 
major .Arista relea.se since 1998's/l 
Rose Is Still a Rose. The diva her- 
self is producing tracks along with 
Jimmy Jam & Terry Lewis and 
others . . . Tyrha Lindsey. who has 
worked with Valerie Simpson and 
Maiy Wilson, releases her 
soul/jazz debut. Everlasting, 
through indie LAI Communica- 
tions (tyrhaonline.com). 
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BY RASHAUN HALL 

NEW YORK— Timbaland was hon- 
ored as songwriter of the year and EMI 
Music Publishing was named pub- 
lisher of the year during ASCAP's 16th 
annual Rhythm & Soul Music Awards. 
Radio icon Hal Jackson was present- 
ed with the organization's inaugural 
Legendary Broadcaster Award. 

The presentations took place June 
10 at the Hammerstein Ballroom of 
the Manhattan Center in New York. 
ASCAP president/chairman Marilyn 
Bergman hosted the event. 

Timbaland was recognized for four 
ASCAP Award-winning songs: 
Aaliyah's "I Care 4 U" and "More Than 
a Woman," TV'eet's "Oops (Oh My)," 
and Missy Elliott's "Work It." 

"This award is really not mine." 
Timbaland said during his acceptance 
speech. "I want to dedicate this to 
Baby Girl lAaliyah], who isn't here 
anymore. I also want to give credit to 
Ginuwine, Missy, and Playa. The best 
is yet to come." 

Other top song winners were 
Ashanti's "Foolish " (top R&B/hip-hop 
song), Nelly's "Hot in Herre" (top rap 
song), and Fat Joe's "What's Luv?" 
(top soundtrack song of the year). 

When combined with its EMI/ 
Jobete Music Publishing division, 
EMI Music Publishing scored a total 
of 16 award-winning songs. Those 
include ".A Woman's Worth" (written 



by Alicia Keys and Erika Rose), 
"Dilemma" (Antoine Macon and 
Nelly), "Gimme the Light" (Sean Paul 
and TVoy "Troyton" Rami), and "Pass 
the Courvoisier Part H " (Chad Hugo, 
.Mi Shaheed Muhammad, Mystikal, 
Q-Tip, and Malik "Phife" Taylor). 

This marks the 10th year that 
ASCAP has named EMI as Rhythm & 
Soul publisher of the year. 




Bergman presented the broadcast- 
er award to New York radio legend 
Jackson. The black radio pioneer was 
cited for introducing the music of 
America's great songwriters and com- 
posers to millions of radio listeners. 

Throughout his long career, Jack- 



son has paved the way for many aspir- 
ing i\frican-/\merican broadcasters, 
musicians, and performers. He was the 
first African-American host of a jazz 
show on the ABC network, the first 
African-American to host an interra- 
cial net\vork TV show on WNBC-TV'. 
and the first African-American induct- 
ed into the National Assn. of Broad- 
casters Hall of Fame in spring 1980. 

Jackson celebrated 60 years in 
broadcasting in 1999 and continues 
to be heard on R&B/hip-hop WBLS 
New York. 

'This was one of the greatest nights 
of my life," Jackson says. "It was such 
an honor to receive this wonderful 
award from ASCAP. I'm so grateful for 
the opportunity to meet and share this 
experience with so many songwriters 
and publishers ... 1 can't find the 
words to thank ASCAP for presenting 
me with this very special honor." 

Beenie Man was honored as the 
year's top reggae artist. Additional 
reggae honorees viere Shaggy, the late 
Bob Marley, UB40. and Sean Paul. 

The evening's ceremony featured 
performances by Playa, Ty Tribbett & 
CA, Glenn Lewis, and Lil' Mo. 

ASCAP's Rhythm & Soul Music 
.Awards annually honors songwriters 
and publishers of the top ASCAP 
songs in R&B. hip-hop, rap, dance, 
and reggae. For a complete list of 
winners, log on to billboard.com/ 
bb/awards/index.jsp. 
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Fir Away 
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How You Want That 
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40 
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41 
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42 
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Through The Rain 
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Get Low 
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Cry Me A River 
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31 




IKnow What Vou Want 


65 




Star 
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Marsden Has Been 
'Busy' On The Charts 



One of the architects behind reg- 
gae 's recent mainstream popularity 
is producer Steven "Lenky" Mars- 
den. He manned the boards for 
both Sean Paul's "Get Busy" and 
Wayne Wonder's "No l-etting Go." 

The former recently topped the 
Hot R&B/Hip-Hop Singles & 
Tracks chart and The Billboard 
Hot 100. The latter song is cur- 
rently No. 14 on the Hot 100. 

"I made 



Mouth. He has also produced a 
track that features Cam'ron and 
Buju Banton. 

In addition. Marsden is an artist 
in his own right. He recently serx'ed 
as tour keyboardist for Banton. He 
plans to release his own album 
sometime in the near future. 

In the meantime, fans can check 
out Marsden's latest Greensleeves 
compilation, Masterpiece. 



those songs for 
Diwali, " Mars- 
den says, refer- 
ring to their 
inclusion on 
his compila- 
tion, released 
on the Green- 
sleeves label. "I 
did some differ- 
ent overdubs 

on them to give 

each song a dif- 
ferent identity. 

'With Sean. I added more 
strings to give a more mystic feel 
to the track. For Wayne. I did a 
more R&B-driven track." 



Beats8( 
Rhymes 



By Rashaun Hall 

rtiall@billboard.cam 





IT StAJTidScB" 'roni a 



The success of both singles came 
as a surprise to Marsden. He sees 
that success not only as an accom- 
plishment for the artists but for 
the genre as a whole. 

"I'm very happy for artists like 
Sean and Wayne," Marsden says. 
"A.S for dancehall. those guys 
being in the front will help other 
guys in Jamaica get a break. It's 
good for up-and-coming 
Jamaican artists and the 
reggae/dancchall business." 

The singles' success has bene- 
fited Marsden as well. The produc- 
er recently completed a remix 
with pop/rock group Smash 



FLASH FORWARD: The legendary 
Grandmaster Flash is still moving 
the crowd. The New York-based 
DJ is penning his memoirs with 
Daily A'eu-s reporter^iographer 
Chris Coleman. A title and pub- 
lisher for the biography are still 
being determined. 

Flash — who is managed by Mark 
Green at Celebrity Talent .Agency — 
is also jumping into the endorse- 
ment game. He has inked deals 
with Pro-Keds footwear and the 
American Eagle Outfitters {AE) 
clothing store chain. 

He begins .shooting the Pro- 
Keds ads shortly. That campaign 
is slated to launch in the fall. 
Under the AE banner. Flash will 
promote a T-shirt line targeting 
college kids. More than 700 
stores will begin stocking the 
line in November. 

In the meantime. Flash will 
join fellow DJs Kid Capri. DJ 
Premier, and Funkmaster Flex 
in an all-star tribute to the late 
Jam Master Jay at this year's 
BET .Awards. The event, which 
will be telecast live, takes place 
June 24 at Los Angeles' Kodak 
Theatre. 

FOR THE RECORD: In the May 10 

issue, I noted that Martin Luther is 

one of several musicians silting in 
as a guest guitarist with the Roots 
on their recent tour. But I forgot to 
mention that the San Francisco- 
based singer/songwriter is signed 
to GoodV'ibe Recordings. 

In the May 24 column, I wrote 
that Fantom of the Beats pro- 
duced tracks for Inspectah Deck's 
The Movement (l.N.S. Produc- 
tions/Koch/In the Paint). Unfortu- 
nately, because incorrect informa- 
tion was provided. I misspelled 
Fantom of the Beats' name. 
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Livin' Legend 
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Things Thai Lovers Do 
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Phrenology 


11 




11 


9 
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TnwM*,7MiiiiwiCffl»i7»im Kemistry 


16 










V PACESETTER C 


From The Roota To Tha Toota 




17 


16 


— 
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Regional Mexican Radio Tops Among U.S. Hispanics 



LEILA COBO 

MIAMI — While regional Mexican is 
the favored radio format among 
Hispanics in the U.S., top 40 radio 
— an English-language format — 
comes in second. 

Arbitron s recently released 2003 
edition of Hispanic Radio Today: 
How America Listens to Radio tracks 
radio listening patterns in the U.S. 
For the first time, it combined con- 
sumer data from research firm Scar- 
borough Research to additionally 
provide detailed information on the 
consumer habits of Hispanic radio 
listeners in 2002. 

A finding of the Arbitron study is 
that Spanish-language radio contin- 
ues to flourish, as does the Hispanic 
population in the U.S. Today, there 
are 699 Spanish-language stations in 
the country, up from 564 only four 
years ago. 

That number represents 5.7% of 
the 13,685 stations in the country 
and represents a growth that's a lit- 
tle faster than the overall market, 
according to Thom Mocarsky, Arbi- 
tron VP of communications. 

"Spanish formats are booming in 



terms of their growth over time, " 
Mocarsk)' says. "What we're seeing is 
confirmation of what we knew all 
along: Hispanics arc avid radio lis- 
teners — far more than the average." 



Time Spent Listening 
To Radio (by hours) 

Mon-Sun, 6 a.m.-Midnight, 
Total U.S., Persons \1+ 



Non.HlsfMnlci Hispanics Hispanics to 
Spanish-l.aiigijage 

Source Arbitron Radio 



For one, Hispanics listen to radio 
more than their non-Hispanic coun- 
terparts, averaging about 19 hours per 
week vs. 16 hours per week for non- 
Hispanics. When listening to Spanish- 
language stations only, the average 
jumps to almost 22 hours per week. 

In addition, Spanish radio's total 
"average quarter-hour persons" 



share, which measures the number 
of people listening to a particular sta- 
tion for more than five minutes at a 
time, has risen to 8.1% of the nation's 
total in 2002, up 1.1% from 2001. 



14.6% of the audience. Spanish con- 
temporary radio ranks third, with 
13.4% — up 2.5% from the year 
before — while another English-lan- 
guage format, adult contemporary. 



Spanish-Language 
Format Share 
for Hispanics 

Persons 12-i- 
Average Quarter Hour Share 




SouFU' Arbnron 



When it comes to Spanish-lan- 
guage formats, regional Mexican 
reigns, just as it does in record sales. 
The format accounts for 17.7% of all 
Hispanic listening, up 3.1% from the 
year before. 

But among Hispanic listeners in 
general, the second-most favored for- 
mat is English-language top 40, with 



follows with 8.2% of the audience. 
Tropical trails with just 6.1%, and 
Tejano has a mere 1.4% of listener- 
ship, probably because the format is 
mostly confined to Texas. 

Two key programming issues 
stand out in the study. The first is 
that while the number of Hispanics 
aged 18-64 listening to radio is fair- 



ly consistent, tho.se 65 and older are 
the least likely among Hispanics to 
listen to radio. 

Perhaps as important, more than 
80% of Hispanics who listen to top 
40 English-language radio are under 
35, with teens accounting for one- 
third of all Hispanic top 40 listen- 
ing. These findings bolster the 
perennial allegation from many in 
the record industry that Spanish 
radio — which is reluctant to play 
new artists — does not serve the 
needs of a younger audience, 

"The key here is that people who 
are young prefer the latest stuff, and 
they will turn to {top 40) as well as 
Hispanic radio |for itl," Mocarsky 
says. But, he cautions, "just because 
they listen to [top 40) radio doesn't 
mean they don't listen to Spanish- 
language radio." 

Arbitron does not factor in lan- 
guage preference in its market 
report. Hispanic households, Mocar- 
sky says, are defined as specified by 
the household members. And al- 
though Spanish preference is 
tracked, it will likely not he used in 
market reports until 2006 {Billboard, 
Nov. 30, 2002). 



Jarabe Looks On Bright Side With 'Bonito' 



Does the track "Gambia la 
Piel," from Spanish band Jarabe 
de Palo's new CD Bonito, sound 
familiar? 

Sure it does. It was recorded by 
Ricky Martin for his album Sound 
Loaded, but it was never released 
as a single. 

"Ricky called me and said, "1 
want a song by Jarabe de Halo," "" 
lead singer/songwriter Pau 
Don^s says. "And I said, "I have 
something I think you'll like.' 
And he recorded it, but in a com- 
pletely different style. |The Mar- 
tin version was produced by KC 
Porter.] And we decided to 
retake it, because it's a very, very 
pretty song." 

The Jarabe version is the same 
as the group's live rendition, 
including the haunting 
piano solo at the 
end. But the 
remainder of the 
track, a dance- 
able salsa, is as 
upbeat as most 
of the album. 

Don^s says 
the group's 




optimism is not be- 
cause of its change of 
label, although he 
describes the band's 
new deal with Warner 
(after a mostly phe- 
nomenally successful 
three-album run with 
Virgin) as "very good" 
both in economic and 
artistic terms. 

Instead, he says, 
Bonito is the result of 
"waking up one day and realizing 
that I was under siege. I read the 
newspaper, and the information is 
negative. I walk down the street, 
and people are angry. I was being 

a attacked by a flow of 
negative information 
that almost made me 
- - want to stay in bed. So I 
said, "We'll do some- 
thing that doesn't 
have a bad vibe.' And 
that's the direction 
it took. The album 
is a catalog of |dif- 
ferent kinds of) 
music. But the 
mood is good." 
As for that 
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other feel-good Spanish phenome- 
non, TV reality show Operacion 
Triunfo. Doncs is not so positive. 

""The most important thing for 
an artist isn't fame or money or 
popularity or glamour," Don^s 
says. "It's art — the capacity to 
communicate and transmit. And 
those shows, in the end, are 
deceitful. People begin to think 
artists are created in four months 
and that musicians are like that." 

EMMANUEL'S NEW SOUND: How do 

you market a veteran singer best- 
known for his romantic material, 
who releases a double-album of two 
CDs featuring two completely dif- 
ferent styles and aimed at com- 
pletely different audiences? 

Universal Music Latino is tak- 
ing it slowly but surely with 
Emmanuel Presenta .... the new 
album by Mexican Emmanuel. In 
a complete ahout-face, the first 



CD in the set includes contempo- 
rary arrangements of l-atin stan- 
dards from the '50s, '60s, and 
'70s, while the second CD fea- 
tures remixed versions of the 
same tracks by such world- 
renowned DJs as Roger Sanchez 
and Robbie Rivera, 

Emmanuel Presenta . . . will be 
marketed to two different audi- 
ences. The youth audience will be 
targeted not by promoting the 
artist himself but by playing the 
music in discos and clubs and 
through street-team marketing. 

Although the Latin market sel- 
dom releases commercial singles, 
""Guajira" and ""Suavecito" will be 
sold as singles in Europe, with the 




hope that success there will 
rebound back to Latin America. 

Also, a Coca-Cola radio cam- 
paign during which a DJ 
announces the single 
"Bodeguero" has aired on 120 sta- 
tions nationwide. 

" We want to create a Latin 
dance phenomenon," says Jesus 
Lopez, chairman of Universal 
Music Latin America/Iberian 
Peninsula. " The campaign isn't 
based on Emmanuel: it's based on 
dance. I hope to sell many maxi- 
singles. This could be the next 
"Mambo No. 5.' " 

The second marketing stage 
will be targeted at the adult con- 
temporary market. 

FAREWEUL Baldomero Ricardo Cane 

Gomez, who for nearly three decades 
was a member of seminal Cuban folk 
group Los Munequitos de Matanzas, 
died unexpectedly June 5 in his 
native Matanzas, Cuba. The cause of 
death was heart failure. Cane was 55. 
The grandson of Valentin Cane, 
leader of Sonera Matanceia, Can^ 
was a member of various musical 
groups in Matanzas before joining 
Los Mufiequitos as a singer in 1976, 

Cane's strong rumbero voice, 
coupled with his knowledge of 
Cuban folklore and popular music 
and his capacity to stir up audience 
participation, made him a key 
member of the group. 
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Los Prisioneros Regain Musical Freedom 




BY MARCELO FERNANDEZ BITAR 

SANTIAGO DF, CHILE, Chile— l/)S Prisioneros 
released their fourth studio album 13 years ago 
and then dropped out of sight 

During the 1990s, the band — one of the most 
respected in the history of Chilean rxx:k — lived 
on in reputation only. 

Now. they are back to being an unstoppable 
success story. 

This new chapter in Los Prisioneros' history 
began in 200 1 . when the group announced a one- 
night-only reunion show. After tickets sold out 
before the adwrtising campaign had even start- 
ed, a second show was added. 

Those shows, at Santiago's Estadio Nacional, 
drew more than 120.000 people and became the 
most attended musical event staged by any 
Chilean act. 

A live album recorded at the shows was 
released, a nationwide concert tour was pro- 
grammed, and the band even toured the U.S.. 
Mexico. Spain. Bolivia, and Peru. 

U)s Prisioneros released a new. .self-titled stu- 
dio album with 10 new songs June .5. The disc 
sold 20.000 copies during its first three days in 
stores, according to retailers. The .set .showca.ses 
the band's musical prowess better than any of its 
earlier recordings. 

"We embarked on a project without knowing 
that it would become so big. so successful, and 
so long." drummer Miguel Tapia says. Los Pri- 
sionenis also includes ba.ssist Claudio Narea and 



frontman/guitarist;,'ii)ng\vnttr Jorge Gonzalez. 

The band released four studio albums on EMI 
between 1984 and 1990. The final album. Cora- 
zones, did not feature Narea but was successful 
nevertheless. The remaining members decided 
to call it quits in 1992. after a celebrated show at 
Chile's Vina del Mar festival and a farewell tour 

All three embarked on .solo careers or formed 
new bands but never achieved the level of success of 
the original act A 1992 greatest-hits album pros'ed 
the group's ongoing popularity, as did a two-CD 
pacloge of previously unreleased material in 1996. 

A big element in the success, according to 
Gonzalez, is that a new generation of fans. 



between 9 and 15 years old, had begun following 
the group. Now. this new fan base far outnum- 
bers the nostalgic fans who witnessed Los Pri- 
sioneros' first act in tlie '80s. Gonzalez .says. "This 
made it easier to plan a new album, because we 
could take any musical direction without worry- 
ing about alienating our old. diehard fans. " 

The popularity' of ijos, IMsioneros in Chile is such 
that a June 5 record signing at retail giant Feria del 
Disco had to be suspended because the local city 
hall demarxied an extravagant warrant!,' payment to 
ensure security for the 10.000-plus expected lans. 

The group has fierce political views. The band's 
current single is "Ultraderecha." a catchy, ska- 



infused rhythm with sarcastic, tongue-in-cheek 
social comments about right-wingers who appear 
to control government, religion, and economics 
in the name of freedom. 

Although the track has enjoyed ample airplay. 
Chile's traditionally conservative media has crit- 
icized the band. As a result, the group limited 
interviews at home for the new release and 
in.stead focused its promotional efforts on Peru. 
Ecuador. Colombia. Mexico, and Spain. 

For Los Prisioneros. band manager Carlos 
inked a licensing deal with Warner Music Chile. 
Managing director Alfonso Cartxjne describes the 
deal as "non-conventional." because it covers only 
one album at a time. 

Carbone says. "We are sure that this great 
album can fare well |for Warner) outside Chile, 
and we consider them a regional priority. " 

Already, the group's live set has sold a report- 
ed 50.000 units; a two-DVD set released last year 
holds the all-time record for DVD sales in Chile, 
with 23.000 units. There are also plans for a 
boxed-sel reissue of the band members' solo 
albums from the 1990s. 

The new studio album is the best part of the 
reunion for U)S Prisioneros. 

"We always were considered a really creative 
group, so we obviously could not limit ourselves 
to concerts Iplaying only] old .songs." Gonzalez 
.says. "So many years have passed that it was a 
great moment to show all that we had learned, 
and an album is always like starting a new band. 
That is truly exciting." 



VERBA BUENA PRESIDENT ALIEN 

"...the future sound of urban America" ' Interview Magazine 




President Alien 

#1 Latin Allium on 
College Radio 

I'riHliit <-J I'* .-Vmlri-N \ ill 



Photo: Mark Sciiger 



"...a musicologist's dream...a record with tasty dctail...somcthing serious gained for pop." - Netf York Time.s 
"...a band that's rc-inventing Latin Dance music into something both fresh and funkily familiar." - Miami Herald 
"...the most eagerly anticipated record to come out of New York's. ..Latin music scene in years." - L«x Angeles Times 
"Yerba Buena has emerged as a messiah among Latin fans...w hat 21st century' pop music can ideally be." - Miami New Times 
"...President Alien is as imaginative as it is addictive." - Amuron.com 



FOR CONSIDERATION - LATIN GRAMMY" "BEST NEW ARTIST" 



sample tracks at 
yerbabuenamusic.com 
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Quorer Es.^ Poderosos Exitot 
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Afcoiris Musical Mexicano Vol- 3 
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iMAn Songbird: Mi Ahna Y Coraioa 
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Sola Balafa 
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Sin Bandars 
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Histona Musical Gnipera 
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The Rise Of Rap 

The Number Of Latin Artists And Size Of 
Latin Audiences Keeps Growing 



R;ip, hip-hop ;ind reggaeton (a 
mocic-i n rorm of i i ggac 
daiuehall) are hardly new to 
the Latin maikel. Over the past 
dt'tadf. rapptis have beioint' a 




irgo CatHrrdit 

common tealure on many pop 
albums, and, more telling, vari- 
ous acts — Itom Sindical<» Ar- 
genlino del Hip Hop to 
Orishas — have appeared on (he 
Billboard charts and in inain- 
slieani c<>nsci«»usness. 

The rap movement is signifi- 
cant enough that there is a rap 
caiegorv at the Latin (iranimys. 
destined l<) serve pin veyors of 
ihc- gi-nrt- hinn tht- riuirc Span- 
ish-language marketplace. Bni 
here in the L.S.. ilit- rise o( 
Spanish-language rap ;ls a move- 
inrnl has been hampered bv a 
lack ol mains! ream <iistribuiion. 
While manv (ti the best-selling 
rising rap acts reside in I'uerU) 
Rico, most are signed to inde- 
[)cn(Ienl (U'als. Distribution ot 
the albums is independeiil. as 
well, and is mostly conlined to 
the island. But the past year has 



seen a rise in rap acts on Bill- 
board's Top Latin Albums 
charts, as more and more artists 
are being s( (ioi>ed np for major 
distribuli(jn, with labels like 
KM I . Sony and L niversal 
expressing llieir iuleresi in 
deveh)ping the genre. 

.\inong the new batch oi l ising 
acts and established artists 
expanding their horizons, here 
are a handlnl lo keep an eve on. 

DADDY YANKEE 

Ai 2b, Ramon Avala. belter 
known as r)add\ Yankee," 
is already a veteran of the 
rapi reggaeton f ield atid — 
since childhood — has been 



using songs to paint a portrait ol 
the social issues he has ex[)eri- 
enced. His discographv includes 
ll\e albums and moie than .')!) 
guest appearances (a common 
(rend in the rap reggaeton 
Held), including collabtualions 
with Anglo and Latin artists \as. 
OJ ron\ liiuch. Big I'un. (irupo 
.Mania. Olga Tai'ion and Ihnniii- 
go Quinones. 



"! h-el very gralefid because 
it's been Li \ears ol inaking 
music. lb be accepted by the 
public is very diffunlt." savs 
Oaddy Yankee, who made Bill- 
board's 1bp Latin Albums chart 
lor the first time last \ear. "I 
have to be realistic; if artists do 
not innovate, their career is oven 
As long as 1 am healthy. I'm 
gonna keep on working wlili l<iis 
ol energ\." he adds. 

Daddy Yankee has also de\el- 
oped an eve for production, 
and has collaborated with 
Nicky Jam, (iuatauva and 
IMa\ero. His lalesl album. El 
('.(inf^ji.i iim. whi( fi he also pro- 
duce<l. was nominated lor a 
Latin Ciranuny. 

This year, Daddv Yankee is 
expanding his reach, and he 
ret eiulv visited Honduras and 
Panama for promotion. In 
August, he will release his sixth 
album, /•./ Con^ri.cnm 2. Btinio 
I'iun, on V'l Music, wliich is tur- 
renilv distributed by LM\'D. 
The album's launch w ill be sup- 
ported bv a massive concert at 
die Roberto ClemeiUe Coliseum 
in San Juan, i'uerto Rico. 

DON OMAR 

William Omar Landr6ti 
Rivera, artistically known as Don 
Omai. is Puerto Rico's up-and- 
coming rap/reggaeton artist. He 
Marieil singing in chuiili. wlu-re 
he was part of such groups as 
the No Liiuiis House Band and 
the (Christian Rappers. But. in 
the last thiee years, his partici- 
pation on more than 2(1 rap 
albinns lias made bin> ver\ pop- 
ular in the geine. His latest ton- 
iribution \\as to .\/l 7*. a multi- 
artist (ompilation in which his 
s(Mig "Dale D(Mi Dale " was cho- 
sen as the radio single, helping 
t .nntiuual im fxi^t' l.M- 1 



Picky Publisliers 

Pubs Ax e Being More Selective 
About Signings And More Serious 
About Synch Rights 



BY UIU COBO 



MIAMI — It used to be that one 
co-writing credit cm Billboard's 
Hot Latin Tracks ( hart <n on a 
moderalel) successful album 
could get you a comfortable little 
publishing deal — one where 
you turned in songs that die pub- 
lisher wouUl shop. Also, singer 
songwriters uiih aitisiic aspira- 
tions used to land record deals via 
their publishers, who would mir- 
line and de\elop iheni and then 
showcase them to labels. But in 
the Latin nuisir work!, those days, 
while not enlireh over, aie cei- 




acts and doling out advances, 
and by looking for new scmrces 
of revenue. 

"We are definitely taking into 
cimsideratiim the current condi- 
tion ol the record industry when 
making writer deals, because 
there's no wav around the fact 
that fewei itTord s;iles mean less 
money fi oin mechanicals," sa\s 
Claribel (aievas. senior creative 
direct()r of Famous Music Pub- 
lishing. ■■ The t*)cus is to get great 
songs placed, which will give us 
more cfiances (tf gelling singles. 



IYdiii It ft: l>ef}-mitsu \ SfNiiif>ir^,i, l:.\f{\ (^usotiu and I jiivi Alviin : 



tainly fading, as publishers read- 
just the way they do business due 
to the realities of depressed sales 
and the vimial disappearance of 
the Latin .\mei ican market. 

COPING WITH LESS 

"You're signing less, you'ie Irv- 
ing lo pay less; vcju re looking lijr 
deals that ha\ e gained some suc- 
cess." savs Kalhv Spanberger. 
president of peermusic. "It's 
hartier .uul harder itt deveU>p 
talent in the l()ng l un. If there's 
any expansion, it's in l'\ and 
ahernative marketing. And you 
mine the gold that most publish- 
eis have — and we have — which 
is the catalog." Times are "strin- 
gent." adds Spanberger. "But it 
doesn't slop." 

The way to keej) it goings say 
publishing execiiiives, is by 
being increasing!) selective 
uhen it conies lo signing new 



thus generating more income 
and reducing the risk of not 
recouping on our wi iiers. In the 
meantime. I believe that pnblish- 
ei s have to tx" more consenaiive 
with our writer aclvances." 

This certainly means thai some 
artists Ireak out when their con- 
tracts are up tor renewal, or 
when they get an offer that does- 
n't quite jive with their expecla- 
ti<ms. 

"But it s belter to have a deal 
than nit deal." notes Spanberger 
" Iliei e aren't too many places to 
g*>-" 

Of course, this doesn't mean 
that no one is getting signed, or 
thai big advances aien't axatlable 
for writers who are delivering 
Iiiis. 

When it comes to signing 
untested writeis, however, "^ve 
are \er\ sdeclive and use ail the 

( '>iiUtuifd on pdgr lAi-i 
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Conference Panelists 
Rally Around Rap 



■V JUDY CMiniR 



PrcH-laiming rap "a icvoliiikin 
ill I.alin nnisir." parlidpaiits 
and aiidicnre members cham- 
[)i(inecl the liilure oflhc genre al a 
Billboard I.alin Music C^onference 
panel in May (bat felt more like a 
rally ibaii an intliistn seminar. 

"There will be a time when Span- 
ish rap and reRgae will Ije accepted 
by the mainstream," said Oscar 
Cortez. known as D| Kazzanova. 
who produces a daily rap .segment 
on \\'C:.A.\ Latino Mix in New York. 
"Mainstream does not mean pop. .A 



label executives on the panel or in 
the audience was viewed by partici- 
pants as indicative of the work that 
needs to be done Ibr Latin rap to l>c 
seen as a viable genie, despite 
vibrant undei^iouiid scenes in mar- 
kets including Miami, where the 
conference was held. New York, Los 
.Angeles and t:hicago. 

"The movement has gone 
through changes, and it's going to 
keep evolving." said Anthony 
Perez, producer and direct{)r. of 
Perfect Image Film & Video Pro- 




Mfigir Juan 

loi of people are getting up-to-date 
w ith leal Spanish hip-hop and rec- 
ognizing die music from die street." 
(jirlez's and other panelists* com- 
ments were greeted w ith cheers 
Irom audience members, who dis- 
played the grassroots enthusiasm 
ibr rap, icggaeton and other hip- 
hop styles that have made the music 
so |H>pular among Latin .American 
and U.S. youth. 

"Right now. it's about taking 
chances," said panel moderator 
\blaiida Foster. \'P of programming 
at Mun2 lelevision. who.se live daily 
show Tfie Himf showcases artists ft-oni 
the urban Latin scene. ""Fbat's 
w hat's making a dilTcrencc. We're 
educating the advertisers. We're 
bringing them a w hole new market 
of urban and bilingual. File street 
has to keep busy, because the big 
guys w ill start listening." 

Several panelists pointed to die 
success in Puerto Rico ol clancehall- 
style icggaeton as an example of the 
possibilities lor rap in other Latin 
markets. "Reggaelon is a voice that 
hasn't been heard in a w hile, the 
voice ol the Pueblo," said Robi 
Draco Rosa, artist, producer and 
limnder of the label Phantom Vox, 
adding that reggaeton makes up 
iW/<-l\y/i of all record sales in Puer- 
to Rico. "'Fliis is such an exciting 
lime." 

'Ilie lack of a pre.sence by major- 



fliiclion, which produces program- 
ming for Miiii2. "As record labels 
become more interested, we all 
have to fight against fmreaticracy 
and established agendas. We can't 
think thiit we're going to change 
people's square way of thinking in 
a day." 

Perez and other participants 
urged those working with rap to 
increase awareness by stepping up 
street marketing efli)rts. "We have 
to clear the path," he said. "No one's 
going to clear it for us." 

I'anelisLs acknowledged that, as in 
the .Anglo world, producers and 
promoters have to make efforts to 
eradicate piejudices about rap 
music and rap artists. In addition, 
the\' advocated for urban Latin 
music that could break dow n geo- 
graphical and cultural barriers and 
appeal to young audiences in 
diverse Spanish-speaking countries 
and V.S. regitms. 

"Blai k is black everywhere you 
go," said Dominican rapper and 
producer Magic Juan, who had 
early success as the lead singer of 
seminal Latin rap group Proyeclo 
L no. "But Latin is a bunch of dif- 
ferent countries. W'e've got to find a 
w ay to make it musically hot so tliat 
everyone, everywhere, will get 
what's going on. Fbat's what's 
going to make this music really 
popular." B 
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Rapping Up The Charts 

Most chart recaps in the Latin Music (>-Pack for Flot Latin Flacks autl Ibp Latin .Albums are yeai -to-date rank- 
ings, Ijeginniiig with the Dec. 7, 2(K)2, issue (the stan of the 20()3 chart year) and running through die May 24 
issue. I'he recap for the Ibp l,aiin Rap/IIip-Mop Albums runs from the June 1, 2002, issue through the May 24 

issue. 

The Hot Latin Tracks recap is based on radio stations' gross audience impressions as monitored t)y Nielsen 
Broadcast Data Sy stems. I iiles receive credit lor airplay Ibr each week they appear on the chart. Hie recaps for 
Ibp Latin .Albums and Fop Latin Rap/Hip-Hop .Albums are based on point-<)f-s;ile data as compiled by Nielsen 
.SouiidSc aii. 1 iiles receive credit Ibr sales for each w eek they tippear on the pertinent chart. The Fop Rap/Latin 
Hip-Hop .Albums recap was culled using inlbnnation from the 'Fop Latin .Albums chart. 



Top Latin Albums 



Put. imi—Artist—lmprint/Label 

1 GRANDES EXITOS—S/joHra— Sony 

Discos 

2 UN DIA NORMAL— Juones— 
Surco/Universat Latino 

3 LAS KETCHUP— Iflj Ketchup— 
Shoketown/Columbio/Sony Discos 

4 MAMBO SINUENDO— Cootfer 
Manuel Calban — Perro Verde/ 
Nonesuch/AG 

5 SANTO PECADO— «CD/rfo 
Arjona — Sony Discos 

6 30 INOLVIOABLES— tos Bukis— 
Fonoviso/UG 

7 LA HISTORIA— /ntocoWe— fW 
Latin 

8 LA REINA DEL SUR— (.05 Tigres 
Del Norte — Fonoviso/UG 

9 OHIS—Selena—EMI Latin 

10 REVOLUCION DE AMOR— Mono— 
Warner Latino 



Hot Latin Track ^ 



Pds. TITLE— Artis t— /ffiphnt/tobef 

1 EL PROBLEHA— Ricorrfo Arjona— 

Sony Discos 

2 QUE ME QUEDES JU—Shokira— 
Sony Discos 

3 SillUA—Intocoble—CM! Latin 

4 ASI ES LA VIDA— 0(go Tanon— 
Warner Latino 

5 SEDUCEME— /ndio— Sony Discos 

6 UNA VE2 HAS-fonji;n(o 
Primovera — Fonovisa 

7 DE UNO Y DE TODOS LOS 
MOOOS— /"otomo— Oisfl 

8 AY! PAPACITO (UY! DADDY)— 
Limite — Universal Latino 

9 WUAS— Enrique Igtesias — 
Universal Latino 

10 ES POR Tl—Juanes—Surco/ 
Universal Latino 



Top Latin 
Rap/Hip-Hop Albums 
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6 EMBOSCADA— Wco C—tHI Latin 

7 EMIGRANTE— Oris/ios— Surco/ 
Universal Latino 

8 QUIEN ES ENEMIGO?— fnem/go— 
Intelligent 

9 ROMPIENDO EL HIELO— Mognote 
& Valentino— VI Music 

10 EL CANGRI.COM— Oot/ffy 
Yankee— VI Music 



Pos. JU\JE.—Artiit— Imprint/ Label 

1 A LA RECONQUISTA— Mector & 
Tito— VI Music 

2 EL ABALLARDE— rego CoUeron- 
White Lion 

3 DANCE & DENSE DENSO— 1 

Molotov—Surco/Universal Latino 2 

4 LOS HOMERUN: ES VOL. 1— 3 
Daddy Yankee — VI Music 

5 EN U ESQUINA-aicos De 4 
Barrio— WFAMex/Worner Latino 5 



Top Latin 
Rap/Hip-Hop Artists 



Pos. AimST (Ha. oiaMed Titles) Inprirl/Lclxl 



HECTOR & TITO (1) VI Music 
TEGO CALDERON (1) White Lion 
HOLOTOV (1) Surco/Universal 
Latino 

DADDY YANKEE (2) VI Music 
CHICOS DE BARRIO (1) 

WlAMex/Wamer Latino 



tiirnnln Arjonii 



Top Latin 
Rap/Hip-Hop Imprints 



Pos. IMPRINT (Ho. of Charted Titles) 

1 VI MUSIC f4; 

2 WHITE LION (2) 

3 SURCO (2) 

4 WEAMEXfj; 

5 EMI UnN (1) 



Top Latin 
Rap/Hip-Hop Labels 



Pos. LABEL (Ho. of Charted Titles) 



VI MUSIC (4) 
WHITE UON (2) 
UNIVERSAL UnNO (2) 
WARNER LAHNA (1) 
EMI UTIN (1) 
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RISE OF RAP 

(Amitmml jnttit fyifff I At- 1 

the album sell more lliHti 60.000 
copies. 

Now. he's readyin); llie release 
ol'liis debiil albiiiii. The Lasl Don. 
under llie guidance of Hecu>r "El 
Bandiino." oiie-lialC of popular 
reggaeion duo Hector & Tito. .Set 
to liil stores this month. Tin' l.a\l 
Don includes guest artists as 
diverse as rock band l.a Secta, 
tropical/ merengue acts Tony Tim 
Ti'in and l.i'nii-T 21, and rcg- 
gaeton artists Hector & Tito, and 
Daddy Yankee. 

"My l)est achievement is having 
made myself known as a re- 
spectable artist," says Omai. "The 
best payment an artist can have is 
the support and respect of the 
audience. \Vitliout having a solo 
album out in the market. I have 
the privilege of couiuing both." 

TEGO CALDERON 

Rir mote than a decade. lego 
Calderon performed many odd 
jobs, the latest being a cab driver, 
w hile he di earned of being a rap 
artist. He jumped at an opportuni- 
ty to \k featuied on a rap conipila- 
lioii. and his excelleiu peiformancc 
led to multiple album appear^uices. 



Now, at 30, he is the most popular 
rap/reggaeton artist in Puerto Rico 
due to his debut album. /sV Mxilkixle. 
on White Lion Records, which has 
reportedly sold more than I ()0.(M)0 
copies. Not sin prisiiigly. his Match 
N presentation at Roberto 
Oleinente C^oliseum drew a sold-oiit 
crowd. 

But what has boosted Cald- 
eron's acceptance, not only 
among rap/reggaeton fans but 
also among mainstream audi- 
ences, is his unique style. Cald- 
eron fuses hip-hop with up- 
tempo rhythms such as 
reggaeton. salsa and bomba (a 
form of call-aiid-response tribal 
music driven by heavy percus- 
sion). .And he delivers his lyrics in 
a more relaxed and easier-to- 
digest manner than the more last- 
paced, angry style of rap. .-Xs of 
this year. Calderon will be able to 
go even mtue mainstream, thanks 
to a management deal with Sam- 
cord Productions (which lepie- 
sents Paulina Rubio) and major 
distribution thiougb BM(;. 

"I owe much of my success to my 
musical upbringing. I learned 
every type of music; I was influ- 
enced by Ismael (Rivera] and 
hardcore rap — Public Enemy, 
N.W.A.," says Calder6n. "I am 



grateiul to lile. to people. I think 
that will be rellected in my 
[upcomingi album." 

DONDINERO 

Last \ ear. Miami radio audiences 
weie tieated to something ol an 
oddity: a rap track, by a coinpletc- 
Iv unknown act. playing in heavy 
rotation on popular tropical sta- 
tion VVR PO 98.3. Salsa 98. It was 
"Pana Pana" by Don Dinero, a 
New York rapper of Oiihan par- 
eius. whose music is letninisceiu of 
Orishas in its use of Cuban 
rhythms and melodies but is far 
nioi e urban in its rap content. Don 
Dinero (whose real name is Jose 
Manuel), w ho's been rapping since 
he w as 8. took the song to Salsa 98 
PD Leo \'ela after numerous 
record executives turned dow'U his 
independently pioduced C:i). (hie 
Hold. "You kiu>w what they told 
me? This albtini will never work." 
says Dinero. "Now, every label 
wants me." 

Dinero is sticking with Cuban 
Cionneclion. the label he cieated 
with his brother, and which he ini- 
tially distributed through Reyes 
Records in .Miami. Now, he's 
inked a distribution deal with 
Universal, which should help his 
music gain entry to Puerto Rico. 





EROS RAMAZZOTTLi^^ 



Cat # 52254 



After selling 30 million records worldwide 
Italian Latin-pop singer, EROS RAMAZZOTTI 
once again has set out to conquer the international 
markets by presenting his most anticipated 
release titled "9" in both Spanish and Italian. 
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In the meantime, he's working on 
a compilation album callecl Im 
Conercifin , which will feature 
Cuban Connection acts, as his 
second single, "Desahogo," starts 
to hit other ladio stations nation- 
wide. "I'hiitgs. he says, can oidy 



get belter. Which makes sense, 
given his name. 

"Everybody that knows me on 
the street calls me Dinero, D(»n 
Dinero. In my neighborhood, if 
|)eople need motley, they come to 
me. I have a gift lor that." — L.C. 
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Ix'st arguments based un feeling and 
research to set our g{)als," says 
Nestor Casonii. regional managing 
director. EMI Music Publishing 
Latin America. In EMI's ca.se, says 
Casonii, the goal is to sign "self- 
contained" acts. "Those we know 
will record their ow n scmgs." 

What is increasingly rare, many 
say, is to simply pick up songs with 
the hopes of placing them, or to 
sign lujii-performing songwriters 
only, unless they can deliver a set 
number of tracks already recorded 
and released on a m.Tjor label in the 
U.S. 

THE GOOD NEWS 

One promising source of revenue 
is the plethora of TV reality shows, 
where contestants 
night after night 
perfi)rni covers of 
established Latin 
hits and then re- 
cord and release 
tho.se versions. 

In Spain, for 
example, hit reali- 
ty show Ofjerafitin 
Triunjo "has had 
tremendous 
impact on publish- 
ers," says ,'\lvaro 
de Torres, .MD of Warner/Chappell 
Music Spain, lijrres says he con- 
dticted a publishei^' study after ()T 
I covering every release from the 
show, which indicated Warner/ 
C:happell led the results with a 20% 
share of publishing rights. "Vll pub- 
lishers who had historic catalogs did 
well from the covers recorded by OT 
artists: EMI. C^lippei's in Barcelona 
and Walt Disney Publishing, 
because one million-selling album 
consisted of Disney cover versions," 
he explains. 

While revenue is drying up on 
the mechanical end, it's rising on 
the synchronization side, with 
increasing opportunities in various 
areas. 

"With the market Ix^ing what it is 
I ight now. placing songs in film, TV 
and commercials has definitely 
become an alternative source of 
income," says Caievas. "What we 
have experienced is more of a 
demand Icir Latin music, especially 
for film and TV programs being 
produced in Hollywood for the 
Latino and general markets." 

And. she adds, a recent. eniei;ging 
source of income has been ring 
tones, with several companies 
acriuii ing the rights to ring tones of 



kiiIKy 



classic and current hit Latin tracks. 

The ring-tone business, says 
CUisunii, is also very strong in Latin 
America. (Companies pay approxi- 
mately $20 to $25 to license each 
song and then take the most recog- 
nizable portion of a melody and 
turn il into a ring tone. Approxi- 
mately 1 0 cents are paid per down- 
load. Add it up, and these are 
important numbers. 

"The fact of the matter is record 
sales keep declining and publishers 
need to have additional sources of 
income," says Ivan Alvarez, senior 
VP Latin /Vmerica, Universal Music 
Publishing (iroup. (ioing after syn- 
chronization fees, he adds, is not 
new, "but it's lxx;onie more relevant 
with the decline in record sales." 
Opportunities abound, says 
Alvarez, even for acts who have 
traditionally not sold well. "Espe- 
cially in the U.S. 
Ibr major motion 
pictures, we can 
get a very substan- 
tial synch fee lor a 
song where the 
record hasn't sold, 
lake Los .Aniigos 
Invisibles. These 
guys haven't sold 
the amount of 
units they should, 
rheir synch fees 
are in the six fig- 
ures, whereas their mechanical 
figures — we're lucky if we get tliem 
in the five figures." 

Another act that's capitalized on 
synch uses while floundering on 
sales is new Mexican band Kinky, 
whose music has been used in half 
a dozen Kngllsh-language films, 
commercials and TV series. In 
Kinky's case, its publishing compa- 
ny, EML has actively pushed the 
group's music, both in Mexico, 
where Uie band is signed, and in the 
U.S., through K.Vll's film/sound- 
track division. 

What would happen with a band 
like Kinky lotlay? On the one hand, 
il fits the description of a "self- 
contained" act: a rock group that 
records its own material. On the 
other, when (he members were 
signed, they were untested. 

"We have the great ability to sign 
things we l^elieve in creatively," says 
peerniusic's Spanberger. "It's not 
just market share but great uilent." 

But, she admits, when it comes to 
development deals, "I wouldn't say 
we don't tlo any, but it's harder to 
do. Or you need the deal to t)c rea- 
sonable, so you can hold on to them 
for a longer period of time, until the 
business lights ilsell." B 
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Platinum Maa. Spanish newi ii \Il Ilhago collected his ninth platinum album (one for each 100,000) for a total of 
900,000 copies shipped in Spain or his debut album Que Pides T\i? Pictured, from left, are DRO EastWest deputy manag- 
ing dircctor/A&R director Alfonso Perez. Ubago. and DRO EastWest managing director Jose Carlos Sanchez. 



America lof/no. 

NEWS FROM SOUTH OF THE BORDER 



In Mexico: After a successful promotional visit to 
Spain last September to promote the album La 
Reina del Sur and film the video to the title 
track. Los Tigres del Norte are preparing to 
launch their first full-length concert tour in that 
country. The norteiio group will take its music to 
nine cities, starting July 18 in Pamplona and 
ending July 28 in Santiago de Compostela . . . 
Spanish singer/songwriter Alex Ubago received a 
gold album for sales in Mexico of more than 
75.000 copies of his debut album, Qui! Pides Tii? 
According to Mexican news agency Notimex. 22- 
year-old Ubago says he plans to begin recording 
his sophomore effort in September. On June 1. 
Ubago also received his ninth platinum album in 
Spain for sales of more than 900,000 albums. 

TERESA AGUILERA mi LEIU COBO 

In Brazil: Coinciding with the publication of a 
book with the same title. Universal Music is 
releasing /I Era Dos Festival's, a 28-track com- 
pilation of tracks by the winners of the memo- 
rable Brazilian music TV festivals that took 
place between 1965 and 1972. The repertoire 
features standards performed by Elis Regina, 
Caetano Veloso. Cilberto Gil, Nara Leao, 
Mutantes, and others . . . Acclaimed 
singer/songwriter Caetano Veloso is in Rio de 
Janeiro to record an all-Bngllsh album of 
tracks by, among others. Cole Porter and Kurt 
Cobain. One featured track is Morris Albert's 
hit "Feelings." Universal plans to release the 
disc during the fall. TOM GOMES 

In Argentina: Popular radio DJ Alfredo Rosso has 
released a compilation album on EMI Argentina 
that features international acts in heavy rotation 
on his radio show, La Casa del Rock Naciente. 



The show airs on Argentina's FM Rock & Pop. 
Acts featured on the compilation include David 
Byrne and Bonnie Raitt, as well as such new 
bands as the Vines. MARCELO FERNANDEZ BITAR 

In Puerto Rico: Popular rapper Tego Calderon and 
merengue-pop act Gisselle have been confirmed 
as part of the supporting cast of the musical La 
Verdadera Historia de Pedro Navaja. They join 
salsa singer Cilberto Santa Rosa and pop diva 
Yolandita Monge, who play Pedro Navaja and 
Diana la Maromera, respectively, Calderon will 
play El Lince de la Barandilla, while Giselle will 
be Betty McKenna. The musical opens in October 
at Centro de Bellas Artes de Caguas . . . Ras 
Records, home to such popular reggae acts as 
Culture, Midnite, Israel Vibrations, and Gond- 
wana, has released the self-titled debut album by 
1 1-piece Puerto Rican ensemble Bayanga. The 
band, led by four percussionists, fuses uptempo 
Caribbean and Brazilian rhythms. Ras Records, a 
division of Sanctuary Records distributed in the 
U.S. by BMG Distribution, will release the album 
in selected European countries this summer. 

RANDY LUNA 

In the Dominican Republic A group of rock artists 
performed June 6 at a concert honoring popular 
merengue artist Juan Luis Guerra and his band, 
4-40. Participating musicians included Audrey 
Campos, Pavel Nunez, Maximo Martinez. JLS, 
Laura Rivera, and Tony Almont. The event took 
place at Teatro La Fiesta del Renaissance Jaragua 
Hotel and Casino in Santo Domingo. Another 
show is scheduled for June 13 at Centro de la 
Cultura in Santiago de Chile. Guerra was present 
at the tribute, but he did not join the acts 
onstage. RANDY LUNA 
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Dead Or Alive Goes 
For Another Spin 



On June 24, Epic/Legacy will 
issue Dead or AUve's Evolution — 
The Hits. 

Released May 19 in the U.K., the 
18-track set culls songs from 
Sophisticated Boom Boom (1983). 
Youthquake ( 1985), Mad, Bad and 
Dangerous to Know (1986), Nude 
(1989). Nukleopatra (1995). and 
Fragile (2000). 

Also included are 
new recordings of 
"Lover Come Back to 
Me," "Tlirn Around and 
Count 2 Ten," and "You 
Spin Me Round (Like a 
Record)." 

"I really did not want 
to do this album," Dead 
or Alive frontman Pete 
Burns says. "I've never 
been the type to com- 
plete a record and then 
listen to it after the fact. For me. 
once it's done, it's done." 

Needless to say. Burns says he 
was terrified to compile the songs 
for Evolution. But something hap- 
pened along the way. 

"I was amazed to learn that the 
songs still sounded modern." he 
notes. "And they didn't sound like 
everything else that came out of the 
Stock Aitken Waterman [produc- 
tion) factory." 

Indeed. Dead or Alive hits like 
"You Spin Me Round (Like a Rec- 
ord)" and "Brand New Lover" re- 
main fresh and vital for today's elec- 
troclash contingent. 



discussed.) 

"By playing in these electroclash 
clubs, it becomes clear that our 
.songs are still relevant," Bums says. 

When asked about the evolution 
of his image. Bums will only say, "I 
have nothing to apologize for or 
explain. I am not harming anyone. 
It is my art. my self." 



Beat 
Box 



By Michael Pooletta 

mpaolettci@<>illboard.com 




In recent weeks. Dead or Alive 
(Burns and Steve Coy) has treated 
clubgoers in London to a few live 
shows, including one at the weekly 
Nag Nag Nag party, held at the 
Ghetto club. (A U.S. tour is being 



HIGHER THiNCS: Kim English's 

on-again/off-again relationship 
with Nervous Records is on 
(again). According to Nervous 
A&R director Kevin Williams, the 
artist's second full-length studio 
recording (My Destiny) is sched- 
uled for a late-summer release. 

To tide over English's fans until 
then. Nervous has just issued an 
English samplcr/EP, New Soul Sides. 

Featured tracks include "C'est la 
Vie," "Love That Jazz," and the neo- 
soul gem "Simply Grateful." 

U.K. label suSU Concept has 
already released "Simply Grateful" 
as a single. Both Nervous and suSU 
will issue remixes of "C'est la Vie" 
next month. 

ABOVE THE aOUDS: Veteran disco 
singer Jo-Carol Davidson, who 
recorded as Jo-Carol, died June 4 
at California Pacific Medical Cen- 
ter in San Francisco of a cerebral 
aneurysm. She was 47. 

Throughout the '80s, Jo-Carol 
recorded for San Francisco-based 
Megatone Records. Additionally, she 
recorded with many of the label's 
artisLs, including Sylvester, Modem 
Rocketry, and Jo-Lo. 

She also lent her voice to such 
CD-ROMs as Clifford the Big Red 
Dog (Scholastic). 

When not in the studio, Jo- 
Carol — an AIDS and environmen- 
tal activist — worked at animation 
studio Wild Brain as its public 
relations director. 

Most recently, Jo-Carol was hon- 
ing her musical craft on San Fran- 
cisco's cabaret circuit, 

A memorial service was held June 
7 at Fort Funston, part of the Cold- 
en Gate National Recreation Area in 
San Francisco. 

Jo-Carol is survived by her hus- 
band. I^ler Davidson: her parents, 
Estelle and Murray Block: and hvo 
brothers, Paul and Richard Block. 
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Billboad HOT DANCE MUSIC 



Club Play 



TITLE iMPHiNriNUMBUMWUOIIONLABEl 



im NUMBER 1 %m 

LOVE THAT MAN (DANCE MIXES) mmijm 



I Week At Number 1 
Whitney HouslOT 



GETAWAY jv.iBSAi wMMauMBG 



Bscky Bstling 



9 '^^1^ 



NOT GONNA GET US (D. AUOE, R. MOREL, S L. TEE MIXES) muscmniowi 



STUCK IN A GROOVE uuumn 



RELIGHT MY FIRE soKuran 



NEVER (PAST TENSE) rwutvnwmiMtiimvniMinwi 



Martin Featuring Loteatta Holloway 
The Roc Project Featuring Titta Afena 



PLAY YOUR PART (REMIXES) . 



Deborah Cox 



NOTHING BUT YOU Murim 



Paul Vn Dyk Faalunng Hemstock & Jannings 



IF YOU'RE NOT THE ONE (MrRO. MSSENGEKZ. MANTESE. S. UWIENCE MIXES) i 



MllMltlilllv 



IF THAT'S LOVE (REMIXES) iruwTiciiniii 



ROCK YOUR BODY (REMIXES) jixwmo 





5 


EASY JMfLEc'ROHD^j^T Gfoovs Aimiiti FntiirMy Sunshins Andomn 


8 


2 




AMERICAN LIFE (REMIXES) M-vtwuanvmntnvtos Madoniiav 


o 


23 




E 


SO GONE (SCUMFROG MIXES) jraDMawK Monicav 


o 


20 


25 




I'M GLAD (P. OAKENFOLD & FORD MIXES) mnttu JoMliferLopa? 


16 


12 


6 




SEDUCE ME NOW soNiD<scDsoH%jEiitBEAs Indis 


(D 


25 


35 




INTUITION (REMIXES) aiMmcum Jaws) 9 


O 


26 


36 




ALRIGHT rMiMvBorstMRiAsa wTiMMfBov Mulk (Osuf G. & Rslph Fslcon) 


Q 


27 


31 




REAL LOVE EMBtawncENTMH Daborah Coaper 


20 


13 


16 




El FFAMTC tiuKixn Frihiirn Jt IMk 
CLErAn 1 3 SlAnn riiDuni ot unH 


€D 


24 


26 


■ 


YOU MEAN THE WORLD TO ME cuttingo* Jang Featuring Hopa 


22 


16 


7 


■ 


DUSTiWAV udraiuim Pcrpstuous Draamar 


23 


19 


11 


■ 




CD 


29 


33 




SOMNAMBULIST wttwkdiw BT 


25 


22 


19 




PEOPI E ABE PEOPI E Ti^uTuniii Vlllirtw bnkM* 


26 


17 


1 4 




1 AM READY stmbish Biw Qua an 


27 


21 


21 


■ 


THE 1 5TK CAPITOL noHO RsclMIBpMnaf 


28 


32 






1 TRY siMfispfioMo Mada By Moakays Ftflbiriag Maria MaQo 


® 










40 






MUSIC REVOLUTION m^<x^ TTie Scumlrog 




36 


45 




1 DO (CHRIS THE GREEK & ORANGE FACTORY MIXES) xEAiiT«nis Ttna Ana 


31 


34 


38 




1 LOVE YOU (REMIXES) m sooi osx&idjmg Dni Hill 9 


m 


38 






AFTER ALL srmsf hi qiv Dtlariam Faaturiag Jaal 


33 


18 


17 




LOVE IS A CRIME MyuoHTraoMainc Anaslacia 


o 


37 


47 




BANG ON NERtous XKM Puqila Kitty Faaluring Latania Walan 


35 


33 


27 




WILLING & ABLE DEfyupmMawugoiMM Aabray 


o 


39 


46 




CLOCKS (REMIXES) umoimMo Coldplayv 


o 


43 






DtRTY STICKY FLOORS (REMIXES) iwrmnanmsf Dave Gahan ? 




42 






FOR THE MUSIC KiToniacrDii (^loyrhjl Kanni Faituring Terra Dava 


39 








ALL AROUND THE WORLD (NORTY COTTO REMIX) bmg xiniiei raoMo UsaStantfiaM 


o 








HOT SHOT DEBUT 71 








DON'T MAKE ME COME TO VEGAS (TIMO MAAS REMIX] m. Twt Tori Amos 


41 


28 


20 




MONTANA MMFftMn Venus Hum V 


o 


45 






MEMORIES TaMMTBcnavenLABaiMETOMMYacn Rockik 


43 


30 






I'LL BE THERE MwTmfmpiiaMauMiMRSTiiiiEGicuMxmG Wtakend Players v 


44 




23 




RAINY DAY RoesiNsw RanaeStakey 


o 








1 DON'T WANNA STOP <uoui»» ATB 


o 








LET ME BE YOUR ANGEL ntmsmnm >~ Krina 


o 








ADDICTED MiuxAMwoniD lupom Mia 


48 


■16 


.11 




I'LL BE YOUR ANGEL wurtMWbiOGic Kira 


49 


7i 


29 




GUIDE ME GOD lush-rowinBovsiiiniABBDttToiiMrHn Ghosdamt Featuring SiaeidO'Conaor&Nalaclia Adas 




47 


4J 




BtG ROOM DRAMA jeoMPtmr Pete Heller & Tedd PsOerson Present The Look & Feat 
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Dance Singles Sales 



1^ Nielsen 
SoundScan 



TITLE IMPHINI a NUMBER'DISmrBUTING LABtL 



m% NUMBER 1 mi 

IF YOU'RE NOT THE ONE IREMIXES) aAUHiaaiMMc <» o 



10 Weeks At Number 1 
Daniel BeiiingfiBid V 



STUCK (THUNDERPUSS REMIX) ^inwKmviieiN » 



THROUGH THE RAIN (HEX HEaOR7MAC QUAYLE REMIX) 
INTUITION (REMIXES) t-iAuiEaiau o O 



Marlali Caraf 9 



AMERICAN UFE (REMIXES) uA>i«»uuww.aMi> 
BEWARE OF THE BOYS (MUNDIAN TO BACH KE) I 



raajabiMCv 



DIRTY STICKY FLOORS (REMIXES) wiannwi 



I WANT MY ISLAND GIRL >ii»i o 



CRY ME A RIVER (DIRTY VEGAS, J. HASCO, I, B. HAMEL MIXES) » a-. (O o 



jHStin Timbariaka 9 



NOTHING BUT YOU 



Paul Vaa Oyk Featuring Hemstock A Jenniag* 



Justin Tintbaftaks V 



DIE ANOTHER DAY (REMIXES) n<uni>iii«» »>> e o 



EMOTIONAL ROLLERCOASTER (REMIXES) coujMiunaniG <9 
NEVER (PAST TENSE) 



Vivian Giaan 9 



IvSltVtnuMUlMrTOMMlBOV O O 



TlitllwPw|gafNai)i|1lw*mi 



WALKING ON THIN ICE (REMIXES) UNDtujuivKnaTM inn sniFi 

AGAIN I . ■•HJ',' ; -■: .iili^lUS O 



ME & GIULIANI DOWN BY THE SCHOOLYARO toucKwr^oxi <9 « 



IIKChkChkOiM 



DONT MAKE ME COME TO VEOAS CTIMO MAAS REMIX) mciwn 

1 ^ HiS ALONE RofletMsnoM o o 



Tolia 



■J^r GOSSIP FOLKS (FATBOY SUM REMIX) t 



Mini Hisdeamaat* EniM FMtjriag Uteris V 



MAKE ME SMILE (COME UP AND SEE ME) nunc 



Erasure 



SEDUCE ME NOW simtoiscosaKUjtavebw o 



THRIVE (IS THAT JAR 


UBS DANCING? MIX) wu 


MMTTSBI • 


Nawsboya 


AUVl(mUNDIIVU 


ESHRMX) KHMQo 




.laflnifar LnpazV 



NO ONE'S GONNA CHANGE YOU wesns net. <s> o 



VERBAL MNJAruNnmeoo 



■ ■ ■■ grestflst iaies oi dud mc'eam ■■'■■■^ Pc*e' 
' ' comptled *rom j national sampke of tspom ' : ii c^ib C . ' 
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^103, VNU Bujmett Media, lie and Molten SoundScan. hi: ■ 
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Billboad HOT DANCE BREAKOUTS 



Club Play 



Dance Singles Sales 



TALK 2 ME 

K-Klass Featuring Kjnane - 



HEAVEN IS A PLACE ON EARTH 
Ruudanun tuDim 



WHENEVER (THE REMIXES) 
Jody WalleY ffActeisouiTavmjKsiuMAoiir 



TALK 2 ME 

K-Klass Featuring Kinane t 



TREMBLE 

Clare Quilty - 



CERAMICS IS THE BOMB 
Chris Clark ..^^ 



DON'T WANNA TRY 
Frankie J ■ ± 



TANNGA 

Speedy J ><> 



FALLING OVER YOU 
Gizelle 



FUCK ME ON THE DANCEFLOOR 

Disco D MpMi«>' 



i 








Salet data compitoii by 


Nielsen 




THtSlrt 


LASTV 
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ARTIST 

IMPRINT & NUMBER/DISTRIBUTING LABEL 


SoundScan 


Title 










tm NUMBER 1 tm 


3 Weeks At Number 1 


1 


1 




SOUNDTRACK 




Queer Ax Folk: The Third Saaum 
















o 


5 




DAVID WAXMAN 

Ll'U « [N] 






UMrB.Tnnca^ 


3 


2 




VARIOUS ARTISTS 




Wk ABninnarv CollectiBn: UHinMts Dnc* 


4 


3 




TIESTO 






Nym 


o 


10 




VARIOUS ARTISTS UMnMli Oam Ohnt 


6 


4 


• 


LpyiE D^EVITO^ 






OeeceWw 


7 


u 


3 


ELECTRhC SIK^ 






nrt 


g 


6 


10 


THAUA 

fMiiAiimtw mi 






llnlie's Hib RMiilied 


9 


9 


■ 


JOHNNY VICIOUS 






Utta-OanceO 


10 


7 




THE POgT^ SCRVICE 






Uvallp 


11 


1.1 




THE STREETS OrifiHl PIrati M«vid 

■ . . --,^',t.; |H| 


12 


11 




OJ [RENE FeerlMi 

sum onvwMiiooi 


fir 


NE 


w 


SOUNOntACK 

wkMtR WMt vintn ir^iwMWR broi 






TlMAeiraeiriKTlMAIbMi 












14 


12 


17 


MASSIVE ATTACK laOlh Window 


15 


16 




THE HAPPY BOYS 






Tedno Party OMmimI) 


<D 




ROBDOUGAN FwiowAnteb 


17 






THE R<DOL£R 






0Mic«MjiNYC--VeL3 


18 


•8 




UBYANNE 






MixeaLm 


19 


1S 




GOLDF|WjPP 






Stack CkMTV 


20 


•9 




LOUIE DEVITO 

Wi .ISWH-SluiKfUUJ 






H.XC Itaaersroaad Pwty 5 


21 


■7 




CHRISTIAN DWKiGINS 






TiMceCtanici 


22 


20 




THIEVERY CORPORATION 

,„,„-Hv-i.it.ir.M.N:.ft«- [N) 






Tin RichM Man In Betryhm 


23 


22 




DAVID VISAN 








& 




KUMBIA KINGS : 

■M UTiN (JUS 






All NNasd Up^ Ln Rmkuim 


2S 


21 




FISCHERSPOONER 






tl 
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Oil Money Fuels Western Venture 



BY DEBORAH EVANS PRICE 

Several Texas oil company execu- 
tives arc joining forces to build a 
new resort and launch a Western 
music record label northwest of Fort 
Worth in Graham, Texas. 

Wildcatter Records will bow this 
summer with a new album by veter- 
an singer/songwriter Joni Harms. 

Once completed. Wildcatter 
Ranch will include an amphitheater 
on the banks of the Brazos River, a 
recording studio, and a re- 
sort offering visitors a J~] 
variety of experiences. 
from horseback 
riding to Western 
music concerts. 

"Sometimes 
when destiny is 
taking you by the 
hand, you just 
have to go 
with it," says 
Anne Skipper. 
CEO of Wildcat- 
ter Ranch and Resort, 
citing the availability of prime Gra- 
ham property and the ease with 
which the new venture is taking off. 

When a friend in the Fort Worth 
tourism industry mentioned the 
need for attractions outside the Dal- 
las/Fort Worth metroplex. Skipper, 
longtime oil business associate Ken 
Haggart. and tourism professional 
Claire Spivey began laying plans for 
the resort. The venture takes the 
name of a person who drills an oil 
well in an unproven area. 

Wildcatter Ranch is currently 




open for day excursions and camp- 
ing trips. Skipper projects the com- 
pleted resort will open in 2005. 

The idea to add a Western music 
label to the mix came about when 
Western Music Assn. president/ 
cowboy poet Mickey Dawes met the 
Wildcatter principals at a Texas 
rodeo. Dawes came on board as 
president of the new label. Texas 
businessman Joe Joyer has been 
named VP of marketing. 

"We all believe that this proj- 
t is very viable," says 
Joyer, adding that the 
principals are very 
excited about having 
I larms as the flag- 
ship artist. 

Dawes says that 
Wildcatter Rec- 
ords will be "a 
mix of people 
that love the West 
and understand 
Uk- music business." 
Harms, whose career 
includes stints on the Capitol 
Nashville and Warner Western 
labels, says she was contemplating 
issuing her next project inde- 
pendently but is happy to be with 
Wildcatter. 

The Western music community 
"has badly needed to have another 
label for Western music, another 
home for artists who are wanting to 
really focus mostly on making the 
music vs. trying to do the whole 
process themselves." Harms says. 
Harms is currently in a Na.shville 



studio working on her label debut 
with producer Biff Watson. 

Haggart says Graham is the per- 
fect spot to launch the new resort/ 
record label. 

"The location is one hour and 20 
minutes from Fort Worth. That's 
the central corridor for Western 
music," Haggart says. 

"So much Western music is 
about Western history. Fort Worth 
IresidentsI always brag it's where 
the West began." 




(FROM LEFT) JOYER. SKIPPER. DAWES (IN REAR), HAGGART. AND HARMS 



Will Rogers Nominees Announced 



BY DEBORAH EVANS PRICE 

N.'VSHVILLE— Curly Musgrave, Dan 
Roberts. Craig Chambers. Dave 
jMexander, Sons of the San Joaquin, 
and Joni Harms are among the top 
nominees for the eighth annual Will 
Rogers Cowboy Awards. 

The Academy of Western Artists 
(AW.'\1 will present the awards July 8 
in Fort Worth. Texas, at the Scott 
Theater. 

Sons of the San Joaquin. Mus- 
grave, Chambers, Alexander, and 
Roberts earned three nods each. 
Harms earned nominations in two 
divisioas: the Western music female 
and Western s\nng female categories. 

In conjunction with the awards 
show, the AW.A will also host the 
Western Music Expo July 7-8 at the 



Holiday Inn North in Fort Worth. 

AWA president Bobby Newton 
hopes the expo will appeal to "ever>'- 
one between the musician and the 
spectator," in- 
cluding those 
who work in 
"tape duplica- 
tion, record- "n.,^!!- v 
ing studios, ; ^ ■ 

photography, 
|DJs|, publi- 
cists, studio 
musicians, 
and media." 
The expo will 
also include a 
talent showcase and a fashion show of 
Western design clothing. 

Based in Gene .\utry. Okla.. the 
.AW.A recognizes excellence in the 




Western arts, including music, cmv- 
boy poetry, yodeling, and other 
interests, such as saddle making and 
chuck wagon cooking. Following is 
a partial list of nominees in the 
music categories: 

Entertainer of the yean Eli Barsi, 
Wylie Gustafson. Ian Tyson. Curly 
.''lu.sgrave. .Sons of the San Joaquin. 

Western music male: Don 
Edwards. Brenn Hill, Curly Mus- 
grave. Dan Roberts. Dave Stamey. 

Western music female: Kip Cala- 
han. Belinda Gail, Joni Harms, Jill 
Jones. Jean Prescott. 

Rising Stan Kip Calahan. Tammy 
Gislason. Kata Hay, Kacey .Mus- 
graves. Sisters of the Silver Sage. 

l"or a complete list of nominees, 
log on to billboard.com/bb/awards/ 
indcx.j.sp. 



In Troubled Vmes, Country Embraces Spiritual Themes 



Terrorism, war. economic hard 
times, and a certain amount of 
bandwagon jumping are among the 
factors country radio programmers 
cite for the rise in religious-themed 
songs getting play in 
the format right now. 

Randy TVavis' recent 
chart-topper. "Three 
Wooden Crosses, " is 
joined by such spiritual 
singles as Jeff Carson's 
remake of MercyMe's "I 
Can Only Imagine, " 
Phil Vassar's recent 
"This Is God, " Sherrie 
Austin's "Streets of 
Heaven, " Buddy Jew- 
ell's "Help Pour Out the Rain 
(Lacey's Song),"" Clay Walker's "A 
Few Questions," and Jimmy 
Wayne's upcoming single, "1 l>ove 
You This Much." 

" People are looking for answers 
and comfort and find both in reli- 
gion," radio consultant Joel Raab 
says, explaining the proliferation of 
these singles. 




Raab thinks the songs reflect the 
core values of the "'vast majoritj'" of 
country listeners. ""Country listen- 
ers are, as a lifegroup, more reli- 
gious, more con.ser\'ative, and 

[morel patriotic than 
the average Americans, 
so it's a natural." 

"It is very obvious 
that we're at a time 
where God, family, and 
country are top of 
mind," agrees WCTK 
Providence, R.I.. music 
director Sam Stevens. 

"While song themes 
jppear to always come 
in waves." WKIS Miami 
PD Bob Bamett says, "spiritual- 
ism — however you want to define 
it — and patriotism never go out of 
fashion in countr>' music." 

Consultant Larry Daniels cites a 
more earthly rea.son for the prolifer- 
ation of spiritual songs. "The 
moment some subject or style soars 
to the top of the charts, others will 
follow; some because they feel 



inspired, others because it's just 
business and they want to take 
advantage of the current trend. " 

And while Daniels says, "1 can't 
recall ever having received a com- 
plaint from a lis- 

tener for playing 
a religious song 
on a country sta- 
tion," he has 
received com- 
plaints about 
playing too many 
of another coun- 
try music staple: 
drinking songs. 

"That's the 

great thing 

about the countr>' format," he adds. 
"It's about everyday people and the 
things we do — the good, the bad, 
the ugly. We've done it all, and 
Ithenl we pray for forgiveness." 

ON THE ROW: Country WMSI Jack- 
son, Miss., music director Van Haze 
joins Universal South Records as 
Southwest regional promoter, effec- 



tive June 23. Haze, who will be 
based in Dallas, replaces Jake 
LaGrone, who has formed Fort 
Worth, Texas-based management 
company Vantage Entertainment 



Nashville 
Scene. 



By Phyllis stark 
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with partners Billy Minick and Rick 
Smith. Their initial clients are Uni- 
versal South artist Matt Jenkins and 
the band Cooder Graw. 

Veteran record promoter Shari 
Reinschreiber joins Audium Records" 
promotion team as East Coast nation- 
al manager She most recently had 
been working records for All About 
Country and previously was a region- 



al promoter at Lyric Street Records. 

SiCNINGS: Columbia artist and Nash- 
ville Star winner Buddy Jewell has 
signed with the Fitzgerald Hartley 
Co. for management. Meanwhile, 
Nashrille Star's first runner-up. John 
Arthur Martinez, has signed with 
Refugee Management International. 

ARTIST NEWS: Countrj' WUSN 
(US99) Chicago and the Chicago 
Tribune will sponsor a free outdoor 
concert with Shania T\vain July 27 
at Hutchinson Field in the city's 
Grant Park. The show will be filmed 
for an NBC-TV special scheduled to 
air in August. It will be TNvain's 
fourth nehvork special. The event is 
being produced by Jam Productions. 
The station is the primary source for 
distribution of the 50,000 tickets. 

Dualtone Records will release 
June Carter Cash's final recording. 
Wilduvod Flower, Sept 9. Cash 
recorded the album behveen October 
2002 and March 2003. She died May 
\5 at age 73 {Billboard. May 31 ). 



36 



WWW. bill board. com 



BILLBOARD JUNE 21, 2003 



S|iecial Report 



BROOKS & DU 



HaPII WOPKin' 

Men 

Country's Most Successful Duo Has Sold 25 
Million Albums, Taken Touring To A New Level 
And Is Still Having As Much Fun As Ever 

BY RAY WADDELL 

Like some win ol liiiK li ()a.ssi<iy and Suiiclaiice 
Kid i)i'nnmtr\ iiiusic. Kix BioolvS and Ronnie 
Dunn have parlayed lalenl. daring and a rene- 
gade spirit into the most successful run a coun- 
In' duo has ever realized. 

in a do/en years together, Brooks & Dunn have bro- 
ken the hank: So fat they've sold 25 million alhinns, 
scored 17 Billlminl chart-toppers, walked awav with 
dozen.s of industry accolades and rocked the world of 
lens ol thou-sands ol country boys and girls in live con- 
certs. As Brooks & Dimn. they found success right oui 
of the Ikix with linir consecutive No. Is from their now 
multiplatinuin debut, llniml Nrti' Midi, in 1991 . But 
their success together came alter years of dues paying 
on their own. 

LIGHTNING IN A BOTTLE 

Both artists made iheir Ijones as songA^'Hters in 
Nashville while lailing to make nuich impact as solo 
artists. Bui together, the duo is lightning in a Ixjttle, 
having weathered aitistic shills, indiisti y c)cles and a 
biief slump with remarkable resiliency liKlay, dicy 
remain at the lop of their game as singers, songwriters 
and pertbrming artists. 

On the sin face, the key to B&D's synergistic relation- 
ship appeals simple: Diuui, the long, lean 
balladeer with keen songwi iter's instincts and a blues- 
man's soul, and BrtMjks, the rowdy energizer, lile-of-the- 
party story teller and onstage dynamo wlio keeps the 
part)' flame w^ell lit. 

But the duo's phenomenon is not so easily explained, 
as they can eflbnle.ssly switch roles, with Br(K)ks convey- 
ing a ballad with sincere aplomb ("You'ie (lonna Miss Me 
When I'm (kjiie") and Dmni ci-anking up the iiucn.sity 
wiUi relish ("Haid Woi kin' Man"). "Ilieir hai monies and 
vocal interplay can bieathe new Hie to a iamiliar 
warhorse like "My Maria," and both p<)s.sess a gambler's 
nerve and an uncanny knack lot zeroing in on hits, creat- 
ing a versatility and l>lend lew have ever matched. 

"It's bard to put your finger on what it is about them," 
says veteian pioducer Scott Hendricks, one of the first 
to work with B&I) in the studio and an ongoing fan and 
friend, " llieie's just a chemistiy that happens with these 
two gnys, and it really works. I've worked with a lot of 
big artists over the years, and BrcK)ks & Dunn are die 
dclinition of what supei^tars are." 

JOURNEY TO SUCCESS 

Kix and R<jnnie Ix'gan their respective journeys dis- 
tant geographically but near philosophically. Bnxiks 
grew up in Shreveport. l.a.. a hotbed of musical inllu- 
eiicc-s that includes everything fioni cajun to counir) to 
soul. {He grew up on the .same .street as Jobiniy Hor- 
ton's widow.) 

Dunn was Iwrn in C^oleman, l(?xas, and moved with 
his family to another city rile w ith musical hei itage, 
Tuki. Okla. 

" Tliere was a lot of clubs and a real active music 
scene," says Dunn of Tulsa. "Leon Russell's band and 
[Eric] Clapton's band were Ixuh fiom iheie. .\ll kinds of 
music mixe(l up. \'ou could go down to King's Ballr(M.>m 
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When Brooks & Dunn first hit the charts In 1991 , II was 
like a strong, fresh wind had blown through the country 
music community. Their hard-charging brand of honky- 
tonk bravado mixed with wistful introspection earned the 
duo undying support from legions of fans. Their music 
speaks of broken hearts and fresh starts, boot-scootin' 
good times and moments of quiet reflection. 

It's a musical landscape populated with neon moons 
and border towns— terrain that is as rugged emotionally 
as it is geographically. It's a readily identifiable sound 
that has made them country music's most successful 
duo. They've built a thriving career on a foundation of 
creativity and loyalty, with a healthy respect for each 
other's differences and appreciation for their common 
bonds. 

Kix Brooks and Ronnie Dunn talk to Billboard thavX 
their journey. 



Former Arista Nashvilk chief Tim DuBois — currently 
heading Universal South with former MCA Nashville 
president Tony Broum — introduced you two and subse- 
quently signed you to Arista. What were your initial 
impressions of each other? 

Ronnie Dunn: Tim DuBois had played me a couple 
of songs that Kix liad cut, and 1 liked the way diey sound- 
ed, ['llie music] kind of had an Eagles type edge to it and 
was a little more progressive than traditional coimtry. I 
thought it was cool. When 1 met him, he didn't ha\e a hat 
on— just curly hair — ^and he was a nice, friendly fellow. 

Kix Brooks: [Ruiniie] wasn't that Iriendl). I said, 
"What's his problem?" [laughs] 'f im pretty much did 
the .same thing for both of us. He placed me "Boot 
Sctwtin' Boogie" and "Neon Moon, " and they wcie 
really good songs. Roiniic is still the first person 1 ever 
met from out of town who hadn't been here [in 
Nashville] and hadn't been exposed to co-writing who 
was writing really good country songs. I thought that 
wasjust amazing. 

What were your hopes and expectations for the first 
record? 
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Dunn: Our initial goal was lo gel a gold record aiul 
lour the Southwest — Texas, Oklahoma, Louisiana and 
places like that. We were piclty much told ahead of 
lime thai we were going lo be regionalized. 
They wanted us to be [known] as a honky- 
tonk band. 

Brooks; Both of us had been kicked in the 
head so many times. I can remember when 
we were wanting a gold record and a No. 1, 
bin 1 don't think either one of us thought 
that was a real goal as much as a dream. 

Dunn: A gold record was an issue ol' sur- 
vival more than anything. Thai's what we 
had lo do to be able to re-up for the second 
record. 

Your debut album has been certified six times 
platinum. Obviously, it was a hit, and you got 
the chance to make another. Arista at that time 
was a new label, breaking ground in Nashville 
and stirring things up. How did it feel to be 
part of that? 

Dunn: A lot of "No, you can't do that!" w;is 
being overcome al that lime. The biggest 
thing that stands oui in those early days was 
what a team effort it was from day one. It 
made you want to work with that team. 

Brooks: There was so much fresh, yoiuig energy 
iheie — not that the slalVwas young in years — but the 
whole energy level was just fun, exciting, great! We 
didn't feel like [any one artist] was a priority. Every- 
body worked all together to make that label pop. Tini 
was really smart in having a small rosier. Kvcrybody he 
had, be firmly believed in. Wlien he signed someljody. 



he was determined. 

I*ve heard that, in making the first album, you didn^t 
use the studio musicians everyone else was using at the 
time and instead took a chance on some new players. 

Brooks: .^t the time, most of those players were 
demo musicians. 1 think that had a lot to do with whv 




Uniting up the slaj^e with on electrifying performance 

we were kind of fresh. We made an effort to do diff er- 
ent things. After that record bit, all of a sudden, those 
guys started showing up on a lot of oilier records. 
Then [producer] Don Cook became a real successful 
producer. We felt like we had something really unique 
and real special early on. 
Dunn: Ideally, what we should have done was taken 



all those players and just hit the road with them and 
become a band, but we couldn't afford them. The 
Stones couldn't afford those guys now. 

Brooks: When wc did Hmiid Nru' Man, we got to the 
end of the session, and Paul Worley [now chief creative 
officer al Warner Bros. Nashville] was upstairs. Paul 
was a great guitar player We asked him to 
come down and play. He told us he had lo go 
gel his kids and he didn't have lime. We told 
him we bad a guitar and amp [and asked 
him to] just do anything. Even if it sucked, 
we just needed something on there. He had 
live miniiles. He was silling on the amp, 
himkcrcd over, and he did this guitar pan 
and wailed through it. ihen threw the guitar 
down and ran oul of the studio. .\ll of us 
were like. "What a sli<tw olfV Then we started 
listening to it. and it was pretty cool. 

We tried a steel .solo that we thought coun- 
try radio would like and, al the end of the 
da\, we looked al each other and said, "Vou 
know, what we had on the demo is what we 
liked." It's not what we were supposed lo be 
doing, but it's really what we liked. 

In what ways are the two of you different? 
X^jS Dunn: Kix is a lot more accepting and less 
^^^B cynical than I am, but 1 don't think I'm overly 
cynical. I'm always the one to initiate change 
if it comes along. I'm a little more quick to 
pull the trigger sometimes. 

Brooks: Ronnie has the ability to say. " They'll have 
lo understand lhal. as an artist, we can still Ix- tiiends, 
but I've got to work wilh somebtKly else or Til go nuts 
because I'm tired of doing this. We already did this." 
Not thai I gel Un ked into a certain place, but, al the 
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same time, if that was successiiil and fun, 
you set up and do it again. So, on a lot of 
the things that wc woi kcd out, we thought 
them through and found roinpromises. 

In what ways are you similar? 

Dunn; We have the same goal: making 
Biooks & Dunn work. We Ixiih derive ful- 
hllment from it. II you are going to be 
thrust into a partnership, it's belter to be 
diDerent than lo be similar and walking in 
the same shoes. We found that oiu" great- 
est siiength has been dillei cnccs in the 
long riui. It's just like if you try to walk in 
the same shoes, you are going lo rrinvd 
one another, and we don'l. lie's complete- 
ly different than I am onstage, and that's 
fme. We gravitate naturally lo different 
parts of the business. We each have our 
niche. 

Brooks: We probably each tend to put a 
smile on the other one's fare. We are real 
compelilive, liul at ihe same lime not 
afraid lo appreciate when the other one shines. It was 
probably harder in the earh going than it is now 
because we were trying to figure out how this was 
going to shake out. 

You *ve each sung lead on hit singes, but, over the 
years, Ronnie's voice is the one dominating country 
radio. Kix, how do \ou feel about that? 

Brooks: Forlunalely. radio lias embraced Ronnie's 
voice. 'I'hal's good. .As an artist and a songwriter, it's 
really satisfying lor ine to have an oiillel for my songs 



BROOKS & DUNN 




On the Neon Circus tour 

and, as a singer, I still get to sing on the album. I feel 
like my voice is there and I've definitely had some 
good hits as a singer, 1<mj. "You're Ctomia Miss Me 
When I'm (Jone" was [a No. I single] at a lime when 
we needed it. It's not like I Ic'el like somebody's throw- 
ing me a bone as much as I have a contribution to 
make in terms of sales and as an artist. I appreciate 
what a great singer Ronnie is. I couldn't say that if I 
honestly was silling here going, "I could sing as good 
as he could." I don't Itrel that way; I appreciate what a 
great singer he is. 1 leel like, from a heartfelt singer- 



songwriter standpoint, I have something 
tt) oiler there. Thai's the kind of singer I 
am. I'm at pe.ace with it. 

Dunn: There is star quality that he has 
on the live stage that I just can't do. I just 
can't go there, and that's good. That's 
what makes it work. 

Have you ever thought of doing solo 

records? 

Dunn: Just ihr selfish i easons. I've 
thought sometimes about maybe jrecord- 
ing] just a record of nuisic that no one 
would listen to but me ... but there's a 
dynamic that's even hard l<)r us to see that 
makes ibis thing work and gi\es it magic. 
When you separate it, at some point it is 
going lo sillier, and I tloii't think that's 
necessary — not l<>i the benefit of either one 
of us being a solo artist. 



Your first six albums were each multi- 
platinum selling releases. Then 1999's 
Tightrope came along and thus far has 
only been certified gold. What happened? 
Were sales hurt by the changes at Arista as 
Tim DuBois and other top executives left and the label 
was folded into the RCA Label Group? 

Dunn: Tim said that that rec(jrd wasn't going to fly. He 
told me one day, "\'ou could bring me H\ e big hits, we'll 
ne\ ei make it lly VN'e'i e out of here. " li w;is a re;illy good 
learning experience. 'Iliai's just stmieUiing that happens 
a lot [when labels are in tninsiiion], so we were fragment- 
ed. I'hankhilly [Rl'A l.afx-l Citoup (hairman] Joe 
Galanlc stepped in after that one record and sii\ed the 
day. He set us back on course. 

( '.iinlunirit mi frngr H-12 
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rooks & Dunn have been 
I described by many as "a class 
fact." While country music has 
Honc pop in many ways, 
Iricnds and colleagues say ihe guys 
are current and hip while still 
remaining true to country music; 
never forgetting where they came 
from. Fiumanitarians as well as 
entertainers, BrtK>ks & Uunn have 
raised money for the Monroe 
Harding (Children's Home. Ronald 
McDonald House and the Women's Hospi- 
tal at St. Thomas Moore, to name a few. 

Don Cook produced and wrote 20 of the 
songs on the du<»'s first six albums. "They 
aie the most unaflecied guys," he says. 
"They don't act like what you would think 
of as stars. They appreciate the success they 
have, but don't take anything for granted, 
rhey do a lot of great things for tlie com- 
munity." 

Sam Haskell, worldwide head of TV at 
the William Morris Agency, says, "Kix 
Broijks and Roruiie Duini are two of the 
most benevolent guys I've ever met. I'hey 
came to my homet{)wn of Amory, Miss., last 
fall, to headline the lOth-anniversary Stars 
Over Mississippi Benefit, in honor of my 
mother. It was to help me raise scholarship 
money for deserving Mississippi children who need 
assistance with their educations. A host of other HoUy- 
w(khI celebrities were part of the event, attended by 
over lO.OOO people who lined the Amory High School 
football field. We raised more money than we ever 
have. Kix and Ronnie left a little piece of their hearts 
with the people of Amory that night, and they will 



LEGENDS IN THE MAKING 

Friends, Colleagues Share Fond Memories 
Of Kix And Ronnie's Career 

By Debbie Galante Block 




Brooks and Dunn with Reba McEntire 



always have a liltle piece of my heart, as well." 

The duo also stays close to its community. Brooks & 
Dunn contribute to a number of philanthropic organi- 
zations and do a variety of things for dilTereiit chari- 
ties, both individually and together. Patty Harman, 
president of Monroe Harding Children's Home, has 



experienced the kindness of 
Brooks first hand. "Kix h an hon- 
orary chair for Monroe," she says. 
"He has done many things for the 
Home, including helping us with 
an antiual fundraiser" 

But, in addition to money. 
Brooks sets a fine example for the 
children and shows them how spe- 
cial they are by attending the 
Home's sports events and dinners. 
Harman continues, "He has even 
brought guitars om here to try to encoin age 
music in their lives. I can't say enough gocxi 
things about Kix. We've recognized him and 
his wife as volunteers ol'the year for every- 
thing they have done for us." 

GREAT ENTERTAINERS 

Most everyone who ha.s w()rked with Brooks 
& Dimn keeps them close lo their heart. txMjk, 
w ho continues to work with the duo, siiys his 
relalion.ship with them has been the high 
point of his career "I got to watch them devel- 
op from being a club act to an ai ena act," he 
says. "I was there at the last club gig tliey did 
in Phoenix. The people were just hanging of!" 
the ceiling. It wa.s obvious this place could not 
contain what was inside it anymore. It was a 
rush for me to be a part of that. I will always 
treasure those memories and those times." 

When the duo signed to Arista back in the early '90s, 
Mike Dungan, current president & CEO of Capitol 
Records Nashville, was there. "From day one," he says, 
"they were two kids in a candy store having a blast, 
regardle-ss of the outcome, 'fhey are always thinking 

Cmtimted on pagr B-10 



Kix & Ronnie, 

I'm Happy Xo Have Been 
Associated With The Greatest 
Duo In The History Of 
Country Music. May Your 
Success Continue Forever. 

Don Cook 
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about the show and rccvalualinf; il, and lliey realize llie 
importance of people having fun rather than just sitting 
and listening to music. Tliat impresses me more than 
anything. As personalities and as people, they have not 
changed since the days they had nothing. They still have 
the same warmth and the same aw shuck-s' personalities." 

Brooks & Dunn's loyalty does not go unnoticed either. 
Southern Ciilitbrnia Sound Image 
has had a relationship with the duo 
lor almost a decade. Kverelt l.ybolt, 
director of Nashville o()erations, 
says, "I reidly appreciate their loy- 
alty to my company. Tlieir whole 
oi)^aniz^iuon is just wonderful. It's 
been great, and I hope they have 
many more years of success." 

Ronnie and Kix bring dilTerent 
talents to the duo, colleagues say. 
Donna Hilley, president and CF.O 
of Sony/ATV Music Publishing 
Nashville, says, "As a duo, ihcy are 
unique and original, and both are 
great songwriters. They have learned to play to their 
strengths. Ronnie is just the greatest male singer in 
cotmtry music and knows how to sing his way into the 
hearts of his fans. Kix is a great entertainer and show- 
man. Together they are the greatest duo ever in coun- 
iry music. They slick to the basics — great songs." 

Others confirm what Hilley siiys. For example, Clive 
Davis, chairman and CEO of RCA Music Oroup, agrees 
that Brooks & Dimn define country music at its finest. 
"They're absolutely greiil writers, musiciiuis, voadisis and 
entertainers, " Davis says. "More than successfitl cliart artists, 
thev are trulv hall of famers, and I kx)k at their incredibie 
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Kind words: Tbby Keith 



career milestones witfi much pride and ix-spea. (Tltey have] 
pnAided me with indelible and k)ng-lasting memories." 

Perhaps one of the most imponant keys to a long, illits- 
trious career is the "live" connection to tims. Reba McEn- 
tire says, "Like Merle Haggard. Willie Nelson and Johnny 
C«ish were the songwrilei's who created the classic coimti7 
songs of their generation, Ronnie and Kix have written 
some of the songs that will become chissics of our genera- 
tion. They work extremely hard to deliver live shows that 
thrill the fans, which is so important in having a long-term 
career. Hiey're great to tour with, and 
I'm lucky to have them as my friends." 

Toby Keith says, "Ronnie is a great 
honky-tonk singer — probably the best 
in a long time — and a real good song- 
writer. Throw in Kix Brooks' songwrit- 
ing and energetic performances, and 
you end up with an electric rodeo." 

DREAM COME TRUE 
^ ■'^K International lighting company Ban- 
\ dit Eites started working with Brooks & 

M'' Dimn when they first started headlin- 

ing. Mike Colden, VP. says. "They're 
not just music, they're entertainment. 
In their 2003 show, they've incorporated a 25 to 30 foot 
wide steer head made out of strobes. They probably 
pump more confetti into the crowd than any act I deal 
with. They have streamers that shoot out from the stage 
and different inflalables. Almost every song has its own 
gag in it. 'ITiey do everything from rtK'k'n'roll to your 
softest ballads. It's a show we are all very proud of" 
Dick Clark agrees. "I'ai t of the magic of Brooks Sc 
Dunn lies in the way they present themselves. Tliey 
truly enjoy their performances. The music is great, but 
their personalities. ..they endear themselves to the audi- 
ence," he says, still laughing about an incident that hap- 



pened at the .Academy of Cotmtry Music Awards that 
only went to prove that the show must go on. "As part 
of their road show scenery . Brooks & Dtmn had a giant 
inflatable bull; it was as big as the whole stage. Well, that 
bull decided to collapse in the middle of the act on five 
tefevision. We got a lot of mileage out of that. The sag- 
ging bull — it was a riot, and the joy of live television." 

Artists who tour with the band consider themselves 
lucky. .'Viiron Lines says. "I've always been a fan of 
Br(H)ks Sc Dunn, so it's a dream come true to acttially 
loin- w ith them. I find myself going out to watch their 
sets every night, not only as a fan of their music but 
because it's a great learning experience for me at this 
stage in my career. " 

Also an opening act on BrtMiks Sc Dunn's current 
tour is Jeff Bates. He says, "I think that Ronnie Dunn 
is the country vocalist of our generation. He can wrap 
his voice around a song and deliver il like nobody else. 
Kix Brooks is not only a solid lunesmith, he has the 
ability to communicate on a personal level with his 
audience as if he had run into them at the grocery 
store. He makes them feet comfortable and right at 
home and then turns right around and kicks their 
butts with unbridled spontaneous energy that rolls off 
the stage like an Oklahoma tornado." 

Troy Lee Gentry, who, along with Eddie Mont- 
gomery, makes up one half of Montgomery Gently, 
says, "In the Spring of 1999. we started out with 
'Hillbilly Shoes.' and it was that fall thai Brooks & 
Dunn's manager gave us a call to do some dates with 
Kix and Ronnie. They were great lo us, and we 
learned a lot from watching ihem. They invited us 
back out with ihem last year on the Neon Circus tour." 

"Kix and Ronnie are legends. We respetl them and 
appreciate ;ill they've done to pave the way — but they're 
getting old, so they better watch out ... we're after iheir 
as.ses," taughs Monlgomeiy B 
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THE BILLBOARD INTERVIEW 

('.(liilmtied jwm ftttge H-6 

How? 

Dunn: Just having that solid machine. Joe has a 
monster over there, and he runs it like a very organ- 
ized general. What you need Ix'hind you is a support 
team. It's as [important] as your art and your music. 
You can have all the stars lined up, you can be a great 
singer or songwriter and make good music, but if you 
don't have that macliine behind you, you aren't going 
to get a shot. Especially in today's environment, it's 
just not going to happen. 

New duo Montgomery Gentry came on strong and was 
nipping at your heek. 'Tightrope hadn't done as well as 
previous albums and the Steers & Stripes album was com- 
ing at a critical juncture. How did you feel going into itf 

Brooks: There was a lot of creative enei^' going in to 
that record. Mark Wright wanted to show us that he is a 
great producer. Galante wanted to show that Brooks & 
Dunn is still a viable act and he'd put us back on the 
map where we were two records ago. Ronnie and 1 
obviously wanted to come in and show Joe and Mark 
what we could do, so everybody comes to the table 
wanting to be at the top of their game. Instead of in this 
routine of "OK, let's make another record," all of a sud- 
den we were like, "Let's really show everybody what we 
can do here." Everybody was thinking that way. 

Dunn: Joe was determined to show us that he could 
make it happen and he was behind it. What a great 
place to land. 

Seems like there were some rumors swirling around 
the industry at this time. 

Dunn: Other labels were starting rumors that we 



were breaking up, and they'd tell radio that there 
wasn't much going on here. 

Ever any truth to any of those rumors? 

Brooks: We've never felt like quitting. We have said 
if we can make it two more years, we'll be OK. But two 
years come aroimd, and we say, if we can make it two 
more years... [laughs] 

Dunn: When we say that, we are beat up and tired. I 
remember jumping up one day in South Dakota — we 
battled a blizzard all night long on the road — and I 
walked on the bus and said, "I'm quitting, I can't take 
it." It was just awful. 

The new album. Red Dirt Road [due July 15], has a 
lot of the good-time, fun songs people expect from Brooks 
(if Dunn, but it also feels more introspective. 

Dunn: This is the most honest record we've made 
since Brand New Man. I think a lot of it is where we are 
in life. And I think the undercurrent that triggered 
this reflection is what's going on in the world. It's the 
first time we perceived us, as Americans, as being 
threatened. Once that happens and you take a quick 
look around and take these little snapshots of how you 
grew up, you go, "This isn't so bad." I think we needed 
that as a culture. 

You 've been doing the Neon Circus tour for three years 
now. How did you come up with the concept? 

Dunn: We saw Cirque du Soleil in Vegas, and I 
loved the way the cast would work the crowd and I 
threw out the idea of coming up with ways to integrate 
that with a kind of a rodeo type presentation with dif- 
ferent characters. 

Brooks: Before the show started in Vegas, they had 
clowns that were walking the aisles and grabbing peo- 
ple's popcorn out of their hands, just screwing every- 



thing up. 1 saw that and I told Ronnie we ought to get 
some rodeo clowns out there and just screw with peo- 
ple. One thing led to another, and we have a big mess 
on otu' hands now. [laughs] 

Dunn: You will be involved whether you want to or 
not. When you buy that ticket, just get ready to come 
lly. that's it. 

Brooks: We set up at 3 o'clock in the afternoon, and 
the main stage starts at like .5:30. We have a hypnotist 
that hypnotizes people and the world's strongest man 
that does all this wild stulT. We have BMX bikers, the 
guys bring all their ramps and do all these types of 
things. There's just a whole variety of things going on, 
a lot of stuff for people to do and see to keep ihera 
occupied so there's no down time. 

After more than a decade together, how would you 
describe your relationship? 

Dunn: We are just like brothers, and that's good. 
There is an understanding. When the music is done, 
we go hang out and do everything we like to do and 
enjoy that. We aren't nearly as different in real life as 
we are on stage. 

Brooks: The comfortable thing about our relation- 
ship is it doesn't need a lot of maintenance. That's a 
comfortable friendship. We can get together and have 
the time of our lives, whether it's hunting or whatever. 

You've had an incredibly successful run and it doesn't 
seem to be slowing down. How much longer do you see 
Brooks & Dunn continuing? 

Dunn: The public will dictate that. We enjoy doing 
this more than anything. This is it. I have enough 
money, but what else am I going to do. golf? I don't 
think so. There's nothing I like better. I'm on vacation 
doing what I do, nothing else compares. I'd rather be 
doing this. That's sick, [laughs] H 




B-12 



www.blllboard.con 



BILIBOARD JUNE 21, 2003 



BROOKS & DUNN 



S|iecial Report 



On The 

THE DUO'S B 

Brooks & Dunn's lop album, Borderline, spent seven 
weeks at No. 1 on Top Country Albums and Is one ol three 
chart-topping discs for the duo. The act's other two No. 1 
sets were Steers & Stripes (2001 ) and Waitin ' on Sundown 
(1994). On the Hot Country Singles & Tracks chart, they 
have scored a whopping 17 No. 1 singles— making them 
the duo with the most No. 1 titles on the country singles 
chart. Additionally, they have earned 44 top-40 entries on 
this chart. "Ain't Nothing 



Charts 

mnsT HITS 



broken by the number of weeks spent at 
the peak. If lies still remained, they 
were broken by the number of weeks on 
the chart and then in the top 10 and/or 
top 40, depending on where the title 
peaked. 

The eliarts were compiled by Keltti 
Caulfield. 



5. The Greatest-Hits Collection, No. 2, Oct. 4, 1997 

(Arista Nashville) 

6. Brand New Man. No. 3. Aug. 31. 1991 (Arista) 

7. II You See Her. No. 4. June 20. 1998 (Arista Nashville) 

8. Tight Rope, No. 6. Oct. 9, 1999 (Arista Nashville/RLG) 

9. It Won't Be Christmas Without You, No. 12, Oct. 26. 2002 

(Arista Nashville/RLG) 
10. Super Hits. No. 43, April 17, 1999 
(Arista Nashville) 



'Bout You," released in 
2001, is their longest-run- 
ning No. 1. The track spent 
six weeks atop the chart. 

Titles on these charts are 
ordered by peak position on 
their respective chart, ff 
more than one title peaked at 
the same position, ties were 




Steers & 

■A 



TOP COUNTRY ALBUMS 

Hink. Title. Peak Position. Debut Oite (Ubel) 

1 . Borderline. No. 1 , May 4, 
1996 (Arista Nashville) 

2. Steers & Stripes. No, 1 , May 5. 2001 
(Arista Nashville/RLG) 

3. Waitin' on Sundown. No. 1, Oct. 15, 1994 
(Arista) 

4. Hard Worliln' Man, No. 2, March 13, 1993 
(Arista) 



HOT COUNTRY SINGLES & TRACKS 

tot Title. Peik Positm IWeeks on Claitj. Om Dile ILM) 

1. "Ain't Nothing 'Bout You," No. 1 (6), 
Feb. 17.2001 (Arista Nashville) 

2. "Bool Scootin' Boogie," No. 1 (4), 
May 23, 1992 (Arista) 

3. "How Long Gone," No. 1 (3). July 4, 
1998 (Arista Nashville) 

4. "My f«arla," No. 1 (3), April 6, 1996 
(Arista) 

5. "If You See Him/If You See Her" 

duet with Reba, No. 1 (2), May 2, 1998 
(MCA Nashville/Arista Nashville) 

6. "My Next Broken Heart," No. 1 (2), Oct. 12, 1991 (Arista) 

7. "Neon Moon," No. 1 (2), Feb. 1, 1992 (Arista) 

8. "You're Gonna Miss Me When I'm Gone," No. 1 (2), 

June 10, 1995 (Arista) 

9. "Brand New Man," No. 1 (2), June 22, 1991 (Arista) 

10. "She's Not the Cheatin' Kind." No. 1 (2), Aug. 27. 1994 
(Arista) 



.SCripc!* hMs the No. I singU. 
in'l Nothing 'Bout You" 
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Tim, Tony and your friends at 
Universal South Records 
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Smitli, Wiles &Co., PC 

Ceirtif iecl Public A^ccountanta And Buaine»» IVIana^er"** 




HARD WORKIN MEN 

lliiuttuutfl frum pfige li-2 

and hear Asleep at the Wheel, Bavid Allan C^oe and 
people like that. and. at the same time, you go acioss 
town and hear Olapioii's band silling in and jamming al 
a bUics oi rock club." 

Their two paths convei'ged in Nashville as songwrit- 
ers, with Kix enjoying some chart success via other 
artists and Dinui having won the national Marlboro tal- 
ent contest. 

FUTURE CHART-TOPPERS 

"I'ari ol lRonnie'sl wiiniings included 40 hours in the 
studio with [jrodncer Bariy Becketl. and I engineered 
it. " recalls Hendricks. "I Icll in love with his ve)ice." 

Hendricks i(K>k Dunn's tapes lo Tim DuBois. then 
head ol lledgling .\i ista Nashville. As 1 lendricks and 
OiiBois traveled tt) Knoxville l<)r a Tennessee Volunteers 
f<K>tl)all g.mie, Hendricks pttppcd in a Ronnie Dmni 




tape that included three future No. Is: "B<x)t .Sccxjtin' 
BcKigie," "Neon Moon" and "She L .'ied lo Be Mine." 

Meanwhile, producer Hon C:(Kik had been pitching 
Brooks to DuBois. who wiis hot to sign a duo to Ari.sta 
Nashville. "That was when Allen Butler and Mike l)un- 
gan were at the label with me. and all ihrce ol us were 
working on it. but we couldn't find |a duo) that really 
excited us," Siiys DuB(jis. A Br<X)ks/Tim Mensey duo 
deal never worked out. so Hendricks suggested Diuin. 

"I thought that was a great idea, so I took Kix and 
Ronnie out to lunch and introduced them." says 
DuBois. "1 siiid. '\\m may think I'm crazy, but you guys 
need lo hang out and write together and .see what hap- 
pens.' Within three or four weeks, the first song they 
brought lo me was 'Brand New Man,' and I pretty 
much olleied them a deal on that." 

"The lirsi clay all three of us goi together," adds Cook, 
"we wrote a No. 1 song. .so. yeah, i guess you could say 
there was a little chemisti^- there. The beaulifiil thing 
was, nobody would give us .songs, so we had lo write 'em 
ourselves. I lhank (kkI lor thai now." 

.Vfler DuBois scaled the duo deal and Bob Titley came 
in as manager (CMai ence Spalding joined the inaiiage- 
mem team in 199:1). Cook and Hendricks entered the 
siiidio lo record the tracks that became Bmnd Neu' Man. 
.According to Brooks. DuBois "gave us all the rope that 
we needed lo hang ourselves. 1 hat realK made us leel 
gtxHt that he had enough faith in our ability to let us go 
do what we do." 

The title cut topped the HilllxHinl chart in September 
of 1991. and BriK)ks &- Dunn never liH)ked back, "li ha<l 
a little magic tlusi on il." DuBois says ol the 
project. "The more nuisic we made, the more excited 
we all got alxmt ii," 

Such out-ol-llie-gale success even caught their manager 
oH guard. 

(MUlinilrtl on page H-16 
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The meteoric rise of line danc- 
ing and the dozens of country 
music dance clubs that sprouted 
up in the early '90s were in many 
ways propelled by country's first 
big remix, a dance version of 
Brooks & Dunn's "Boot Scootin' 
Boogie. " 

Penned by Ronnie Dunn in 
homage to a legendary Tulsa, 
Okla., watering hole, "Boot Scootin' 
Boogie" was the duo's fourth single. It 
spent four weeks at No. 1 on the Bill- 
board country chart in the late summer 
of 1992. Despite its success and terpsi- 
chory subject matter, dance remixes in 
country music were uncharted territory. 
Some might say it were so for a reason. 

"That [remix] started a revolution that a 
lot of us might have t>een better off with- 
out, " laughs Tim DuBois, who signed 
Brooks & Dunn to Arista Nashville in 
1991. "You know something's going on 
when you've got three country dance 
clubs in Youngstown, Ohio. " 

Producer Scott Hendricks came up 
with the notion of a country dance mix. 
had an idea to do a dance mix that was 
actually a little different from what we 
ended up with, " Hendricks recalls. "I was 
looking for someone to let me experiment creatively 
with their music, and 'Boot Scootin' Boogie' was a 
good candidate. To their credit, Kix and Ronnie said, 
'Go for it. ' A lot of people wouldn 't have gone out on 
that limb. " 

Engineer Brian Tankersley, a Los Angeles import to 
Nashville production, came up with the actual mix. 



The Remix Of "Boot Scootin' 
Boogie" Got Fans Lining Up On Dance 
Floors Across Tlie Country 



"I 




Audiences ttill have an ovent^helming reaction to "Boot Scootin'" 

Hendricks says. "He did about a minute and a half of 
that song, and I took it to Kix and Ronnie. They didn't 
know what to think, but Tim said to finish it, " says 
Hendricks. 

According to DuBois, "I'm not gonna say I thought it 
was a great idea, but it was the perfect song to do it 
with. And it started a phenomenon. " 



Some at Arista Nashville were 
opposed to the idea, says Hen- 
dricks. "I'm not gonna mention 
any names, but somebody over 
at Arista said, 'This will never fly, '" 
he says, adding that, ultimately, 
the final decision went to the 
artists. "Kix and Ronnie signed 
off on it. I give them credit; it was 
a bold thing for them to do. " 
Many of the country dance clubs dis- 
appeared as quickly as they sprung up, 
but line dancing retains a devoted follow- 
ing among the hardcore, as does the 
song. "I've gone with other acts into 
places like Billy Bob's and, to this day, 
just as soon as that song comes on, peo- 
ple swarm the dance floor, " notes BSD 
co-manager Clarence Spalding. "It was 
the right song at the right time. " 

Co-manager Bob Titley agrees that 
"Boot Scootin'" was the centerpiece of 
the eariy '90s country club boom but 
thinks other B&D records equally impacted 
the success of the duo's eariy career "It's 
interesting that there has been so much 
focus on 'Boot Scootin ', " he says, "But 
really, the stealth career record for them 
was 'Neon Ivloon. ' We sold a quarter of a 
million records of the debut single, 
'Brand New tvlan. ' Then, the second single, 'My Next 
Broken Heart, ' was a big hit at radio but had no impact 
on record sales. 

"But with 'Neon t/loon, ' sates exploded, " 77Wey con- 
tinues, "and then we followed that up with 'Boot 
Scootin'." 

And the rest, as they say, is history. —R.W. 
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on 25 million albums sold 
and a spectacular career. 

We look forward to being part 
of your continued success. 
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HARD WORKIN'MEN 

C.inilnmal jum fxi^r H-I t 

"I saw ihem ai first as an act that would have hits at 
radio and sell a lot of records In the S<jiitliwest," says 
Titley. "Once that lirst album j;ot K<''"K- i' pretty 
deal they were desllned to he pretty strong." 

"I'he Bk-D writlnj; collaboiation has lasted; while the 
two often write separately, the title cut <»ff their latest 
alhinn. Hrrl Diil Hixid. is a Br(K>ks/l)iinn co-write. The 
song, an exulx'rant coniing-ol-age, iiiidlem|)o tune, 
ranks up aloni; with any song the two have ever written. 

Hie depth ol the new rec«>rd gives testament to a 
career with legs. "tSs far as their durability, everybody 



involved is a dedicated, hard woi ker. Iroin them on 
down," says Titley. "But, ultimately, it comes down to 
the music." 

IN THE STUDIO 

With Br(M)ks it Dinin, work ethic melds with hin-lov- 
Ing spii it. which leads to good records. " I hey're like a 
couple of big kids in the studio, alwavs wanting to lia\e 
a g(HHl time." obsei*ves Mark Wright. prcKhicer of" 
Bin's last two studio albums, along w ith a Christmas 
record. "My job, a lot of the time, is to make suie the 
song doesn't get screwed up by the lecord." 

Wright siiys Kix and Roimie ol'ten leave the studio 
with tracks and work on vocals at their respective home 



studios. "Vbcally, they get a lot done at their houses," he 
.says. "Roimie will go oin to the barn, and Kix has a stu- 
dio in his basement. " 

The two are both open to a free cxchatige of ideas. 
"We're all three songwriters, and a lot of ideas get 
thrown hack and forth," .s;tys Wright, adding that the 
duo is moie than willing to take chances. "Wiien vou've 
done 1 1- or 12-years' worth of records, you have to 
start being adventurous, or you'll repeat yom-self "I hey 
don't want to ever repeat themselves, and that's one of 
the things I love about them." 

Those along lot the whole ride continue to Ix; 
impressed. "To watch this thing grow from an idea tci 
an industiT has been a remarkable thing, " says ()(K)k. "I 
was at their last club date at 'liM>lie's in Phoenix, and it 
was wild, ^'ou could see that this was no club act." 

PROFESSIONAL, FREE-WHEELIN' 

For iUI tlieir (ixt-wheelin' peii^ona, B&D niiiintain a birsy 
schedule both on the road imd off. But not t(K> hirsy. . . 

"One of the things aboiu them that conlinuc's to 
impress me is their desire and w ork ethic, know ing they 
don't have to be out there doing it," says Wright. "Don't 
get me wrong, these guys know how to recreate. I (ask) 
'em, "Voii guys weie only in [the studio] for two hours, 
what are you doing with your other 22 hoiu's?'" 

Much of that time has been spent running up and 




down the highwav. Krom the iK-ginning, B^l) have 
worked the load hard. " I hey take their job and iiuisic 
as seriously as anylxKly you'll see. but they still know 
hoW' to have a gcxjtl time doing it." says Rick Shipp. co- 
head (if the William Morris Agency's Nashville ollice 
and BiLO's agent since they started Uituing. "I truly 
Ix^lieve if they w-eren't having a gtxxl time, they wouldn't 
be out there." 

In the loosely defined managerial duties of Titley and 
Spalding, the latter oversees touring. It is a touring 
career built with care. "When I came on fjoarcl (in 
March of 199!^], they were the opening act \ov Reba 
McKntire." .says Spalding. "In the fall of "9."i. we went 
out into some small markets to test the waters to see if 
we had enough juice to headline ourselves. We sold 
tlieni all out." 

While other bands niav have headlined earlier. 
Brooks & Dunn waited until they had eight top- 10 hits 
under their bells. "I imagine there were probably some 
people in town calling us fools for leaving all that 
money on the table." savs Spalding. ""But it was a gioup 
decisicjii that, when we went out ;ls headliiiers. we want- 
ed to make sure we had the fanbase to support it. We 
f<>und out we did." 

Professionalism also marks the duo's touring career 
"I don't think I've ever cancelled a date on them, and 
we're talking about well over I, (MM) shows." .sa\s .Shipp. 
"I had em on a run through the Southwest bark in "91, 
and Ronnie got sick and couldn't sing. Rather than can- 
cel a date at Billy Bob's lexas |Fort Worth], Kix sang 
lead. I he) were just 'Brooks iL:" that night." 

SiiKf lliev have been a headlining ad. Bi<:I) have 
focused on keeping theii loin's consistenlU innovative 



Congratulations! 

Kix& Ronnie 
We're so pioud to be a part of your team 



Congratulations 
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— 25 million albums sold — 
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and cnleitainiiig, Irom to-licadliiiinj; treks with Reba 
McEntiic to their iiuilti-atl Neon Circus Wild West 
Show — mm in its third incarnation — with more than 100 
shows in the lxx>ks. With top-rank stippori that has 
included Montgoinen' Cientr^; Ibby Keith. Keith UHxin, 
Tiick Pony. Dwight Yoakain and Rascal Flatts. die Neon 
Carcus aniphitlieater extravaganza has turned into the 
coiinti7 party that kicks ofTthe siininier. 

AT HOME ONSTAGE 

Brooks s;tys Neon Circus is about proNnding a contin- 
uous good time lor fans. "There's a lot of stuff for pco- 
l)le to do and .see, and then they take it in between acts 
and see jugglers and (we] keep people occupied so 
there's no down dine," he says. "You can come and 
bring your girlfriend or kids or whoever, and you know 
liom the lime you get there that there will be some- 
diing to do." Adds Dunn of die tour's sponsor and 
backstage camaraderie, "There's no risk when you have 
Coors on board. Free beer" 

Owning a stage presence honed in beer joints and 
dancehalls, Kix and Ronnie are as at home onstage as in 
die studio. "They're one of the best hve acts I've ever 
seen," says Brian O'Connell, who oversees country 
music for t^lear Channel Entertainment (CCE), produc- 
ers of Neon Circus. "With the amazing vocal talents of 
Ronnie and the w ildness of Kix, it's like controlled 
chaos. They Iced off the crowd. I've never seen them 
have an olf night." 

Iliey've seldom had an off night at the box office 
either Even during country music's lean years of the 
past decade, B&D have been a robust and consistent 
lx)x-ofIice perforinei, having reported nearly $ 1 30 mil- 
lion in concert grosses to Billlxiard Boxscores as head- 
liners. 

Such touring success is no accident. "They're always 
very conscious of the package, the soinid and lights, the 
g-ags. the music, the whole thing," s;iys Shipp. "Ronnie 
and Kix, their management, the crew, the band — 
they're all guys that know how to do their jobs and 
enjoy doing it." 

.\ccording to Duim, "It's a blast, doing out there and 
doing those shows is fun." 

Kix and Ronnie are very involved in what ends up 
onstage, " nicy have a vision of what they want to 
project, and it's my job to put it together," Siiys Spalding. 

'louring, recoi*ding and songwriting have combined 
to create a career of impressive consistency. "It all comes 
back to their work ethic." s;iys Spalding. " I'hey were 
journeymen. They had ycais of plac ing in the clubs and 
stn*viving in this business without record deals or hiLs." 

DOWN THE RED DIRT ROAD 

.\s li)r what the future will bring to this dynamic act, it 
is a siile Ix'l it won't Ix' boring. Wlielher it's doing CM'I "s 
f.jf)\'.frw//.\ with ZZ Top or coheadliiiiiig the Jackst)n 
Couniv Fair in Jack.son, Midi,, in .August with Shenl 
( irow. Brooks & Dunn continue to push the envelope. 

"Kix and Ronnie are always open to doing lots {)f 
things," siiys Spalding. "I wish I knew w hcie it was 
going liom heie. Every year, we'ie trying to create 
something better, not necessiirily bigger." 

I n terms of record-making, Titley has a pet prtiject for 
ilie (kio he'd like to see come to fruition. "I come out of 
the honky-tonk world, and a secret part of me wants to 
see them lio a real honky-tonk tcTord," he says. 

I he loatl is alw avs part of the plan. Spalding siiys the 
B&I) ramp alieady has 807f of 20O4's touiiiig btKiked. 
It won't be another Neon C'ircus outing, but rather the 
Reil Dili RiMid tour. "VV'e'i e not going to do away with 
Neon Circus," he stresses. "We've just done it three 
years in a row. It's time to give it a rest and then bring it 
back ill a couple of years. This year. Neon Circus travels 
12 trucks anci 123 people; it has Ix-cn very profitable, 
but it's so big, we end up having to pla) the same places 
every year." 

Titley takes a simihir \ iew. "\ lifil Dirt Rwut tour con- 
cept ties into the album well, and it fits a need. Fhere 
are some valuable markets we've had to bypass on Neon 
Circus." 

.\ikI Brooks & Dunn never want to keep going to the 
.same places. B 




This year's Neon Circus, from left: Rascal Flatts (Jay Demarcus, Gary l.e\ 'ox.Joe Don Rooney), Aaron IJnes, Kix Brooks, Ronnie Dunn, Jeff Batet, 

Brad Ptiisley and Cledus T. Judd 




ion aiDums. i million nnile 



Congratulations Kix and Ronnie. 

the road ahead be filled with continued success. 




HEMPHILL BROTHERS COACH COMPAN 



d provider of luxury entertainer coaches for the 
rooks & Dunn Neon Circus and Wild West Show. 
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; NUMBER 1 / HOT SHOT DEBUT i we«k At Numb«- 1 






36 


37 




NICKEL CREEK This Side 

SUGAR »1IU INI tlDtCOl 


2 


1 








LONESTAR FrMllllMrt To Hera: GraatBSl Hits 






39 


41 




UADV UUII 1 C Rmtaa* Uita 

iWAKiv mu-A uroaiasi nns 

MEACum irmituMCAiii »iiai 






1 


2 




TOBY KEITH A^ UMMSlMd 






37 


35 




VINCE GILL Next Big TWog 

MCANASMvnif ! r .Th 1 IMM.'l K II w 


4 










GREATEST GAINER 






32 






BILLY GILM AN Music Tbrangh Heartsoags: Songs Basad On Tha Poains 01 Mattia JT. Stay anak 

[pir«»stsr'.Y.i!i».f.i,imi 


15 




3 


4 




SHANIA TWAIN Upt 

uinrjRf i?D3i4'UWGrt|i9BCiii 


1 




43 


42 




SOUNDTRACK BItia Collar CMnedy Tour Tha Movia 

AAfi>KReRas *t4MWMii*ncf)i 


29 




2 


1 




JO DEE MESSINA Gretttst Hits 


1 




40 


38 




fi mi ic T II ir^n a ciw P>/>b ni IhAA (fpi 

V>kCLfU> \. JKIW M SIX raCR Ul JUIM |Cr] 

MmilMFVTH^n'SOM ISKEQCO* 
















41 


39 




GARY ALLAN • Alright Guy 






4 


.1 




DARRYL WORLEY • Hav« You Forfoltm? 


1 






4 
















42 


55 




Wll 1 IE lUFI CnM JL CPICUrX dan A ft^Bii 

LOSr K-.iKAf'l in]34aUMGN>ll1iCOl 


18 




6 


6 




KENNY CHESNEY Ht Sbou, No SMrt No Probkmi 


1 








5 


5 




DIXIE CHICKS a" Homa 

wuftijuEsr caiuwBiAmwrXAGMzwmriie. 


1 




54 


50 




RHONDA VINCENT One Slap Ahead 

tlUOMDtltSIOHI - ■. i (Ml 


30 




9 


9 




TIM MCGRAW A' Tm Mcfirmr And Tho Dancebill Doctors 


2 




46 


48 




VARIOUS ARTISTS # Totally CoHntry Vol. 2 

f=ir.V.FA'.lNI'jEHiA..niIiBfi»MSIWVtIliE(LlJSil 






7 


7 




MARTINA MCBRIDE A^ GrHtlstHits 


1 




44 


49 




ALISON KRAUSS + UNION STATION • Naw Favorite 

RIK>hnEHilM*i|ll W'l'tt- 


3 






8 




RASCAL FLATTS A 9Mt 

ivHicsTRftr i{ai]ii.'HQit*wooo<i;« leni 


1 




50 


51 




ucUKuc b 1 KAJi m ina noao Lass iravaMO 

MCA NASHVIUE imWUMCNdlWIW 
















49 


52 




DEANA CARTER I'm Jusi A Girl 

APIilA HASHl'dlF ■ :■!'=. ,"i 'IKIIlt 




11 


13 


13 




RANDY TRAVIS Msf And Shins 
viORD tme Kzib'AAmER ams inttiiw 


8 










10 


1 1 




KEITH URBAN • GottftflRoad 


3 




45 






ROSANNE CASH RulesOf Travel 

[;A?iTOil715Mt1ICOi 


16 














29 


29 




LONESTAR A I'm Already There 

aNAtnTi.'RiCitittiaHi 








10 




JOHNNY CASH • AiMrican IK Th* Min Comm Around 


4 






1 




12 


12 




DIAMOND RIO • Con^ilBloly 

flWSra f.ss-i,ri.! fc?>i&mr> 1 1 [ »US<I 


3 




53 


53 




DnfAA#rtOR»S4i<0Jii«rEHSCi>nt»«'Hiit |H| 


13 






15 




GEORGE STRAIT* For Tht Ljtf Hhh: Uw Fraa Tho AstradsflM 

MCA NAS«'.r-U l?a3i»UMGh HJ «'WIBI 


2 










PACESETTER 








19 




CHRIS CAGLE Chris Csglo 

C«PrTaL«CS1t<1l»ll«l 


1 


54 


55 






Anne wiuiinAi MiunuT ^fotjnin 

STRAKjHTWA' yrn i is « ii m 


13 




— 


16 




JOE NtCHOLS • Man Wtfi A Monory 

UNMRSJll SCWTM hiJC.ii mm |N| 


9 




52 


45 




bUUPiUlKAUK MaainriiM alar ineriMitsts 

.IJLJML-.ll. MCQOII 




1 8 




22 




CRAIG MORGAN 1 Uv* It 


18 




51 


54 




LEANN RIMES • Twisted Aagal 

:uflS 7iI*MIil,IJ-M| 


3 










MONTGOMERY GENTRY • My Town 


3 






43 




l/A Dl/^l IC ADTiCTC It'll ^anu Tia Viui TLj f ftl L>h_ UIbO 

VAKiuus AKi ITH Lame 10 Tea... IM Muys uijoim niaR 

vAMC'jiWCi itra ■■ f 1 L 












DOLLY PARTON UlUmala Dolly Partoa 

HCA-BVi/ •(fRiT.i;;f s>t«Rir, iH«CD» 


20 




48 


44 




RICKY 5KAuuS A KENTUCKY TrfUNDER UVO At (He Charieslon MUSK Half 

SI.AGI]! FAuii'.uHn: s'<en 9]i[iH<Mii.m<3QOiiiKCDi pQ 


32 




1 ; 


18 




JESSICA ANDREWS Now 


4 




56 


70 




LINDA RONSTADT Tha Vary Best Of Linda RonstaiK 

ELEKTRA ffiHSUmO < II« CD1 


19 




la 


17 




ALAN JACKSON A' Drwt 

UlSTA NASXVIL1.L tre»%G 112 »»» 


1 




62 


71 




OARTH BIKX)KS a' Scarecrow 
ovrmsnaxMJiniM 


1 




22 


25 




FAITH HILL A Cry 

WARNE*) BRRS UOOIiWRN 1 1; «ill9il 


1 




58 


62 




VARIOUS ARTISTS • Totally Coantry 


2 




21 


20 




ELVIS PRESLEY a' Ehrls: 30 »1 Hits 

RCAonra-'RM&iuab'iiai 


1 




65 


63 




BLAKE SHELTON • Blake Shellon 

viu>.stR b)»j:> ji.'ii-Aioiifm'ii.ni 


3 


j|23 


23 




TOBY KEITH T1wBeMOITobyNai*:2MiCtfNwvMnlaraTheMillonRjuMCe»«ctioii 

MEHCI.«> ittAI.'UMGMIII.MCDt 


5 




61 


61 




VARIOUS ARTISTS Country Gospel 

UADAO f.NRiSTIAN UnWUDACY IlIUCDl 


56 




24 




ALISON KRAUSS + UNION STATION • livo 

ROUNHRfimi^iiaacot 


9 




63 


59 




MARCEL You, Ma And The Windshield 

MfROJRYIKQDlUMDMlOS'lIK' 


46 


'a 25 


14 




JEFF BATES Rainbow Man 

RCASWrtllLG''"'- ■■■41 (Ml 


14 




66 


56 




THE OAK RIDGE BOYS Colors 

SPRIMMU111Ml<WAHNE(IBR0S KMCcn 


56 




26 


27 




WILUE NELSON Tin Eaaofrtial WiMm Nesloa 


24 




70 


67 




VARIOUS ARTISTS Bast Of Country 

MAOACVIWIIJMCn 


63 


29 

'A 


27 


30 




GEORGE STRAIT Hm BostOf GeorfloSlniC2B(li CoMvyMastafsThs Millemium Colloction 

MCA KASH'<lllI1WnUMGN<<1MCOI 


8 










LARRY THE CABLE GUY Lord. 1 Apologize 

ADK }1ltMI«i1t«CDi 




30 
.1 






DUSTY DRAKE Dusty Drake 

WARNU BHOS UCBIAMN IIIN CO) (HI 


30 




64 


68 


BILLY RAY CYRUS Tha Bast 01 Billy Ray Cyrus: 2tth Canturv Masters Tho Millanntum Collectton 

■ MfRi:ilRVtWIBS.MMGN(1J«ttll 


59 




28 


28 




GEORGE JONES Ttm Gospal CoHoction: Goorga Joins Sings Tha Graalast Storiis Evor ToM 


19 




72 




VARIOUS ARTISTS Puni CountiY Classics: Tha »1 Hits 






30 


31 




ALABAMA In Tha Mood: fto Lovo Songs 

nCAGNUHlGIIBSiai) 


4 


70 




THE CHIEFTAINS Dowa Tha Old Plank Road/Tha Nashvilla Sassions 

' MCAVICT0(li;i'I.AM.ItZ«>1IH 


21 




35 


34 




RODNEY CARRINGTON Not Sack 


14 




57 


65 




PHIL VASSAR Americaa Child 

ARISTA SASfiULEBW.HLGIIimrMI 






31 


33 




TRACE ADKINS • Chroma 

CAflTCIl MlinCWIINI 


4 




68 


73 


JOHNNY CASH Tha Essantiat Johnny Cash 

UGACi'COlUWUlA Hnl'StWY |lI.«Ea/H.ni 


29 




34 


32 




TERRI CLARK PaiaToKill 


5 




60 


60 


: TRICK PONY On A Mission 

. WARNERHROS lt-..'.<, V,l^', ■ * i! 14 


13 




36 


36 




BLAKE SHELTON Tha Dreamar 

WARNER BfiaS 4m7'WflN iiiwiini 


2 




69 


57 


1 TIM WILSON Supar Bid Sour»ds 01 Tha 'TQs 

CAPITDlI7IHIt;9iC0' 


57 




33 


40 




TOBY KEITH A' PuHMyCbiin 

ri,-JM.-, -,H. - .4!.'.! STFRSl^OPFK.'ailWII 


1 




VARIOUS ARTISTS Cliujc Countiy: RMd Songi 

3MG SnuKi PRDOUCrs IBXtllME UFEilinCD< 


74 



MAIbumtwntti ttit Q'tiiest g«"ii this wttk. SflKonlinB Industry Asm Of Amenc* (AIAA) cirtiliciliDn tof n«t thipirifni of 500.000 album uRrlt (Galdl. A RIAA cnnrticatiDn loi nci shipment ol 1 million units Iplntinuml # RIAA cnrtHicaMn lot ncl shipmenl of lOmillior uniis IDiernondl Nucnaral lollowirtg Platinuni or Diamond sym- 
bolindicttft albumi multi plalmum lev»1 Fgi taxvd s«ti. and doulilv altMimt wilti i riinnin^ ^mg al 10O rriinulat or mar*. Itia RIAA mulripliftt RIAA La1in iwardi ' 'Cartrficition for ti«t ihtpmgnl of 100,000 units lOrDl i. Cartitication i>t 100.000 units IPIalino) i ' C«ni(iC«lion at 400.000 units 

IMulD'Platinol 'Aslcrist indicatas LP is avaiaHt. Man lap« pncas. and CD pncvt lor BMG and WEA lab*(s art suggcsilcd kus Tipo prices miikad EQ, and otii*r CO pncai. am cquivalcni pncet. inbich arc proifrctad Irom whoiasala pritas Greaicti Cainai sliows chari's largcsl unri cnc(«aM Pacc»ncr indicates biggost parcarti- 
afft growth HaatH*l.ar Inipaci shows albums tamowd ttOM HoitiBekirs ihu waak fN] mdicaias (lati oc pias«nt H«aise«kcr iitl« ?003, VNU Busmau Madia, Inc . and fJ^lstn SourHlScan. Inc AB nghit rturued 
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16 


PATSY CLINE A Mr«-,. 


tmiii,«»3ti»itii« 


12Greete<tHiu 


784 






KENNY CHESNEY A 


BhA f.?t«ifi|iiii;*niisfli 




GrealesI Hrts 


UI 




17 


HANK WILLIAMS • ve 




20 Of Hank Williams Gteatest Hits 


116 






RASCAL FLATTS A .-h 


i:SlR[ttHMMWUL:WJi.« 'IW'tDI IHI 




Rascal Flaits 


157 




IB 


JOHN DENVER u.o.c 




The Best 01 John Dcnvei 


251 






TIM MCGRAW a ' cjrb 






GrealesI Hits 


133 




15 


FAITH HILL A ,i>m»b 




Breathe 


187 






SOUNDTRACK k : 






0 Brother. Where Art Thou' 


13J_ 




'4 


TIM MCGRAW A cjr. 


mm iijn IB* 


Set This Circus Down 


: 1 1 
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DIXIE CHICKS ♦ .1 s 






Wide Open Spaces 








GARTH BROOKS 




Double Live 


•97 




4 


SHANIA TWAIN « 


'Sl:■lRv^Jswl■Wi^l.0 »tii 




Come On Ovet 






•3' 


TOBY KEITH A .,.rr,f.« 




Greatest Hits Volume One 


.':I6 
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JOHNNY CASH a 


< VSIAtaTWSONTiTMfan* 




IGBiqqestHits 


21 e 




19 


SOUNDTRACK A* 




Cnyolo Uiglv 


'49 
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WILLIE NELSON a 


, ..i).AaMM«nMinMni.i»Mi 




16 BiaaeslHits 


24B 




20 


BRAD PAISLEY A .■ i 


'.ISMl'llLf illWFtr, .! ifcld 'M. 


Part II 


106 






DIXIE CHICKS ♦ ' 


1 •^>»-SONTII]MfailW 




FIv 


■97 




21 


BROOKS & DUNN A 


1. i'.l Mli^'JlLit :.W.'':.G 'ZK'IW 


Steers & Stripes 


107 




h 


BROOKS 8. DUNN A 






Tile Groalest Hrts Collection 


JV> 






GEORGE JONES • 


■>l'li;tWfriJ-i<l'»Lll'«l 


IfiBitiucst Hits 


124 " 






ALAN JACKSON a ; 






The Gtcitvsl Hits Collection 


398 






ROY ORBISON 


■. .iME'.'fsrM i lN. j-MfaitM. 


16 Biggest Hits 


64 






HANK WILLIAMS JR. 


A* L-imfi -T^ttissi'j'ti. 




Groalcsl Hits. Vol 1 


462 " 




22 


THE JUDDS • 




Nuinbci One Hits 


146 
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2 Weeks At Number 1 












HOT SHOT DEBUT 






fi 


1 
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BEER FOR MY HORSES 


TobyKe 


ith DiHt With Willie Nelson <? 


1 


31 








rrS FIVE O'CLOCK SOMEWHERE 


Alan Jackson & Jinmy BiiHett 

ARISTA NASHVRLi AISUW CUT 


31 


12 


2 


6 




MY FRONT PORCH LOOKING IN 

D HUFF IR MCOCTiAtO FMVCRS D miMMtHr 




Loneslar V 

BSA AIBUM CUI 


2 


32 


32 


29 




WHEN YOU THINK OF ME 

C lINDStYM rtiLis ;V.lHeES a JAMISI 


MarkWilb 

O Mtncunv \T7XJ 


29 


3 


3 


4 




LOVE YOU OUT LOUD 

M BRI&HT.M WUUMSMSCU FUnS tB JAMES i.W1li(INI 




Rascal Rates' 

tvnic srnn AiBUM cut 


3 


33 


34 


34 




THREE MISSISSIPPI 

BGAUIMC^ lI'llSDSttTVEnGfSAMiElin 


Torri Clark v 

9 O MRCuRv i7ni7 


33 


4 


4 


1 




1 BEUEVE 




Diamond Rio 

UirA NASmHtf AISUM cut 




a 


33 


33 




SOMEDAY 

VGILLIVOILLRMAMi 


ViaceGiltv 

O MCA NASmiLLf tootn 


33 


rv 


7 


9 




STAY GONE 




Jimny Wayne 


^ 


9 


» 


36 




HEAVY LIFTIN- 


BM»SMlon9 


35 










CtWOStvj smr II 1 /..vs-ji f, A -.-.It. 




t» O ORfAWAtMNSOtOMt 












» BIUODOCK K MIHCRfOW.& HMBWT.G ItMNt 


mtmmwmummtarimH 




1 


5 


2 




THREE WOODEN CROSSES 

KLfHNlNGIDJOHMSOOiK.WUJAMSI W 




Rantfy Travis V 

NHI BROS CWISIIAN AlBUU ZU^ -MH 


1 


36 


37 


38 




ONLY GOD (COULD STOP ME LOVING YOU) 


Emerson Drtvs 

O onAinKiius4SDni 


36 


7 


10 


11 




SPEED 

a CHAW:[T U STEtll.C A'AIIMI 




Montgomery Gentry 9 


7 


37 


36 


37 




YOU'RE STILL HERE 

B ULLiMOn ( MILL 'A MArO M UK* 


FaiAHiN^ 

MMRNfRMOS AlBLWCUT'Wni 


36 


8 


9 


12 




ALMOST HOME 

C MORGAN PO DONWtl <C UOdGAM.K tfMIUJPSI 




Craig Morgan 

ailOli> BOW AllkIM CUT 


8 


38 


38 


40 




I'M JUST A GIRL 

D U«IEn.D Htm ID CAniFHB WNNI 


DoanaCartar 

ARISTA NASWUE AiaUM CUT 


38 


9 

10 


11 


14 




RED DIRT ROAD 

KBMtNSJtDimMMncm IKBMOUADUNm 




Brooks & Dum v 

MISTA NASMVIUf AlBUM CUI 


9 


39 


39 


39 




WALK A LITTLE STRAIGHTER 

C CHAUBEBLAJn ifi CuWWpSTDN C CHAUBfBlAIN.CBEAIHMtl 


Billy Carriagton 

O Mencumtnur 


39 


13 


13 




THE LOVE SONG 

K MARD.S U BAIfS K BEMO.C BEATHWVI 




Jeff Bates 

RCA ALBUM CUI 


10 


40 


41 


41 




1 CAN'T BE YOUR FRIEND 

J BALDING t OlttAPay I RUSHLOW IRHLAVKONB CRLSLEH) 


Rush low 

L«nC STRUT ALBUM CUT 


40 


11 


15 


19 




CELEBRITY 




Brad Paisley v 

MAWmUE A1B1.IM CUT 


11 


•11 


43 


46 




DAYS UKE THIS 

C IINDSEV m PTOCT0H.O BLACXAUN) 


Rachal Praetor 

BNAAieUMCUI 


41 


12 

m 


14 


20 




FOREVER AND FOR ALWAYS 

RjLAMf fSCMAIN.RJlANGCI 




Stiania Twain 

MERCURiAlUUMCUl 


12 


42 


42 


43 




THIS FAR GONE 

iLUNSOS.GI>BDAUNiUMISLiBIIMNIlNI 


Jeanifar Hanson v 

CAflTOtAltUMCUT 


42 


13 


17 


16 




TELL ME SOMETHING BAD ABOUT TULSA 

T BROVm.C STRAJT IRlANEl 




George Strait 

O MCArwsHVTUEoonat 


13 


43 


40 


42 




LOVE CHANGES EVERYTHING 

CFABBEN lAUNUCMMJlLI 


Aaran Unas 

RCA ALBUM CUT 


40 


























6 


5 




WHAT A BEAUTIFUL DAY 




OMtCiBtov 

DVimMBUMCVT 


4 


44 


45 


49 




WAVE ON WAVE 

D MOflm^IBMOWM IPISnEENil WUtUIMin.J PCllABDI 


PalGrnaa 

ttmtlX ALBUM CUTEUNTktR&Al SOUTH 


44 




8 


7 




RAINING ON SUNDAY 

OHUfMUHBJlN iDftHDWNBfaslKli 




Keith Urban 

CAPITOL UBUM CUT 


3 


45 


44 


48 




IT OOfSNT MIAN 1 OONI LOVE YOU 

6 ROWW IBRINllMiriniMaHJSnUMRNI 


McHaytS 

9 O uNivf nsAi SOUTH mat 


44 


w 


12 


8 




HAVE YOU FORGOTTEN? 

f BOnjHS J 5TH0U0 ili IW)RlfTiVV*HB.lf l 




Oarryl Worley 'S 

O DRiAfAvoms mxw 


1 


46 


46 


50 




EVERY UTTLE THING 

ASTEGAli IJ OWAMOEAN S tILllSI 


Jamie CNeol 

O MtMCvRTDMW 


46 




16 


17 




THE TRUTH ABOUT MEN 

B JWAlKtR JN iI JOhFjSIMR l£l*0^t03^RI^I) 




Tracy Byrd v 

RCA ALBUM CUI 


16 


47 


60 


58 




WHO WOULDN'T WANNA BE ME 

1 URBAN IM ItmtLL R LRtBANI 


KeMlMan 

WnOl ALBUM CUT 


47 


i 


20 


21 




99.9% SURE (I'VE NEVER BEEN HERE BEFORE) 




Brian McComas v 

Lime STHIEI iLilM CUI 


18 


48 


54 






STREETS OF HEAVEN 

0 Ml^F J BAIDING IS AljSTIN RDUNCANA RASI«L» 


SharrieAnstin 

encKEN BOW ALBUM cm 


48 


1 


19 


15 




BIO STAR 

N WILSON S CANhONK CNESNTr IS SMIIN) 




Kanny Chesney -9 

BVAAIHJMC'JI 


2 


49 






THIS ONE'S FOR THE GIRLS 

M MCBRIl».PWORin IC LINDMrmMSPIA MATOI 


Martiaa McBride 

MCAAUUM cut 


49 
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23 




WHAT THE WORLD NEEDS AiRPOV^ER ► 


Wynonna 

j.,'.'ui«-i:lrb*lbijw cut 


20 


50 


51 


59 




GODSPEED ISWEET DREAMS) 

OKIf WlCiS.l ".tA \fl IR 'CSItHi 


Dixie Chicks 

MONUMtNTAlBLMCUI.IMN 


50 
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21 


22 




THEN THEY DO 

3 HEWHI»S T KRUtt 1^ COLLiHS S RUSSt 




Treca Adkins s? 

CA^IIOl AiSLM cut 


21 


51 


50 


57 




LONG BLACK TRAIN 

>R A«lGH)FROG[IESiJ ruRNEAl 


Josh Tinner 

MCA NASmuf ALBUM CUI 


50 
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24 


28 




NO SHOES, NO SHIRT, NO PROBLEMS 

H WllSOke UNNON Rents'** iCBUIHAROI 




Kemy Chesney v 

BW, AlBUM CUT 


22 










THE BACK OF YOUR HAND 

RAADERSON IG I Hf NRVL 


Dwight Vaakam v 

AUOIUU AlBUM CUI 


52 


1 


23 


24 




BACKSEAT OF A GREYHOUND BUS 

StVANS PHVOHUYiCUNOStTHUNDSlTAMAlfltVlHOtSI 




Sara Evans 

<«CA ALBUU CUT 


23 




49 


54 




I'M MISSING YOU 

AROGERS J GUESS-) CRCMAV LB RIRSCHS LVARINERI 


Kenny Rngers 

DRCAMCArCHU AlBUM CUT 


49 


B 


29 


35 




REAL GOOD MAN 

B GAIHMORUHCOUWil SMITH IH RUTHIHHIRtlA TIRf Nl 




TmMcGraw 

CUM ALBUM cut 


24 




57 






1 CAN ONLY IMAGINE 

0 JOMNSl>^ M UOrDM CURS iBAIlUARDi 


Jeff Canon 

ASnUMCURS AlBUM CUT 


54 


© 


25 


25 




A FEW QUESTIONS 

J MVM-i. .'..> .■ 1 - MLiLSt.fl SCOnAWWEtUBi 




ClayWalkar 

RCA ALBUM CUT 


25 


bb 


52 


53 




FOUR-WHEEL DRIVE 

% HCNDAKKSJRIuaMGdiLlERYIKIURRlSi 


John Michael Montyomafy 

WA^MR flR3S AlBJM CUT.WRN 


52 




27 


30 




WHAT WAS 1 THINKIN* 

BBEAUIRS IDRUT'ANB R(AWS,OBfMTlFn 




Dierita Bendey 

m CApnoi 'rm 


26 


56 


53 






LOVIN' AU NIGHT 

EGOfOvjA ■HCROWElll 


Pally Loveless 

tnC AlBUM CUTiEMN 


53 




26 


26 




ONE LAST TIME 

B WM C SCMlEICMtR.PWORin If J MATTHfWSJllt.PMWJrS] 




Dasty Drake 

O VOMER IKIS ItKLIMM 


26 


57 






CAN YOU HEAR ME WHEN 1 TALK TO YOU 

J HRASf N tJ HARNCN RMAtmiLURl 


AaMeyGeariag 

lYWC STwn ALBUM C10 


57 




31 


31 




SHE ONLY SMOKES WHEN SHE DRINKS 

1 mwAN 'C ttAnRmcroN l martw I NICMISi 




Joe Nichols V 

O imiVERSAl SOUTH 0(011) 


28 








IN MY DREAMS 

R UMG in TRtvmUR MMI>AMIUIRI 


RkkTrtvino 

MUmtn BROS ALBUM CUI WRN 


58 




28 


32 




HELP POUR OUT THE RAIN (LACETS SONG) 

c Buux le jcwnij 




Buddy Jewell • 

9 COLUMBIA 


28 
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SUDDENLY 

D CMLLO RURRLOG PAGAM1 ID CHIlOACAASSLMl 


LaAjM Rimes v 

ASmiM-CUW ALBUM t SOUNDTRACK CUT 


43 




30 


27 




LOVE'S GOT AN ATTITUDE (fT IS WHAT IT IS) 

LMiLltRiiDALLfrHMIlLERB B«tlit 




Amy DaUey 

■r-JRE AIB.IM cut 


27 


60 


- 






HONESTY (WRITE ME A LIST) 

IMELVflRAtRIHS :D RENTPCIEMENISI 


Rodney Atkins 

CURB ALBUM C\JT 


60 
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Buddy Jewell 
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STAY GONE , . .r.,.i.-t 




Jimmy Wayne 
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WHAT WAS 1 THINKIN* lA^^r.^umi 




Dierks Bendey 
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LANDSLIDE v^ijuMcvi-cciuMeiArwUiCMe 




Dixie Chicks 
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SPEED . ^■.MP.^,■M....SDS. 


Montgomery Gentry 
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GOD BLESS THE USA cunwx 


Lee Greenwood 
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LOVE WON T LET ME i ^ r m>\%w 


Tammy Cochran 


7 




IT DOESN'T MEAN 1 DON'T LOVE YOU mmkai ^wukj:p. 




McHayes 
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LeAnn Rimes 
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► SARAH BRIGHTMAN 
Harem 

PRODUCER: Frank Peterson 
Angel 37180 
RELEASE DATE: June 10 

The concept behind Harem is blemling 
Middle Eastern melodies and rhythms 
with Western dance-tinged pop — some- 
thing Ofra Haza. and even Stinf^. already 
achieved with more ingenuity* and dance- 
floor credibility. But Brighlman's sopra- 
no voice is whafs unique here. While she 
lacks the power to sell several tracks, her 
breathy delivery' is certainly easy on the 
ears. She's at her best putting subtle 
spins on such old chestnuts as "What a 
WondeHul World" and '"Stranger in Par- 
adise." She occasionally hits her stride in 
her Middle Eastern milieu: "M>'sterious 
Days " is potent and original, and "The 
Joume>' Home" (by Indian film compos- 
er A.H. Rahman) displays intriguing 
melody lines. Iraqi singer Kadim .-U Sahir 
joins Brightman on "The War Is Over 
No\%'" — a smart move with solid results, 
but one that leaves listeners wondering 
why similar creative decisions aren't 
apparent elsewhere on the set — HW 

MINIRAR 

Fly Betow the RiMlar 

PRODUCERS: Dusty Wakeman, Rami iaftee, 
Greg RIchling. Sid Jordan 
Foodchain 0008 
RELEASE DATE: June 10 

This transplanted li.K.-to-LA quartet, 
which released one fine album on Uni- 
versal hvo years ago. steps back into the 
fray with a tuneful effort. Minibar is 
often lumped in with its hometowTi's 
country-rock posse, but its current work 
owes more to '60s psychedelia than it 
does to Gram Parsons. Fronted by prin- 
cipal writers Simon Perr>' and Sid Jor- 
dan, the band displays solid songcraft. 
and it plays with a muscularity' not heard 
in its earlier work. "It Is What It Is." 
"Unstoppable." "Fragile." and the coun- 
trified "Martha" are among the most 
propitious tracks for rock and modern 
rock radio. The set includes a bonus EP, 
which features a cover of the Smiths' 
"Ask." among other tracks. — CM 

NATAOtA ATLAS 
Something DangcnHis 

PRODUCERS: various 
Mantra/Beggars Group MNTCD 1035 
RaEASE DATE: June 3 

Internationally renowned for her multi- 
ethnic sound. Natacha Atlas seamlessly 
melds authentic Indo-Arabic musical 
forms with a melange of North .African 
and contemporary' Western musical 
influences (including R&B. dancehall. 
and electronic) on her fifth solo album. 
Her distinct vocals have appeared on 



ESSENTIALS 




METALLICA 
St. Anger 

PRODUCER: Bob Rock 
Elektra 62853 
RELEASE DATE: June 5 

Wtiile it occurred during the course 
of sewral years, it seems as if Metalli- 
ca lost its might, aura, and credibility 
overnight. That's partly because with 
each neiA' album, the band makes it 
harder for us to recall when it was the 
most creative, venomous metal act on 
the planet. Sadly. St. Anger (the No. 1 
album on The Billboard 200 this is- 
sue) at one point finds the once- 
supremely-cool James I letfield de- 
livering wince-worthy. post-Layne 
Staley weals more appropriate for the 
14-year-old fan who attended an . . . 
And Justice for All concert rather 
than that tour's uAcr-ferocious mas- 
ter of ceremonies. Too-often acciden- 
tally comical. St. Anger (rushed to 
retail five days eariy. see story, page 7) 
is a throwaway that finds these one- 
time pioneers sounding old and sorely 
in need of a new direction. — WO 



ANNIE LENNOX 
Bare 

PRODUCERS: Stephen Lipson, Andy Wright 
J Records 82876-52350 
RELEASE DATE: June 10 

Bare is Annie Lennox's first set of 
solo, self-penned material since her 
1992 debut album. Diva. (Medusa. 
issued in 1995. was a collection of 
covers.) It showcases a woman who 
is collecting her thoughts following 
a loss. {Lennox and documentary 
filmmaker Uri Fruchtmann recently 
divorced.) Universal themes of ado- 
ration, loneliness, depression, hope. 




and healing abound. The bittersweet, 
electro-charged lead single. "Pave- 
ment Cracks." is about seeing the 
light at the end of a darkened tunnel. 
Conversely. "The Hurting Time" 
finds the artist at one of life's lowest 
points. By the album's closer. "Oh 
God." Lennox is awaiting tomorrow's 
sun — knowing it will come. Mature 
and very elegant. Bare is one of the 
year's best albums.— MP 



STEELY DAN 
Everything Must Go 

PRODUaRS: Walter Becker, Donald Fagen 
Reprise 48435 
RELEASE DATE: June 10 

While it didn't reach the heights of 
the group's '70s glories. Steely Dan's 
2000 comeback album. Two Against 
Nature, struck enough of a nerve 
with the listening public to help it 
win the 2001 Grammy Award for 
album of the year. Not much has 
changed on Ei^thing Must Co, par- 
ticularly the trademark incongruity 
between lyrical content and the sup- 
porting funky jazz-rock musical back- 
drops. Narrators find themselves 
stalked by psychotic women ("Lunch 
With Gina"). indulging in psychedelic 
drugs ("Slang of Ages." marking Wal- 
ter Becker's first Steely Dan lead 
\'ocat), and roasting in misery in the 
hot sun ("Blues Beach"). Ultimately. 
Eivrything Must Go is thin on the 
one commodity usually so plentiful in 
the band's oeuvre: tunes that make a 
real lasting impres.sion. —iC 



various collaborative projects, includ- 
ing works by composer David Arnold. 
Transglobal Underground. Jah Wobble, 
and Cheb i Sabbah. Similarly. Some- 
thing Dangerous finds Atlas working 
with an assemblage of acclaimed world 
musicians, programmers, and guest 
vocalists. The set is a cross-continental 
musical celebration that is rich with 
songs (in Hindi and English) that are 
equally mystical, transcendent, and 
ingeniously contemporary. The sensu- 
ous midtempo "Simple Heart" (featur- 
ing Sinead O'Connor) and the melodic 
title track (featuring Princess JuHanna) 
best encapsulate Atlas' ambitious 
multi-genre vision. Although musically 
dense at times. Something Dangerous 
is a bold and accessible endeavor. — CR 

DANCE/ELECTRONIC 

WANDA DEE 

The Goddess Is Here! 

PRODUCER: Giuseppe D. 
G.E.R.L 713 
RELEASE DATE: June 3 

Wanda Dee once worked with British 
rave group the KLF. For some, this will 



mean something, while others will sim- 
ply yawn. \Miatever camp you find 
yourself in, one thing is certain: The 
Goddess fs Here! lacks luster and 
excitement. Too often. Dee and produc- 
er Giuseppe I), simply go through the 
motions on one too many remakes 
("Slave to the Rhythm" and "Controver- 
sy." among others). Cover versions of "I 
Ain't Been Licked" (featuring Freda 
Payne) and "Don't Leave Me This Way" 
(featuring Loleatta Holloway) retain 
none of the verve or emotion of the 
classic versions (by Diana Ross and 
Thelma Houston, respectively). If Dee is 
truly a "goddess." she needs to work up 
more of a sweat next time around. — MP 



Refreshingly retro, the record lives up to 
its billing from the opening mega-twang 
of "She Used to Say That to Me" and the 
swaying, fiddle-laced title cut. The bal- 
lads are killer: "Look W^o's Back From 
Town." "Heaven's Missing an Angel." 
"Cowboys Like Us." and 'Tell Me Some- 
thing Bad About Tulsa." Strait can also 
crank up the tempo with ease, as on "I 
Found Jesus on the Jailhouse Floor" and 
the likably goofy "Honk if You Honky 
Tonk." As on the gentle closer. "My Infi- 
nite Low. " Strait keeps it simple 
throughout: the result is a superb addi- 
tion to a remarkiJjle catalog. — RW 



LATIN 



COUNTRY 



► GEORGE STRAIT 
Honkytonkvtlle 

PRODUCER: Tony Brown, George Strait 
MCA 02422 

RELEASE DATE: June 10 

.■\s talented, traditionally minded singers 
sprout like weeds in Nashville. George 
Strait sings from the heart of Texas with 
class and style on his 31st MCA release. 



► JIMENA 
Jlmena 

PRODUCERS: various 
Crescent Moon 70449 
RELEASE DATE: June 3 

She's young, blond, and has an unusual 
name. But Jimena may become a w^ll- 
known moniker if she delivers on the 
promise that comes when a talented Mex- 
ico City-based singer teams \^ith such 
big-name producers as Emilio Estehui Jr. 



and his Miami-based Crescent Moon 
label. This 14-track debut is marked by 
innovative and surprisingly energetic 
arrangements featuring vallenato accor- 
dions, vocal overdubs, and prevalent vio- 
lins. Tliere's the now-standard multi-for- 
mat song. "Maldita Ignorancia." which 
comes in ranchera. pop. cumbia. and 
norteno flavors. Dance fans will warm up 
to the high-spirited cumbia "No Rueges" 
and country-rock "Cara IXira." UTiile her 
dulcet vocals recall those ofgrupero dK'a 
Emily, Jimena can also croon like Gloria 
Estefan (the pop-bolero "Y Llegaste Tu"). 
Radio-friendly stuff, for sure. It remains 
to be seen how Jimena will be received by 
grupero fans.- 



WORLD 



ie LOOP GURU 
BaUitlme With Loop Guru 
PRODUCERS: Jamuud & Saam 
Hypnotic CLP 1294 
RELEASE DATE: June 10 
When the instrumental credits listed in 
the CD booklet include "quantum 
physics," "insect manipulation," and 
"luminous wetlook." you know you're in 
for an unusual listening experience. But 
the abnormal is de rigueur for British 
ethno-techno group Ijjop Guru. Oath- 
time With Loop Guru folloM,"s the sam- 
ple-happy grooves and stolen themes cH 
previous Guru outings. The band, now 
reduced to a duo of Jamuud & Saam 
(aka Dave Muddyman and Sam Dodson. 
respectively), freely samples sitars and 
mellotrons, Kraftwerk rliythms, and 
gamelan cycles — all collaged onto deliri- 
ous, dub-trippy grom-es. Loop Guru really 
would've been happy as a '60s psychedel- 
ic hand, hanging out between Frank 
Zappa and Pink Floyd, but forged a few 
years too late. Yet. it has adapted to the 
technology and tone of the day. mixing 
sly humor into its most chilled and sen- 
sual album to date. — /D 

CHRISTIAN 

^ Jia PARR 

OrbH 

PRODUCER: Brian Hardin 
Christian Records 2497330052 
RELEASE DATE: June 3 

.'\ Michigan native who has taken up 
residence in Nashville. Jill Parr has a 
strong, supple voice that is adept at 
delivering lush AC ballads and frisky, 
uptempo pop. An impressive debut. 
Orbit features songs that explore faith 
from a variety of angles — from ques- 
tioning and confusion to surrender 
and peace. Power ballads "This I 
Know" and "Feel the Scars," as well as 
an engaging cover of Sting's "If I Ever 
Lose My Faith in You." are especially 
noteworthy. Though Parr didn't write 
any of the songs, she brings a confes- 
sional, vulnerable quality to each 
vocal performance. — DEP 

(Continued on page 40) 
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MYA My Low Is Uke ... Wo (3:29) 
PRODUCERS: Missy Elliott, CKB 
WRITERS: M. Elliott, C. Bereal. K. Bereal 
PUBLISHERS: Mass Confusion/WB/ 
C Son/Wet Ink Red. ASCAP; Black 
Soul Connection/Wet Ink Blue, EMI 
A&M 602498079096 (CD promo) 
The doe-eyed girl next door is proving 
to be quite a versatile performer, with 
a decidedly Nampish performance in 
the moxne Chicago and new imaging 
that redresses Mya as a sex\' and cer- 
tain young woman. The first single 
from forthcoming A/ooe/rm*/. due July 
22. is a playfully coy call to arms for 
the singer's more tactile attributes, 
from her love, her kiss, and her touch 
to her sex. ass. and body — all of which 
"are like wo." Get it? An appropriately 
hip-swaying beat swirls around the 
vocal, courtesy of ever-hitvv-orthy pro- 
ducer Miss>' Elliott. This is the record 
that will propel Mya to the A-lisl 
among today's pop/R&B icons; 
throughout the song, she delivers 
womanly strength and sass with a 
knowing wink. Moodring sounds like 
a perfect fit. — CT 




DEIKX PROJEa Stone Cold (3:56) 
PRODUCERS: the Berman Brothers 
WRITERS: M. van Dyke, J. McMillan 
PUBUSHERS: EMI Cennany/EdlthHi 
MkhdVan Der Klugt/EMI Blackwood. BMI 
Maverick 48329 (CO promo) 
The majoriti' of new rock acts in the 
2tK)()s are corporate -stamped to sound 
precisely like whomever was topping 
the radio charts six months previous. 
That's why it's a pleasant surprise to 
spin "Stone Cold" from Mawrick duo 
Deuce Project, which delivers the 
seemingly impossible: individuality. 
Pretty-boy lead singer Josh McMillan 
and acoustic guitarist Noah Pearce — 
boyhood friends from Austin since age 
8 — have a fresh, magnetic single, 
meshing crafty* Brit pop with lush 
orchestral drama, a la the Verve's mod- 
em classic "Bitter Swwt Symphony." 
The Berman Brothers, best-known in 
the I'.S. for launching dance siren 
Amber, deserve quite a nod for rein- 
venting themselves here and daring to 
steer these guys on a course that waves 
the glory flag high. At last, music 
worth buying in 2(X)3. — CT 



(Continued from page 39) 

GOSPEL 

LEE WILUAMS & THE SPIRITUAL QC'S 
RlgMonTkM 

PRODUCER: Jen> Peters 
MCG 7029 

RELEASE DATE: June 3 

After two decades of toiling In near- 
anonymity. Lee Williams & the Spiritual 
QC's burst out of their hometown of 
TUpelo. Miss., in 1997. Between its first 
two albums, the group took a huge step 
toward reintroducing the masses to the 
seminal art form of the gospel quartet. 
This new album will surely build on that 
nwmentum. Right on Time spotlights all- 
original material that could alternately 
wake the dead and warm the coldest 
heart The title track is a relentless rock- 
er. "Jesus Made a Way" is pumping 
gospel/R&B with an irresistible StaxAblt 
soul groove, while "I've Found a Friend" 
is a stirring, bluesy ballad. Williams and 
crew continue to roll on, rock solid. — C£ 

JAZZ 

► DAVID SANBORN 
timeagatn 

PRODUCER: Stewart Levine 
Verve 065578 
RELEASE DATE: June 3 

With this disc, Sanborn breaks out of the 
contemporar>' jazz mold in a big way. 
There is nar>' a .sequenced rhythm or 
cliched melody to be found here — ^just 
inviting, largely acoustic settings that 
allow the saxophonist plenty of improvi- 
sational opportunities. Sanborn takes 
liberties in arranging such songs as Ste- 
vie Wonder's "Isn't She Lovely," embel- 
lishing the well-worn melodies with his 
own rhythmic and melodic ideas, while 
three original compositions add an extra 
dose of Sanborn's own tuneful persona. 
The biggest re\'elation. however, is how 
dynamic Sanborn sounds when bereft of 
the contemporary settings he has 
explored for so long, as his improvisa- 
tions gently toy with an ever-changing 
array of thoughtful lines. — SC 

NEW AGE 

ir ALEX DE GRASSl 

Now and Then: Folk Songs for the 21st 

Century 

PRODUCER: Alex de Grass! 
33rd SL 3317 
RaEASE DATE: June 10 

Alex de Grassi s years as one of Windham 
Hill's signature artists made him an icon 
of finger-style guitar plajnng. both for 
his musicianship and compositions. On 
Now and Then, he goes into his child- 
hood music box to pull out folk songs 
from the early part of America's history. 
"Swing I>ow Sweet Chariot." "St James 
Infirmao'.'" and even "Shortnin" Bread" 
populate this CD like an old Burl Ives 
record — but de Grassi isn't Burl Ives. 
These chestnuts are launch pads for a 
deceptK-ely complex and intricate instru- 
mental recording. Just when you think 
it's going to be a skillful but rote run- 
through of songs you were sick of hear- 



ing as a child, de Grassi takes off in a 
new direction, where vintage Americana 
turns into Middle Eastern scales, reggae 
grooves, and minimalist meditations. De 
Grassi takes "Oh Susanna" lo places 
she's never been before. — JD 

CLASSICAL 

CHRISTOPHER OMLEY 

True Love Walts— CMstOfihcr O'RHey 

Plays Radlohead 

PRODUCER: Da-Hong Seetoo 
Odyssey/Sony Classical SK 87321 
RELEASE DATE: lune 10 

Jazz piano star Brad Mehldau recorded 
instrumental versions of a few Radiohead 
songs long before Chris O'Riley. who is a 
fine classical pianist, based a whole 
album on them. More to the point. 
Mehldau 's Improvisalional elan enabled 
him to use the undeniably lovely Radio- 
head melodies as a mere starting point 
for elaboration, much as he would with a 
Gershwin tune. Bound to the printed 
page of his Iraascriptions. O'Riley 's ren- 
ditions can come across with a faintly 
new-age vibe, despite his bell-like tone 
and subtle touch. Radiohead fans will 
hear this music — sans the sound of the 
band and Thom Yorke's Iwical voice — as 
little better than Muzak: newcomers may 
be forgiven for wondering how an avant- 
rock band's material could have so little 
edge. Mehldau never misleads. Despite 
his best intentions. O'Riley does. — B8 

VITAL REISSUES 

queensrVche 

Revolution Calling 

REISSUE PRODUCER: David Tedds 
ORIGINAL PRODUCERS: various 
EMI 7243-5-51672 
RELEASE DATE: June 10 

With founding member Chris DeCKirmo 
recently rejoining progressive metal band 
Queensr\k:he in the studio. EMI's reissuing 
of the group s first seven studio albums in 
this slim boxed set is perfectly timed. This 
queen's ransom yields rare live and studio 
cuts (a dramatic cover of "Scarborough 
Fair," an acoustic take on 'TTie Killing 
Words"). TU-enty years after self-releasing 
its self-titled debut, the ever-€voKing 
group endures. The conceptual opus Oper- 
ation: Mindcrime is Queensryche's signa- 
ture piece, but the golhic leanings o(Rage 
for Order, the slick metal crunch of 
Empire, and the richly textured Promised 
Land make for catalog standouts. And 
Hear in the Nou' Frontier— vA^ichwss not 
critically well-recei\'ed — still warrants 
another listen with an open mind. This 
well-executed collection includes photos, 
liner notes, and the exclusive CD-ROM 
game Promised Land. — O.T 
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Also reviewed online this week: 

• Testers. Complete Recordings 
1976-1979 (Swamil 

• Grandaddy. Stmday (V2I 

• Yonder Mountain String Band. 
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SINGLES 

Edited by Chuck Taylor 

POP 

NICKLACHEY Shut Up (3:04) 
PRODUCER: the Matrix 
WRITERS: L. Christy, S. Spock, G. Edwards. 
N. Lachey 

PUBLISHERS: various 
Unlvefsal 20958 (CD promo) 

In its day, 98'" was the No. 3 boy 
band, behind giants 'N Sync and 
Backstreet Boys. Nick Lachey held 
the group's lead — in terms of vocals, 
star presence, and sex appeal. Now 
married to fellow youth idol Jessica 
Simpson, there's little doubt that 
Lachey is ready to put boyhood mem- 
ories in the scrapbook and step 
ahead, a la Justin Timberlake. He 
wrote and produced uptempo pop fin- 
ger-thumper "Shut Up" with hot hit 
machine the Matrix, coming up with 
a funky party anthem that conjures 
'70s soul to fer\'ent effect. Radio will 
be a mean battle, since most pop sta- 
tions value image over substance 
these days — but Lachey s appealing 
' Shut Up" will silence those who 
don't believe he's got the goods to 
remain focused in the spotlight. — CT 

R&B 



> LIL JON & THE EAST SIDE BOYZ 
FEATURING YING YANG TWINS 
GctUw (4:15) 
PRODUCER: Lll Jon 

WRITERS: J. Smith. S. Norris. E. Jackson, 
D. Holmes 

PUBLISHERS: various 
TVT 2376 (CD promo) 

Lil Jon & the East Side Boyz team 
with Ying Yang Twins. TVTs new act. 
for their latest single. And like previ- 
ous releases. "Get Low" is a party 
banger. Jon. who also serves as the 
track's producer, brings his trade- 
mark gruff edge to the infectious 
hook. For their part. Ying Yang's D- 
Roc and Kaine each serve up a 
Southern-fried verse thick with tales 
of late nights at the strip club. The 
result is another crunked-up affair 
that will make any Atlanta native 
spin. Lil Jon & the East Side Boyz's 
current set. Kings of Crunk, was 
recently certified gold. Singles like 
"Get Low" are the reason why. — RH 

COUNTRY 



► GARY ALIAN Tou^ Uttle Boys (3:51) 
PRODUCERS: Mark Wright. Gary Allan 
WRITERS: D. Sampson, H. Allen 
PUBLISHERS: EMI April/Sea Gayte, ASCAP; 
Cobum, BMI 

MCA 02389 (CD promo) 

Gary Allan has staked a strong claim 
on country radio with sultry ballads 
and self-assured honky-tonk numbers, 
but here he takes an unexpected turn 
with a sweet, sensitive homage to the 
emotions behind fatherhood. Penned 



by Don Sampson and Harley Allen, the 
lyric says, "When tough little boys 
grow up to be dads/They turn into big 
babies again." The song recounts how 
a father feels watching his child learn 
to walk, start school, and get married 
and how the false bravado of child- 
hood gives way to myriad parental 
emotions. Allan turns in a lender, 
thoughtful performance that wrings 
every drop of emotion from the song 
without schmaltz. "Daddy" songs have 
always fared well at country radio; this 
is no exception. — WjP 

ROCK 

DAVID GRAY Caroline (3:37) 
PRODUCERS: Cray/McClune/Polson 
WRfTER: D. Cray 

PUBLISHER: Chrysalis Music, ASCAP 
ATO/lht/RCA RDJ 52846 (CD promo) 

"Caroline" makes perfect sense as the 
next single from David Gray's ,4 .\ew 
Day at Midnight disc. Musically, it 
employs the same formula as Gray's 
breakthrough smash, "Babylon" — 
electronic elements strewn across his 
acoustic guitar strumming. Yet. it's 
quite unlikely that the light, midlem- 
po track will do much for Gray: Like so 
many cuts on Sew Day. "Caroline" 
(which is remixed here) is dull, and his 



yearning-to-be-close-to-you lyric — 
although touching — isn't nearly as 
magnetic as those found throughout 
the stunning White Ladder album. For 
something more .satisfying and sub- 
stantial, check out the New Day cuts 
"Freedom" and "Be Mine."— IW 

AC 

► DARYi HAU h JOHN OATES Man 
on a Mission (3:44) 
PRODUCERS: Daryl Hall,T-Bone Wolk, Brian 
Rawling, MarkTaytor 

WRITERS: D. Hall. L Dates, R Barry, S. Torch 
PUBLISHERS: Careers/BMG/Hot Cha, BMI; 
Rive Droit Music 
U-Watch Records (CD promo) 

.AmazingI Hall & Gates are three for 
three, as the third release from current 
album Do It for Love scores on the AC 
chart, following the No. 1 title track 
and "Forever for You." And with good 
reason: ".Man on a Mission" is another 
seamless slice of soulful pop glory, 
beaming with sunny beats and an 
immediately inviting melody. Again, 
Daryl and John sound as inspired as 
any newbie act hungry for its first taste 
of success. To be able to rally with work 
this good 30 years in is quite a rarity. 
To have radio notice on top of that is 
nothing short of a phenomenon. — CT 
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The Beat Goes On 

Celebrity Clientele, Niche Catalog Keep R&B/Hip-Hop Retailer Viable 



ALICIA KEYS IS AMONG THE ARTISTS WHO HAVE MADE AN APPEARANCE AT BEAT STREET 



BY JAaVN MARINESE 

NEW YORK— The hip and the fa- 
mous and a strong selection of used 
and hard-to-find records are helping 
Beat Street Records not only to beat 
the economic downturn but also to 
launch a new business. 

The store is using its reputation 
as a favored shopping destination for 
some of the industry's biggest DJs 
and hip-hop artists to work its way 
into the label business. 

The Brooklyn, N.Y.-based retailer 
launched a record label under the 
same name In January. 

TAPPiNG CONNEaiONS 

Beat Street is owned by the three 
Jemal brothers: Gar>', 31; Rick>', .33: 
and Fred, 36. The store spans the 
length of a city block and is the self- 
proclaimed largest record store in 
Brooklyn. 

It caters to a host of DJs, MCs, 
musicians, and celebrity regulars by 
promoting their music in-store. and 
it's using those connections to move 
into the record business. 

Beat Street is financing the label 



independently. Gary sees it as an 
opportunity for the business to 
diversity its revenue base. 





The imprint launched in January 
and is housed in the offices at the 
back of the store. It is distributing 
label catalog independently. 

As a means to recruit talent, 
Gary — who acts as the label's 
head — and A&R man DJ Sick- 
amore plan to hold a 32-MC open 
mic battle in the coming weeks. 

The event will be hosted by such 
DJs as Clark Kent, Clue, and Camil- 



lo and will be held at the store. 

The label is currently working 
with two Brooklyn-based acts: Bed- 
ford-Stuyvesant-born Northstar and 
Crown Heights lyricist Angelous. 

Sickamore says the label will 
not limit itself to Brooklyn artists, 
but such talent is a natural fit for 
Beat Street, 

To promote its artists, the label 
will release a Beat Street mix tape, 
mixed by Sickamore. 

Most of the label's production so 
far is by France-based group Get 
Large Productions. 

BUILDING A FRANCHISE 

As for the store, used and hard- 
to-find original records are its 
speciality. 

The retailer has generated credi- 
bility for its label among tastemak- 
ers and music fans by carrying early 
singles from the likes of the Notori- 
ous B.l.G. and Jay-Z, who promoted 
their music at the shop before they 
won major-label support. 

Beat Street's top sellers are in line 
with the Billboard charts. Current 
(Conlinued on page 42) 



Look, Listen & Play: AOL Plugs Content At Retail 



BVTRUDIM. ROSENBLUM 

NEW YORK— AOL is expanding the 
promotion of its popular music and 
movies programming beyond the 
Web and into retail stores. 

The move is an effort to create 
greater consumer interest in its 
Internet service. 

AOL is plugging its 
entertainment offerings 
in 6,000 retail loca- 
tions — including Cir- 
cuit City, Blockbuster, 
CompUSA, and Gate- 
way — with an eight- 
week promotional cam- 
paign designed to lure 
new subscribers. 

The move comes as AOL faces 
slowing subscriber growth for its 
dial-up Internet service and strug- 
gles to attract consumers to its 
broadband service. 

The campaign, called U)ok. Listen 
& Play, showcases the AOL content 




ten. First View, and First Play. 

The First franchise enables AOL 
members to preview upcoming 
albums and singles (First Listen), 
movies (First Look), music videos 
(First View), and videogames (First 
Play) ahead of other media outlets. 
The exclusive content appears on 
AOL 48 hours before it is 
available anywhere else. 

Each store participat- 
ing in the Look, Listen 
& Play initiative carries 
6-foot-high AOL mer- 
chandising displays with 
entertainment photos, 
descriptions of the pro- 
grams, and free AOL 
sign-up discs with 1.04.'> trial hours. 

In addition, a video highlight 
reel explaining AOL's programming 
is shown on monitors throughout 
the stores. 

Vanilla Coke is sponsoring the pro- 
motion. Its logo is used in all pro- 
gramming. 



premier features First look. First Lis- While AOL executives acknowl- 



edge that it is difficult to tell whether 
the First programs draw new sub- 
scribers, the company is hoping that 
a high profile for the franchise will 
help drive business. 

In some cases. \0L is already 
drawing consumer traffic in the mil- 
lions with such programming. 

The company says the premiere of 
the Christina A^uilera track "Infatu- 
ation" garnered 1.98 million streams 
in a single day and that the bow of 
Britney Spears' "Boys" drew 1 ..35 mil- 
lion streams in one day. 

The program is also proving 
successful in reaching an older 
demographic. 

Fleetwood Mac's "Peacekeeper" 
generated 886,000 listens in one day 
and 1.1 million listens in two days, 
AOL reports. 

AOL programming coinciding 
with the Look, Listen & Play 
campaign includes First Listens 
of songs by Beyonce Knowles, 
Jewel, Pink, Annie Lennox, and 
Michelle Branch. 




AOL is al.so looking to plug the 
entertainment programming fea- 
tures Sessions@'AOL, Broadband 
Rocks, and Listening Parties. 

The challenge is in transform- 
ing features that have been used as 
a customer retention tool into a 
selling point for the serv'ice, AOL 



executives sav. 

Bill Wilson! GM of AOL MusicAT 
of AOL Entertainment, says, "Our 
tracking studies have shown that 
for members who are interacting 
with these programs, their satis- 
faction with AOL has increased by 
double digits." 
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Summer Is The Time To 'Get The Blues' Again 



The NARM Classical/Jazz Issue 
Forum and the Blues Music Assn., 
the blues trade group, will release 
their second CD blues sampler. 
Get the Blues 2, July 8. Ryko Dis- 
tribution will handle the package. 

The sampler is retail-priced at 
only $1.98. It will include tracks 
by recent W.C. Handy Awards 
winner Shemekia CopeUnd, the 
Blind Boys of Alabama, Kim Wil- 
son, Ronnie Earl, and the late 
grand masters Howlin' Wolf and 
Muddy Waters. 

The indie labels represented on 
Get the Blues 2 include Alligator, 
M.C.. Severn. Yellow Dog. Tone- 
Cool, Stony Plain, and Blind Pig. 

The first Get the Blues collec- 
tion, released last year, boasted a 
similar blow-out price and potent 
lineup. The compilation was one 
of the major blues sales successes 
of 2002. It sold more than 87,000 
units, according to Nielsen 
SoundScan, and reached No, 4 on 
the Billboard year-end Top Blues 
Albums chart. 

Proceeds from the sampler's 
sales benefit the NARM Scholar- 
ship Foundation. 

The new collection is especially 
timely; Congress has passed a res- 
olution deeming 2003 "the year of 



the blues," and director Martin 
Scorsese's forthcoming PBS 
series should considerably height- 
en the profile of the genre. 



HOOKING UP: Koch Entertainment 
(Canada) and Koch Vision have 
signed fulfillment deals with Sony 
Music Canada. Sony will take over 
warehousing, shipping, invoicing. 



and collections for the two 
firms — which are divisions of Port 
Washington, N.Y.-based Koch 
Entertainment Distribution — 
effective Aug. 1. 

Toronto-based Koch (Canada) 
will still employ a 40-member staff 
to handle sales and marketing for 
its distributed audio and video lines. 

Explaining the move. Koch 

chairman Michael 

Koch says, "We have 
become too big in 
Canada to continue 
servicing the Canadi- 
an marketplace from 
Port Washington, but 
not big enough to 
warrant our own 
Canadian distribution 
center." 



davidsylvian.com. 

The first offering from the im- 
print. Blemish, is scheduled for 
release June 24. Cut primarily as a 
solo recording at the musician's New 
Hampshire home studio, the album 
also includes three collaborations 
between Sylvian and English guitar 
experimentalist Derek Bailey. 

Orders for Samadhi product are 



The 
Indies. 



SYLVIAN HITS THE 
INDIE ROAD: Add the name of 
singer/songwriter David Sylvian 
to the list of veteran performers 
who have established their own 
indie labels. 

Sylvian, who spent 22 years as a 
Virgin Records artist, has launched 
Samadhi Sound, which he will 
mostly distribute direct to retail. 
He will also make the recordings 
available through his Web site. 



By Chris Morris 

cmorris@biilboard.com 



being taken by Los Angeles-based 
Amy Priore. who previously ran 
the West Coast office of Discipline 
Global (the imprint operated by 
longtime Sylvian collaborator 
Robert Fripp). Priore can be con- 
tacted at 213-386-3900. 

NICE THREADS: Ubiquity Records 
continues a cross-merchandising 
push-and-pull with some new 



summer additions to its apparel 
line, which will be marketed 
with a free mini-CD featuring its 
artists. 

The San Francisco-based indie 
is putting 10 new streetwear 
designs on the market; the de- 
signs spin off the label's electron- 
ica, Afro-Cuban, and old-school 
jazz and R&B offerings. The sum- 
mer mini-CD includes tracks by 
Leroy & the Drivers. Nobody. 
John Arnold, and label mainstay 
Greyboy. 

INTO THE DVD FRAY: Burnside Dis- 
tribution in Portland, Ore., has 
joined the ranks of audio distribu- 
tors handling DVD product, 

Burnside s late-June book in- 
cludes several nonexclusive 
music-related titles from Vestopol 
and Music Video Distributors; so 
far, the only exclusive title is Cat- 
egory 5 Films' The Last Days of 
the Hate Bombs, a feature about 
the farewell tour of the Orlando, 
Fla.. garage band. 

Burnside VP Bill McNally says 
the firm is seeking other exclusive 
DVD titles. 

Additional reporting by Larry Le- 
Blanc in Toronto. 
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best sellers include Jay-Z, Fabolous, 
and 50 Cent. 

Of the day 50 Cent's Get Rich or 
Die Tryin' hit the streets, Gary 
says, "As long as we've been in 
business, there's nothing that ever 
sold like that, except the day when 
Biggie died. 

"That was the busiest day in Beat 
Street history ... we ordered 14,000 
pieces and sold out." 

Hip-hop accounts for 40% of the 
store's 5.000-plus vinyl titles; reggae 
accounts for 30%, R&B 20%, and 
classics and breakbeats 10%. 

Beat Street's inventory of 3,000 
CD titles is broken down into 
mostly hip-hop and R&B. with 
some reggae, classics, and a small 
pop section. 

It also carries an array of DJ-relat- 
ed equipment, films, posters, and 
magazines in its 12,000-square-foot 
retail space on Fulton Avenue. 

The store's Web site, established 
in 199.5, accounts for 10% of its 
business. 

The average price of a CD is 
$15.99 — a markup ranging from 
15%-20%. Vinvl albums are also 



about $15.99. carrying a markup of 
between 25% and 30%. 

CELEBRmr SCENE 

Phife Dog from a Tribe Called 
Quest, actor/comedian Chris Rock, 
and actress Annabella Sciorra have 
been spotted shopping there. 

It is also common to 
find some of the industry's 
biggest-name DJs checking 
out the merchandise on the 
store's $50,000 sound system. 

According to the Jemals, 
DJ Funk Master Flex re- 
cently dropped $3,000 on 
vinyl at the store. (That's 
after getting his discount.) 

Other top DJs — includ- 
ing Tony Touch, Clark 
Kent, Biz Markie, Clue, 
Camillo, Roc Raider, Craig- 
C., and Spinderella — are 
among the clientele. 

"I can't think of anoth- 
er store whose impact 
compares to that of Beat 
Street on the hip-hop DJs 
in New York and through- 
out the world." says DJ 
Mister Cee of R&B/hip-hop 
WQHT New York (Hot 97). 
He was once known as Big 
Daddy Kane's DJ. as well as 
one of the early propo- 
nents of Notorious B.I.G. 

Mister Cee describes Beat 
Street as a supermarket for 
urban music and vinyl. 



A native of the Bedford-Stuy- 
ve-sant neighborhood in New York, 
Mister Cee started shopping at Beat 
Street in 1989. He says the store has 
helped many DJs' careers by push- 
ing their mix tapes, including his 
own. "U was the first store to sell my 
120-minute mix tapes. That led to 




more people hearing about me." 

Artists who have made in-store 
appearances for record releases at Beat 
Street include Lil' Kim. Alicia Keys, 
Sean Paul, Red Man, Ghostface Killah, 
Carl Thomas, Capone-N-Noreaga, 
Erick Sermon, and the late Aalisah. 
Jay-Z did an in-store in 1996 
before his first album. 
Reasonable Doubt. Foxy 
Brown filmed the video for 
her song "B.K. Anthem" in 
front of the store, and MTV 
often uses the location in 
its video countdown pro- 
gramming. 

Keys made a particularly 
memorable appearance. 

"She would not leave; 
she was here for so many 
hours." Gary recalls. "She 
kissed everybody hello, and 
when they told her she had 
to go, she said, 'These are 
my fans, and I'm staying 
until everyone gets their 
autograph,' " 

FAMILY BUSINESS 

The Jemals grew up in 
.Asbury Park, N.J. They spent 
their spare time working for 
their cousins' electronics 
store. Discount House of 
Sound, which was also on 
Fulton Avenue. 

That original 500-square- 
foot store opened in 1981. 
It carried mainlv electron- 



ics, with a small section of house 
and freestyle cassettes and 45s. 

Four relocations later, the store 
finally settled at 349 Fulton Ave., 
adopting the Beat Street name in 
1984, after the film. 

The Jemal brothers were more 
interested in the music side of the 
business. They took over Beat 
Street in 1990 with the intention 
of transforming it into a music- 
only store. 

"When we were old enough. " Fred 
says, "we gave |our cousins] $3,000, 
and they gave us the store. We had 
to work to pay them back for a year, 
but we tripled their numbers within 
the first year." 

Soon, hip-hop started taking off 
The brothers began to phase out the 
house music while building on hip- 
hop, R&B, and reggae. 

"We're not a Tower Records or a 
Virgin," Fred says. "But we try to 
special-order a lot of titles that you 
wouldn't see at Virgin." 

Sales rose steadily until 2000, 
when business started to taper off, 
"Business hasn't been the same 
since [Sept. 11. 2001]." Gary admits. 

He says it is hard to say whether 
the growing digital market has 
affected sales, but street bootlegging 
has clearly hurt. 

"This business is not a profitable 
business at all. We never really got 
into it for money." Fred says. " We 
just loved it. and we got into it 
because we enjoy it. " 
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UMVD Restructures; Eagles Fly Exclusively 



The majors' distribution compa- 
nies continue to be restructured as 
they contend with the consolidating 
account base. 

While I was on vacation the week of 
June 9, Universal Music & Video Dis- 
tribution (IIMVD) became the fourth 
major in less than a year to imple- 
ment dramatic changes. Prior to the 
UMVD move, EMI Recorded Music 
North America, the Warner Masic 

Group, and Sony Music 

Entertainment had all 
changed distribution heads 
and restructured their dis- 
tribution operations. 

UMVD's sales staff is 
now divided into three 
channels of trade, rather 
than the previous regional 
branch structure. The 
mass merchants/big-box 
retailers will be headed by 

Shane Maidy. who joins 

the company as VP from 
outside the music industry. National 
music specialty chains will be headed 
by senior VP of sales Mike Gillespie. 
Local independents/regional music 
chains will be overseen by three 
regional directors. 

Rich Grobecker, previously the 
Boston regional director, will oversee 
the East and Detroit. David Cline. 



who oversaw the Los Angeles office, 
will be in charge of the West, Min- 
nesota, and Chicago. Larry Howell of 
the Dallas office will oversee the 
South and the rest of the MiAvest. All 
five report to senior VP of sales Mike 
Davis, who in turn reports to UMVD 
executive VP Jim Weatherson. 

The other regional directors have 
been reassigned or — as in the cases of 
Mike Jones in New York and Denise 



Retail 
Track 



ByEdChristman 

echristman9blllboard.com 




Willis in Atlanta — have left the com- 
pany In other changes, Mike Greene, 
the senior VP who oversaw the 1 1 
regional directors, has been reas- 
signed within distribution to run 
sales for catalog, classics and jazz, and 
as.sociated labels. 

Weatherson tells Retail TVack, "The 
restructuring came as a result of 



looking at where the business is no\v 
and where it's headed. No offices are 
closing. We are committed to having 
a full staff presence in each market. " 

An intennal UMVD memo explain- 
ing the changes notes that the top 12 
accounts constitute 82% of all UMVD 
business but that tastemaker retail 
store accounts would still be key to 
the health of the overall business. 

"We are absolutely committed to 
all three channels," Weatherson says. 

In addition to salespeople, each of 
the 1 1 offices will house marketing 
staffers, owrseen b>' a marketing 
director. The marketing directors 
continue to report to senior VP of 
marketing and artist dewlopment 
Cliff O'SuUivan. As part of the 
changes, the marketing staff will also 
direct efforts to reach consumers 
where\'er they are. with the goal of 
driving them to stores to create sales 
for UMVD product Weatherson adds. 

SOLO FUCHT: Best Buy continues to 
be the music industry's marketing 
powerhouse. In its latest coup, it has 
captured a one-month exclusiw win- 
dow in selling the Eagles' "Hole in 
the World " DVT) single. But as can be 
expected, other retailers are none too 
happ>' with the move. 
In an open letter to Don Henley 



RIAA 



Following are the May Recording 
Industry Assn. of America certifica- 
tions of album shipments: 

MULTI-PUTINUM ALBUMS 

Elton John. Greatest Hits. Island/ 
Mercury, 16 million. 

Steve Miller Band. Greatest Hits 
1974-1978. Capitol, 13 million. 

Alan Jackson, Drive. Arista Nash- 
ville, 4 million. 

Johnny Cash, Johnny Cash at San 
Quentin, Columbia, 3 million. 

Johnny Cash, Johnny Cash at Fol- 
som Prison. Columbia, 3 million, 

John Mayer, Room for Squares, 
Aware/Columbia, 3 million. 

Nine Inch Nails. Pretty Hate Ma- 
chine, TVT, 3 million. 

LSC, LSG, Elektra. 2 million. 

Linkin Park, Metcora, Warner 
Bros., 2 million, 

R. Kelly, Chocolate Factory, Jive/ 
Zomba, 2 million. 

PLATINUM ALBUMS (1 miinon units) 

Jimmy Buffetl, Meet Me in Mar- 
garitavilte: Jimmy Buffetl the Ulti- 
mate Collection, Mailboat/MCA/UME, 
his eighth. 

Eric Johnson. Ah Via Musicom, 
Capitol, his first. 

CoisaaA. Faceless, Republic/Uni- 
versal Records, its third. 




Kirk Franklin, The Rebirth of Kirk 
Franklin, Gospo Centric, his fifth. 

R. Kelly, Chocolate Factory, Jive/ 
Zomba, his fifth, 

Kelly Clarkson, Thankful, RCA 
Records, her first. 
Various artists. Wow Gospel 1999, 
Verity. 

Linkin Park. 
Meteora, Wam- 
er Bros., its 
third. 

Johnny 
Cash. Super 
Hits, Colum- 
bia, his seventh. 
Johnny Cash. 
His Greatest Hits, Vol. 2, Columbia, 
his eighth. 

COLD ALBUMS (500.000 units) 

Various artists, Hbu' Worship Togeth- 
er: I Could Sing of Your Lotv Foretvr. 
F,MI Special Markets/Time Life. 

Jimmy Buffett, Meet Me in Mar- 
garitaville: Jimmy Buffetl the Ulti- 
mate Collection. Mailboat/MCA/UME, 
his 15th. 

Various artists, ll'ou' Worship Yellow. 
EMI CMG/Word/Provident/Zomba. 

Frank Sinatra, Classic Sinatra. 
Capitol, his 29th. 

Vivian Given. A Ixwe Story. Colum- 
bia, her first. 

GinuHiine, TheSenkxr, Epic, his fourth. 



For May 



Lisa Marie Presley, To Whom It 
May Concern, Capitol, her first. 

T.a.t.u., 200 KMIH in the Wrong 
Lane. Interscope, its first. 

The White Stripes, Elephant, Third 
Man/V2 Records, their second. 

Godsmack, Faceless, Republic/Uni- 
versal Records, its third. 

Brian McKnighi, U Tlim. Motown, 
his sixth. 

Joe Nichols, Man With a Memory. 
Universal South, his first. 

IVapt Trapt, Warner Bros., its first. 

Soundtrack, Cradle 2 the Grave. 
Bloodline Records/Def Jam. 

Dru Hill. Dru World Order. Def 
Jam/Def Soul, its third. 

R. Kelly, Chocolate Factory. Jive/ 
Zomba, his fifth. 

Kelly Clarkson. Thankful. RCA 
Records, her first. 

Cam'ron Presents the Diplomats, 
Diplomatic Immunity, Roc-a-Felia/ 
Def Jam. his first 

Linkin Park, Meteora, Warner 
Bros., its third. 

Darryl Worley, Have You Forgot- 
ten?, DreamWorks Nashville/Inter- 
scope, his first. 

Kurt Carr. Awesome Wonder, Gos- 
po Centric, his first. 

Marilyn Manson, Portrait of an 
.American Family, Interscope, his fifth. 

Soundtrack, .American Idol Season 2: 
.■ill Time CJassicLavSom/s, RCA Records. 



f 



and the Eagles, 54 independent stores 
and regional chains question that 
decision in light of the stances Henley 
has taken as a founder of the Record- 
ing /Wists' Coalition and a leading 
advocate for artists' rights. 

The letter asks how Henle>' can 
"rail against the consolidation of 
power in the radio industry and 
amongst large record labels" and 
then let one of the biggest retailers 
have an exclusive on the Eagles. "We 
respectfully ask," the letter continues. 



"where has your integrity' and sense 
of fairness gone?" 

The letter also pointed out that 
the strategy would force Eagles fans 
to search for the single instead of 
being able to purchase it wherever 
they chose. 

The single, which Best Buy is 
selling for $6.99, contains two discs: 
a CD single of "Hole in the World" 
and a DVD with a video single and 
outtakes from the video and the 
band's Farewell I tour. Best Buy 
gets it for four weeks through July 
10. Its Musicland and the Future 
Shop subsidiaries join in during the 
last three weeks. It then becomes 
available to all retail through Bay- 
side Distribution. 

Irving Azoff, manager of the 
Eagles, was unavailable for comment 
But a letter he sent to retailers in 
response explains that he made the 
decision without input from the 
band. Further, he said that the Eagles 
are trying to forge new ground by not 
putting their music out through the 
majors. Azoff said he is a "part-time, 
one-man " label and needs Best Buy's 
financial and marketing clout to let 
fans know the song is a\'ailable. 




Customer care second to none. 

* 200,000 unique music, 
DVD and video SKU's 
on-hand. 

* Music, Movies, Books 
from one source. 

Call us today at 
1-800-775-2600 ■ 
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Billboad TOP KID VIDEO. 



1 i> 

1 ^ 




Sales daia compiled bv Nwlsen 
vtueoscaii 

TITLE 

LABEL/OISTRIBUTING LABEL & NUMBER 




PRICE 


1 




NUMBER 1 f: Z Weeks AlNiunbiwI 
ATLANTIS: MILO'S RETURN 

\ M. II, r.-H MP -J liiMNAviMAlVLlMnNKRUlNMlriTrMW 


2003 


19.99 


2 




SCOOBYDOO MEETS THE HARLEM GLOBETROTTERS 


2003 


14.99 


It 




THE WIGGLES; WIGGLES BAY 


2003 


1499 


It 




SPRING FOR STRAWBERRY SHORTCAKE 


2003 


12.99 






BOB THE BUILDER: BUILDING FRIENDSHIP 


2003 


14.99 


4 




CHARLOTTE'S WEB 2: WILBUR'S GREAT ADVENTURE 


2002 


14.99 


6 




MEET STRAWBERRY SHORTCAKE 


20O3 


12.99 


[T 




BARNEY S OUTDOOR FUN 


2003 


14.99 


P 




SPONGEBOB SQUAREPANTS: SEA STORIES 


2002 


12.99 






SCOOBYDOO AND THE LEGEND OF THE VAMPIRE 


2003 


19.99 


9 




DORA THE EXPLORER: WISH ON A STAR 


2001 


12 99 


10 




DORA THE EXPLORER: MOVE TO THE MUSIC 


2002 


12-99 






JIMMY NEUTRON BOY GENIUS: TIME WARP 


2003 


IZ99 


15 




BARNEY'S READ WITH ME DANCE WITH ME 


2003 


14 99 


19 




BABY MOZART 


2000 


1499 












16 




DORA THE EXPLORER: DORA'S MAP ADVENTURES 


2003 


12.99 




— 


BABY EINSTEIN: BABY NEPTUNE DISCOVERING WATER 


2003 


1499 


13 




SCOOBYDOO MEETS BATMAN 


2002 


1499 






JIMMY NEUTRON BOY GENIUS: WHEN RANTS ATTACK 


2003 


12.99 


14 




DORA'S BACKPACK ADVENTURE 


2002 


12.99 


h 




SPONGEBOB SQUAREPANTS: THE SPONGE WHO COULD FLY 


2003 


12.99 


r 




SPONGEBOB SQUREPANTS: BIKINI BOTTOM BASH 


2tta 


12.99 






BLUE'S CLUES: ABC'S AND 123'S 


1996 


999 






101 DALMATIANS II: PATCH'S LONDON ADVENTURE 


2003 


26.99 






SESAME STREET: KIDS' FAVORITE SONGS 


2001 


9-99 



Billboad RECREATIONAL SPORTS. 





mcimxunmmui 

EimSH»(iR1 BAS«EIB«a ClUSCH iiuaBii 
WWLARMACtD0ON2»12 
SrntETBALL. THE AND1 MIX TAPE TOUR 
mVL WNC QIIIIL RING 
WWE SUMMERSLAM2OT1 



jgujjEiNTnTAjrgmjwn^ 



Billboad HEALTH & FITNESS. 




V<iieoS<:a>i 



PROGRAM SUPPLIER & NUMBER 



NUMBER 1 

THE UHHOO PILATIS TARGET SPEOHCS 



1 Wecki Ai Numbet I 
CUmEHTWEUNESSM 



AWCHW mW EWIHBuWMmT I0W8 



CRUNCH PICK YOUR SPOT PILATES^ 



gjHHEMTWEUJtfSSMS 



WCHOH BAY iWtIHI*IWMPn ICT 



LESLIE SANSONE GET UP A GF T STARTED 
LfSLIT SANSONE WALK THE WALK 
PIUTES BEGIN NING MA T WORKOU T 



DENISE ULiSTIN W.rwtlflKC'.fTBASFDJWMrtt aiOf JH HUHB 

THE MTTHOnPllATTS PW CiSION TONINQ 

THE CRUNCH TAE BOXING WORKOUTS 

TARG ELTONIN C WORKOUT ABS OF STEEL 



ANCHOR BAY ErvrtmAtnMPJT 1(11) 



BIllY BIANKS THE RFST OF TAf BO mT IWATi*B$ 
FIRM PARIS SCUlPTtOBUNS HI PS & THIGHS 

PILATESVOGATWO PACK 

FIRM BODY SCULPTING SYSTEM 

DARHIN S DANCE GROOVES 

PAULA ABDULS GET UP AND OANCL' 

LESLIE SANSONt WALK THE WALK FIRM WALK 



^IPMA gnW CBrtficirN^ii tsi uin oi mjQOOtjiiO ni « ilnltv vahene iX S8 nidcn ai lutal toi UmittncH** retea&ed piogT^ra. SOD ma and SI 
inltar«sijijgox1mIiRalViiiici'<ntia1iii:iilUli!!i IRMA [ibeiiun cerlilicMonror UKDl2ffliXDui<nsa aduldf voUntotSIBmlkm Jlrurafln 



Firm Seeks 
Labels For 
DVD Deals 

BY CATHERINE APPUFELD OLSON 



Last week's record-breaking sin- 
gle-week sales for Atlantic's Led 
Zeppelin DVD indicate the strong 
potential of concert DVDs (Bill- 
board. June 14). 

With major record labels debating 
how to best produce, market, and 
package music DVDs, independent 
companies are striving to create a 
more efficient production and dis- 
tribution mode! by partnering with 
them and shouldering some of the 
costs. Coming Home Studios (CHSI 
Is one of those companies. 

CHS's new business strategy 
divvies up key tasks in the creation of 
its music DVD titles. The company 
will fund the production of the discs, 
and major record labels will handle 
distribution. Previously. CHS direct- 
ly competed with labels by licensing 
its concert DVDs to independent dis- 
tributors, including Image Enter- 
tainment, Eagle Vision, and Koch 
Entertainment. 

CHS's strategy also involves 
artists in the creation process. 
Artists will receive at least 50% of a 
project's royalties, CHS says. 

"We want the labels to see us as the 
place to come when they want to do a 
DVT), " says Daniel Catullo, CHS pres- 

Oident/CEO and 
co-founder. "Our 
business model is 
about giving both 
the artist and 
label the most 
they can get." 
Kicking off 
CHS's strateg.v is 
a new deal with 
Universal Canada 
that creates a CHS boutique label 
under the Universal umbrella. In 
the U.S.. CHS thus far has relation- 
ships with Roadrunner. Inlerscope. 
Warner Bros., and Universal Music 
Group, according to Catullo. 

More than 100.000 copies of the 
company's next big title. Rush: 
Vapor Trails, will be shipped in the 
U.S. through Rounder Records/Uni- 
versal Music Group this August, 
according to CHS. Sanctuary and 
JVC will distribute the title in select 
international markets. 

CHS was founded in 2000 by Cat- 
ullo and Glenis Gro.ss. both former 
executives at Backstreet Entertain- 
ment. The company has produced and 
co-distributed 14 DVD concert titles 
featuring such acts as Godsmack, the 
Go-Co s. Etta James, Marilyn Manson, 
Matchbox T\venty, and Staind. 

CHS is about to close a deal that 
would give it TV and DVD rights to 
the Rockin' in Rio music festival, 
which alternates between Rio de 
Janeiro and Lisbon, Portugal. 
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Bilbood TOP MUSIC VIDEOS. 


% 

X 

1 


1 
S 




SalesdmcompMOey J» 

SounoScan 

TITLE Principal 

LABEL / DtSTRIBUTtNG LABEL & NUMBER Pttr1orm«ri 


o 

ll 


1 




S NUMBER 1 2 WeeksAiNumbet! 
IfOZEPPaiN MiAMicwKoinia Led Zeppelin 29.99 DVD 


2 




THENEWBMB) WTnscoffviKawmatM.MuscsvnotMSTwin 50Cent 


IISCODVD 


3 




THE BE«Tl£S AfmfOLOGY a "cAmavnonn The BeaOes 


i49»ea35 




TRILOGY uGuvisJortsm TTw CufB 


24.99 DVD 




njRPtESHOW psicM3P«H(c inoto «u TwtZtid 


19.99 DVD 


4 




WHEN THE UGHT5 GO DOWN wumnuuscvofDWi FaHTi Hill 


16.95 DVD 


5 




LIVE IN NEW ORUANS a ' mue noilim mm vukommzi Norah Jones 


14.95 DVD 




WORSHIP A jivLTOMM VIDEO icdtt MIchael W. Smith 


1438/19.98 


6 




JOSH GROBAN IN CDNCOT • mMMMniM McoiMti Josh Graban 


27iBCIMlVD 


7 




HEII FRESZES OVBt a ' Gonn hom wxouiMtRSAi imusc b vnoco rst wm Eagles 


24.9SI24.99 




12 




LETS GET LOUD • cpc musk MXamn iwsc Btmauaxm wu Jennifer Lope7 


I49VI9J5 




24 




WXOGffMESTHn^HBTOWi^muKMDemwKMit^^ McteHJadson 


1498^4.98 




10 




MTV UNPLUGGBl V2JB « MOMurm Dashboard Conlessional 


issavovD 




26 




UIVERSUVE A EPCHusicvnc(nawiinecfKiBnHM«NTMBi Sade 


I48«ri998 




13 






l9i»DVD 




9 




EVERYONE'S A STAR nuoRamwewmM KjdzBopKMs 


izwesa 




11 




MEVmiMnTKEDOaiCHICCt'auMwntinkm DUeMs 


14^19.95 


w 

19 


27 




IMnQNNmTEXtti (RuxwimiUKmiiimm SMR^iftVeiMCbttlatt 


I43sn9.97 


28 




PULL OVER • cauMBu musk vocasoHY mush: enihiumm wn James Taytor 


14.9^9.98 


20 


14 




LAHISTORIA ewLAiiNvinoBiis IntocaUe 


113 com 


21 


18 




LOSING GRIP wsTAiKonsHcwevioEDsios AvrilLavlgne 


7.99 OVO 


22 


22 




THIDAMCEa MwmnKmutvnEOM ReetwDOdMac 


19.9SI24.97 


23 


15 




SBatETWniDUVE emNwwmQtMMKwwiHCftviDEODcsTwgH PeterGabriel 


24.95/1195 


24 


16 




ANVGNBIIIMtSOAV A ixiiMMKWwuvswiiuscuTi^^ JatrM^v 


14.9Vt9.95 


25 


35 




llVEAriHEaMOCAm«'mwscmosWHKiKrBnuwTO«ri SkwRairttughan 


I4.9!V19.97 


26 


21 




TRVrrONMYOWN «flisui«ctnosK.«uovnE09ai Whitney Houston 


7 99 OVO 




25 




DRIVE-THRU RECORDS orm tHRuvDEOMno Vwious Artists 


18.95 DVO 






WSTDRrONRUMiVOUJMEII ^cwjstmomrMoconipmMiCMni McMJadsn 


t4i!iri9.97 




32 




UVE AT KHSOM RELD, BOULDER. COLORADO a m mowi Om HAInn Ban) 


19.98/24.98 








14.9^9.98 




19 




tlM Wrni VOU/SXIER BOI • muw wcoot MCAMo vnoiiw Anil Lavlgne 


7.99 OVD 


32 


8 




AUSTTIAUANHOMEGOIMMism«sm»ai)w GalierVKaiaand 


29JS24.95 


33 


20 




BACK IN THE U.S. UVE 2002 a ' captoi mmo rrw Paul McCtftney 


19.98/24.98 


34 




WOMAN OF HEART AND MNO EAfiLivis«Nna JoniMilchell 


19.99 DVD 


35 






19.98/24.39 






36 


17 




THE MADIQGALS EpicMuscvoEa'SOvrWjscENTEinMNMNiMn HovneDay 


999CIVDV0 


37 




DtSASTBVKCES a houmuwu vcEavNMRSM wsic & vuto usi tma Stipknot 


14.98/24.98 


3S 


39 




NOTHINGATALI anstamomdsiwjbmc video sini Santana 


7.99 DVD 


39 


37 




SUPERNATURAL LIVE a »nsu«c(MC«Mu«MCvi)Eoitno Santana 


19.95/24 J7 


40 


36 




AUVE IN SEATTU i>.u,^ (n-e» acm» » Heart 


I9.9S24J5 






<- >. II • ' ' uei ly^aan uniihH sFs If vtfm * nw 


^aww" cvl to. 



44 



www. billboard. com 



BlUBOARD JUNE 21. 2003 



1 
8 
3 
2 

5 
4 
4 
10 
7 
11 
13 
14 
9 
17 

15 
12 
21 
20 
26 
19 

28 
31 

29 
25 

27 
39 

32 



iiiiboad TOP DVD SALES J - Billbcxird TOP VHS SALES 



Saiss dita compiled 



Nielsen 
VicieoScan 



LABEL/OISTfilBUTING LABEL & NUMBER 



Principal 
P»rformeri 



?SJ NUMBER 1 m- 



1 Week At Number 1 



Al Pacino 
Colin Fairell 



Martin Lawrence 
Steve Zahn 



Mhen Brody 



Jason Lee 
JuNa SlHea 



STAR TREK: NEMESIS (WIDESCREEN) 

MRAMOUNT HONE ENISIUJtMNI ]3HM 



Pamcfc Stewart 
Jonatttan Frakes 



Keanu Reeves 
Laurence Rshbume 



Derek Luke 
Denzel Wasington 



Adrien Brody 



Derek Luke 
Denzel Wasington 



Sarah Jessica Parker 
Kim Cattrall 



Edwant Norton 
Rosario Dawson 



Leonartto DiCaprio 
Tom Hanks 



PatTKk Stewart 
Jonathan Frakes 



PG-13 2756 



m 49.99 
R 29.99 
PG-13 2995 



PG-13 29.9 



MENtSnAMMMrn 



Leonarch) DiCaprio 
Tom Hanks 



Nicolas Cage 
Meryl Streep 



HARRY POTTER AND THE CHAMBER OF SECRETS (WIDESCREEN) Daniel Radclitte 
rtwwBiNWiwxDiHw EmmaWatson 



Robert De Niro 
Billy Crystal 



Daniel Radcllffe 
EmmaWatson 



Sandra Bullock 
Hugh Grant 



Robert De Niro 
Billy Crystal 



Kirk Douglas 
James Mason 



Reese Witherspoon 



BllyCmtHJ 
Meg Ryan 



Jennifer Lopez 
Ralpti Fiennes 



LenorWatling 
Geraldine Chapman 



Sar>dra Bullock 
Hugh Grant 



Patrick Stewart 
Ian McKeRen 



•CONFUSION FUSION 



DRUMUNE (WIDESCREEN) 



Patrick Swayze 
BenGazzara 



Nick Cannon 
Zoe Saidana 




Sales data compiled by 



TITLE 

LABEiyDISTRIBUTING LABEL & NUMBER 



Nielsen 

VideoScan 



NUMBER 1 

ATLANTIS: MILO'S RETURN 



TREASURE PLANET 



HARRY POTTER AND THE CHAMBER OF SECRETS 

^*'fiFfl t-ovf '.irtn 7m->_ 

THE RECRUrT ^ 



Daniel Radditfe 
EmmaWalson 



AlPackn 
CoinFarea 



TWO WEEKS NOTICE 



SCOOBY-DOO MEETS THE HARIEM GLOBETROTTERS 

MARSH) (AMID EfjrE#IUISMEWt:'AAflWRHaM( VOFC IISB 



Sandra Bullock 
Hu g h Grani 



Scooby-Ooo 



ANALYZE THAT 

Wt.'fyi'f I'HiVt '.KtC ISM 

DRUMUNE 



Robert De Nira 
Billy Crystal 



THE WILD THORNBERRYS MOVIE 

NICif ICCKOh VlOtOFARAMOUNT MOME BVTtRUmWtNTDDB 



Nkdc Cannon 

ZoeSaldana 



BROWN SUGAR 



TayeDiggs 
ianaaLatnan 



UNFAITHFUL 



RicliardGere 

Diane l-anc 



THE WIGGLES: WIGGLES BAY 



The Wiggles 



ULO & STFTCH 

WMri>SWHOM[tNTEnUI>A«Nt.euENAMTftH(MEIifrUriWMeiTZI 



THE BANGER StSTCRS 



MY BIG FAT GREEK WEDDING 

HBO lOMt VlDf aWHWH UDMC .": ! ■ ' <f<fa 



GoklieHawn 
Susan Sarandon 



KaVardakis 
John Cortiett 



INSPECTOR GADGET 2 

vmt DSNr* nam frftiniAJMWNt.eiJCNAtimKIWW EMTERmMMEMTlSn 



Palnch Stewart 
Ian iWcKelen 



THE METHOD P1LATES: TARGET SPEQFtCS 



SPY KIDS 2: THE ISLAND OF LOST DREAMS 

MfYAZAKI'S SPIRrrED AWAY 

vjxjcim^ H-JMi )^T■(l-.AlN•.¥^-BUf^*«SMH0WENrB^AaMENrH7l 



Antonkt Banderas 
AlanCummKig 



PILATES FOR DUMMIES 

JtSCMJIWt t'.rOilX.'iMt.M )[»«f 

ONE HOUR PHOTO 

FOlMOtD XCT3.T1 



THE GOOD GIRL 



POKEMON 4EVER 

WA:I O.im* H3l.n [NTiRUJfJUiNTrSUnUVtSTAHOMEENrBlTMMEVIlSITl 



Jemttef Antston 
Jake Gyltenlhaal 



SWEET HOME ALABAMA 



Reese Witherspoon 



2003 NR 



19.99 



' 1 

2002 PG 24.95 

2002 PG 24.99 

2003 PG 13 24.99 



2002 PG-13 22.99 



2003 NR 14,95 



• RlAA jakl cen. lof sdies of bO.DOD u ai SI in<l>a<i in sales at uiggeited teui A RIAA ptacium cm lar utiti al iQQDOa unib or C milbci n sbIus ai tugucnvd Wsil 
4 IRMA^otd cerohcjlion ror i mkimm al mxEOuiiUor aiMltf voti^ne alSSmilon UitfU tor DiesiTicalV'uleu^d ptnyrwnt. w of ■! laut 750n urtfi aiii] SI milkinai 
su9gesiM leuil lot nonih«airical ones. IRMA plauniim cenHicatxm for a nnanum sale al SCLOOO units w a daHsr vcMie d SIS nNlhon at 'Ciail lot rtieatrical^ reteateil po- 
gomi STKlolBlleanaunOunnsandCirrilionatsuggestMrMBritotnaniTiaBtncalDaei T 2003, VNU Buiineu Media, mc and Nielsen VdeoSc an Alriglitsieservad 
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LABEL/DISTRIBUTING LABEL & NUMBER ™ 


^^^^H Principal 












P«rformart 








fr NUMBER 


' Wueh Al Numbet 1 








THE RECRUIT 


Al Pacino 
Colin Farrell 


PG-;3 


■ 




NATIONAL SECURITY 


Martin Lawrence 
Sieve Zatin 


PG-13 




1 




CATCH ME IF YOU CAN 


Leonardo DiCaprio 
Tom Hanks 


PG.13 




3 




THE HOT CHICK 


Rob Schneider 


PG 13 




2 




ANTWONE FISHER 


Derek Luke 
Deniel Wasington 


PG-t3 






A GUY THING 


Julia Stiles 
J^ison Lee 


PG-13 




4 




ANALYZE THAT 


Robert De Niro 
Billy Crystal 


R 




5 




TWO WEEKS NOTICE 


Sandra Bullock 
Hugh Grant 


PG 13 




7 




ADAPTATION 


Nicolas Cage 
Meryl Streep 


R 






THE PIANIST 


Adnen Brody 




p. 




B 



Biilboad TOPVHSRENTA 







LABEL/DISTRIBUTING LABEL & NUMBER 




^^^^^B Principil 




Is 5 






Parformers 


3 




S= NUMBER 1 




1 WeekAlNumbe' 1 






THE RECRUIT 

- ■ ■- ■■■ , jbi.B.it.-avisrAHaMiEWRtwxtfrn-;! 




A) Pacino 
Colin Farrell 


PG-13 




NATIONAL SECURITY 




Martin Lawrence 
Steve Zahn 


PG-13 


1 




CATCH ME IF YOU CAN 




Leonardo DiCaprio 
Tom Hanks 


PG-13 


2 




ANTWONE FISHER 




Derek Luke 
Denzel Wasington 


PG-13 


5 




THE HOT CHICK 




Rot) Sctineider 


PG-13 


3 




TWO WEEKS NOTICE 




Sandra Bullock 
Huj^ Grant 


PG-13 


A 




ANALYZE THAT 




RotKrt De Niro 
Billy Crystal 


R 




A GUY THING 

- ■ 1 ■ ■ ■ ■: \M£VT low;.' 




Julia Stiles 
Jason Lee 


PG-13 




THE PIANIST 




Adrien Brody 


R 


6 


i ADAPTATION 

.Ve A i:,.I.VHC».«EMFFIS..-.ME\T»TlD! 




Nicolas Cage 
Meryl Streep 


R 
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Electronic Games Boost Licensing Revenue 

Songwriters, Publishers Benefit From Trend; Some Are Pushing For Royalties, Advances 



BY STEVE TRAIMAN 

LOS ANGELES— Facing an industry- 
wide decline in mechanical royalties, 
music publishers and songwriters 
are increasingly turning to a new 
revenue source — videogames. 

Original and licensed music 
from emerging and established acts 
"can command from $800 to $L200 a 
minute, with a typical game using 
from 20 to 90 minutes." says Bob 
Rice, chief executive of Four Bars 
Intertainment. 

Rice participated in the "Writing 
Music for Games" seminar spon- 
sored by the Society of Composers 
& Lyricists (SCL) during last 
month's Electronic Entertainment 
Expo in Los Angeles. 

"Once you're in' the medium, a 
composer can earn $250,000 or more 
a year from games." Rice .says. 

Richard Stumpf. VP for marketing 
and licensing at Cherr\' l^ne Music 
Publishing, says most gaming com- 
panies traditionally look for a flat-fee 
buyout that can range from SL500 for 
a song from a new artist to $20,000 for 
six songs from Elvis Presley. 

"With some games selling up to 5 
million or more copies, we've been 
pushing hard for royalties and 



advances, and we did work a royalty 
deal with Sony Computer Entertain- 
ment for its multi-artist PlayStation 
2 game Frequency," he says. 

Cherry Lane's game placements are 
with such leading developers as Elec- 



Cherry Lane and DreamWorks 
have a license out for Logan 7 tracks 
for EA's NHL 2004. and quotes are 
out for Powerman 5000 tracks on 
EA's KASCAR Thunder 2004 and NFL 
Cameday 2004. They are also seek- 



the Matrix title that was released simul- 
taneously with the Matrix Reloaded 
movie. "Ttie game music had to merge 
seamlessly with the action movie 
footage," Lundborg says. "And we had 
to complete three hours of music in a 




Hity Cot Game. The Society of Composers & Lyricists music panel included, from iefl. Novalogic audio director/composer 
Russ Brower: composer Michael Giacchino: Billy Martin of Lunch With Picasso Music; moderator Greg O'Connor-Read, 
founder of music4games.net; Four Bars Intertainment chief executive Bob Rice; composer Danny Pelfrey; Scott Snyder of 
Atari; and Jack Wall, senior director of Game Audio Network Guild. (Photo; Steve Traiman) 



tronic Arts (EAI. Activision, Konami. 
THQ. Midway, and Buena Vista Games 
(formerly Disney Interactive). 

They involve contemporary artists 
and draw primarily on partnerships 
with DreamWorks Publishing and 
World Wrestling Entertainment. 



ing a Dr. Octagon track for Activi- 
sion's Tony Hawk's Underground, 
among others. 

But integrating music into games 
can be challenging, game music pro- 
ducer Eric Lundborg notes. 

Lundborg worked on the Atari Enter 



very short time." 

Rice points to Steven Spielberg's 
oKservation that music and .sound rep- 
resent 50% of the value of all his films: 
"Music is equally important to games 
associated with those films, " he .says. 

Russ Brower. an audio director and 



composer at Novalogic. says two to 
three hours of game music can be used 
to create a 45-minute-plus CD as a 
pre-order bonus, a gift with purchase 
and for sale. 

"If we can work more of these into 
the business plan, music can subsidize 
itself, and once the game is successful, 
a 'special-edition' release can include 
a bonus CD soundtrack," says Brower, 
who also was an SCL panelisL 

Clearly, then, publishers and com- 
posers are in the videogame business. 

"We are taking that responsibility 
[for original game musicl — and it's 
our future." Rice says. "We will have a 
platinum-selling soundtrack of origi- 
nal game music within t%vo years." 

Greg O'Connor-Read, founder of the 
music4games.net Web sen'ice and an 
SCL moderator, says the American Fed- 
eration of Musicians LjV chapter's land- 
mark videogame contract was used for 
the first time, invoKnng 84 members of 
the Hollywood Studio Symphony. They 
signed for EAs new Medal of Honor Ris- 
ing Sun soundtrack. 

Stumpf says, "We're actively seek- 
ing support within the publishing 
community to hold strong for |game| 
royalties and advances. We anticipate 
that gaming revenues will continue to 
rise for our clients." 



Kitty Anne Catalog Remains In Allen's Hands 



No, Patty Allen has not sold 
Charlie Deitcher Productions, the 
company that owns 50% of the 
publishing rights and 50% of the 
writer rights worldwide of the 
music of her late husband, 
Robert Allen. 

But when the Music Sales Group 
acquired the Kitty Anne Music cat- 
alog containing many of Robert's 
pop and jazz standards (Songwrit- 
ers & Publishers. Billboard, May 
24). many people understandably 
figured that she had. 

"I received many phone calls 
asking me if I'd sold my company," 
Patty says. She explains that Music 
Sales actually acquired 50% of the 
publishing rights to the Kitty 
Anne Music catalog. 

"Charlie Deitcher Productions 
owns the other 50% of the pub- 
lishing — and 50% of the writer 
rights," she says. "The other 50%i 
of the writer rights are owned by 
other people." 

Composer/lyricist Robert Allen 
wrote most of his songs with late 
lyricist Al Stillman. Their hits 
include Perty Como's Christmas 
classic "(There's No Place Like) 
Home for the Holidays," Johnny 
Mathis' signature tunes 
"Chances Are" and "It's Not for 
Me to Say, " and the Four Lads' 



"Moments to Remember. " 

"Soon after my husband died in 
September 2000, 1 came to realize 
what a remarkable teacher he was, " 
Patty says. "He had prepared me to 
run the company in a way that his 




music would continue to flourish." 

Patty places "on the front burn- 
er" an appearance by the Four 
Lads Aug. 29 at the Westhampton 



Beach Performing Arts Center in 
Long Island, N.Y., featuring her 
husband's music. "I've been on the 
radio promoting Robert's music," 
she says, "and we're now working 
on recording Robert's last song he 
wrote prior to his death, 'I'm Lov- 
ing You a Lot.' Bob McGrath— Bob 
from Sesame Street — is reissuing 
a wonderful children's album with 
10 original songs written by 
Robert because of the requests 
from moms all over who grew up 
playing the 1971 album. And we've 
just signed a deal with Carl Fisch- 
er to represent, reissue, and revi- 
talize Robert's music." 

Carl Fischer Music has released 
a new choral and band arrange- 
ment of "(There's No Place Like) 
Home for the Holidays." Patty 
reports, and it is producing a 
definitive songbook of Robert's 
works. Carl Fischer CEO Lauren 
Keiser says, "It's a crime for these 
standard songs to be out of print 
and not available to the public. 
We are proud to be associated 
with Allen's gifted work, and we 
look forward to developing edi- 
tions for educational and general 
performance." 

Incidentally, EMI Music Pub- 
lishing's ever-knowledgeable sen- 
ior VP of catalog promotion, Alan 



Warner, informs us that Kitty 
Anne Music was named after big- 
band vocalist Kitty Kallen and 
Anne Delugg. 

"It was .so called because it was 
owned by musical director/song- 
writer/accordion player Milton Del- 
ugg, whose late wife was Anne, while 
singer Kitty Kallen was the wife of 
Milt's longtime associate, producer 
Budd Granoff, " Warner says. "Milt's 
a sprightly 84 and 



stronger focus on members, and 
more user-friendly navigation. It 
features enlivened home page 
headlines and updated news and 
information. 

"As our members now use the 
ASCAP site for everything from 
title registration to the identifica- 
tion of collaborators, we saw 
opportunities for enhancing their 
experience," ASCAP CEO John 



still recalls being 
arranger/conductor 
on Jackie Wilson's 
hit record of Beny 
Conly's To Be 
Loved' a mere 45 
years ago. He's 
semi-retired, but 
come Thanksgiving 
Day, you'll once 
again find him 

directing the musi- 

cal activities for the Macy's Parade. 
Now, that's longevityl" 

But who was Charlie Deitcher? 

"That was Bob s father s name, " 
Patty says. "It wasn"t showbiz 
enough for him, but he did name 
his company after his father!" 

ASCAP'S ENHANCEMENTS: ASCAP 
has redesigned its Web site to 
achieve greater graphic impact, a 



WordsSc 
Music 



ByJimBessman 

|bessman@billl>oatd.com 




LoFrumento says. "Because 
ASCAP is owned by its members, 
we are always looking for new 
ways to anticipate and satisfy their 
needs as music creators and pub- 
lishers. This new and functional 
design reflects our very unique 
member-driven philosophy. " 

ASCAP tallies more than 2.2 mil- 
lion page views and in excess of 18 
million hits on its site per month. 
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Chika Yuri 
helps Japan 
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Asia find unity 
through song 
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Bent is high 
on the radar 
screen for 
Ministry of 
Sound's revival 



TOP OF THE NEWS 




Joining the Fight. Members of the European Parliament (MEPs) display their support for the parllamenCs "Declara- 
tion on the Fijjht against Piracy and Counterfeiting in the Enlarged Eli." Showing their colors, from left, are U.K. 
Conservative MEP Charles Tannock. French Conservative MEP Janelly Fourtou. U.K. Labour MEPs .Michael Cash- 
man and Arlcne McCarthy, and .Spanish Cnnservativc MEP Marcelino Oreja .Arburua. 

IFPI Hails Declaration 

MEPs Send Anti-Piracy Message To EU Member States 



BY LEO CENDROWICZ 

BUrSSKI-S — A parliamenUn' declaraliun i>n piraoi' and 
counterfeiting in the liurDpean I'nion has been sent to 
the governments of all KU member states. 

Fi\>e Members of the European Parli;unent iMEl'sl con- 
firmed June 5 in Strasbourg. France 
(where the parliament is basedl. that 
they had succeeded in mustering 
enough signatures for the declaration. 

The five had gathered the 314 sig- 
natures — slightly more than half of the 
626 .MEPs — needed lor the parliament 
to .send Europe's lawmakers a powerf ul 
political message about the dangers of 
pirated and illegally downloaded 
music, movies, and software. 

The "Declaration on the Fight against 
Piracy and Counterfeiting in the 
Enlarged EIP' claims that some 17.000 
jobs are lost each year in the Ell as a 
dia-ct result of piracy. wWIe gw'emmenls 
lose out on millions of euros in tax rev- 
enue. It calls on the European Commis- 
sion (EC( — the EtJ's e.>(ecutive body — 
and El' governments to easure that future laws provide 
strong and haniionized measures to combat piracy 

The declaration was sent June 5 to the EC. the ELI's 
Council of Ministers, the 15 Eli member states' gov- 
ernments, and the governments of the 10 "acce.ssion 



countries " .set to join the El' in 200t. 

International Federation of the Phonographic Indus- 
try' (IFPh director Frances M(K>re says. "We have been 
fighting piracy for some time, but we always knew that 
real progress would only come when there was a seri- 
ous political commitment from governments. This dec- 
laration demonstrates the political 
will that is needed to tackle the 
e.\tent of the piracy problem facing 
the music sector and other creative 
industries today." 

Moore's comments contrast with 
the music industry reaction to the 
commission's im\ draft enforcement 
directive to fight piracy Unveiled late 
Janiar>'. it VNas immediately slammed 
by the music sector as too feeble to 
cope with (he onslaught of piracy 
{liillhMrd. Feb. 15). 

The declaration is seen by EU 
ohseA'ers as having important polit- 
ical clout, not least for its rarity 
value. About 20 attempts are made 
annually at a declaration, usually on 
an is,sue that cros.ses part)' lines, but 
on average only one is carried each year. 

The declaration lacks fom'ul legal status in the EUs deci- 
sion-making machiner\'. but it is a fomial statement of the 
parliament's position. The recipients are subjected to 
(Continued on page 511 



'This declaration 

demonstrates 
the political will 
that is needed to 
tackle the extent of 
the piracy problem 
facing the music 
sector today. ' 

—TRANCES MOORE. IFPI 



French Group 
Sues Warner, EMI 
Over Use Of CDs 



BY USA PASOLD 

PARIS — A French consumer rights 
bcxly is taking legal ac- 
tion against the local 
affiliates of Warner 
Music and EMI Record- 
ed Music regarding 
their production of 
copv-protected CDs. 

Paris-based UFC-Que 
Choisir is attempting to 
stop labels releasing 
such CDs because, it 
claims, they penalize 
the consumer and they 
cannot be played on all 
platforms. The first 
court case hearings will 
take place June 24 and 
June 27 at a Paris court that has not 
yet been named. 

"The record companies have 
behaved like the sorcerer's appren- 
tice." UFC-Que Choisir president 




Alain Bazot says. "They put out these 
protected CDs without looking at all 
the possible consequences. The idea 
of a protected CD is com- 
pletely acceptable only if 
all normal uses for the 
consumer exist." 

Founded in 1951. 
UFC-Que Choisir is an 
independent nonprofit 
association. It argues 
that France's 1994 Copy- 
right Law establishes a 
right for users to make 
home copies of recorded 
music and that copy-pro- 
tecting CDs infringes 
that right. 

"We've become in- 
creasingly alarmed." 
Bazot says, "by the growing pro- 
duction of these locked CDs. which 
not only can't be copied but also 
can't be played on certain plat- 
IContinued on pai/e 501 



Folk Festivals 
Grow In Canada 



BY LARRY LeBLANC 

TORONTO— Support from national 
radio and video stations 
remains vital in boosting 
artists' careers. But for 
many Canadian acts, ap- 
pearing on the country's 
extensive circuit of out- 
door summer folk festi- 
vals has grown ever 
more important in mar- 
keting terms during the 
past few years. 

Suppliers and acts are 
gearing up for this sum- 
mer's round of festivals. 
Jack Kchuller is president 
of Vancouwr-ha-sed Festival Distribu 




tion. which .sells roots-styled music 
on-site at the festivals and supplies 
local retailers in markets where such 
events are held annually. 
He says that other than 
the traditionally busy 
fourth-quarter ship-out 
peak in Nowmber. "July 
and August are our 
busiest sales months. 
The volume is at the fes- 
tiral .site. Selling 4(K) CDs 
is not unusual for one 
artist <wer a weekend." 

Rick Fenton. artistic 
director of the Winnipeg 
Folk Festival, adds. 
"More artists are inter- 
tCoJiliniicd on paijc 511) 
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Eurocharts are compiled by Mustc 
& Media from the national singles 
and album sales charts of 18 Euro- 
pean countries. 
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Growing Following 
Boosts 'Reveries' 



Engaging Italian jazz pianist. 
singer/s(ingwriter, and self-professed 
"world's best kazoo player" Paolo 
Ginte has been enjoying critical and 

commercial success 

with his latest 
album. Reveries 
(Noncsuch/CGD 
East West), which 
was released last 
month. Conte has a 
strong following in 
Europe, particularly 
in France and the 
Netherlands, and is 
beginning to de\'eiop 

a U.S. fan base. CGI) 

East West Italy CM 
Luciano Linzi says. "This album fol- 
lows 2000's Best of Paolo Conte. 
which did 1 million units worldwide 
and was intended as a visiting card 
for the North American market." The 
16-track set has gone gold in Italy 
and Prance, l.inzi is confident that 
sales will be boosted further by live 
dates throughout June. "We also 
hope he will play in America, as press 
reviews and liw performances are his 
main form of promotion. His albums 
continue to sell well a year after their 
release." 

MARKWORD€N 

DAFT STAR: Parisian electronic duo 
Dafl Punk has scored a feature-length 
film. Interstella 5555: The5lory of the 
Secret 5tar System. Overseen by 
Japanese animation legend Legi Mat- 
suinoto and written and .scored by Daft 
Punk's Ctiy-Manuel de Homem Chris- 
to and Thomas Bangalter. the hour- 
long "space opera" completes the stoo' 
begun by the videos of singles "One 
More Time, " "Aerodynamic." "Digital 
Love." and "Harder Better Faster 
Stronger," in which an evil impresario 



came on board immediately. Three 
years later, our dream has come true." 
Previewed at this year's Cannes Film 
Festival. Interstella .5555 wis released 
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PUNK-SCORED RLM 
INTERSTELLA 5555' 



kidnaps and brainwashes an extra-ter- 
restrial rock group, transforms them 
into prefabricated pop stars, brings 
them back to Earth, and manipulates 
them to the top of the charts. Each 
"movement" of this silent film is 
accompanied by a track from the duo's 
2001 album. Discofery (Virgin). 'The 
project was born in 2000. when we 
flew out to Tokyo with an hour of 
music and our own script. " Bangalter 
says. "Leiji gave us a warm reception, 
and after listening to the music, he 



in 30 French theaters May 28 and has 
secured cinema distribution in Japan, 
Russia, Portugal, and the Baltic states. 
EMI plans to release a D\T) of the film 
in December. 

JAMES MARTIN 

TYPICALLY ALTERNATIVE: There s 
nothing more boring than a hand with 
a typical sound. " says Jan Muchow. 
leader of cult Czech duo Ecstasy of 
St Theresa. It's highly unlikely that 
the adventurous duo. which is com- 
pleted by singer/actress Katerina Win- 
terova. could ever be described as typ- 
ical of anything. One of the few Czech 
acts to achieve success beyond their 
homeland, the pair have worked on 
film and theater scores. The duo's lat- 
est album, Slou-thmkmg. on EMI sub- 
sidiary Escape, is a deliberately obtuse 
and minimalist affair, but it has 
already claimed the title of alternative 
album of the year at the Czech Music 
Awards. STEVE ADAMS 

YOU'VE BEEN FRAMED: The Frames 

have shot straight to the top of the 
Irish album charts with their live 
album. Settist. released on 
their own Plateau label. Led by 
former street busker Glen 
Hansard, the Dublin-based 
band also has three studio 
albums currently in the Irish 
top 40. Setlist was compiled 
from a series of shows in 
Dublin's Vicar St. venue and 
captures the spirit of the 
band's intense folk-rock, 
which has .soaked up a range 
of influences from Will Old- 
ham to the Waterboys. 
Hansard recently presented a 
.series on Irish '\y called Other 
I oices. which showcased a broad spec- 
trum of local singer/songwriters and 
neo-folk singers. The Frames tour the 
U.S. in June but return to the U.K. for 
the Glastonbur\' Festival. Hansard 
fondly remembers his days strum- 
ming for his supper on the streets of 
Dublin: "But with the busking, it was 
always about attracting a crowd 
around you and keeping them there. 
It was ne\'er about the money. It was 
more about getting everybody in- 
volved somehow." NICK KEUY 
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Japan Prepares A Project To 'Treasure' 




living in the same world. " The 
foundation is jointly funded by the 
Japanese government and the 
country's private sector. 

Lending the campaign non- 
financial backing are the Japanese 
Foreign Ministry and the Japanese 
embassies of the 10 ASEAN (Assn. 
of Southeast Asian Nations) mem- 
ber countries. J-ASEAN Pops is 



part of the ASEAN-Japan Ex- 
change Year 2003 program, 
which was announced by Japan- 
ese prime minister Junichiro 
Koizumi last year. 

Japanese vocalist Chika Yuri has 
recorded English- and Japanese- 
language versions of the song, 
which Toshiba-EMI is releasing as a 
single June 25 in Japan. The Japan- 
ese version of the song has lyrics by 
Toshiba-EMI-signed singer/song- 
writer Taeko Onuki and is titled 
"Anata Ni Ai Ni Ikou. " Acts from 
each ASEAN member country will 
record 'TVcasurc the World" in their 
local languages. 

The J-ASEAN Pops campaign 
will also include the staging of con- 
certs during the next few months 
featuring many of the artists who 
have recorded the song. The con- 
certs will take place in various 
cities in ASEAN countries and in 
Japan, beginning June 25 in Kuala 
Lumpur, Malaysia, and running 
through December. 




There are also plans to produce 
a radio program titled Tokyo Beat. 
This will be broadcast in local lan- 
guages by radio stations through- 
out Southeast Asia with the aim of 
promoting Japanese pop music in 
general and "Treasure the World" 
in particular. 

Miyazawa, leader of Toshiba-EMI 
pop-rock band the Boom and an 



accomplished solo artist, wrote the 
music for the song. Lee — who has 
released numerous albums, pro- 
duced various artists, and written 
several musicals — wrote the lyrics. 

"When I was first approached 
with the concept of working on 
this project, I thought it was a 
tremendous honor," Miyazawa 
says. "At the same time, I also knew 
that this was going to be very 
tough, because 1 am very much 
aware of the differences between 
the music in each of these coun- 
tries. So the idea of creating some- 
thing that could be a kind of stan- 
dard in all of these countries was 
very difficult indeed." 

Lee adds, "I feel that Asian peo- 
ple are very spiritual, and the 
theme of the lyrics to this song — 
and, I hope, this campaign — is to 
reach out spiritually, because we 
have a spiritual bond with each 
other. I'm looking forward to all 
the different interpretations of the 
song that will be coming out." 



BY STEVE McaURE 

TOKYO — A new campaign aims to 
further cultural exchanges be- 
tween Japan and the nations of 
Southeast Asia. 

TWo of the Asian region's most 
popular singer/songwriters are com- 
bining their talents on the initia- 
tive's theme song, which is set for a 
region-wide release during the com- 
ing months. 

Japan's Kazufumi Miyazawa and 
Singapore's Dick Lee have co-writ- 
ten "Treasure the World" (pub- 
lished by Tokyo-based Five D Corp.) 
for the J-ASEAN Pops campaign. 
The Japan Foundation, which pro- 
motes cultural, sporting, educa- 
tional, and economic exchanges 
between Japan and other nations, is 
planning, organizing, and largely 
funding the initiative. 

A Japan Foundation spokeswo- 
man says, "This song will be used 
to create a sense of shared aware- 
ness that we are contemporaries 



Canadian 
Folk Fests 

Continiied from page 47 

ested in playing festivals today, includ- 
ing higher-profile acts. I am getting 
calls from booking agents who would- 
n't have phoned 10 years ago. Folk 
music has broadened to cover a wide 
range of music, both in the minds of 
artists and audiences alike." 

For two decades, the top folk festival 
tier in Canada — in terms of audience 
and the clout to attract top-name 
artists — has consisted of the Edmon- 
ton Folk Music Festival (which is held 
in August) and the Calgary Folk Music 
Festival, the Winnipeg Folk Festival, 
and the Vancouver Folk Music Festival 
(which are held in July). 

That tier is followed by a smaller 
but still prominent group that 
includes the Ottawa Folk Festival, the 
Regina Folk Festival (held in Regina, 
Saskatchewan), and the Summerfolk 
Music & Crafts Festival (held in Owen 
Sound, Ontario). All take place in 
August. A number of smaller festivals 
are also held across the country dur- 
ing the summer. 

Booking agents say that the attrac- 
tion of all of these "community'-styled 
festivals for their clients is that the 
audiences attending them are signifi- 
cant music fans. 

"Festivals attract audiences that, 
once they find something, stay attached 
to it. " says agent Richard Mills at S.L. 
Feldman & Associates in Toronto. "Per- 
forming at festivals is an excellent way 
to develop or revisit audiences. Artists 



can come back later (into specific mar- 
kets] and do a successful theater tour." 

Kerry Clarke, associate producer of 
the Calgary Folk Music Festival, says, 
"In terms of artists' career develop- 
ment, we play a significant role. Wc 
are the place up-and-coming artists 
are playing." 

C;anada's folk circuit has developed 
a significant number of major artists. 
These include such internationally 
successful acts as Cordon Lightfoot, 
Joni Mitchell, Bruce Cockburn, and 
Kate & Anna McGarrigle. More recent- 
ly, Loreena McKennitt, Stephen Fear- 
ing, Blackie & the Rodeo Kings, and 
the Be Good TViyas have all made sig- 
nificant impact through playing 
domestic festivals. 

Festival talent buyers say competi- 
tion is fierce for coveted annual per- 
formance slots, particularly among 
newcomers. "I'm faced with about 
2,000 choices each year," Clarke says. 
" This year, I received 800 unsolicited 
artist packages." 

Fenton says, ""Next year, I'm not 



French 
Group Sues 

Continued from mt *7 

forms, including some Apple com- 
puters and new in-car stereos from 
(French automobile manufactur- 
er) Peugeot." 

UFC-Que Choisir's legal action 
focuses on two labels that have 
released specific CDs about which it 




FLOHIt 



going to accept unsolicited applica- 
tions. 1 had over 1,200 of them this 
year. There were another 300 submis- 
sions from booking agents." 

The growth in industry interest in 
festivals is because most are unrec- 
ognizable from how they first devel- 
oped as singerAvriter or roots-styled 
events two decades ago. Many, like 
the Edmonton Folk Music Festival 
or the Calgary Folk Music Festival, 



received complaints from the pub- 
lic. Both Warner Music France and 
EMI Recorded Music France de- 
clined to comment on the action. 

But Hervc Rony. director gener- 
al of French labels body SNEP, 
contends that the real issue is 
whether a consumer has the right 
to make multiple private copies of 
a CD. Playing problems are only 
experienced on a very small num- 
ber of titles, Rony claims. Labels 
are " working at fixing any problem 
that the consumer encounters." he 
says. "But the record companies 
are being victimized; really, the 



push the definition of "folk music " 
in their bookings. 

This year, Edmonton offers such 
non-folk headliners as Norah Jones, 
Solomon Burke, and the Funk Broth- 
ers; Calgary's lineup includes Elvis 
Costello, Ani DiFranco, Daniel Lanois, 
Ricky Skaggs, and Blue Rodeo. 

"We're pretty headline-heavy this 
year," Clarke says, "but audiences have 
come to expect big names. Still, the 
festival hasn't lost its traditional roots. 
It has just expanded so it's not just tra- 
ditional 'roots.' " 

Richard Flohil is a former artistic 
director of the Mariposa Folk Festi- 
val, which takes place during July 
in Orillia, Ontario. He argues that 
the festivals aren't yet being domi- 
nated by big-name mainstream per- 
formers. "Edmonton will still have 
such traditional folk/roots artists as 
Taj Mahal and Dar Williams," he 
points out. 

Festivals generally prefer artists to 
commit to perform for a weekend, to 
enable programming flexibility. The fes- 



responsibility should fall on the 
equipment manufacturers. After 
all, these problems are isolated — 
not all car stereos have experi- 
enced problems." 

Independent labels organization 
UPFI says in a statement that it 
supports the use of protection sys- 
tems, "providing they don't prevent 
the use of CDs on all platforms, 
including computers and car stere- 
os." The body would oppose meas- 
ures making all home copying 
impossible or very difficult on the 
grounds that "such measures 
would be negatively experienced by 



tivals — employing main performance 
and workshop stages — also offer sig- 
nificant opportunities for artists to per- 
form with each other in a variety of 
musical settings. 

"Festivals are a great learning expe- 
rience, especially for younger artists. " 
says U.S. booking agent Jim Fleming 
of Jim Fleming Artists in Ann Arbor, 
Mich. "They can see people like Taj 
Mahal or Tom Paxton, who have really 
honed their craft."' 

Clarke notes tliat "some headliners 
only play the one main stage concert 
and go on to their next date. But the 
majority of artists participate in the 
(weekend] festival experience." 

Dugg Simpson, artistic director of 
the Vancouver Folk Music Festival, 
says, "I have a hard time convincing 
major agents that playing the whole 
festival can be part of a markeUng of an 
artist But the reason $200,000 Cana- 
dian ($147,0001 worth of CDs was sold 
(on-site at the festival] in two days last 
year was due to the repeated exposure 
of acts over those days." 



most consumers." 

"What's unacceptable," Rony says, 
"is that the UFC is using this as a 
platform to argue that CDs should- 
n't be protected. And that's ridicu- 
lous. The law is very clear that the 
consumer's right to private copying 
is a limited exception. 

"Obviously." he adds, "if a con- 
sumer buys a CD and makes 10 
or more copies of it. they're 
doing this not because they have 
10 different personal uses for this 
CD Ibut( to sell the copies. And 
that tramples on the idea of 
authors' rights." 
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THE INTERNATIONAL WEEK IN BRIEF 

U.K.-I>astd Sanctuary Croup reported revenue for the six months to 
March 31 of £65.5 million ($108.8 million), up 31% from the same peri- 
od in 2001/2002. Earnings before interest, taxes, depreciation, and 
amortization (ebitdal ro.se 44% to £10.9 million ($18.1 million). The 
company's recorded music division saw sales rise 20% to £30.9 million 
($51.3 million). Kbitda from recorded music alone was up almo.st 65% 
to £6.1 million ($10.1 million). Sanctuar>' has just signed British vocal- 
ist Morrissey to a new recording deal [Billboard BuUelin, June 6) and 
.says it is currently in talks with "a number of high-profile acts." The 
company claims to be the world's biggest non-U.S. booking agency and 
the world's third-largest merchandiser. LARS BRANIKE 

Unimsal Music Southeast Asia (UMSA) has bought out its 
partners in Manila. Philippines-based joint venture MCA 
Universal. Teddy Sabido is appointed managing director 
of the renamed company. Universal Music Philippines. 
I Sabido. who wa.s managing director of Bangkok-ba.sed 
^ , -^^1 label Sony Music Bee Tero Entertainment, has previously 
J^r^ held various music industry' management and marketing 
^^■v* positions in Thailand, Singapore, and the Philippines. He 

^^H^ ^ reports to l.'MSA president 1 larr>' I lui. Sabido succeeds 
^^Hp^^H Ramon Chuaying. w^ho had been managing director since 
^■nS^M MCA llniwr.sal's 1993 launch as Polycosmic Records 
[Hillhxiril. May 15, 1993). Then, it was a joint wnture between l.'niversal 
Music's previous incarnation. I'olyCram — which owned SO'Ki — and IcK'al 
music business wteran James l)y's company. Cosmic Records. I)y also 
oM-ned Poh-C'iram's previous licensee. tKra Products. UMSA declines to 
reveal the final equity' split in MCA Uniwrsal. But informed sources say 51% 
was held by the major and 49% by more than 10 individuals, including 
Chuaying and Dy. "I'd like to thank our local partners, in particular Ramon 
Chuaying and James Dy. for their years of ser\'ice in building up the label." 
I lui says. "ISabidol's extensiw management and marketing experience will 
provide the vital balance needed to get a ntx team and a new company off 
the ground quickly and successfully." STEVt McOXIRE 

Greece's lamest label. MInos-EMI . has partnered with .Athens-based news dis- 
Iribulor Argos to supply street kiosks throughout the country witli selected 
CDs. Minos-EMl marketing director Georgia Valavani says the strateg>' 
allows the label to penetrate remote areas of the Greek mainland, as well as 
the islands, which have few record shops. Valavani adds that piracy is "ram- 
pant in isolated parts of the country." .\rgos distributes newspapers and 
magazines to 16,000 sales points nationwide. In addition to its own titles. 
Minos-EMl aLso distributes BMC releases in Greece. The CDs are displayed 
in special stands at the kiosks. MARIA FARAVANTB 



Executive Turntable 



RECORD COMPANIES: Tim Bowen 

is named chairman of Zomba 
Records U.K.. based in Uondon. He 
remains chairman/CEO of BMC 
U.K. and Ireland. 

\ancy Poleon is promoted to 
European marketing manager of 
BMC International, based in London. 
She was senior marketing manager of 
BMC Benelux. 

BMG International also names 
Suzanne Steers director of market- 
ing and Simon Fielde marketing'pro- 
motions coordinator. They were, 
respectively, director of marketing for 
Zomba International and marketing 
axirdinator of Zomba International. 
Both will he based in Umdon. 

Stefan Piendl is promoted to sen- 
ior VP/COO of BMC Ctesics. based in 
Munich. He was managing director of 
BMC Ariola Classics Germany/ 
Swilzerland/.'\u.stria. 

Michael Richardson is named 
frontline marketing manager of Uni- 



versal Music Australia. ba.sed in Syd- 
ney. He was marketing manager of 
Arista and Cheeky at BMG U.K. 

Tracie London-Rowell is named 
director of film. TV. and advertising 
for Universal Music U.K. She was 
head of synchronization for Chrys- 
alis Music. 

MUSK PUBUSHING: 1^ .Matsui is 

promoted to managing director of 
Univvrsal Music Puhli.shing K.K.. 
based in Tokyo. I le was senior director. 

MUSIC RETAIUNG: Mark Bowles is 

promoted to head of property for 
music .specialist HMV Europe and its 
sister company bookseller. Water- 
stone's. ba.sed in Ixindon. He was 
head of property for HMV Europe. 

MUSIC TELEVISION: Li Yifei is pro- 
moted to senior VP of MTV China, 
based in Beijing. She was manag- 
ing director. 



Twelve-Month Revamp Planned 
For U.K.'s Ministry Of Sound 



BY ADAM HOWORTH 

LONDON— .Ministerial reshuffles are 
a regular part of British political life. 
But the latest U.K. minijitry to gel a 
revamp is not part of the government 
here: rather, it's the dance specialist 
that claims to be the U.K.'s largest 
independent music company. 

London-based Ministry' of Sound 
(MoS) has been going through 
change since late 2002. There were 
cutbacks, including the closure of its 
U.S. office in New York, and the end of 
an exclusive North .American licens- 
ing deal with MCA Records [Wllhoard 
Bulletin. Dec. 13. 2002). 

Since then, it has terminated busi- 
ness relationships with two other Lon- 
don-based dance labels and seen its 
founder and CEO sidelined. 

But the company is planning on 
bouncing hack during the next 12 
months by undertaking a major re- 
structuring program overseen by 
recently appointed CEO Mark Rodol. 
That restructuring. Rodol says, should 
consolidate .MoS' reputation as an 
international "dance brand." 

Since starting life as a London 
dance club in 1991. MoS has grown 
into a multimedia business empire. 
It claimed annual revenue of £100 
million (Sl(i3 million) for 2002 and 
3% of the U.K. albums market. It 
employs 100 staffers in the U.K.. and 
a further 30 work in its Berlin and 
Sydney offices. 

MoS' recent difficulties coincided 
with a decline in singles shipments of 
more than 11% in value and volume 
(according to labels body the British 
Phonographic Industr\') in its core U.K. 
market, with dance music losing 
ground among the youth market to 
pop-oriented acts. 

Rodol says that its cutbacks were 
'not that extreme, in those market 
conditions. We were nine months 
ahead of the re.st of the induslr\', which 



reacted with even more exireme cuts." 

The next 12 months, he says, will 
see a major transition in the com- 
pany. It will "be unrecognizable as 
a business." 

Part of the transition has involved 
severing links with London-based 
Renaissance Records in May {Billboard 
Bulletin. May 28). for which MoS pro- 
vided U.K. sales and marketing and 
international distribution. In Kebruar>'. 



MoS had pulled out of a joint venture 
with another London-based indie, 
urban label Relentless Records. 

MoS was founded by James 
Palumbo. who relinquished his day- 
to-day duties as CEO to become part- 
time chairman in March. Simulta- 
neously, Rodol was promoted to 
CEO: he had been creative and mar- 
keting director "James is the chair- 
man, networking and introducing 
opportunities to us." Rodol says. 

His own core responsibility. Rodol 
says, is "developing the long-term 
brand ftKUS for Ministry of Sound." 

The idea of MoS as a "brand" is 
something R(xlol .stres.ses regulariy. He 
describes him.self as the "guardian" of 
the brand and suggests it is the 
strength of the brand tliat separates the 
company from iLs competitors. 

"'The husine.ss now has a brand-led 



strategy', as opposed to previous years," 
he insists. ".As a multimedia brand, 
our different strands allow us to 
exploit the market — whether it's sell- 
ing MP3 players (online at ministry- 
ofsound.comj or downloads, or oper- 
ating our |online| radio channel." 

Delivering successful compilations 
has allowed MoS to combat globally 
falling singles sales. Ix)han Iteencer 
managing director of the company's 
label arm. Ministry of Sound Record- 
ings, gives little credence to media talk 
about the "death of dance" as a genre. 

"How can it possibly be true." he 
asks, "when we're hawng hit records? If 
\'ou pull up the U.K. singles sales chart 
lor any week, still 30%40% of the hit 
records are dance." 

Stew Owen, dance and urban man- 
ager for H.W Europe at the retailer's 
London headquarters, confirms con- 
sumer demand for the genre in the 
U.K. "Ijst year only one club record 
crossed over from dance to main- 
stream: X-Press 2's Lazy' |on U.K. 
label Skintl. 

"This year we've already had mas- 
sive hit singles in the U.K. by Room 
5 ("Make Luv" on Positival and 
Bhangra Knights ("Husan." also on 
Positival. And MoS has had DJ 
Sammy at No. 2 |on the Official U.K. 
Charts Co. weekly sales chart] with 
Boys of Summer' and Tomcraft at 
No. 1 with "Loveless.' " 

Most MoS signings are licensed 
individual tracks, which are released 
as singles and on album compila- 
tions. The one notable exception is 
British electronica duo Bent, which 
is being developed as a long-term, 
album-based project. 

To date, the company claims to have 
.sold 30 million albums globally — pre- 
dominantly compilations. Outside of 
the U.K.. Germany, and Australia, 
where it has standalone operations, 
releases are liceased to l(Kal partners 
on a territory-by-lerritor>' basis. 



IFPI Hails 
Declaration 

Continued from page 47 

strong pressure to comply with the 
demands of the parliament, which is 
tlie EU's only directly elected assembly. 

The MEPs who launched the cam- 
paign in March hail from the four 
biggest political groups: French Con- 
servative Janelly Fourtou. British 
Labour MEP /\rlene McCarthy. Dutch 
Liberal Toine Manders. .Austrian Green 
Mercedes Echerer and Spanish Con- 
sen'ative Marcelino Oreja Arburua. 

Fourtou says the declaration sends 



an important signal that piracy had 
to be addressed by decision-makers, 
adding, "This will help raise aware- 
ness about the issue." 

Fourtou .says she found many MEPs 
were unaware of the extent of the pira- 
cy' problem. ""Many thought it only cov- 
ered luxury products, and they were 
reluctant to put their names to it But 
we have to show that this is not just an 
economic problem: it is also one about 
society. Many people simply do not 
know where the law stands on this." 

Fourtou adds that EU leaders 
should make fighting the counterfeit- 
ers one of their economic priorities. 
"We simply cannot secure creativity 
and innovation if it is not given the 
protection it deserves." she says. 

McCarthy says. "This declaration 



must be a wake-up call to govern- 
ments to make a priority of tackling 
the growing piracy problem. Piracy 
undermines intellectual property but 
also poses risks for consumer health 
and safety." 

The declaration says piracy and 
counterfeiting "have reached alarm- 
ing levels in the EU and epidemic 
proportions in acce.ssion countries." 
It quotes EC statistics that show that 
900%! more pirated goods were inter- 
cepted by EU customs officials in 
2001 thaii had been seized from 1998 
to 2001. The declaration also restates 
a concern often e.xpressed by the 
music industry' that organized crime 
nehvorks behind the pirate trade use 
profits from it to finance drug traf- 
ficking and terrorism. 
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T. Rex's 'Warrior' A Winning Remix 



The medley of sounds and styles 
that makes up T. Rex's 1971 Elec- 
tric Warrior will be heard — final- 
ly! — in the full glory of surround 
sound. 

Original producer Tony Visconti's 
recent surround remix of Electric 
Warrior, due for September release 
on DVD-Audio in the U.S. and Super 




Audio CD in Europe, lays bare both 
the greatness of the album's 1 1 
tracks and the benefits of high-reso- 
lution, multichannel audio. Sitting 
in the middle of a 5.1-channel 
speaker array, the core musicians 
and overdubbed string and horn 
players are practically in the room, 
generating an extraordinary concoc- 
tion of primal rock; trippy, early- 
glam attitude; and VHscontis classi- 
cal-inspired arrangements. 

Analog masters were baked in 
London and delivered to Looking 



Glass Studios in New York 
on an AIT tape, which Vis- 
conti and engineer Hector 
Castillo downloaded to 
Pro Tools for the remix. 
With the exception of two 
songs for which original 
multitrack masters could 
not be found, Visconti 
reveals, the remix process 
was not complicated. 

"It was all 16-track tape, 
andonalotof|songs),we 
didn't even use 16 tracks," he 
recalls. "For instance, 'Jeepster' is a 
12-track recording, and I think 
there's another one that is an 1 1- 
track recording. The hardest thing 
is remembering what I put those 
Isignalsl through 30 years ago — 
what compressors, what kind of 
delays, all that We listened to the 
stereo versions very, very carefully, 
because if we didn't copy it exactly, 
it sounded really bad." 

Fortunately, Visconti adds. Look- 
ing Cla<>s Studios is equipped with a 
variety of vintage processing equip- 
ment, including 10 channels of 
Neve preamplifiers, a Fairchild com- 
pressor/limiter. Universal Audio 
1176s, and Pultec equalizers. 'The 
only thing we made a concession 
to," Visconti notes, "was when we 
had slapback echo. In those days, we 
used to have a tape machine spin- 
ning at all times; nowada>'s, we use 
digital delay" 

Classically trained, Visconti's 
string arrangements complement 



Studio 
Monitor 



By Christopher Walsh 

cwalsh@t>lllt>oard,com 




the four-piece rock'n'roll of T. 
Rex. Presented in surround sound, 
the string and horn tracks gain 
greater prominence, allowing a 
more engrossing blend of sounds 
and styles, 

"Besides the traditional string 
section, which was a full comple- 
ment of violins, violas, and cellos, 
on some tracks we had two cellos 
and a bassoon," Visconti says, "That 
is a very lovely sound, and you can 
hear it much better in surround," 

As with his 5.1-channel remix of 
David Bowie's Heathen (Studio 
Monitor, Aug. 31, 2002), Visconti's 
surround mix of Electric Warrior 
is big. utilizing all speakers fully. 
Additionally, low-frequency sig- 
nals — bass guitar and bass drum — 
are fed to all five speakers as well as 
to the subwoofer 

"I've heard some 5.1 mixes that 
are amazingly thin and puny, 
because everyone puts eimything in 
the front speakers and only the 
reverb in the back," he observes. "I 
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think it's a great injustice to 
the system. 

"The band was mainly 
featured in front with gui- 
tars wrapped around the 
sides, kind of in a semi-cir- 
cle, " he continues. "I used 
the center channel exclu- 
sively for the voice, then 
bled the voice a little bit 
into the left and right speak- 
ers. I had the reverbs com- 
ing from all speakers, hut 
certain ones — for instance, if it wa.s 
the vocal reverb — would be going to 
the rear speakers, 

"I kept the strings in the back 
speakers, creating a semi-circle with 



the string section in the rear speak- 
ers, and their reverb would be thrown 
to the ft-onL We placed saxophones 
on the sides — I would pan them and 
make a kind of center between the 
front right and the rear right, and the 
rear left and the ft-ont left. " 

Electric Warrior was recorded 
more than 30 years ago at four now- 
defunct studios — Media Sound in 
New York, Wally Hcider's in Los 
Angeles, and Trident and Advision in 
London — but the surround remix 
brings the .sounds of its era very 
close. "That was the idea, " Visconti 
says, "Not to make it sound like it 
was recorded today, |but| to make a 
spacious recording of yesterday." 
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BY CHRISTOPHER WALSH 

Though the 1 15th Audio Engineer- 
ing Society (AES) Convention is near- 
ly four months away — it will be held 
Oct 10-13 in New York— it is not dif- 
ficult to predict the look of the exhibi- 
tion floor. 

Digital audio workstations (DAWs) 
have become the norm for recording 
and editing, and the 1 15th AES confab 
will feature all the latest fXAW hard- 
ware and software, led by Digidesign, 
manufacturer of the Pro Tools plat- 
form. Tipe machines, increasingly rare 
in recording applications, are likely to 
be found at the convention's "museum 
of recording" demonstration, if at all. 

Mixing is one stage of music pro- 
duction that still enjoys, for the most 
part, the budgetary considerations 
once afforded tracking. Also, with the 
exception of multichannel music, one 
of the few areas of the masic indastr.- 
experiencing grov\'th — the equipment 
and process have not fundamentally 
changed. 

This paradigm is seen at Pacifiqut 
Recording Studios, a two-room facili 
ty in North Hollywood, Calif., with its 
recent installation of a second Solid 
State Logic XL K Series console. Intro- 
duced in early 2002, the K Series — like 
its predecessor, the J Series — has 
found a home in many of the W()rld"s 
top recording facilities. Pacifique 
installed both models shortly after 
their introduction. 

"Last year, we changed one |con- 
solel," co-owner Joe Deranteriasian 
.says. 'Then the demand was so high, 
because my clients who were working 
on the K didn't want to go back to the 
old console." 

Pacifique can accommodate vocal or 
instrumental overdubs. Deranteria.sian 
sa«, but tracking dates have gone the 
way of his analog tape machines. "We 



hav* large rooms," he sa^'s, "and we used 
to have tracking Isessions] all the time, 
when we had a Trident board. I still have 
analog tape machines too; we haven't 
ased them for the last two years." 

.Multichannel music for such con- 
sumer formats as DVD-Audio and Super 
Audio CD represents the most profound 
shift in the mixing field since the emer- 
gence of stereo. Mix engineer Brad Gil- 
demnan. a regular client at Pacifique. is 
using the K Series consoles for both 2- 
and 5.1-channel mixes. He recently cre- 
ated a surround mix for Japanese artist 
Yazawa's upcoming DVD. 




"Pro Tools and all these things are 
great, but 1 think what stands out with 
my.self. as well as other mixers, is the 
combination of a great console with 
the technology'. " Gilderman saw. "I've 
been doing stereo mixes as well as 5.1 
mixes, and the XL K is the most 
incredible console there is. 

"Recording has become a different 
process than what it was when I start- 
ed. " Gilderman adds, "because 1 grew 
up in the era of "ever\'thing live.' .As 
things haw changed, it seemed advan- 
tageous to be more involved in mix- 
ing. Mixing just gives better control." 
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When Stations 
Get One Owner 



Last week saw passionate protest 
regarding the Federal Communica- 
tions Commission's vote to loosen 
ownership restrictions. Bram Teitel- 
man. rock managing editor of Bill- 
board sister publication Airplay 
Monitor, explored the dynamics of 
two rival rock stations coming under 
the same owner. 



Tuned In: 
Radio 



ByMaicSchiffman 

mschitfman@billboarc).com 




In this instance, Entcrcom/Sacra- 
mento. Calif., recently picked up 
modem KWOD. joining it with rival 
rock KRXQ. The acquisition was 
preceded by a seven-year legal battle. 

KWOD PD Ron Bunce and a sur- 
prising number of others stayed after 
the transaction, including part-timer 
Marco Collins, who was named 
music director. 

With the clos- 
ing of the sale. 
KRXQ/classic 
rock KSEC sta- 
tion manager 
Curtiss Johnson 
added the same 
duties for KWOD. 
Now he, along 
with Bunce, faces 
the challenge of 
transforming the 
stations from competitors into 
cohabitators. 

While many stations ttiat have 
bought a direct or close competitor 
have taken Draconian steps with 
personnel or format changes after 
closing the deal, there are no plans 
to radically overhaul KWOD. 

"The mission is going to be |to| 
differentiate and really define each of 
these radio stations," Johnson says. 
"The idea is to (keep) KWOD the 
modern brand in the marketplace." 

KRXQ has the rock brand, but 
"the t\\fo formats have ebbed and 
flowed into each other at different 
points in time," Johnson says. His job 
is "to act as traffic cop and have 
IKRXQ PDj Pat Martin and Ron 
make sure that these are very distinc- 
tive brands in consumers' minds." 

The aggressive rock music will 
live on KJOCQ. "The modem, more 
quirkier side of things will be 
KWOD's domain," Johnson says. 
"Will we share music? We have to, to 



be healthy, but instead of there being 
30%-40% shared music in an 
hour — like it has been in the last 
couple of years — it will be more like 
the 15%-20% range, which is exactly 
what KRXQ shares with [classic rock 
sister] KSEG. " 

KRXQ will be more musically 
consea'ative. It "has already evolved 

in the last couple 

of months to 

where it's a little 
less aggressive 
with iLs current 
music," Johnson 
says. "For the 
ast couple of 
years, it has real- 
ly been a lead- 
ing-edge, 
tastcmaker sta- 

tion on the 

active rcKk 
panel. Now we'll fall back to where 
we'll be a little bit more of a conser- 
vative station and target a slightly 
older demographic." 

And KWOD will get slighUy 
younger while continuing to be ag- 
gressive with new music, Bunce 
says. As a modern rock station, "we 
have a lot more wiggle room in a 
format than maybe an active rock 
would. We can 
play the poppier 
stuff, we can play 
the straight- 
ahead stuff, and 
we can play the 
quirky stuff like 
the White 
Stripes, Hives, 
and Strokes. 
|Thal| will sepa- 
rate us." 
In true coasolidation feshion, the 
move allows KWOD to take advantage 
of Entera)m's muscle. Bunce admits 
to envying KRXQ's resources. "We 
would show up at events and we would 
have bare-bones stuff, Iwhile) they had 
some really nice-looking equipment, 
their promotions staff was good, and 
all the jocks had nice things to wear." 

Johnson agrees. "Our intention is 
to make KWOD better and give it the 
resources that it didn't have." 

RICE REWARDED: Noncommercial 
triple-A WXPN Philadelphia has 
launched the XPN Award for an 
Emerging Artist. 

The award recognizes talented 
artists who demonstrate "out- 
standing vision, creativity, and 
songwriting ability," according to 
a station statement. 

Damien Rice (.Billboard, June 7) 
will receive the award July 20 as part 
of this year's WXPN singer/song- 
writer weekend. 
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'Anger' 
Management 




Continued trom page 7 



made the decision along with fellow 
co-president Peter Mensch and Ehk- 
tra, the band's lal)el. 

STRATEGIC PAYOFF 

St. Anger hit stores five days in 
advance of the planned June 10 release 
date. It was a rare Thursday release 
that would have been unheard-of only 
a few years ago. 

But in the past 13 months, three 
other top albums have also been 
released early. They were The Eminem 
Show in May 2002, followed by 50 
Cent 's Get Rich or Die Dryin ' in Octo- 
ber and Nas' God's Son in December. 

In Metallica's case, the strategy 
appears to have paid off. Thanks to the 
418.000 copies sold in the truncated 
week, St. Anger debuts this issue at 
No. Ion The Billboard 200. 

While street dates can be moving 
targets, labels generally try to notify 
accounts at least six weeks in advance 
of a planned change. 

That's because big accounts general- 
ly book advertising a month in advance 
of the scheduled release. But in the past 
few wars, the music industry has been 
outmaneuvered by pirates, who have 
often posted tracks on the Internet well 
in advance of the sale date. 

Making matters worse, the Internet 
has made it easier to distribute coun- 
terfeit copies of albums, which also 
hurt sales. 

The Eminem Show's release date 
was moved not once, but twice. But 
after it moved 285,000 copies in an 
abbreviated selling week and 1.32 mil- 
lion in the second, full-length week, 
all was forgiven. 

Bumstein says the early release on 
Metallica was triggered after manage- 
ment learned that an Argentine radio 
station had a copy of St. Anger and was 
playing every track on-air. 

Also, the U.K.'s Safeway chain put 
the album in its 480 stores June 2. a 
full week before the June 9 release 
date in that country. Bumstein made 
Universal Music International (UMI), 
the distributor handling St. Anger 
worldwide except for North America 
and Japan, aware of the contingency 
plans in late May. 

A Safeway spokeswoman admits that 
the chain put out the album too early 
but only after it heard about the change 
in the street date. Once it realized that 
it had moved too .soon, it sent out an 
order to pull the album from the 
shelves. About 450 of its stores respond- 
ed that day but it took until Wednesday 
for another 30 outlets to do so. 

Bumstein says he was worried that 
other radio stations would start play- 
ing Argentine wrsions of the Metalli- 
ca tracks, with the DJs talking in Span- 
ish over the music. 

Elektra executive VP/GM Greg 
Thompson agrees. "There was a great 
fear that we could have been hurt 
deeply by waiting until the 10th, so we 
felt it was in the best interest of every- 
body to msh to street date." 

Elektra informed its distributor. 



WEA, at 9:30 a.m. June 2 that it was 
moving the 5/. Anger street date to 
June 5. This enabled the distributor to 
spread the word to retail accounts. 

WEA reacted rapidly. It helped that 
large accounts with central warehous- 
es generally get superstar releases seven 
to 10 days in advance to allow time to 
prepare for redistribution. 

WEA had to move quickly for those 
merchants that get drop shipments, or 
product shipped directly to stores. In 
fact. WEA notified accounts June 4 
that it was OK to sell the album imme- 
diately, after it became aware of street 
date violations in the eastern part of 
the U.S. one day eariier. 

U.S. merchants say the rollout 
went smoothly. 

Ron Lund, senior VP of product 
management logistics at Troy, Mich.- 
based Handlcman. says that other 
sudden street-date moves in the past 
year have forced them "to build a dis- 
tribution and merchandising infra- 
stmcture to respond." 

Lew Garrett, executive VP at Tor- 
rance, Calif.-based Wherehouse Enter- 
tainment, also says that Elektra made 
the best of an awkward situation. 

"We are nimble enough to react 
to this," he says. "All specialty retail- 
ers are used to this now." 




But others say that some of the big 
boxes, like Wal-Mart and Ttirget, may 
not have had the album in all their 
stores by the June 5 street date. 

Calls to Target and Anderson Mer- 
chandisers — which stocks about two- 
thirds of Wal-Mart— were not returned. 

5^. Anger, which carries an $18.98 
list price, has a boxlot cost of $12.05 
and carried a 3% buy-in discount on 
initial U.S. orders. 

Sources say that initial shipments 
totaled 1.62 million units. UMI 
shipped 1.3 million copies of the 
album — which comes with a bonus 
DVD of the band playing the album 
tracks live — in its territories. 

The album opened at No. 1 on sister 
publication A/us/c<6Afa/ji7S European 
Hot 100 Albums chart It was No. 1 on 
charts in Denmark, Finland, Gemany 
Iceland. Mexico. Norway. Sweden. 
Poland, and Portugal. 

Additionally, all copies have an indi- 
vidual identification number that 
enables buyers to access a Metallica site 
at metallicavault.com and download 
free copies of live music. In the past. 
Metallica has been a vociferous oppo- 
nent of unauthorized downloading. 

So far. 50,000 people have signed 
up for the site and downloaded 
500,000 songs, Bumstein reports. The 
material available on the site will be 
replenished at intervals during the 
next 18 months, he adds. 



SI. .Anger is said to be one of the 
band's heaviest sets ever, especially 
compared with albums that the group 
has put out since its mainstream 
breakthrough. Afe/ufficu. in 1991. 

Thomp.son .sa>'s that the band drew 
upon "what the band was [and] what 
the hand has been through in the last 
five years and poured their soul out 
in the album." 

AGGRESSIVE CAMPAIGNS 

Retailers came up with aggressive 
campaigns to promote the album. In 
particular, Thompson cited Best Buy, 
which placed about 1 million pre- 
order cards in their stores to promote 
the chain's online store. 

Retail campaigns, radio promo- 
tions. publicit>' initiatives, and MTV"s 
powerful Icons show featuring Metal- 
lica built incredible word-of-mouth 
publicity. Thompson says. 

The message got out loud and clear 
that "not only is Metallica is back, but 
they are back with a growl, " he says. 

Elektra also primed the pump for 
the new album and took advantage of 
the Icons exposure for the band's first 
four releases by launching a .Metallica 
catalog campaign beginning the week 
ending May 14. 

That promotion, which provided 
merchandisers with a 1 2% discount and 
30 days in extra dating for payments, 
proved bountiful. Account efforts to pro- 
mote the featured titles spurred sales of 
the full Metallica catalog. 

The four featured titles, which had 
been averaging weekly sales of about 
9,000 copies before the promotion, haw 
since jumped to average combined 
weekly sales of about 23,000 units. 

Likewise, the full Metallica catalog, 
including those four titles, has seen 
sales jump during the past five w>eeks to 
around 47,000 copies per week from an 
average of about 22,500. according to 
Nielsen SoundScan. 

A lot of midnight sale plans, howev- 
er, had to be abandoned because of the 
early release date. " Many stores had 
(Metallica) midnight sales set up to 
make it an event. " says Terry Currier, 
owner of Music Millennium in Seattle. 
"So a lot of money was spent to prepare 
for that, and it was anti-climactic." 

Also, because there was no time to 
move planned advertising, the circu- 
lars featuring Metallica as the big 
release for the week came out after it 
was available, instead of the tradition- 
al Sunday before. 

That, however, could give St. Anger 
a better-than-expected second week in 
sales, because the circulars will alert 
customers who did not know about 
the album, let alone about the change 
in street date. 

Another downside, at least for 
Atlantic Records, is that the shift of 
the Metallica release probably killed 
Jewel's chance to be No. 1 this issue. 

Her new album. 0304. placed sec- 
ond on The Billboard 200. with scans 
of 144.000 units, according to Nielsen 
SoundScan. 

If it were not for the Metallica shift, 
the Warner Music Group might have 
laid claim to the No. 1 spot for four 
weeks in a row. 

" I guess we spent a lot of time think- 
ing about all the issues, doing the best 
we could for the hand and for the label," 
Bumstein says. "If I make a mistake, it 
would be to the band's benefit " 
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THE LATEST TRENDS FROM BILLBOARD'S CHARTS 



Aggressive Start For Metallica's 'Anger' 



With hvo I'cw'ii' selling days than 
most releases lia\'e when they hit 
the charts, rock stalwart Metallica 
manages an upening-week sum 
larger than that which greeted its 
last album in WW (see 5tor>', page 
71. The band's lu-w .S7. Anger thus 
leads The Hillhii.ira 200, marking 
the fourth straight week — and the 
seventh time in the past 1 1 — that a 
rock album has tnpptd the chart. 

The shorter selling window 
came as a result or the decision by 
Elektra and ViEA to shift the 
album's release date from June 10 
to an off-cycle Thur.sday bow on 
June 5. That muve mirrored the 



\2 



accelerated release that 
Interscope and Universal 
Music & Video Distribu- 
tion staged earlier this 
year for 50 Cent's Cel 
fiich or Die Ttt/in '. which 
has not only been the 
best-.selling title of 2003 
(4.9 million thus far) but 
also owns the year's big- 
gest opening frame 
(872.000 copies). 

The day before St. 
Anger went on sale, its label and 
distributor predicted the title 
might start in the range of 
250,000-350.000, but it sold even 
more: 418,000 copies. That beats 
the 300.000 units that greeted 
Metallica's symphonic S&M in 
November 1999 and is on par with 
the openers of its 1997 and 1998 
releases. 

Reload, the last Metallica set to 
reach No. 1. arrived with a sum of 
435.500 in 1997. The following 
year, the band's Garage Inc. 
opened at No. 2 with 426,500. 

HIGHER AND HIGHER: As noted 
here last w-eek. the shift on Metalli- 
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ca cost Elektra 's sister label 
Atlantic a shot at a second straight 
week at No. 1 , because Jewel's new 
0304 is the only other album on 
The Billboard 200 to surpass 
100,000 copies. 

Last issue's champ. Led Zep- 
pelin, remains in the top 10 (No. 9, 
down 51%). 

At 143,500 copies. Jewel's open- 
ing week is well shy of the 368,000- 
unit start that placed Spirit at No. 3 
in 1998 but 2.4% greater than the 
first-week sum that placed her pre- 
vious album. This Way. at No. 9. 
Jewel's No. 2 notch is also a career- 
high Billboard 200 rank for the 
singer/songwriter. 



This issue's top 10 also 
sports a best-ever Nielsen 
SoundScan week for Train 
and a Billboard 200 peak for 
country band Lonestar. The 
former rolls in with 87.000. 
6% more than its sophomore 
album rang in 2001. when it 
also entered at No. 6. 
Lonestar's hits set begins at 
No. 7 with 86,000. which is 
down from the 112,000-unit 
opener of its 2001 release I'm 
Already There but two rungs higher 
than that album's peak. This is also 
the group's second straight No. 1 on 
Top Country .Albums. 

This is also a big chart week for 
Gillian Welch, a performer/song- 
writer who has long been a favorite 
of critics and fellow musicians. 
Her independently distributed Soul 
Journey enters Heatseekers at No. 
1 . the first time she has topped any 
Billboard chart. 

Entering the big chart at No. 
107 also represents a Billboard 200 
high for her career, beating the No. 
157 crest seen two years ago by 
Time (The Reuelator). The new 
album's 10.000-unit start also 



beats her previous best SoundScan 
week, set when Time sold 9,000. 

ON YOUR FEAT: Warner Music 
Group's independent distributor 
.Mternative Distribution Alliance 
l.'\D.'\) rules the roost on Top Inde- 
pendent Albums. 

Including the chart-topping 
Vans Warped Tour 2003 Compila- 
tion from Side One Dummy (No. 
21 on The Billboard 200). ADA 
holds a dozen slots on the indie list 
and a 24.5% share of the chart's 
sales. 

ADA'S haul includes comedian 
George L.opez, entering at No. 15. 




Aiken First Out Of Gate In 'Idol': Round Two 



The retail singles issued by the 
American Idol winner Rul>en 
Studdard, and runner-up Clay 
Aiken — which were scheduled for a 
June 10 release— made it out of 
some stores prior to that date, 
resulting in early debuts for each on 
Hot 100 Singles Sales. Aiken's "This 
Is the Night" debuts at No. 19, with 
1,500 units scanned, while Stud- 
dard's "Flying Without Wings/ 
Superstar" comes it at No. 22, with 
1.000 units sold. 

Sales projections for next week 
are huge, as both singles are expect- 
ed to scan between 2(M).000 and 
300.000 units. Aiken is predicted to 
be the champion of this rematch. If 
those numbers hold true, it would 
be more than em )u;:h for .^iken to 
debut at No. 1 on The Billboard I lot 
KJO. with Studdard a close second. 

/Mthough both singles contain two 
tracks, we only list the song with the 
higher cumulativ e audience at the 
time of release on the Hot 100 and 
Hot K&H'Hip-l lop Singles & Tracks 
chart. Therefore, .sales points will be 
linked to Stoddard's "Klying Without 
Wings" on the I Inl 100. while 
"Superstar" will iHikiil on RcSB/Hip- 



Hop Singles & Tracks 
(where it debuts at No. 61 
this issue), because that 
song has the higher audi- 
ence at that format. 
Because both songs 
appear on a chart, they 
will each be listed on Hot 
100 Singles Sales and 
Hot R&B/Hip-Hop Sin- 
gles Sales. 

Aiken's sales points 
will be linked with 
"Night " for Hot 100 purposes, while 
the other song on the single. "Bridge 
Over Troubled Water." will not be 
listed on the sales chart, because it 
has yet to chart elsewhere and it is 
not the track with the higher cumu- 
lative audience. 

(\nother TV talent show winner. 
Buddy Jewell, has the highest debut 
on both Hot 100 Singles Sales (No. 
3( and Top Country Singles Sales 
(No. 2) with the self-penned "Help 
Pour Out the Rain (Lacey s Song). " 
Jewell was the victor in the inaugu- 
ral Nashville Star competition last 
month on the USA Network. The 
song also debuts on the Hot 100 at 
Nu. 86 while bulleting at No. 29 on 
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Hot Country Singles & Tracks. 

TROPICAL TWANG: Alan Jackson and 
Jimmy Buffett post the highest duet 
debut in the modern era on Hot 
Country Singles & Tracks, as "It's Five 
O'clock Somewhere " bows at No. 31 
witli 1.323 detections (see Chart Beat 

page 72). 

""Somewhere" is the highest debut 
and biggest first-week spin count on 
this chart since Shania IWain's " I'm 
Gonna Getcha Good!" arrived at No. 
24 with 1,929 plays in the Oct 19, 
2002, issue. It also sets a new mark 
in the Nielsen Broadcast Data Sys- 
tems era for highest how by a co- 
billed song, beating Reba McEntire 



and Brooks & Dunn's "If You 

See Him/lf You See Her. " 
which splashed on at No. 32 
in the May 2, 1998, Billboard. 

Although Jackson has pre- 
viously collaborated with sev- 
eral stars, including George 
Jones. George Strait, Jeff 
Foxworthy. and Jeaimie 
Kendall, the new single is the 
loftiest perch he's had on the 
chart with a duet His 2000 
pairing with Strait on "Mur- 
der on Music Row" made it to No. 
38. and he had a brief chart run one 
year earlier with Buffett on the clas- 
sic ""Margaritaville." 

FRESH TURNOVERS: For the first 
time since Sept 16. 2000. three dif- 
ferent titles climb to No. 1 on Hot 
R&B/Hip-Hop Singles & Tracks and 
its sales and airplay component 
charts. On Singles & Tracks. "So 
Gone" by Monica ends the seven- 
week run of 50 Cent Featuring Nate 
Dogg's "21 Questions. " Meanwhile. 
" Magic Stick " by Lil' Kim Featuring 
50 Cent steps to No. 1 on Hot R&B/ 
Hip-Hop Airplay, and "Snake/I'll 
Never Uave" by R. Kelly slithers to 



the top of Hot R&B/Hip-Hop Sin- 
gles Sales. 

While "Stick" beats out ""Gone" by 
only 144.000 listener impressions on 
the airplay chart. Monica benefits on 
Singles & Tracks from retail avail- 
ability and non-monitored radio 
points to wedge out Lil' Kim by only 
100 points. The gap on the airplay 
chart is the smallest since May 12. 
2001. when a mere 12.600 impres- 
sions separated "Heard It All Before" 
by Sunshine Anderson at No. 1 from 
runner-up "Love" by Musiq. 

By WadeJessen. MinalPatel. and 
Silvio Pietroluongo. 
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JACK JOHNSON MCKWSHMCONSPIMrr>UMVCRSAL«lWrAJMK 


OnAnrtO* 


17 






PEARL JAM tfKw'K 


Sine College. PA: May 3rd, 2003 


" 




8 




KELLY CLARKSON A <[»-'>»i>»G ThMhW 


10 




14 




THE EARLY NOVEMBER r>mvrTHM OHniMA 


ForAIIOfTliiilEn 


- 




tl. 




THE WHITE STRIPES* mmwMT^uryi 


eiMhaiH 


20 




13 




BUCK HOWDY prakk dog wr mi SUdlMltl 


- 




21 




SOUNDTRACK waomr siMsnjiMwmac wtiiVMMKR broi 


Tlie Matrix Reloaded: The Albuni 


19 






LUCINDA WILLIAMS LDSiMHwwimu 


World WrthoutTeara 


114 






LONESTAR bnai i 


From There To Hare: Greatest Hits 


7 




7 




MANNHEIM STEAM ROLLER/C.W. MCCAU uKiuuNeHAiUPNaNE im American Spinl 


133 




20 




WEIRD AL YANKOVIC wa. Moev/voiCANOJtiMZOUBA 


Poodle Hot 


47 


1 




FLEETWOOD MAC KPHisKmMWRWiiBfNa. 


Say You Will 


43 




H 


50 CENT A' sp'Ai-. ,.n(=M=-M«»M-,wiB.sco« 


Get Rich Or DiaTryin' 


3 



H 






Sates itaucompiledbv ^* , 

• * Nielsen 


IS 


$ 




SoundScan 








TITLE IMPftINT ft NUMaER^ISTBIBUTING lABLl 








NUMBER 1 I Waek At NumlMr 1 




2 




2 FAST 2 FURIOUS DISIuABING IHA PtACL'Dtf JAMSOinH00M»M[UMG 


2 


1 




THE LIZZIE MCGUIRE MOVIE wait oiswr mow 








THE MATRIX RELOADED: THE ALBUM warmer suNsn^MAvf hick (miuvahmhsros 




a 




AMERICAN IDOL SEASON 2: ALL-TIME CLASSIC AMERICAN LOVE SONGS* rcasiibwrmg 








CHICAGO A fficmii 


6 


6 


LIZZIE MCGUIRE* auENAVtsugnm/vwiToisiiEv 




7 




8 MILE A* SHUV«s»wMNTmcaPt 


tM 


8 




HOLES WALT DISNEY NBOBI 


9 


11 




0 BROTHER, WHERE ART THOU? A' tosr Hi&twAVMCftcunv iratWDOJwe 


Q 


10 




DAREDEVIL: THE ALBUM • wind up ^xn 


[12" 


9_ 
17 




AMERICAN DREAMS: 1963-1964 hip o OODTJiAJME 
A WALK TO REMEMBER* epiCwii 




1£ 




DISNEY'S LILO & STTTCH* walt disnev BtBTSi 


[14, 


21 




FINDING NEMO walt dismev mon 




12 


CRADLE 2 THE GRAVE* BiaaoLiNemr jamdusis-.idjmg 




16 


MOULIN ROUGE a' ihterSOIPCWOB 




20 




SHREK A [MEAMWDfKS«BaMinBISain 




13 




DOWN WITH LOVE vmsoiminiucK&ncpmsEMnmKmEHHWS. 




18 




SWEET HOME ALABAMA hollvwwm itnu 




19 




SPIRIT: STALLION OF THE CIMARRON asm4>i3304.im(rscope 




15 




QUEER AS FOLK: THE THIRD SEASON ^0^*mBm^m 






THE PIANIST SONY CLASSICAL »77» 




24 1 


WHAT A GIRL WANTS Atlantic smvag 


124 




BLUE COLLAR COMEDY TOUR: THE MOVIE WAiMEHenos i .vk^j 


1 25 




BEND IT LIKE BECKHAM mMxon 



Top Intemei AJbufn Sales retlecis phvsical atbuins ordered through Irtemet mefchams, based on data collected trvNietsen SoundScan Unlike most Billboard album charts, catalog tnles are included on the I niemet and Soundtrack chariie Albums wnhttiegteaiesl sales gain this week. * Recording Industry Assa 
Of America IRIAAft cnrTilicaiion lor nni shipment ol MO.OOO album units IGold). A RIAA cenihcabon for net shipment of 1 million units (Platnuml. ^ RIAA cenificalion for net shipmeni ot 10 milliHi units |Diamond|. Numeral fofioiMng PIsDnun) or Diarrwnd svmbol indicates album's mirfn- platinum lev«l. For tKixed sets, 
arKldoubleatiumswrlhaiuiiningtiiiieotlOOmmirtesoriTKirejheRIAArnunipliBSslavmemsbvihe RIAA Latin awards ' ' Cerlrticalion lor iv«t sliipmeiit of lOO.OOO units (Onj | J. Ctrtriication o' 2l]0,(m units IPIalmol C«rtif»cjt«n ot TO.OOOurals(Mi*i Platino> "Asierisk indicates vii>vl 

avarfable |H| indicates past or present Hcalsaeker tille Xi 20031 VNU Business Media, Inc and Nielsen SoundScan. Inc AJI rights reserved. 



Billboad ARTIST INDEX 



Chart Coda: 
-AtBUMS- 

The Smboanl 200 
Blttegnas (B6) 
Bliiei(BO 



OoMkaKCl) 
Cknsieol trmwet (CX) 
CmtmpoiorY Omihm (CO 
Country (CA) 
Counlry Catalog (CCA) 



eitaronk (EA) 
Go^KGAJ 
Heatseeliefs (HS) 
Holiday (HOL) 
Independent (IND) 



MfTTUtOUT} 

lea 02) 

Contempomry laa (CO 
Latin Mourns (lA) 
Latin: LMin Pop (LM) 



latia:Tn^al/Satidt{TSA} 
New Age (N A) 
Pop Catalog (PCA) 
ftiBAtip-Hop (RBA) 



UB.tiip-hop Cetaiog lltBC) 
fUggae (R£) 
mrldMusk(WM) 
-SINGLIS- 
Hot too (titOO) 



Hot lao Airplay {HA) 
Hot too Siogles Sales <HiS) 
Adult Co/itempotary (AO 
Adult Top 40 (Aao) 
Counlry (CS) 



DarKt/Ciub Piay (DO 
Oance/Sahts (OS) 
Hotlolitt Tracks (LI) 
lotirt: lath) Pop (IPS 



lotin: ImpkalJSatsa(TSS} 
MB Hip-Hop Alrptar{RA) 



Raplratks (BP) Ronkiiwi (mm biweekly 

MmnstTecm Rockm>) zharti an lined in ital- 

ModemjKodt (UO) ^ during acharfi 

lop AO Tncks (T40) unpubUshed week. 



isllRfafltiy: RSs9 
USiMiecCC 

aPac RBA $9: RBC 3. 8. 9; Hioo 92; RA 41; RBH 43; RP 

22 

3 Doors DowTV; Btoo S9: A40 3; Hioo 13; HA 14; MO 27; 

RO9. 15;T409 
30 DIfty lunMes: DC 3 s 

SO Cant: Bjoo 3, 68; INT 3^; RBA 4, 2a. Hioo i, 3, 18, 48; 

HA 1. 3, 17. 44: HSS 30. 57: RA 1. 3. 22. 29. 37.48. 

51; RBH 2. 3, 19, 30. 37, 51, 55, 85; RP u 2.8. 11, 21; 

ffSio. 31:140 s.13.15 
Mlh njtoon: HS 37: >ND 23: RBA 41 
702: RBA 95; RA 38; RBH 59; R5 70 
2002.- NA 14 

■n (Chk CM CM): DS 16; HSS 33 



Aaltyah: B joo 1R7; RBA 66; Hioo ^o. 67: HA 61. 66; HSS 

S; RA 24, 3$; RBH ?3, 33; RS s 

Abba: PCA 11 

Ab-LJvK RA 60; RBH 38: RS 40 
AC/OC PCA tH 
Accyalorw: HSso:lND 31 
Yolanda Adunt: GA 16, 77 
Trace AdUits: CA 34: C5 21 
AO: 8300 73; MO 30 
Aftocetts: WMij 
AnIonkiAguilar: LA 1,2 

Pepe A«u«laf : HS 41; LA 9; RMA6; LPS u: ITS; RMS 19 
Christina Aguilera; B200 37; A40 37; AC s; Hioo 24: HA 

J); )7i f40ii 
day Allien: HSS 1. 6. 19 
Air Supply: B200 186 
Aln*id:RM$40 
Alabama: CA it 
ALC: GA 30 
The Alchemist: RS39 
AllulkieTriO: B^tooiii; INOa 

Th« All ' Amerkan Rejecta: Bioo $6; Hkm 71; HA 74; MO 

GaryAllan:CA44 
Amettrystium; HA, 7 
Tori Afflos: DC 40: ttt 17 
Aiu»Ucla:DC n 
Sunshine Anderson: DC U 
lesska Andrvws: B200 i^; CA21 
las Angeles Oe Charty: LA is; RMA9 
Mart Anthony: TSA 7; TSS S 
Tina Anna: K 6; OS 13 

Rkarrio Affona: LA 47: LPA 20; LPS 14; LT 19: TSS 37 
Armor for Sleep: INO 41 
Aroma: RMS 38 

Ashaath B200 142; RBA 83. 87; Hioo 10, 40: HA 10, 3S: 

HSS 36; RA 7. 34; RBH 7. 35; HP9; RS 7; T40 21. » 
Ul«AsUs:IA6i 
The Alaric: B200 118: MO 21 
ATB: DC 45 
Rodney AlklnstCS 60 
Nalacha Atlas: DC 49 
Aubrey: DC 3s 

Audio Adrenaline: CC 38: HSS 67 

Audioslave: B200 3B: A40 27: Hwo JS: HA }2; MO4; RO 

1.29 

SlwrrteAiisdn:C54S 
Man: B200 194; CC 13 
l;TSA9 

]:B2O0 166; BL 2, HS9: >NDiO 



Bald B300 146; RBA ^4; RA 64; RBH 63 

Baby; RBA 93; Hioo 78; RA6si RBH 66: T40 36 

BabyANne:£Ai8 

Baby Dhra: HSS 4i 

SacHos: TSS 39 

The Bad Plus: 17 

Erytiah Badu: HSS sS; RS 37 

Becky Badlng: DC ) 

Baha Men: WM 11 

Anila Baker: RBA 69 

Marda BalhBl ; 

Banda El Rr<odo: lA n; RHA i^: LT 16; RMS 3 
Banda Machos: LA 27; RMA 15 
Banda Tiena Blanca: RMS 37 

Oavid Banner: &200 27; RBA 2: Htoo sS; HA ss: HSS 63; 

RA21. RBH 2i; RP17; R5 3S 
Bupj Banton: RE 7 

Pantho Barraza: IND 38; lA 16: RMA 10; RMS 36 

leff B«tni Dvuu 18^. CA 2;: H5 Hi CS 10: Hioo 64: HA 60 

TTie Beach Boys: PCA 19 

Beanie Sigel: RS 49 

Walter Beasley:C/t2 

Beastie Boys: PCA 47 

TTw Beatles: PCA 14 

Daniel Bcdingfleld: B200 SS; A40 17; AC 3; OC 9; DS i; 

Htoo li: HA 2S; HSS 11; T40 22 
Bee Gees: B^oo 169; PCA 13 
Beenie Man: RE 9 
Gradela Bettran: LT 4): RMS 30 
)>nn Belushi: Bzoo 166; BL2; HS91 IND 10 
VirKe Benedettt://2S 
ToiTyBeflnen:/.f'6 

Oiwlis Bmltey: CS if,: CSS 4: Htoo 90: HSS 16 

B.G.:IND2i; R8A56 

8ig"C": RS so 

Sis Oa<»dy Kane: RS61 

BigMoe:INPJ9;RBA)} 

lames Bigimn & The DHimaiMc Mass Choir: GA 
BigT:fiA7liBBH7i. 

Bli T>gger: Hioo 16; HA iB; HSS 21; RA 12; RBH 9; RS i; 
I40 37 

David Bhbal: LPS 27. 38; IT 46 

Black Eyed Peas: Hioo S4; HA 53; RBH 91: T40 23 

Stack Label Society: B200 180: IND 11; RO u 

Bobby "Blue- Bland: BL 13 

Blague: RS 71 

Maryl. Blige: RBC 16 

Blue Man Group: A40 40 

Andrea BocelU: CI 2. lO; CXt 

Bor>d: Sjoo 178^ CX 2 

Bone Crusher: 6200 44: RBA 6; H10D 36; HA 34; HSS 31; 

RAiO; RBH 11: RP6; RS8 
BoneTbugs-N-Harmony: RBA 98; RBC 10 
Boomhal: H^S v^ 

Bawling For Soup: B200 198: HS 14 
BowWowrRAb^; RBH 66 
Boy Big: 60 

Michelle Branch: A4U 13; AC 4; Hioo )S; HA )9: T40 17 

|im Brickman: NA b 

Sarah Brtghtman: CX 7. 8 

Bronco: HS uf>. LA 11; RMA 7 

Gaith Brooks: CA 60; CCA 18 

Brooks & Dunn: CCA 10. 221 CS9: Hioo 511 HA 48 

BT: DC 24; HSS 71 

Michael Buble: B200 164 

loe Buddcn: Hioo 43: HA 46; HSS 3S; RAiS; RBH 16: RP 

10; RS 9 



jimmy BufMl: B200 33; CS 31 
Las BuUs: LA 4. 33: RMA 2. 20 
Busta Rhymat: B200 99: RBA 33: Htoo 4: HA 4: RA8, Ji; 

RBH8.55;RP<liHS69;T408 
juanita Bynutn: GA 34 
Tracy Bynl:CS 17 



)orgc tub Cabrera: LT 33; RMS 9 
Byron Cag»: GA IS 

Chris Cagle: 8200 119: CA 16; CS 14; Htoo 74; hlA 73 

Kimberly Caldwell: HSS 1. 6 

Camton: B joo 103; RBA iB 

Nick Cannon: HSS 72; RS 6s 

Blu Canlrell: Hioo 85; HSS 13; RS 18 

Capone -N- Noreaga: RS 53 

Mariah Carey: DS 3; Hioo 4; HA 4; HSS 17; RA S: RBH 8; 

RP4;«Sa7.69: T4oe 
Caribbean Pulse: RE 14 

Vanessa Cartlon: A40 8; AC lO. 16; Hioo 46; HA ^1; T40 3; 

Jose Caneias: Ci 8 

Rodney Carrington: CA 33 

Jen Carson: CS S4 

Deana Carter: CA so; CS 38 

Regina Carter: HS 20; INT8;;Z4 

Johnny Cash: Bjoo 105; CA 13. 72; CCA 7; PCA 43 

Rosanne Cash: CA si 

Kevin CeballR TSS 6 

Cee-lo;RBH97 

Chanticleer: CL 9 

Steven Curtis Chapman: CC 33 

JCChas«z:HSS6i 

Chayanne: LA 44; iPA, 17 

Cher:B2O0 12;INT 13 

Cherish: Htoo S7: HA6s; HSS 8; RA 41; RBH 39; RP iB; RS 

3; T40 38 

Kenny Chesney: 6200 6s: CA6; CCA I; PCAj; CS 19, 23; 
Hioo 79 

ChevHIe: B200 91. Hioo 73; HA 73: MO 3; RO 7 
The ChieAains: CA 70; WM 9 

Chingy: Hioo 31: HA 29; HSS s6: RA 20: RBH 30: RP 7: RS 
J9 

aMppa:RBAtls:R5ss 

Chrlstafart: RE is 

Charlotte Chuith: CX 4, 14 

Peter Oncotti: B;oo 199; HS 15; IND \y.lZ2 

Urque Du Soletl: WM 3 

C-tanae: RS 7s 

Corey Clarti: HSS i. 6 

Maurette Brown Clark GA 23 

Teni Clark; CA 35: CS 33 

Stanley aarke:C; 14 

KHty Oarluon: B300 10; INT is: A40 30: Hioo 17: HA 16: 

T406 

WiUieaavto(i:BL9; RBA 89 
Palsyab)e:CCAi3 

Qipse: RBA 70; RA 60; RBH s8; HS 40. 70 

Tamfiry Cochran: CSS 8 

Cold: B200 SO; Hioo SB; HSS 40; MO 9; ROB 

Roscoe P. Coldchalfl: RA 60; RBH s8; RS 40 

Coldplay: 8200 16; INT 10; PCA 3; A40 s: DC 36; Hloo 34: 

HA37; M0 2O:T4O24 
Natalie Cole: ;/i2 
Hat King Cole: /^i5 
Phfl Collins: PCA 36; AC 6 
Colourful Karma: DC 38 
Common: MSS s8; RS 37 

Conjunto Primavera: HS 39; LA 8; RMA s: IT 13; RMS 1 
Control: LT 31; RMS to 



Ry Coodcf : LA 31; LM 12: WM S 
Cooler Kids: HSS 62 
Deborah Cooper: DC 19 
Costumbre: LT 39; RMS 16 

Cowting Crows: B200 197; A408; AC 16; Hioo 46: HA 51; 

T40 35 
Deborah Cok: DC 7 

El Coyote Y Su Banda Tiena Sanla: LA 36: LT 29: RMS 7 

□visCrcspo: TSA8 

The Cross Hovemtnt CC 32 

Shwyl Cfow: A40 14; AC 13, 19: CSS i; Hioo 21: HA 30; 

HSS 2 
The Crusaders: C;s 
Anthony Ouz: TSS 3S 
Celia Cru2:LA38; TSA2. 13 
Cutsilos De Arturo Macias: LA 49 
BHty Cunington: CS 39 
Cusco: NA 17 
Baiy Ray Cyrus: CA 68 

-D- 

Da Brak Hioo S7: HA 6s: HSS 8; RA 43; RBH 39; RP 18: RS 

3;T40 38 
Amy Dalley: CS 30 
Miles Davis: 9 
KIley Dean: RBH 7s 
Oebreca: RBH 81 
DefLeppanl: PCA 28 
Deftones: 8200 28; MO 10; RO 17 
Jack Delohnette:/7i3 
Delerium: DC 32 
Julia Demato: HSS 1. 6 
John Denver: CCA is 
Terra Deva: DC 3B 
Louie DeVno: iA6. 30; IND43 
Diamond Rio: B200 113; CA14; CS4; Hioo 41: HA 36 
Die Trying: MO )8;R03? 
AniOiFrarKO:IND3S 
Celine Dion: B 200 3S; PCA 17; AC 1. 23 
The Diplomals: B;roo 103; RBA iS 
Diity: RBA 100 

Disturbed: B200 174; PCA 22; MO4D: RO 14. 33 

Dixie Chicks: B200 70: CA 7; CCA s. 9: PCA 24; CS so; CSS 

5; HSSiB 
Dt Irene: EA 13 
D] Kaystay: B20D 61; RBA 13 
DlT1csto:EA4 
0«U.-RBC33 
PladdoDonbifftas 
OofalnkiTSSsj 
ThtDoiiiiat:B30oi96: HSS 6s 
D(mnie:RBA63 
douUeOrive: RO 33 
Rob Dougan: LA 16 
Dusty Drake: CA 30; HS 32; CS 37 
Dr. Ore: RBC 13. 20 

Dru Hilt: RBA su DC 31; HlOO 77; RA28; RBH 27 

[X«eio:tAf,j. RMS 36. 37 

Dueto Voces Del Rancho: RMS 39 

George Duke: Q 2s 

t>He(« HS 27; RBA 34 

Christian [hiriggins: EA 21 

-f- 

Eagles: A40 39; AC 12 
The Early November INI 16 

earth. Wind a Fire: 8200 184: INO 12: RBA 28; RA 72; RBH 

77 

£asy Star AUStars: RE 10 



•ds: B200 14S: HS 7 
ElectrtcSbcEA7:IND47 
Qephani Man: RBH 83: RS 64 
VMentln Elizalde: RMS 3) 

Missy "Misdemeanor" EUkM: B200 iis: RBA 39; DS 19; 

ftA47;RBH48;RS 71.74 
Rkhard Ellk)t:C/8 
Emerson Drive: CA 53; CS 36 

Eminen: Bjoo si; PCA 6. 2i; RBA 21; RBC 1. 7; Hioo 60; 

HAs9:RAsi.RBH ss.8s;T40 3S 
Erasure: OS 20 

Ewnesonce: B200 4: INT ii; A40 7; Hioo 6; HA 6; MO 7; 

RO 16; T40 1 
Sara Emm: CS 23 
E«t6:M0 26 

-F- 

filbolous: Bloo 40; RBA 13; Hioo s. 37. 40; HA s, 34. 3S; 

HSS 48; RA 4, 13. 34; RBH 4. 13, 35; RP 3, 9; RS 19, 

j6: T40 16. 14 
Mvy^: HS43 
Ralph Falcon: DC 18 
Fantasy: DS IS 

Fat lor. Hioo 66: HA 64; RA 7S: RBH 67; T40 30 
lose Feliciano: LA 18; LPA 7; LPS 13: IT 17 
IbraMm Fencr: LA 24: TSA 1; WM 2 
Tliiano Ferro: LA 39: U* 14; LPS 7; LT 9: TSS 25 
FFH: CC 16 

FMd Mob: RBA 67; HSS 7s; RBH 97; RS S7 
Fiend: IND 36: RBAss 
Fbtch: B200 134 
Fbchcrspooner: EA 3S: DC »J 
Fwe For Fighting: AC IS 

neeiwDod Mac B200 43, 163: 1 IfT 24; A40 79: AC14 
The niplHode Squad: Htoo 4; HA 4; RA 8; RBH 8; RP 4; RS 

C>9; fftO 8 

Floetry: B20U 84; RBA iS: H100 38; HA 26; RA 9: RBH 10 

Juan Diego Florei: CL 14 

Joseph Fbnseca: TSS t6 

Foo Fighters: 8200 109; Hioo 81; MO 8; RO 19 

FourpLiy:C; Jj 

Fojiy Brown: RBH 84 

Mario Frangoulis: CX 10 

Frankie J: B300 S7: RBA 36; AC 25: Hioo 19: HA 22: HSS 9; 

RBH 88; RS 4; T40 14; TSS 36 
Kiik FranMtn: CC 36; GA 7. RBA Bo 
Free: RAs4; RBH so 
Russ Freentan: Q 4; iND 32 

Freeway: RBA 38: Hioo loo; HSS 69; RA 46: RBH 44; R5 

24- -19 
Fribum a Urlk: DC 20 
BillFrisell://i8 

ladoe Ray Frost: HSS S3: RBH 96; RS 28 

FuU Gospel Baptist Church Fellowship Wtomen's Mass 

Choln GA 3s 
NHly Fuftado: LPS 10; LT 11 

-e- 

Kenny G:C/6 

luan Gabriel: IT 3s: RMS 17 

Dave Gahan: Bioo 127; HS 4; DC 37; OS 7: HSS 44 

ManuH Galban: LA 31: LPA 12; WM s 

Gang Starr RS60 

Ashley Gearing: CSS7 

Geoista Mass Choin GA 19 

Ghostland: OC 49 

VliKeG«:CA4o;CS34 

nUyGilnian:CA4i 

' le: B200 30; RBA 7-. Hioo S3. 78; HA49: RA 14: 
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RBH m T40 36 
DaMGIm«r:A40 3i 
K RBH 90 
1:8100 A6;M034iR0 5 
Goldfiipp: EA 19 
fttoim Qontx: LT 36: RMS 13 
Good Charioat: 8200 36; PCA 23; MO 3$ 
Goo Goo DoOs: A40 12 
Glenn Goutd: CL 7 
toihM Gndn: HSS 1, 6 
Oraffe tntMiutkmal: HSS 53: RBH 96: RS 38 
El Gran Combo Oe PUMlO RlOK LT 44: TSS 1 
K«th«n GOAMn CX 12 
El Gran Sitcndo: LT j^. RMS 17 
HaUUeGrantAi:26 

Dobte Gray: A40 2; AC 1: Hioo HA t^; T40 13 
AlGrwfi: RBC 19 
Pat Green: CS^ij 

VMM Grecft: 8200 168: RBA 29; OS 12; Hioo 96; HSS 23: 

RA3B.63:RBH 40.6<i: RS41 
Lk GiveiTWDod: CSS 7 
El Gringo De U B«chiU: TSS 38 
}oth Groten: B200 90; CY 1, 3: AC 37 
Groov* Armada: DC 12 

Grupo B/yndls: HS 3s: LA 6. 69: RMA y. RMS 29 

Grupo Moiado: HS 36; LA 7; RMA 4 

Grupo Montez Dc Ourango: LT 41; RMS 18 

Guns N* Kosev PCA 32 

Bwddy Guy: B200 1S8: 8L 3: HS 12 

Hm-N«« GMynn: HSS S9: 42 

-H- 

Drtritk Haddon: CC 39. <^ 12 

El Hdcon Oe La Sierrs: RMS 34 

Oary4 HaU |ohn 0«t«s: IND 30; AC t7 

Fred Hammond: GA 17 

Icfinjfer Hanson: CS 42 

The Happy Boys: £A IS 

Roy Hargiom: Q 2'. HS 16: RBA 40 

Ben Harper: B200 110 

Havoc: KS S9 

HAWX: RA7i;RBH 74 

Heather Headley: B200 79; RBA 17; Hioo 69: HA 69: RA 

;3. RBH 25 
Hector & TKo: HS 49: LA 13: IPA 6; TSS 22 
PvteHeLlacDC^o 
HeoTstock a lennings: DC 8; DS to 
)lmlHcndrix:PCA49 
Eddy Htmn: TSS s. 3? 
>ohnHianaThcGonen: INO14 
Faith Hll B200 165; CA 2J; CCA 16; AC a, 9; CS 37 
HitiMn Samnv Sam: HS 19: RBA 45; RBH 73: RS 4S 
Darwin Hobta: GA 38 
Loleatta HoUowsy: CX: 5 
>ohnlMHool(w:8Lii 
Hope DC 21 

VlMlinirHonwtlz:ai3 
Hoi Boy»: RBA 74 

Hot Hot HmL HS 32; IND 19; MO 35 

Whllney Houstoa: RBA S3: AC tS: DC i; Hioo 99: HSS 37; 

RBH 82 
Buck Howdy: INT iB 
Humpty Hump: RS 73 
Lot Huracamt (M l*oit« LA 48 

-I- 

Enrtqua IgtalM: LA 43: LM 16; LPS 3; LT 3: TSS 18 

India: LA ^y. TSA 3: DC t6; DS 21: LPS 26. 34; LT 26: TSS 2. 

10 

IndiaJkr^ RBA 82 

Industiia M Annr: LA 19; RMA 12 

Inspector: LPS 36 

InterpoL HS 31: IND 18 

IntocaUe: LA 14. sB: RMA 8; LT 18: RMS 4. 13 

Lot Invasom d* Nuavo Laon: RMS 31 

Sharan IsUn: CL 12 

Ronald btey: B200 23: RBA 3; Hum 62-. KA ^; RA 17; 
RBH 22 

Tht May Bratfwn: 8200 23; RBA y, Hioo 63; HA 58; RA 
17: R8H 23 

-J- 

Mm ladooRi Bsoo 159-, CA 32; CCA 11; CS 31; Hioo 91 
MtchMt tadaoK PCA 37; R6C 1; 
Paultad(Min.|T^0i9 
|ael:[X32 

lahcim: B200 74; RBA il; RBC 4; HtOO Ml HA 19: RA 6: 

RBH 6 

Bishop T.O. Jakes: CC 35; GA 10 

Boncy lames: 0 31 

EtU>amn:BL4 

lane^ Addiction: MO 13: RO 31 

KiMi|arTClt:/^i3 

JanOrClay:CC29 

|aRulc:RBA99 

javier RA 66; RBH 68 

Ity^: HSS 70; RS 21 

lay-Z: B200 is6: RBA 46, 72: RBC 14; Hioo 7. 76, 89, 971 
HA 7; HSS 13. 30. SS; RA S. 30. 40. 5a S3; RBH 5, 
29. 42. 4S. «i9. 93: RP 24; RS 2, 6, 27. 74: T40 19 

Jazze Pha: RBH 97 

Buddy )eMU: CS 29; CSS 2; Hioo 86; HSS 3 

lawel: B200 2; INT 4; A40 il; K 17: DS 4; Hioo 27; HA 41: 

HSS 4: T40 18 
Elton )ohn: S200 to6 

lack iohnson: B20D 17; I NT 13: PCA 9; A40 32; MO 31 

Syteena (ohnson: HS 40: RBA 49: HSS 42; RS 39 

Mly Gntn: KSS66 

Geoife >ones: CA 31: CC 191 CCA 23 

Horah tones: B200 ii; CJ i. 17: IHT 6; A4D 23; AC 7 

RoylOM9,|t:RS43 

Ronny Jordan: Q 15 

IS: RBH 79 

)uana»:HS38;LA5:LPA3; LPS U); LT u; T5S 34 

CUdwT.fMld:CA4J 

ThtMdS:CCA3S 

Mio:LPSi7:LT3S 
lumps: CC 36 
lung: DC 21 
)-Zone: RS 67 

-K- 

tsrsel Kaniakawl<wD^ WM 8 
Mwi P Xe«: GA 26 

KaMi: Bwo 18, 170: CA 2. 35, 37; CCA 19; CS l; Hioo 

2S;HA2i 

KeUs: Hioo 94; RA 43; RBH 41; RP 33; RS }8 
>oshlWlay:HS43; A4018 

R. KcUy: 8200 33: RBA y. RBC 34: Hioo 9. 16; HA 11. iB; 

HSS 21. 42, 49. 73: RA 12. 33, 33: R8H 9. 33, 34: RS 

1. 17. 39.52;T4o 7. 37 
Kem: B20D 139; HS s; RBA 16; RA 45; RBH 47 
Kid Rode B200 3S; PCA 38: A40 14; AC 19: CSS i: Hioo 21; 

HA 30; HSS I 
Kid2 Bop Kids: B20087 

Klllcf Mile: RBA 7s; Hioo 26: HA 24; HSS 31: RA 10; RBH 
II' RP6' RS 8 

KIndred'TTic MIy Soul: HS 23; RBA jy RA sr. RBH 60 



Kin:DC48 

KKiC-Tuni'Al: RA 68; RBH 72 

Bcyoncc Knowics: Hioo 7; HA 7; RA ^ R8H y, T40 19 

DIanaKnIL/?;. 8. 25 

Nbon Krauss 'f Union Station: 8200 182; BG 1. 4; CA 26. 

48 

Chanlal Kravla2uk HS i7;A40 24 

Krista:0C46 

Chad Kneger. A4a 33 

Ktimt>la Hnp: EA 34: LA 3, 71; LPA r. LT 3S; RMS 17 



Damll Ubrado: DS8; HSS s4 

Sonay iMdraUi: BL 14 

lLd.tai«:/^6 

DwM Unote: INO 39 

Lwry The CaMc Guy: CA 67 

Las«o:DSi8 

Laltf: RS63 

Kenny LatUmore: RBA S7 

Anil Lavigne: B200 49; A40 9, 3s; AC 34: HSS 34, 35 
Donald Lawrence ft The Trt-Oty Slngm: OA 14 

LDS: RS 72 

Raphy Leavitl Y U Seteda: TSA 10 

led Zeppelin: 8200 9. 129; INT 3 

Murphy Lee: RA 5s; RBH S7; RP 2S 

Sta^ Lee: HSS 26: RBH 93: RS 23 

Alejandro Lemer: [PS 22; LT 38; TSS 27 

Less Than laker B200 134 

The Letter M^ RBH B4 

Genid levcrt: RBA 96; RSH 100 

LaLey:HS4S;LAi2;LPAs 

Ottmar Uebert: N4 10 

Ufehouse: CC 40; A40 36 

LM' nip: RBA 76; Hioo s8; HA sSi HSS 63; RA 21, 67; RBH 

21.6s; RPi7;RS3s 
LI Ion & TTie East Side Boyx: 8200 62; IND 2; RBA 8: 

Hioo 49: HA 47: RA 19; RBH 18; RP i3: RS 43. S4 
U' Kim: B2oa 33; RBA 9; Hioa 3. 83; HA 3; RA 1. 39. 73; 

RBH 2, 38. 78; RP 1. 30; RS 32; T40 15 
UUbt: B20Ol9O;HSi3 

IM' Mo: B200 96; RBA 19; Hioo s. 37: HA s. 34: HSS 48; 

RA 4. 13. 54; RBH 4, 13, SO; RP3; RS 19. 26; T40 16 
L«-Wyte:IN043;RBA73 
UmM 21: TSS 12 
Llmlte:LA68;LT33; RMS 11 
Aaron Lines: CS 43 

IMdn Parte B200 13; PCA 12; Hioo 6s; HA 63; MO 5. 17; 

RO4. 38 
lohannes Unstead: NA u 
Lhe: B200 88; A40 31: RO 39 
Garaian Lizarraga: LA s6 
ILCooll: RBH 87 
Hmberiey Locke: HSS 1,6 

Lonastar: B200 7: CA 1. S2; INT 21: CS 2; Hioo 23; HA 20 
Loon: Hioo 94: RA 43: RBH 41: RP 23: RS 38 
Geofge Lopec HS 21; IND 1$ 

lennHer Loper B300 86; RBA 60; DC is; OS 23; Hioo 36; 

HA 43; T40 30 
leffLorbenOiS 
KMllccLin*:RBH 87 
Patty Loveless: BG la-. CS s6 

LudacrlK RBA 92: DS 19: Hioo 44; HA 4S: HSS 45: RA 36; 

RBH 26; RP is: RS 30 
Limidee: Hioo 29; HA 37: HSS 33: RA is; RBH is: RS u 
BoUiylytecrso 

lynyrd Skynyrd: B300 80; PCA 40: RO 33 

-M- 

Vi>-Y0MU:Cl3.4iC(ll 
Made By Monkeys: DC 28 

Madonna: B300 72; PCA so: A40 36: DC 13; OS s. it; HSS 

10 

Magic luan: TSSs 

Mana: LA 10; cm 4; LPS 4. 40; LT 4 

Manmade God: RO 40 

Mannhdm SteamroUen B300 133; IND 7; IHT 32; AM 1. 4 
Vktor Manuelle: TSA is: TSS 7. 33. 36 
MarcM:CA64 

Mar«yn Manson: B3oa 48; MO 28; RO 18 
Bob IMMley: PCA 3; RBC 2; RE 8 
Zifgy Martey: B200 192; RBA 84: RE 4 
Maroon y B200 151: HS 8; A40 16 
TheM«ialhfanily;/r24 
Mike Manhall: BG 11 

Ricky Martin: 6200 67: LAt; LPA u K y. H10093; LPS 1; 

LT 1; TSS 17 
MaiyMary:GAi3 
MBHi«eAttwJL-EAi4 
Master P:RS5S 

maldiba tw-tnty: B200 42; A40 1; AC 20-, Hioo 8: HA 8; 

T404 
KeikoMlatsub033 
Dave Matthews: A40 40 
MartaMatto:DC28 

)atm May er. B200 54, 133: A40 10. 15: T40 39 
Martina McSiidc: B200 77: CA 9; CS 49; Hioo 9s 
CM McCalU B200 133: IND 7: INT 22; NA 1 
DdbertMcOfaitan: BLB 

DomIe McOurkln: 8200 183: CC ii; GA4: RBA S2 
BriMMcComas:CSi8 

Paul McCoy: A40 7; Hioo 6; HA 6; MO 7: RO 16; T40 1 
Michael McDonald: AC 38 

Tin McGraw: B300 7S: CA 8: CCA 3. t7; KA 8: CS 34; 

Hioo 83 
McHayes:CS4S;CSS9 

Brian Mdbilght: B200 140; RBA 31: RA49; RBH S2 
lotwt McUencamp: 8200 31; BL 1 



lason Mraz: B300 64; A40 6: Hioo 63; HA 63: T40 38 

Mr. Cheeks: Hioo 83; RA 39; RBH 38. 89: RP 20: RS 32 

Mudwyrte: B200 171; RO 30 

RkhMulURs: CC 33 

Anne Murray: CA 54 

Kalth Murray: HSS 66; RBH 80; RS 23 

MurvRSTI 

Musk): HSS 38 

Mya:RA63; RBH 63 



-N- 



LAS7 



r. B200 137; CC 6. 2y, AC 23 
loDceMcsalna: 820039; CA4 
IMetaKlca: B200 1: INT 2i PCA 1, 10, lu is: MO 19: RO l 
mMelheiiy:JZ3 
Mia: DC 47 
GletinHUen^ts 
Milie:LPS3S.3i:ll40. so 
Mobil Deep: B200 153; IHD 8; RBA 27 
MolOtov:LA7S 

Monchy ft Ailxandra: TSA s ; TSS 30 

Monica: DC 14; Hioo ti; HA 9: RA 2; RBH i; RS 34 

The Monkees: B200 191 

Rkardo Montancn LA s9; LPS 34; LT 4a 

Dwiel Montenegro: CX 13 

Pablo Montero: LPS 23; LT 34 

Dr. Ed Montgomery: GA 30 

IoIm Michael Montgomary: CS ss 

Montgonwry Gentry: 8200 12S; CA 19: CS 7; CSS 6; HlOO 

SS; KA S2: HSS 38 
Chanle Moore: RBA 57 
AUsoa Mooren CSS 1; Hioo 21; HA 30: HSS a 
BenyMom:TSS3i 
Moialonbaunia/Sakamolo: CX 13 
Craig Morgm: B300 136; CA 18: HS 3: IND 6; CS 8; Hioo 

59: HA 56 
VtaMon1son:PCA4i 

Lou Mosley: RBA 79: HSS 46; RBH 94: RS 14 
Brandy Mou- Scott. HSS 39; RBH 98; RS 13 
IMoThuBS:HSS4i:RS46 



Hit: B200 147: RBA 48: RBC 18. 23; DS 23; Hioo 75: HA 

7S; RA 36: RBH 36, 76; RP 19 
Nate Dogr Hioo 1; HA i; HSS 30; RA 3; RBH 3: RP 3: RS 

10; T40S 
Luna Negn: AM 10 
FranUe Hcgron: TSS is 

Nelly: B200 69; RBA 43; RBC 17: RA ssi R8H S7; RP 2S 
Wfllie Nelson: CA 38. 4s; CCA 8; PCA 46: CS t; Hioo 3$: 

KA31 
Aaron NevWe: GA 19 
New Found Gtory: HSS so 
The Hew Ponwgraphers: HS 4S: IND 27 
Newsboys: B200 104: CC 4: DS 33 
Hie Mchols: 8200 i3S: CA 17: CS 28 
Nickel Creek BO 2. CA 38; IND 34 
The Niny Grftty Dirt Band: BG 8 
Wve<:RBA90 

Moella: IPS 18; LT 20; TSS 34 
NOFX: B200160; INO 9 
Nkhole Nordeman: CC 34. 37; HS 33 
Smokle Morlul: GA 6; HS 39; HSS Si 
The Hotortous BJ.G.: RBC 11, 13 
Le» Nubians: B200 19s: RBA 2s 

-o- 

The0akRidgeSays:CA6s 

OJLR.: B200 146 

Mark O'Connor^ Hot Swing TrIo: /7 21 
SImad O'Connor: DC 49 
DanM O'DonneU: WM 6. 7. 11. 14 
|anus2 01en|nlC2aic a i; STX 22 
LaOnda:LA69; RMS 33 
lanleCHeal: CS 46 
VokoOno:DSi4 
Opera Babes: CX 5 
Roy0rtilson:CCA34 
NUurlcioO'Raltly:CXi3 

Stade Orrico: Bsoo 82; CC 1; DS 2; Hioo S2; HA 67; HSS 

14: T4026 
OscarG:DCi8 



Brad Paisley: CCA 21; CS 11; Hioo 68; HA 68 
Robert PaUner: BL 12 
Los Palominos: RMS 29 
Palomo: RMS 5 

PMiaU MG DS 6: Hioo 89; HSS 13: RA S3; RBH 45: RS 6 
Pap* Sm: re 12 

Dolly Partem: B200 130; 60 12; CA 20 

PastorTroy:RS43 

TMd Patterson: DC so 

LaunRuislni:DCio 

LiidaMPawwottl:a8.is 

P. Uddy: RA ss: RBH S7; RP 35 

Gary Peacock: V 13 

PearifMi: INT 14 

taedl Crakk Hioo 100; HSS 69; RA46; RBH 44; RS 34, 49 
lennlfer Pcna: LPS 38; LT 37; RMS 3s 
OotUe Peoples: GA 3 1: RBA 71 
MtvrayPeraliia: CI 11 

Amanda Perez: 820a is4: RBA47; HSS 7; RS 12; T40 29 

Franky nere2:: A40 25 

Pirpatuottt Draamnr: OC 32 

PcsadD:RMS24 

LizPhain A4022 

Pink B300 13s; HSS 64; T40 33 

«nknoyd;PCA37 

Alexandre Pires: LA 40; LPA 15; LPS 2; LT 2; TSS 3i 
Los Player^ LA43 
Ptumb: A4034 

P.O.D.: CC 38; MO 33; RO 34 

aPodcrOelNortrlAs3 
Point Of Grace: CC 17 
Poison: PCA 3S 

Pooh And The Younc Inspirations: GA 31 

The Pottal Service: EA 10; IND ^o 

The Poltor^ House Mass Chok: CC 3s;GAio 

Pawerman jooo: B300 83: R0 11 

MioPteciadorSuBandaPfriaDalPadflco; RMS 33 

fteseoce ; RO 36 

Bvis Presley: B300 167; CA 24 

Lisa Marie ftesley: B200 53: A40 38 

KaUy Price: B200 81: RBA u: RA 70; RBH 69 

Rachel Proctor: CS 41 

ProHoeZak A40 20 

Presperty:GA28 

Puretone: DC4 

Purple Kkty: DC 34 

-Q- 

QTlp: HSS s8; RS 37 
(>MeR:PCAi6 

QuatnsOf TheStoncAge: 8200 1S2; MO 11; RO 36 
A.B. Quintanilla III: LA 3: LM 2: LT 3s; RMS 17 

-R- 

RA:HS47:R0 34 
Racket dty: RS 36 
- ■ l:M0i4 
I: RS 56 

Eras RMUZZottl: LA 4S: LPA 18; LPS 6; LT 6^ TSS 9 
Rascal Flatts: B200 85: CA to: CCA 3; PCA 7: CS 3; Hioo 

3101KA28 
Carmen Rasmusen: HSS 1, 6 
Los Razos: LA 29; RMA 17; LT 28; RMS 6 
Red Hot Chll Pqipers: B200 102: Hioo 98: MO 15. 18: RO 

35 

Redman: HSS 37 
liisRehenes:U30.66; RMA 18 
Relnfe0534 

Rali*fltK:B2O0i79;CCl0 
Revls: B300 132; HS 2; MO 24; RO 10 
The RH Facton C 3; HS 16: RBA 40 
Uonal RIcMe: B20097; RBA 81 
TheRkldter:EAi7 

LcsRielerasIWNorte:LA37; RMS 33 
LaAm Rbnes: CA s6i CS 59; CSS 10 
TheRlpplnelonS: C/4: INO 32 
lerry RIvara: LPS 33: LT 22; TSS 3 
LupHIo Rivera: LT 37; RMS 15 
itoddk:DC43 

The Roc Protect DC 6: OS 13 
Daniel Rodriguez: CX is 
RoeiBayz:HSS43;RSiS 
Kenny Rofers: CS s3 
TKo Rotas: TSS 28 



The RoUkig Stones: 6200 161 
UndaRonstadLCAs? 
iOf Blues: BLis 
ft B200 144: HS 6 
The Roots: Bsoo 120; RBA s8 
Rosarfo: LPS 37 
Paulina Rublo: LPS 39; LT 4s 
Rushlow: CS 40 
RusseU: HSS 49: RS 17 

-s- 

StUw A*0 36; RO 35 

David Sanborn: B200 177;/^ t 

Arturo Sandoval: IZ 10 

Santana: B300 149; A40 33; AC 4; HSS 38; LPS 22: LT 38: 

TSS 27 

Gilberto Santa Rosa: LA 70; TSA 6; LPS is; LT 12: TSS 4 

YaskarSarante:TSSi3 

BozScaggs: INO ly^fZj 

Scarface:RBA34.9i 

ThelohnScorWd Band:aio 

The Scumfrof: DC 29 

Sean Paul: B300 15: RBA to; RE 1; Hioo 2, s6, 85; HA 2, 
SO; HSS 12; LPS 39; RA U. 25; RBH 12, 24; RP 5. 16; 
RS 18.48, S8:T40 2 

loan Sebastian: LA 33: RAU 19: LPS 32: LT 47. 49: RMS 30 

ton Secada; IPS 20; LT 24; TSS 20 

Seethen B300 176; MO 13; RO 13. 30 

Bob Seger & The Silver Bullel Band: PCA 4 

Selena: LA 36; LMii 

Senses Fall: HS 34; INT 7 

Shaggy: RE 6 

ShaUra:U30; LPA 8; LPS 19 
ShaUm:LPS 30:LT48 

SheUnah Glory Minlstiy: GA y. HS 2s; IND 16 
Blake Shdton: CA 36, 63; CS 35 
The Sheplierds: OA 3; 
Shinedown: MO 39; RO 22 
Shock G.iRS 73 

hUke Shorey: Hioo s; HA y. HSS 48; RA 4; RBH 4; RP 3; 

RS 19; T40 16 
Wayne Shorter 22 
Shotgun The Rcpresenter: RS 35 
Sldestepper: TSA 19 
Sigur Ros: tiSS 47 
The Silk Road Ensemble: a 11 
Simon ft Garfunkel: PCA 43 
Simple nan: B300 66; T40 31 
Frank Sinatra: PCA 4s 
Ski Bandera: LA 73: LPS 16. 35; LT 23 
Sixpence Hone The Richer: AC 3i 
Size Queen: DC 36 

Udcy Skaggs & KentiKky Thunder: BG s. CA s8 
Smile Empty Soul: HS 18; MO 16; RO 28 
IWchael W. Smith: B200 150. 155; CC 8, 9 
Rkkey Smith: HSS 1.6 
Smoke BUgt: RS 68 

Snoop Oogg: 6200 9s; RBA 30: Hioo 39; HA 40; HSS 74; 

RA 27; RBH 2ti- RP 14; RS 30; T40 40 
Soelalbum: MO 37; RO 37 

Marco Antonio Soils: 8200136; LA 3: RMA i; LPS 9: IT 5: 

RMS 33 
Son De Calk TSS 11 
Soraya: LA 67: LPS 8: U lo; TSS 40 
TTie Sounds: INO 49 
The Spanish Hartem Orchestra: TSA 18 
Bubba Sparuuc HSS 53; RBH 99; RS 33 
Renee Spearman And Prcz: GA 28 
SpyroGyra:C/ti 

SlaM: B200 14; PCA 39; Hum Sr. MO 6; RO 3 

Renee5tjliey:DC44 

Lisa Stansfield: DC 39 

Rod Stewart: B200 101 

StldcynngBZ:RBA86 

Rebecca St lanes: CC 20 

George Strait: 8200 116; CA is. 39. 49; CS 13; Hioo 72; HA 
71 

TheStraetS:EAii 

Slrettwlze:C/i3 

Tadeusz StrugaU. CL 1. STX 33 

Strung Out: IND 33 

Ruben Sbiddvd: AC 30; HSS 1, 6, 22: RA61; RBH 61 

Pena Suazo V Su Band! Gonta: TSS 33 

Subtbnt: PCA 48 

Sugar Ray: B200 29; A40 20 

Sum 41: MO 33 

SwUdlfoot: B200 193: CC 12 

-T- 

TaMng Back Sunday: HS 36: IND 17 

Talib Kweli: B200 138; RBA 26; RA 69: RBH 70; RS 51 

Dawn Tallman: DC 33 

Tamia: Hioo 40; HA 3s: RA 34, s6; RBH 35. s6; RP9: T40 

34 

Olga Tanon: LPS 21; LT 21: TSS 14. 19 

LA-Tju B200 71; DC 3 

lames Taylor: Bsoo 63: PCA 34 

MarkTaylonGAjo 

Pa(riTaylor:09 

Svsw Tcdeschl: BL 5; IND 46 

Los Temerwfos: LA 4; RMA 2 

TG4:R5 66 

JimmyThackeryftTheOriverK BLio 

Thalia^ EA8: LA 23. 33; LPA 9. 10; Hioo 66; HA 64; LPS 12; 

LT 14; RA 7S; RBH 67; T40 30; TSS 29 
Thievery Corporation: EA 32 
ChrisThle:BGii 
ThM Day: B300 to8: CC s 
Third Eye Blind: 6200 7B: A40 19 
Richard Thompson IND 34 
The Thorns: 6200 132 
Three 6 Malla: RBC js: RA 67; RBH 65 
T.L: Hioo 26; HA 24; HSS 31; RA 10. 74; RBH 11. 71; RP 6; 

RS8,44 

Lm Tigres Del Horta: LA 60; RMS 28 

lustin Timberlake: B300 41; RBA 32; A40 28; DC ii; DS 9; 

Hioo 12; HA 13; HSS 60; RBH 86: RS 62; T40 3 
Tina A/in: DC 30 
T. IVaiia: RBA 77 
Amon Ibbin: DS 35 
Tomahawk IND 4S 
Mfolwar:U4i 

IMn: B300 6; INT y PCA 30; A40 4; Hioo 47; HA S4; T40 
37 

TlinapUnts:IND37 

napt: B200 45; Hioo 61; HA 57; MO i; RO 6 

Randy Travis: 8200 94: CA 11; CC 2: CS 6; Hioo 42: HA 38 

Trenyce:HSSi.6 

RidiTnvkmCSsB 

THck Daddy: Hioo 92; RA41: RBH 43; RP 22 
THck Pony: CA 73 
THr-Mee 5:7: GA 33 

Los Tucanes De Tijuana: LA 17; RMA u; LT 15: RMS 3 

|ashTunwr:CS5i 

Evelyn Turr e ntloe A g ee: GA 18 

Shanl* Twain: B200 34; CA 3; CCA 6; PCA 2s; ACn; CS u; 

Hioo 45; HA 43 
Tvrin: RS S9 



TMcta: RBC 21; RA 73; RBH 78 
lyrase: B200 93; RBA 22; Hioo 33; HA 31; RA 16. S3: RBH 
»7.53 

-u- 

Uncle Krackcr: B200 92; A40 2; AC 1: Hioo 15; HA 15; T4e 

Keith Urbwi: B200 98; CA 12; CS is. 47: Hioo So 
Adolfo Urias Y Su labo Noitcno: LT 30: RMS 8. u 
ThcUs«l:M0 29 



Luttier Vandross: PCA 33. RBA 42. 97i RBC 6: AC 29: RA 

44: RBH 46 
PsulV{BaDyk[>C8;DSio 
PNIVtesar:CA7i 

Slevle Ray Vaughn And Double TrouUeT BL6 

ladMasquez: CC 31; U46; LPA 19; LPS 5; LT 7 

Vendetla Red: MO 23 

Venus Hum: DC 41 

lohnny Vicious: EA 9; IND 48 

Rhonda Vincent: BG 3; CA 46 

David Visan:EA23; WM 10 

-w- 

TheWaHers: PCA 2; RBC 2: RE 8 
ClayWalkarCS3s 

Hezekiah Walker ft The Love Fellowship Ousade Choir: 

CC 30;GA8; HS 38; RBA 68 
Warsaw Philharmonic National Orchestra 01 Poland: CI 

1: STX 23 

Latania Waters: DC 34 

Muddy waters: Bill 

RusseU Watson: a 9 

DavidWkxmM:EA3; HS44;IND36 

llmmy Wayne: CS 5; CSS 3: Hioo 33: HA 33; HSS 15 

Weekend Players: DC 43 

GUian Welch: 8200 107: HS 1; IND 3; INT 9 

Westside Connectktn: RA 68; RBH 73 

KlrkWhalufln:C/34 

The White Stripes: B200 30: INT 17: Htoo 84: MO 3 
DougW11Uanis:GA33 
HankWUiams: CCA 14 
HaNkWIIUmt|r.:CCAi3 

MdvtnWHIianHi GA^^ 

Pttarrell WlUlams: Hioo 39. 76; HA 40: HSS 20. 58. 74: RA 

27. 30; RBH 38, 39; RP 14; RS 2, 30. 37; T40 40 
WflliamOrbft:T40 32 
MarfcWllls:CA39;CS33 

Charlie Wilson: Hioo 39; HA 40: HSS 74; RA 27: RBH 28; 

HP 14; RS 3o;T4o 40 
TlnWHson:CA74 
MaitoWlnans: RBH 89 
Vickie Wlnansj 8200 17s; GA 3: HS 10 
Geoi«eMRSton:MA9 
Stevie Wonder B200 181 

Wkyne Wonder B20D 121: RBA 37; RE 2; Htoo 14; HA 13; 

RA 31; RBH 31; RP 13; T40 10 
Danyl Woitey: B200 52; CA y. CS 16; Hioo 70: HA 70 
DweyWrigKAMS 
LiZlWllght:C/3; HS}0 
Wynonna:CS20 

-Y- 

Welrd M Yankovlc BlOO 47: IKT 2) 

Ymni: B200 173; «A 2. 3 
>MlaNiackets:/Zi9 

YliigYkiig Twins: Hioo 49: HA 47: RA 19: RBH 18; RPi3; 

RSs4 
OwigMYbBkam:CS52 
YbGotll: RBA 88 
YoLaTengo: INO 44 
PcleYom: 8200131 
Chris Ybuiv RS 49 
Young Gunz: RA S7; RBH S4 

-z- 

Zlan:HSS29i RBH 95: RS 16 



-SOUNDTRACKS- 

a tat a Furious: 8200 y. RBA 1; STX 1 

8 Hie: B3D0 89; RBA 63; STX 7 

AmerlcM Dreams: 1963-1964: B200 200: STX it 

American Idol Season 2: All-Time Oaiaic American 

Lme Songs: B200 26; STX 4 
Bend H Uke Beddam: STX 25; WM 1 
Blue Collar Conwdy Tbun The Mevie; CA 43: STX 34 
ChicagD: B30O 60: STX s 
Coyote Ugly: CCA 20 
0«dte3TheGr«ve:RBA94; STX is 
DaredewlU The Mbun: 6200 189; STX 10 
Disney^ LAo ft Stitch: STX 13 
Down WMhLme: STX 18 
Dysfunklional ^ily: IND 40: RBA 64 
Finding Nenm: STX 14 
Frida: LA 28: RMA 16: WM 4 
Holes: B200 112;STX8 
Lizzie McGuIre: B200 76; STX 6 
The Ux^ McGuire Movie: B200 8; STX 2 
Mamma Mla<: PCA 29 

The Matrta Reloaded: The Album: B200 19; INT 19: 

STX 3 

Moulin Rouge: PCA 44: STX 16 
Nashville Stan The Hnallsts: CA S5 
0Brother.WhereArtThou7:CCA 4:PCA30;STX9 
Qup« As Folk The Third Season: EA 1; IND 20: STX 

Shrek STX 17 

Spirt: StaUon Of The Omarron: STX 20 

Sweet Home Alabama: STX 19 

Talk To Her: LA 64 

A Walk To Remember: STX 12 

What A Girl Wants: STX 33 

-VAIUOUS ARTISTS- 

«« THa BMhuMrf 2O0 

Church: Song* Of Soul ft inspiration: 157 
ESPN Presents: Sladkm Arthems Music For The 
Fans: 163 

Now U: 24 

Punk -O- Rama 8: 11; 

Raatalamz: 141 

URbnato Smash Hits: ^s 

Vans Warped lour 2003 CompMation: 21 

WorsliipTbgether:i Could Sing OfVour Love Forever: 

^3 

WOW Gospel 3003: 172 
WOW Wonhip (VMlow): 100 
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1 LAST WEEK 1 




♦** Nielsen 

BroMcau DM a 

TITLE lUPRIKt.'pnOMOIIONlABEt 


Artist 


■ 






Vi- NUMBER 1 

HEADSTRONG MMtntMcs 


Tfapt -? 








SEND THE PAIN BELOW ini 


Chevelle -? 




— ^— 




SEVEN NATION ARMY t>.»cimw/7 


The White Stripes v 




2 




LIKE A STONE , . 1 - m . 


Audioslawe v 








SOMEWHERE 1 BELONG «>MM<RncQ 


LinkinPark « 


6 






PRICE TO PLAY ^ ..i. >i^1!g 


Staind 's 


; 






BRJNG ME TO LIFE >vn;, > EvanescBDce Featuring Paul McCoy « 


s 






TIMES LIKE THESE 


Foo Fighters 


O 


— 




STUPID GIRL .FH(NNrf.^m 


Com -v 


o 


10 




MINERVA .'.irorM 


Deftones v 


a> 


_iL 




GO WITH THE FLOW ivifiaoff 


Queens 01 The Stone Age v 


tii 






JUST BECAUSE ^-tct <4 AIRPOWER ^ 


Jane's Addiction 




-li- 




DRIVEN UNDER ■, sc AIRPOWER Sccttief v 


d 






THERE THERE ijirifi 






— 




CAN'T STOP AAWNKTS 


Red Hot Chill Peppefs t 




16 








fB 






FAINT ., AIRPOWER ^ 


Linkin Part< v 


«Q 


22 




DOSED . AIRPOWER ^ 


Red Hoi Chili Peppfjrs 


<a 






ST ANGER . M . 


MetAllKa V 


es 


18 




THE SCIENTIST ^. t.,, 


CoWplay V 








THE BOYS OF SUMMER ni ub^ 


TtieAtans 








SLEEPING AWAKE •msIMo.'umiu 


POD V 








SHATTEHDAY - 


Vendfitia Red -,■ 




21 




CAUGHT tN THE RAIN t": 


Htvis V 




_30_ 




BANDAGES < .-simnirii 


Hot Hot Heat v 




36 




THINK TWICE 


Eve 6 








THE ROAD I'M ON mr.BufJH'rttUAtMaw 


3 Doors Down 9 




29 




MOBSCENE 


Marilyn Manscn v 




J5 




BLUE AND YELLOW •i»<sf 


The Used 




2J 




GIRL'S NOT GREY •.ir^MMMom 


AFI s> 


G* 


33 




THE HORIZON HAS BIEN MPCATED m:<:k^»><ccwp(uc-^ 


M>tui.i.Mie Jack Johnson v 


0 


34 




THE LAST SONG i;iHl>OJtf,«*Mii«K«.i 


The Ali-Aimrican Reiects <;> 


33 


20 




THE HELL SONG .i-.- ■ ■^.«. 


Sum 41 •? 


34 


28 




STRAIGHT OUT OF LINE ,r .uliw.ih'^ 1 


Ckxlsmack 


ea 


37 




THE YOUNG AND THE HOPELESS M>ir«>ii-< 


Good Charlotte v 


36 


31 




REST IN PIECES i-imdc.mg 


Saliva SI' 


ca 


36 




EVERYONE tifTu.fi!. 


Socialburn 


0 




OXYGEN'S GONE ^ivw>i3.>w 


Die Trying 


€9 




FLY FROM THE INSIDE * 


Shlne<kN«n 


4U 


V 


REMEMBER . ' 


Ois1urt)ed 9 
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AMplay monilored by 


Nielsen 
Broadcast D«tB 


■ 


3 




TITLE iMPfllMTtPROMOTKM lAfiEL 


Artist 








NUMBER 1 3 Wviki Ai Number 1 




1 




DRIFT AWAY WM 


Uncle Krackar Featuring Doble Gray v 




5 




HAM YOU tVDIHfN IN tOVC m 


CetmeDion 




3 




IP YOUm NOT 1HI ONI HUMMuw 


Daniel Bedlngnslil <i 


4 


2 




THE GAME OF LOVE mki* 


Santena Featuring MtdwUe Branch '.• 




A 




BEAUTIFUL kaim 


Christina Aguttora v 




6 




CAN'T STOP LOVING YOU axmt. 


PhHCotMns 


■ 


; 




DONT KNOW WHY BL^wrwwn 


MorahJones v 


1 


10 




ONE AOMawot 


FalHiHIl 


1 


9 




CRY •MM0tm& 


Faith Hil V 




B 




A THOUSAND MILES MMMmcon 


Vanessa Carlton v 




13 




FOREVER AND FOR ALWAYS vBomtum 


ShanialVvain v 


■ 


17 




HOLE IN THE WORLD ek 


Ei]^ 


1 


12 




SOAK UP THE SUN AUtwrmcuFf 


SharylCrow </ 


1 


It 




PEACEKEEPER n*^ 


FMalwood Mac v 


I 


15 




SUPERMAN (IT'S NOT EASY) mmcnuMM 


Five For Fighting v 


E 






BIG YELLOW TAXI (»miHT«sciin 


Counting Crows Featurmg Vanessa Cartton v 






MAN ON A MISSION u^mtcx 


Ovyl Hall John Dates 


■ 


16 




TRY IT ON MY OWN msm 


Whitney Houston v 


■ 


20 




PICTURE LA.i.»ruwr«: 


KM Hock Featuring Sheryl Crow v 




25 




UNWELL .uiAN^c AIRPOWER ► matchtxix twenty ? 


■ 


2? 




DON'T DREAM ITS OVER lauwtoMWNa 


Sixpence None The Rtdwr 


1 


23 




1 DROVE AU NIGHT tPt 


Celine Dion v 


I 


28 




1 CAN ONLY IMAGINE im<im 


MercyMe 1 


I 


24 




I'M Wrm YOU wBt» 


AvrU Lavtgne v 


I 


29 




DON'T WANNA TRY ouiwu 


FrankieJ 


I 


26 




NO SKSN OF IT ciM 


Natalie Grant 


■ 


27 




YOU'RE STILL YOU >ui«Mat 


JoshGroban 


I 




1 HEARD IT THROUGH THE GRAPEVINE 


miawwiMM} Michael McDonald 


I 




DANCE WITH MY RATHER LultW Vandross 


■ 




FLYING WITHOUT WINGS «m 


Ruben Stwhtanl 



i 






Airplay monrlored t)v 


Nielsen 

Syilerra 










TfTLE iMPRiNIiPROMOIHW LABEL 




Artist 








NUMBER 1 


10 WiMs At Number 1 








LIKE A STONE !f-( 








D 








Metallica v 




J 




PRICE TO PLAY - -*'iutEi"' 




Stafnd V 




4 




SOMEWHERE I BELONG itt»,v>trti 




Unkln Paric v 




5 




STRAIGHT OUT OF LINE irj6L*L-rt'<iK^\»ift 




Godsmadc V 




6 




HEADSTRONG .-.-nv t-i/ 




Trapl V 


7 


7 




SEND THE PAIN BELOW f^' 




Ciwvelle V 


8 


e 




STUPID GIRL 






9 


9 




THE ROAD I'M ON -n-inc- r]Mrt;uininc 




3 Doors Down v 




10 




CAUCHT IN THE RAIN 




Revis •? 












Powermafi 5000 




15 




STILLBORN - ■ --i 




Black Label Society v 




EQ 




DRIVEN UNDER .w (.f 




Seelher v 


14 


m 




REMEMBER ■ 




DisturEwd V 


15 


!□ 




WHEN I'M GONE '<i'i-iiLC^j**i-t*!<»i-uu'G 




3 Doors Down 


V 






BRING ME TO LIFE tiHji^ 


Evanescence Featuring Paul McCoy v 


G> 


17 




MINERVA : ■ 'iniu 




Deftones v 


0 






MOBSCENE T.'.<iNT!jccoFf 




MarttynManson v 


19 


2) 




TIMES LIKE THESE iiT^iijiiCAMMG 




Foo Fighters 9 


20 


18 




FINE AGAIN ' 




Seether ? 


G) 


37 




11 KT DC^AIiCC .. 1... 
JU3 1 OC^AU3C ;->^ 11:1 




Jane's Addiction 


€D 


2-1 




FLY FROM THE INSIDE intwf. 




SNnedown 


CD 


24 




lUDDIMT ^, ii.^ 

IWIKKIrl 1 ' M^i.MC 




doubleDrive 


24 


li 




SLEEPING AWAKE vurtitnot^t^ia 




p.aa V 


25 


15 




REST IN PIECES .iviinuiwi. 




Saliva ? 




25 




GO WITH THE FLOW h'kkxx'^ 




Queens Of The Stone Age v 


€3 


71 




CVcn TUPAC i.iim^tSL 




Socialbum 


€9 


2b 




BOTTOM OF A BOTTLE jv* 




Smile Empty Soul v 




30 








Audtoslave 


C3 


29 




WORLD SO COLD tnt 




MudvaiDe 


CO 


2B 




NOTHING SACRED lOumh* 




Memento 1 








LIBERATE « • 




Disturtwd 


ca 


31 




RED WHITE AND BLUE umt^ 




Lynyrtl Skynyrd 


CO 


30 




RECTIFIER •ir..i,L-JMM»A..i.wii^ 




FU 


35 


32 




CAN'T STOP A^WB-M 




Red Hot Chili Peppers v 


3* 


33 




TONZ OF FUN cm 




Presence 


C9 


39 




OXYGEN'S GONE \',iuiwntm 




Die Trying 


CD 






FAINT .-.iiM'Boos 




LinhinParV v 




^'^ 




HEAVEN h*ii^rrrtA«:* 




Live 


C9 






SAFE PASSAGE twffti:w* ojuG 




Manmade &o4 



TOP 40 TRACKS. 



Billboard ADULT TOP 40 TRACKS- 



Compitod liotn a naiional tample ol aitplav supplied bv Nielsen Broadcast Data Systems' Radio Track seiwa. 106 main- 
stiearn rock stations. 90 mtxleni rock stations. 91 adult cwiemporarv stations and 87 sdulT Top 40 stations are electroni- 
caav monitoired 24 houis a day. 7 days a wrek Top 40 Tracks is compded fri>m a national SBmple ol Mainsuaam Top 40 , 
Rhyi^nxi: Top 40 and Adult Top 40 stations. The 263 Top 40 Tracks stations arv eleclronically monilorsd 24 hours a day. 7 
days * w«ak Top 40 Tracks avrards bullvis based on incresse in audience impressions. On the remaining dfliaction- based 
chim. tracks with increase in detections over the previous week are iKilletad regardless al chart movvmant. A racwd 
wliich has been on the ciial for more than 70 weeks vwil genorallvnot receive a bullel. even if n registers an increase Records bekwv die top 20 ttop tSforAC and Adult Top 10) are removed frnni the chad after 26 weflks. Airpower awarded to songs 
appearing in itie top 20 on both Die Nielsen BOS Airplay and Audience chsnslor the first time witti mcrsases «i both detections and audience (Top 40 Tracks excluded). •« >Ad«oclip avaitabiMy (D 2003. VNU Bumwss Media. Inc All rights reserved. 





.TWEEK 




Airpiev^nrtoredbv 

BtoeiKMt DalB 








TITLE lUPniNTmoMOTior* LABEL Artist 




1 




■ii: NUMBER 1 8 WmIs A: Number 1 

UNWELL viivi: matchboi: twenty 




2 




DRIFT AWAY Uncle Kracher Featuring Dobie Gray v 




3 




WHEN I'M GONE ■<ii'«iC'.k%<*^umi« 3 Doors Dawn v 




4 




CALLING ALL ANGELS cu.. M>^ Train v 




5 




CLOCKS iip^r, ColdtHay v 




6 




THE REMEDY (1 WONT WORRY) t^.-witi Jason Uraz v 




10 




BRING ME TO LIFE •^■n'i y EvanescerKe Featuring Paul McCoy v 




7 




BIG YELLOW TAXI .f^M-«:!>Ko:pi Counting Crows Featuring Vanessa Carlton v 




8 




I M WITH YOU - 1 Avnl Lavlgne v 




9 




WHY GEORGIA .^I'MMbA John Mayer v 




1? 




INTUITION Jewel s- 




11 




SYMPATHY AA^M-BN_ - Goo Goo Dolls v 




13 




ARE YOU HAPPY NOW7 u^.in. >.v«usii.ws MKtMtle Branch 




14 




PICTURE ' v Kid Rock Featuring Sheryl Crow ? 




15 




YOUR BODY IS A WONDERLAND oA^-tt .i.M.* John Mdyer >r 




16 




HARDER TO BREATHE •■.r hu- AtRPOWER ^ Matoon 5 




1/ 




IF YOU RE NOT THE ONE .'.l m: Daniel B«Jingt>el(1 v 




19 




AMAZING Josh Kellcy 




22 




BLINDED (WHEN 1 SEE YOU) ; f'w.ifi. AIRPOWER 1^ Third Eye Blind 




20 




MR. BARTENDER (IT'S SO EASY) i -^-. i: Sugar Ray Featuring f^oHoeZak v 




26 




HEAVEN ■■ - Live 




29 




WHY CAN'T 1 ,>i -.. Liz PTiair 




25 




COME AWAY WITH ME xovri.iHf. Norah Jones t 




21 




IN THIS LIFE ^-M. Chantal Kieviuuk v 








SOMETHING CRAZY i*- Franhy Perez v 




27 




TAKE ME AWAY niwrtms UfetlOUSe 




"26~ 




LIKE A STONE . ' .nnirK AudiOSlAve ^ 




3D 




ROCK YOUR BODY Jusi in Timber lake ■? 








PEACEKEEPER Fleetwood Mac v 




32 




MISS INDEPENDENT <ci.>ii^ Kelly Clarkson V 




31 




RAIN - DanaGlover 




3J 




THE HORIZON HAS BEEN DEFEATED Krrs^KM:<....^.wnv«^»s'^.>uH: Jack Jotinson v 




WHY DONT YOU a 1 A=i:Tt Santana Featuring Alex Band Dr Chad Kroefer 


01 


36 




REAL Plumb 




35 




LOSING GRIP AvrilLavigne 




40 




HOLLYWOOD ■ ii.(i,.w«(.hrii Madonna 






FIGHTER i<.<.«w. Christina Aguilera 






LIGHTS OUT cJMTo. Usa Marie Presley 




HOLE IN THE WORLD i>c Eagles 


"I 


37 1 


SINO AbONaauiMM»M >i>.> Blue Man Group Featuring Dme Matthews 



Fffi 
r 




TITLE 'x.-it-fcb. 
ARTIST 

IMPRINT/PROMOTION LABEL 






■- NuwerR 1 ,■ 1 /,'.JL1^: • 


y 




SKINO Mi TO UFi 

EVMSCHfa FEAItjmtC Mm MCCOV 






OETIUXY 

SUM PAUL 
VfitTUNTK 


1 2 




ROCK YOUR BODY 

JUSTIN nimfajw 


1 5 




UNWILL 

MATCI«0X nVEHTr 


1 8 




21 OUESTIONS 

50 aNT f tATUWW NATl DOGt 

iHMiiWTEiauni <iniimtM 


1 9 




MISS INDCPENDCNT 

nur CLUKSON 


1 4 




IGNmON 

H fBlf 
JM 


1 6 




1 KNOW WHAT YOU WANT 

BttSU RKtWS a MARUM UAFV 


1 7 




WHEN 1 M CONE 

3 OOOHS KIIAm 

KnieucMMtui MM 


11 




NO IZTDNO GO 
WArM WDMDIfl 

unMU IMS wiatLMirK 


10 




FICHTEII 

CXmsriMIAGUILlFU 
•01 MK 


15 




OMFT AWAY 

Mat KHACKER FUI OCSK (AIT 


12 




IN DA CLUB 

M CENT 

SMUT.ItfTGMUM MTtMCOK 


1 




DONT WANNA TWY 
fHANWE J 


17 




MAGIC STICK 

Ut 'KlM rEAIllHNGSOCBn 

QUttllHi JJLMtfnC 






CANT L£T YOU GO 

FABhOUS FUTUmM MM <ilCI«iri & III ' HO 


2Ci 




ARE YOU HAPPY NOW? 

MCHtLLi BlUMCH 


B 




INTUinON 

JEWEL 


22 




CRAZY IN LOVE 
BEVOMCE FUTumNGjAY-Z 








16 




l-M GLAD 
JEWirtH lOftZ 






ROCK WIT U (AWWW BABY) 

ASHANT1 






IF YOU'RE NOT THE ONE 

OANKLHCimtiFIELO 






WHERS IS THE LOVET 


;i 




CLOCKS 

UH WTJ" 


IS 




SING FOR THE MOMENT 

EWINtU 

WrFH'WlTIWtTa MTMKOPf 


2i 




STUCK 

STAUE ORRICO 


B 




CAUIMG ALL ANGCIS 


2r 




THE REMEDY |l WONT WORRY) 

iOSM MUZ 


2a 




ANGEL 

AMMDA FtflEZ 






1 WANT YOU 

1HaLUlfMH«»CMlJ0t 






ADDICTED 

SIMILE FUlr* 




FEELGOOD TIME 

PihK CEATUFWC WILIAM OflBIT 


B 




SWING SWING 

IME ALL- AMERICAN BEJfCTS 

DCCMMM MUAMCNU 


^0 




INTO YOU 

f^AALlCUS FUTuniMi lAMIA Oil ASKANH 
nnHT SKMiMtlVTV tit 


32 




SIC YILLOW TAXI 

coumir*G cfwws feat 'tanessa cahjob 

WKMWIBBCWf 


30 




HEU YEAH 

GINUWIhf FEATURING BAflY 


j,E 




SP4AKE 

H "{LLrruiuRMUKTiG&En 


36 




IN LOVe WIT CHU 

DA eUl FUTUMIC CHEKSH 

tOUD» lWHIA 


39 




WHY CEOflCtA 


37 




BEAUTIFUL 



64 
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Billboard SINGLES AND TRACKS SONG INDEX 



Chart Codes: Hot soo Singles (Hioo); Hot R&B Hipfilop Singles (RBH); Hot Country Singles (CS) and Hot Latin Tracks (L7). 
TITU (Publisher • Licensing Org J Sheet Music D/st, Chart, Position. 



21 ANSWERS (High On Ufe. ASCAP,'B>eak North. 
SOCAN/Me-b*nlsh.ASCAP/Unlv<rMl.ASCAP/soCffl1, 
ASCAP/Mo Loving, ASCAP/EMI April. ASCAP}. W6M. RBH 
50 

3J QUCSTIOMS (Mish On We. A5CAP,'B«ak North, 
SOCAN.i Metwnish. ASCAP/Univetsal. ASCAP/soCenl, 
ASCAP), WBM. HtuOKRBH] 

31 QUESTIONS (AGAIN) (High On U(e. ASCAP/ Bteak 
Worth, SOCAN I'Me-beni^h. ASCAP; Ufwer«l, ASCAP/ 50 
Cent, ASCAP/1 Rotk, ASCAP/X Marc^ Tha Spot BMI). 
WBM, RBH Ri 

24*5 (Va Maint/J Musk. ASCAP/Iboinpstone, BMI) 
RBH 71 

4 EVER (WBM. SESACyeabybo/s WHf. SESAC/Moon 
time South, SESAC jCAmore, BMI/Mo Loving. ASCAP ,<| 
Brasco, ASCAP). WBM, Hioo u; RBH 13 

99-9*^ SURE (IVE NEVER BEEN HERE BEFORE) CWB. 
ASCAP/Songs 0< R. Joseph. ASCAP; french H.p, 
ASCAP/Annotat»n. ASCAP), WBM. CS iB 

-A- 

ACA EHTRE HOS (LGA. BMI) LT 16 

Aa A FOOL (LudAt tis. ASCAP/EMI April. 

ASCAP,' CopvrisW Control). HL. HioO M.. RBH 36 
AU I KNOW (Bubba Gee. BMI/Two Four nrteen. 

BMI I'KuMrv Slim, BMI/Good'« Mob. BMI/PrHJeAraJJOv, 

BMI .'Black Tonev Montana's. BMI /Greg Street. BMI] RBH 

97 

All IN THE WAY (Maurke While. ASCAP/ Son y,'ATV 
Junes. ASCAPi'StilLa Qid. ASCAP .iVa ugh nwa. 
ASCAP. WendiVaughn. ASCAP). HU RBH 77 

ALMOST HOME Hriple Shoes. 6Mr/Mjgi< Mustang. 
BMI. Sitlffim- Su«otJSh. ASCAP) CS 8; Hioo S9 

AUJCINADO (EMI Blackwood. BMI) LT 9 

AMAME (EMI April. ASCAP) IT i 

AMAZIN' (U Cool I. ASCAP,' Sonv^ATV Tunes. 
ASCAP/TlieWatmOF Najareltv BMI/EMI Blackwood. 
BMI . Chase Chad, ASCAP.' EMI April. ASCAP) RBH 87 

ARE YOLI HAPPY H0W7 (I'm With The Band. 
ASCAP .'WB. ASCAP/Dilion Idck«>n. ASCAP). HL/WBM. 
Hioo 38 

ASI TE QUIERO (Ed<musa. ASCAP) LT 47 

-B- 

T>1E BACK or YOUR HAMO (Hanks Cat. ASCAP) CS S3 

BACKSEAT OF A GREYHOUND BUS (Hashvilk Cream 
Works Songs. ASCAP,' Monkey Feet. ASCAP .'Cherry lane, 
ASCAP .Tomous. ASCAP; An imiil Fdir, ASCAP;Carwrs- 
BMG. BMI;Silverkiss, BMI/Songs OT Universal. 
BMI/M.Kvtdoo. BMI). CLM/HL.'WBM. tS 13 

BAJLACASAMOVA(LMlani.ASCAP.'BrillBu>ld<ns. 
ASCAP. Where's Cut, ASCAP.'Pen. ASCAP.'ltertd Deep. 
BMI/StinY,<ATV Lai in. BMI) LT 45 

BARRIO VfEfO (Edimusa, ASCAP) LT69 

BEAUTIFUL (My Own Chit, BMI /The Waters Of 
Nazareth, BMI'EMi Blackwood. BMI/Chase Chad. 
ASCAP; FMI Apnl, ASCAP). HL. Hioo 39; RBH j8 

BEER FOR MY HORSES (Tokefo Tunes, BMl/So«fy/ATV 
Tree, BMI/Big Yellow Oog. BMI). HL. CS i; Hioo 25 

BEWARE OF THE BOYS (MUNDIAH TO BACH KE] 
(Songs Of Uni^^rsal. BMI.'EMl Blackwood. BMO. 
ML;WB.V\, HiiXifiy; HBH 45 

BIG STAR (EMI Blackwood. BMI/5<ngtesOnlvL BMI), 
Hl.C5i9; Hioo 79 

nCYEUOWTAXI IS>quomb.6MI).WBM.Hioo46 

BUMflN- ME UP [CALUN- ME) (Starfey. BMt ; Tho< 
House, BMI/Neb Love. BMI) RBH 9^ 

BREATHE (God's Cryin'. ASCAP/ Son y/ATV Tunes. 
ASCAP,'Ot»«to Fabulous, ASCAP ,'V0<0, BMI/City Hous- 
ing. BMI ,' Hard Wofkin Black Folks. ASCAP/WB. 
ASCW'Melvin Bi*Jt(Kd.ASCAP/famous.ASCAP/Hen- 
ness^ for Evervone. ASCAP/Elgtii Mile Styie. BMI^Edi- 
lions Breton. SACEMl. HL/WBM, Mioo 85 

BRING ME TO UFE (ZombMS Ate My Publishing, 
BMI/FoftheFallen, BMl/Dwtght Frye. BMI).WBM.Hioo6 

-C- 

CALUHGAU ANGELS (EMIApxl,ASCAP/BU>eLantp. 

ASCAP). HL Hioo i,7 

CANOI BAR (miotic. ASCAP/Zomba, ASCAP/ 1» KhaiA. 
BMI/S 0.1. BMI /Yippity Vippitv, ASCAP). WBM. RBH 80 

CAN'T LET YOU 60 lOesert Storm. BMI/F_O.B.. 
ASCAP; H.Qi... ASt AP; Mo lovtng. ASCAP/EMI April. 
ASCAP) Hioo s.RBHi, 

CAN^ STOP IMoebMoName. BMI) Hioo 98 

CANT STOP. WONT STOP (Copyright Control/Six 
Figga, BMI) RBH S4 

CAN YOU HEAR ME WHEN I TALK TO YOU (Hamen. 
ASCAP/love Pig. ASCAP) CS 57 

CAST (Yaml, BMI) LT 10 

CEUBRfTY (EMI April. ASCAP/Sea Gayle, ASCAP). HU 
CS 11: Hioo 68 

CLAVAME TU AMOR (Kike Santander, SMI/En^sn. 
BMI/Sanlaoder Melodies. ASCAP/Famous. ASCAP) LT 20 

CLOCKS (BMG Song*. ASCAP). HL. Hioo J4 

CLOSER (Life Is What We Music. ASCAP/Crystal House 
Music. ASCAP/Tisers Milk. ASCAP) RBH 90 

CLOSURE (Drvtded. BMI/UniversaL SMI/Smoobie. 
ASCAP/fiai Eater. BMI) RBH 100 

COME OVER (Naked Under My Clothes. 
ASCAP/Chrysalis. ASCAP.'Babybo/s little. SESAC/Noon- 
time South. SESAC .'Warner- Tamerlane. BMI/Kevin Hicks. 
BMI/Bubba Gee, BMI/Noontime Tunes. BMI), WBM, Hioo 
67. RBH 33 

COMO OLVIOARTE (S^-r-Ca. BMI) IT 39 

CONCRETE ANGEL IUnK>ersjl-Songs Of PotyGrwn 
lnterr%at>oiwiL BMi/HopeChesl. BMl/GlitterfHh, BMI). 
WBM. Miuu9^ 

CRAZY (Songs Of Univeful. BMI/Bayjun Beat. 
BMI/lavw Cake. ASCAP) BBH 68 

CRAZY IN tOVE [Beyonce. ASCAP/Hitco South, 
ASCAP/Musit Of Windswept. ASCAP/EMI Blackwood. 
BMI/RKhcran. BMI/Damrich, BMI/Carter Boys. 
ASCAP/EMI April. ASCAP/Music Worid. ASCAP/ Unichap- 
petl. BMI), Hl/WBM, Hioo 7; RBH ^ 

CRUSH ON YOU (Unfvc«Ml. ASCAP.' Mr, Cheeky 
ASCAP/Marsky. BMI/|anice Combs, BMI/EMI Blackwood. 
BMl.'lack Knighl, ASCAP.'justin Combs. ASCAP/EMI April. 
ASCAP), HU RBH 89 

-D- 

DAME (Sony.'ATV Discos, ASCAP/Ariona MuskaL 
ASCAP) LT 19 

DANCE WITH MY FATHER (Uncle Ronnie^, ASCAP/EMI 
ApriL ASCAP/Chi-6oy^ ASCAP). HU RBH 46 

DAYS UKE THIS (Castle Street, ASCAP/Cal IV. ASCAP] 
C5 41 

LOS DEHAS (WarrwTamedane. SMI/Pancho And 
Bingo. BMI) LT 25 

OOftT WANNA TRY/YA NO ES IGUAL (SoulSick Muzlk, 



BMI/Logktorte. BMI/JunHnng Bean. BMI) Hioo 19; RBH 
88 

Oltin AWAY (Almo. ASCAP). HU Hum is 

-E- 

EMOTIOHAL ROUlftCOASTER (EMI April. 

ASCAP/Blue Erro Soul. ASCAP/Yoruba Peoples Music. 

ASCAP), HU Hioo 96: RBH 40 

EN CUERPO Y ALMA (Elu. ASCAP) LT 1,0 

ENTRE EL DELIRIO Y LA lOCUftA (Kike Santander. 

BMI/Ensign,BMl;Clear Mind. ASCAP/Famous, ASCAP) LT 

17 

ENTREGA TOTAL [EMI Blackwood. BMI) LT 34 
EVERY UTTLE THING (EMI April. ASCAP,' Pang Toon. 

8MI/SongsOI UniwfTiaL BMI/Tun*sOf The village. 

SMI /Zomba Melodies. SESAC .' Agattia Monroe. SESAC), 

HL/WBM. CS 46 

EXCUSE ME MISS [EMI April. ASCAP/Carter Boys. 

ASCAP/The Waters or N^/areth. BMI/EMI Blackwood. 

BMI/Chase Chad. ASCAP). HU H10097; RBH 42 

-r- 

FANATK (Sony/ATV Tunes. ASCAP/V)vian S. Green, 
ASCAP/Frrd David Kenney, |r,. ASCAP). HL. RBH 64 

FARAWAY (Family SouL ASCAP^Babies Formula. BMI) 
RBH 60 

A FEW QUESTKMS (Noble Vision. ASCAP/Green Dog. 
BMI)CS2S 

FIGHTER Odina. BMI/S<o« Storch, ASCAP/TVT. 
ASCAP; BMG<areers, BMI), HU Hioo 24 

FUPSIDE (Efartooee.ASCAP/f.O.B^ASCAP/Copyright 
Control) Hioo 100, RBH 44 

FOREVER AMD FOR ALWAYS (Universal' Songs Of Poly- 
Gram IniernalwnaL BMi;Loon Echo, BMI/Oul Of Pwkel. 
ASCAP/Zomba. ASCAP). WBM. CS 12; Hioo 4S 

F0TOGRAFU(Peermusic III, BMi/Camaleon. BMf) LT 

FOUR-WHEEL DRIVE (EMI Towvr Stre«t. BMI/EMI 
Blackwood, SMI),HUCS55 

FRONTlN'fTheWaters Of Na/areth. BMI/EMI Black 
wood. BMI/EMI ApriL ASCAP/arier Boys. ASCAP). HU 
Htoo 76: RBH 29 

-G- 

Ga BUSY lEMI April. ASCAP). HU Hioo z: RBH la 

GET BY (Pen Skills, BMI/EMI Blackwood, BMI,/V^ 
World Music. A5CAP,'WB. A5CAPI. HL/WBM, RBH 70 

GH DOWN (Zomba. ASCAP/III Will. ASCAP/EMI April 
ASCAP;salaam Reml,ASCAP;ftion.BMl/Uni( happen. 
BMI/Golo. BMI) RBH 76 

GET LOW (TVT. ASCAP/Swole. ASCAP/Da Crippiec. 
BMl/ColliPark. BMI/DWC. BMI) Hioo 49; RBH 18 

GIRLFRIEND (R.Kelly. BMI/Zomba Songs. BMI). WBM, 
RBH 63 

GODSPEED (SWEH DREAMS) [UnMrsalPotyGram 
lntematK>naLASCAP/SLJulMn.ASCAP).WBM.CS$o 

-H- 

HAJL MARfV [Songs Of Universal. BMI ^Joshua's Dream. 
BM I/Gimme M.iw, BMl.iL)nivefMl.ASCAP/Yokl Kadafi, 
BMI/Thug Nation. BMI .' Foibeat. ASCAP..'Roval Safari. 
BMI/E'ghl M<le Style, BMI/HIgh On L>fe. ASCAP/ SI aibus. 
BMl/WB. ASCAP/Suge. ASCAP). WBM. RBH 55 

HAVE YOU FORGOTTEN? (EMI April. ASCAP/ Pittsburg 
LarvJing. ASCAP /Wamer-Tamertane. BMI). HLiTWBM. CS 
16; Hioo 70 

HEADSTRONG (WBM, SESAC/Traptism. SESAC). 
WBM. Hioo 61 

HEAVY UFTIH' (Unrvenal. ASCAP/ Mem phisto. 
ASCAP/Work Hor«.SESAC/Pacifl(Wind.SESAC,'^Zomba 
Songs. BMI.'Teren It Up. BMI). WBM, CS 35 

HEUYEAH (Zomba Songs, BMI,'R.Kelly. BMl/Mooey 
Mack. BMI), WBM, Hioo 78 

HELP POUR OUT THE RAIN (LAiCEY*S SONG) (My Little 
jewell. BMJ)CS 19; Hioo 86 

HE PROPOSED (ke Water. ASCAP/ EMI ApnX ASCAP). 
HU RBH 69 

HERIDA MORTAL (World Deep. BMI/Blueplatinum. 
ASCAP/ Soriy/ATV Latin. BMI/Sony/ATVOiscoi. ASCAP) LT 
22 

HONESTY (WRfTE ME A LIST) (Sony/ATV Acuff Rose. 
BMI/Nov. Works. BMI). HL. CS60 

HOT DAMN (GeMa/cASCAP/Terradome. ASCAP/The 
Waters 01 tia/areth. BMI ,' EMI Blackwood. BMI ,Xhase 
Chad. ASCAP,'£Mi AptiL ASCAP), HU RBH 58 

HOW YOU GONNA ACT LIKE THAT [Zovrttion. 
ASCAP.'BMG Songs. ASCAP.'First Avenue. ASCAP /Oem is 
Hot Songs, ASCAP,'£ Tw). ASCAP/EMI April, ASCAP/E.D. 
Duz-lt. BMI). HU Hioo 33: RBH 17 

HOW YOU WANT THAT (Donceno. ASCAP/Rhythm 
Blunt;. ASCAP/UniversaL ASCAP/jack Knight. 
ASCAP.'lustin Combs, ASCAP/EMI ApriL ASCAP/ l4$y & 
ftemo Tunes. ASCAP). HL,*WBM. Hioo 94; RBH 41 

HOY EMPIEZA Ml TRISTIZA (Eiiimusj. ASCAP) IT 41 

HOY ES AOIOS (Migrant. BMI /Where's My Cut. 
ASCAP.'Pen, ASCAP/The Fly Ar>d The Bee, ASCAP/Uolver- 
sal Musica. ASCAP) LT 38 

-I- 

I BEUCVE (Sony/ATV Acuff Rose, BMI,' Write On 
Musk. BMI). HU CS 4i Hioo 41 

I CAN (Zomba. ASCAP/IH ml ASCAP/EMI April. 
ASCAP/Salaam Rem.. ASCAP/Street Tuff, ASCAP,' Setma. 
BMI). HU'WBM, Hioo 75; RBH 36 

I CAN ONLY IMAGINE (Simplevltle. ASCAP/Fun Attx. 
ASCAP) CS 54 

I CANT BC YOUK ntlCNO (Warrwr T«iiirrUr>r. 
BMI/Writers Eslreme. BMI,/ EMI April. ASCAP ,/Wall2 Time. 
ASCAP).HL;WBM.CS4o 

ICE CREAM (R.KetiK BMI,'Zomba Songs. BMI), WBM, 
RBH 79 

IF I CANT (High On Life. ASCAP/WB. ASCAP/Aint 
Nuthin' Goin' On Bui Funking. ASCAP/Music Of 
Windswept. ASCAP/ BWter. ASCAP,' Ehis Mambo. 
ASCAP/Unlvef sal ASCAP; 50 Cent, ASCAP). WBM, RBH 37 

IF YOU LET ME (Stone Agate, BMI/EMI Blackwood, 
BMI) RBH 94 

IF YOU-RE NOT THE ONE (Sony ; ATV Tunes, ASCAP). 
HL.H100 2J 

IGNITION (Zomba Songs, BMI/R.Kelly, BMI), WBM, 
Hioo9: RBH 33 

I KNOW WHAT YOU WANT (SUrbus. BMI/Dutty Nigga, 
ASCAP/Killa 4, ASCAP ' Rah Digga, ASCAP/ Cyphe re leff. 
ASCAP/EMI Apnl ASCAP). HU H1004: RBH 8 

IlL NEVER LEAVE (Zomba Songs, BMI/R.Keity. BMI], 
WBM. RBH 34 

I LOVE YOU (Nortii Avenue. ASCAP/EMI ApriL 
ASCAP/Mi. Veah. ASCAP/WB. ASCAP/U1 Black. 
ASCAP/Royatty Netwotk. ASCAP/The Dboogie AccL. 



ASCAP/Llrban Warfare. ASCAP). HL/WBM, Hioo 77: RBH 
J7 

I'M GLAD [Nuyorican, BMI/Sonv,'ATV Songs. 
BMIj'Milk Chocolate Factory; ASCAP/TuneSm'rth AdvaiKe- 
mems, ASCAP/htedon Christopher. ASCAP/Cori Tiffanl. 
BMI/Zomba Songs. BMI). HL/WBM. Hioo 36 

I'M )UST A GIRL (Deanatirkg. ASCAP/BP] Adminislra- 
two. ASCAP/Turtle Wins The Race. ASCAP/ An notation. 
ASCAP/W8. ASCAP), WBM, CS 38 

I'M MISSING YOU (Steve Wanner, BMI/KidbillyL BMI). 
WBM. CS S3 

IN DA CLUB (High On Life. ASCAP/ Ain't Nuthin' Goin* 
On But Funking. ASCAP,/WB.ASCAP/Blotter.ASCAP/Elvis 
Mambo, ASCAP; Unrvmal. ASCAP,' so Cent, ASCAP/Music 
Of Windswept, ASCAP). WBM, Hioo 18: RBH 30 

I NEED A MAN (Pork. ASCAP/Auretius, ASCAP) RBH 84 

IN LOVE Wrr CHU (Thowin- Tantrums. ASCAP; Air Con 
tfol ASCAP/EMI ApciL ASCAP/T Funk. BMI/Notting Hill. 
BMI/SongsOl Univetsal, BMI). HU Hioo S7; RBH J9 

IN MY DREAMS fMundo. BMI .'EMI Blackwood. 
BMl/R^rnbdlo, BMl/iolo Tune^.ASCAP/Winnlng Circle, 
ASCAP, Bluewaier. ASCAP), HU CS 58 

W THOSE JEANS (Music Of Windswept. ASCAP/Hand 
In My Pocket, A5CAP,'HaTvey "The Rock" Hester. ASCAP) 
Hioo 53. RBH 14 

INTO YOU 0 Brasco. ASCAP; Desert Stocm. BMl/Mr. 
Manatti, BMI/EMI Blackwood. BMI/Dura. BMI). HU Hioo 
40; RBH 35 

INTUTKM (Wiggly Tooth, ASCAP/ EMI April. 
ASCAP /Apolbnaire. BMI/EMI Blackwood. BMQ. HU Hioo 
37 

i SnU LOVE YOU (EMI Blackwood. BMI/Tbe Waters 
Of Nvarelh, BMI/EMI April. ASCAP/Chase Ctisd. ASCAP), 
HURBHS9 

fT DOeSNT MEAN I DONT LOVE YOU (Mosaic Music. 
BMI/EMI April, ASCAP;Sea Gayle, ASCAP.'UniwrsaL 
ASCAP. Songs 0( the Village, AS(AP). HL/WBM. CS 45 

rrs nvt o'clock somewhere (Emi April 

ASCAP/Sea Gayle. ASCAP /Warner- lame riane. 6MI/R. 
loseph. BMI). Hl/WBM, CS 31 

I WANT YOU (Cori rrffani. BMI /Mindsetter's Music. 
BMI/Gregory Btuno's, BMi/jadaChns. BMi/Sony/AfV 
Songs. SMI/Jelly's )a'ns. ASCAP/loseph Cartagena, 
ASCAP/Alnio. ASCAP). HU Hioo 66; RBH 67 

I WISH I WASWT (EMI April ASCAP/Flyte Tyrae. 
ASCAP/Minneapolis Guys. ASCAP/)i Branda. ASCAP). HU 
Hioo 69; RBH 2s 

-J- 

JIMMY MAFMIS (Virginia BeacK ASCAP/WB. 
ASCAP/Two Hundred Miles From Civilization. BMI/EMI 
Blackwood. BMI/Glass Slipper, ASCAP) RBH 99 

THE lUMPOfF (Notorious K I M,, BMI; Warner- tamer- 
lane. BMl'Virginia Beach, ASCAP,'WB. ASCAP/LB Fam. 
A5CAP. £MI April. AS(AP/tJriiWTS.3l,A5CAP/Mr. Cheeks. 
ASCAP/EMI Blackvrood. BMI), HL/WBM. Hioo 8z; RBH }8 

-K- 

KILOMETROS (Sony/ATV Discos. ASCAP /Pnmwsic 
111. BMfl LT 33 

-L- 

LA-U-LA (EXCUSE ME AGAIN) (EMI April. 
ASCAP/Carter Boys, ASCAP/The Waters Of Naiarelh. 
BMI/EMI Blackwood. BMI/Chase Chad, ASCAP). HL, RBH 

LET'S GET DOWN (Shad Moss. BMI /Warner-Tamer- 
lane, BMI ; Bubba Gee. BMI .' tiooniime Tuies. BMI/ R.O.C.. 
BMI/IKB. BMi;ya Maiesty's Music. ASCAP). VTBM. RBH 66 

LIGHTS OUT IHoobangin Music. ASCAP; DreamWorks 
Songs, ASCAP/EMI Blackwood. BMI/Cryplon Music. 
BMI/Unlve-iwi, ASCAP.'&angsta Boogte. ASCAP/Knoc- 
Turn'AI. ASCAP/Bjby Ree Too"/. BMI), HU RBH 72 

LIKE A PtMP (Cnimp Tight. ASCAP/luckti BMl/WB. 
ASCAP) Hioo $8; RBH 21 

LIKE A STONE (Disappearing One. ASCAP/Melee 
Savvy Music. 8MI/Me 3, BMI/LBV Songs. BMO Hioo 35 

UKE GLUE (Dutry Rock. ASCAP/EMI Apnl 
ASCAP/Tonv Krlly, BMI/Universal Songs Of F^lyfiram. 
BMI;VP. BMI). ML.' WSM. Hioo 56; RBH 24 

LLORARE LAS PENAS (Nat I BMI /Ventuia. ASCAP) LT 

46 

LONG BLACK TRAIN (Swiy/ATV Tunes. ASCAP/Drtv«fs 
Ed.ASCAP).HUCS5i 

LO QUE YO TUVE CONTIGO (Universal Muska, 
ASCAP/RulwI.ASCAP/ioooAmw.ASCAP/Sofiy/ATVDis 
COS. ASCAP) LT 17 

LOVE CALLS (Kern. BMI) RBH 47 

LOVE CHANGES EVERYTHING (Living Out lnud. 
ASCAP/Stanley Cup. SOCAN ,' In The F jirway, 
ASCAP/Music Of Windswept. ASCAP). WBM. CS 43 

LOVrS GOT AN ATTITU DE (IT IS WHAT IT IS) (MoMiC 
Music, BMI/Hold jack, BMI/SongsOt Mosaic. 
ASCAP - Songs Of Otis Barker. ASCAP). H L, CS 30 

THE LOVE SONG ("Warner Tjmeriaf*. BMi;Smi1h 
Haven. BMI/Big Red Tractor, ASCAP/ Think Well 
ASCAP/Sony/ATV Acuff Rose. BMI). HL/WBM. CS lO; 
Hioo 64 

LOVE YOU OUT LOUD (Sony; ATV Cross Keys. 
ASCAP/Onalyi ASCAP), HU CS 3; Hioo 30 

LQVIN'AU NIGHT (Soivy/ATV Cross Keys. ASCAP). HU 

CS S6 

-M- 

MAGIC STICK [rtotooous K.I.M.. BMI /Warner- Tamer- 
lane, BMl/High On life. ASCAP/C. Evarrs, ASCAP/221. 
ASCAP/Careers-BMG, BMI / Universai. ASCAP/50 Cent. 

AbCAFf, ML;WBM, Hioo 3. RBH 2 

MAKE ME A SOHG (Conjunction, ASCAP/EMI April. 
ASCAP/VKginia Beach. ASCAP/WB. ASCAP.'Ktovety Hits, 
ASCAP/Blatk Fountain. ASCAP/ Rap Tracks. ASCAP/Key- 
beals. ASCAP/E Beats. ASCAP/ Herbi lie io us. ASCAP). 
HL/WBM. RBH 7S 

HARLA CHUCHENA (HURIA SUSEHA) (Peer Int'l. BMI) 
LT28 

MARIPOSA TRAIOONERA (Tulum, ASCAP/EMI April. 
ASCAP) LT 4 

ME FALTA VALOR (Bello Musical. BMI) LT 8 

MISS INDEPENDENT (Rhettski. ASCAP/Xtina. 
BMI/Careers-BMG. BMI/Copyright Contral'Legfthythm. 
BMI).HU Hioo 17 

MISS YOU (Naked Under My Clothes, 
ASCAP/Chrysatis. ASCW*/ October Eighth. BMI; Noontime 
Tunes. 8MI/Wartiet Tamerlane. BMI/Music Of Windswept, 
ASCAP/Hand In My Pocket. ASCAP), WBM. Hioo ^o: RBH 
33 

MUY ATU IHANERA (SerCa. BMI) LT iS 
MY FRONT PORCH LDONHG IN (Sony,' ATV Tree, 
BMI/Suleen Stars, BMI/HorlPro. BMi/Cosm4c Muel 
ASCAP/ Don Pfrimmer. ASCAP). HU CS 2; Hioo J J 



MY LjWE is UKE- WOAH (Mass Confusion. 
ASCAP/WB. ASCAP/C Sun. ASCAP/Wet Ink Red. 
ASCAP/Black Soul Connectkm, BMI/Wet Ink Blue. BMO. 
WBM. RBH 63 

-N- 

NEVER LEAVE YOU - UH DON. UH OOOH! (1433. 
ASCAP/Tafari. ASCAP/Greensleewes. PRS) Hioo 29; RBH 
"5 

NEVER SCARED (Bonecmsher. ASCAP) Hioo 26: RBH 

It 

NO HACE FALTA UN H0M8RE ijax 6 Broder. 
ASCAP/kMi.ASCAP/Vira.ASCAP/GMattASCAP/Frieflds 
Of Seagulls. ASCAP/Muwc Of WIndswept.ASCAP) LT 7 

NO LETTING GO IGreeosleeves. PRS/Singso WW. 
BMI) HiDO 14; RBH 31 

NO POORAS (Kike Santandef. BMI) LT 31 

NO SHOES. MO SHIRT, NO PRCttLEMS (Sony/ATV 
Acuff Rose. eiMD.HUCS 22 

NO TENGO DINERO (Alma. ASCAP/BMG Songs. 
ASCAP) IT js 

-O- 

OFFKIAUY MISSING YOU (Aurefius. ASCAP/Famous. 
ASCAP). HU RBH ^6 

ONE LAST TIME (EMI April ASCAP/Zomba. 
ASCAP/Sufferin-Succolash. ASCAP). HL;WBM. CSz? 

ONLY GOO (COULD STOP ME LOVING YOU) (Zomba. 
ASCAP). WBM, CSj6 

-P- 

PARA QUE UV1DA (EMI April ASCAP;Ennque Igle- 
sl*S.A5CAP;HevChubbvtASCAP/Apollinaire. BMI/EMI 
Blackwood. BMI). HULT 3 

PATIENTLY WAITING (High On Life. ASCAP/Eight Mile 
Style. BMI/Music Of Windswept. ASCAP/Blottet. 
ASCAP/Elvrs Mambo. ASCAP/Unii-vrsal ASCAP/SO Cent. 
ASCAP), HU RBH8S 

PEQUENA Y FRA61L (SADAIC Ljtin. BMI) LT 31 

PICTURE (Thirty Two Mile. BMI/Wamei Tamerlane, 
BMO, WBM. Hioo 21 

P.IJ1I.R (High On Ufe. ASCAP/EMI April. ASCAP/Oerty 
Works. ASCAP/L>ftrve(sal ASCAP). HU Hioo 48; RBH 19 

PON DE RfVER, PON DE BANK (Greenslreves. 
PRS/Copyright Control) BBH 8 1 

POR AMOR (Peer Int'U BMI). WBM, LT 34 

PSKE TO PLAY (Greenfund, ASCAP/i.m.nobodvi 
A5CAP/My Blue Cat. ASCAP/ pimp Yug. ASCAP/WB. 
ASCAP). WBM.HIO0 87 

PUMP tT UP (CopyriglM Conirot /F.O.B.. ASCAP/N.aC. 
ASCAP /Ensign. BMI/Zomba. SESAO. HL/WBM. Hioo 43; 
RBH 16 

PUTTHATWOMAN FIRST (Orvine Mill ASCAP/WB, 
ASCAP/Oinky B. ASCAP /Unrvefsal-PolyGram International 
Tunes. S£5AC/)dh<i.ie lo<"!s. 5ESAC;i Want My Daddy^ 
Records. ASCAP/Miss Mary's, BMI.'Nrtty & Capone. 
BMI /Warner- Tamerlane, BMI/fasane Drama. ASCAP/Lrv- 
ing. BMI). HL/WBM. Hioo 20; RBH 6 

P"*YCAT (Mass Confusion, ASCAP/WB, 
ASCAP/EWM, ASCAP/Foray. SESAC). WBM. RBH 48 

-Q- 

QUEOATE CALLAOA (Edimonsa. ASCAP] IT 32 
QUE GANAS (Hecho A Mano. ASCAP/EMI April 

ASCAP/Clear Mind. ASCAP/Famous, ASCAP/Clear Heart. 

BMI/Envgn. BMH LI 42 

QUE PENA (IMji-mo Aguirie, BMI) LT 43 

A QUIEN U IMPORTA? (SGAE. ASCAP/Colgems EMI. 

ASCAP) LT14 

-R- 

RAINING ON SUNDAY (Almo. ASCAP/ Original Bliss, 
ASCAP/Uniws3l-Polv<iram International. ASCAP/SL 
lulien, ASCAO], HI ;WBM. CS is; Hioo 80 

REAL GOOD MAN (L>niv?rsal ASCAP/ MempMsto, 
ASCAP; Zamba Song^, BM l/Teien It Up, BMI). WBM, CS 24 

RED DIRT ROAD 1 '^ony /ATV Tree. BMI / Buffalo Praine. 
BM|/Shiw-bi!tv.BMil.HL.C5 9; Hioo 51 

THE REMEDY (I WONT WORRY) (God Eyed. 
ASCAP/BsM.ASCAP'Wamer Tamerlane, BMI/ Holly*odge. 
BMI/Scon Spock Songs. BMI/BMG-Careers, BMI/Graham 
Edwarts Sot>gs. ASCAP; BMG Songs. ASCAP/Rainbow 
nsh, BMI). ML,' WBM. Hioo 6j 

RESPECT MY PIMP! N- (Graft. BMI) RBH 96 

RIOIN' SPINNERS [Tefnobe. BMI, '^Bridgeport. 
BMI/Rubber Band. BMl/Universal-Songs Of PolyGram 
Wernaliona., BMI/ Universal ASCAP/MC RenMuiik. 
ASCAP,' Lucky, BMI) HBH65 

RIGHT THURR [Trak SlaiT. ASCAP) Hioo 31; RBH 20 

ROCK WIT U (AWWW BABY) (Pookietoots, 
ASCAP;Bae/a, ASCAP/ Universal ASCAP/SoWierf Touch. 
ASCAP/O) Irv, BMI]. WBM, Hioo lo; RBH 7 

ROCK YOUR BODY (Tennman Tunes. ASCAP/Zomba, 
ASCAP,'EM1 April ASCAP 'Chase Chad. ASCAP/EMI Black- 
wood. BMI/The Waters Of Nazareth. BMI). HL/WBM. Hioo 
12; RBH 86 

ROU wrr M.V.P. (we be ukej txe la u song) 

(Robi-Rob. ASCAP/Dontana, ASCAP/MigtitY One, 
SESAC/EmbassK BMI/ Dick iebird. BMI) RBH 93 

-S- 

SAY YES (Marshmeltow. BMl/Perfect. BMI/SPZ. 
BMI.' Aboukir. BMI/Songs 0( Universal BMI/Dirty Dre. 
ASCAP/lalcat, ASCAP/Universal. ASCAP), WBM. Hioo 28; 
RBH 10 

SE ME OIVIDOTU MOMBRC (Fl.P.R. BMI) IT 48 
SEND THE PAIN BELOW (WB, ASCAP/Loeffler, 

ASCAP), WSM. Hioo 73 

SE HOS PERUO EL AMOR (PMC. ASCAP) LT 44 

SERAN SUS OtOS (FonomuSic, SESAC) LT 30 

SEVEN NATION ARMY (Peppermint Stripe. BMI). CIM. 

Hioo 84 

SHAKE YA TAILFEATHER gackie Ftosi. ASCAP/BMG 
Songs. ASCAP; BmIw, ASCAP/That^ What's Up, 
ASCAP/Young Dude. ASCAP/Universal. ASCAP; jason 
Bridges. A!yfAP)RBH 57 

SHE ONLY SMOKES WHEN SHE DRINKS (EMI April 
ASCAPi'Sonv/ATVTree, BMI.'Mosait Music, BMI/EMI 
BlackrtWK). BMi. Ty land. BMIj. HU CS 28 

SHE'S MY KIND OF RAIN (Still Woriung For The Man. 
BMl'Tommy Lee lames. BMI/ICG. ASCAP;Massabielle, 
BMI) Hioo 8} 

SNOULDA, WOULDA. COULDA [Cancelled Lunch. 
ASCAP/Universal PolyGram International ASCAP/First 
Avenue. ASCAP/BMG Songs. ASCAP.'Demis Hoi Songs. 
ASCAP/ Edmonds. BMI/EMI Blackwood. BMI/E.D. Ouz-lt. 
BMI/Antonio Dixon's Mutik, ASCAP/EMI April ASCAP) 
RBH 52 

SIGNS Of LOVE MAKIN' (Zovektion. ASCAP/SMG 
Songs. ASCAP,' First Avenue. ASCAP/Demis Hot Songs, 
ASCAP/ Edmonds. BMI/EMI April, ASCAP/E Two. ASCAP). 
HURBH53 

SING FOR THE MOMENT (Ensign. BMI/ Dght Mile 
Style. SMI .'.Wiisaic M^sic. BMI). HU H10060 
EL SINVENGUEKZA [Flamingo. BMI) LT i; 
SI TE DIpERON fVMR. ASCAP) LT |3 



SHAKE (Zomba Songs. BMI/R.KeU)^ BMI). WBM. Hioo 
161 RBH 9 

SO GONE (Mass Confusioo, ASCAP/WB, ASCAP/Cun- 
ningham. ASCAP/Rashi N" Leon^. ASCAP/Portrart-Solar. 
ASCAP/Sony/ATV Tunes. ASCAP). HL/WBM. Hioo ii; RBH 
1 

SOMEDAY (Vinnie Mae. BMI/Chi-Boy. ASCAP). WBM. 
CS34 

SOMEWHERE ) BELONG (Zomba. ASCAP /Chest ere - 
haz.ASCAP/BigBad Mi. Mahn. BMI/Nondrsclosuie Agree- 
ment. BMI 'Rob Botjfdor. BMI 'Kenji Kobayashi. BMl/Pati- 
cakey C^kes, BMI .'Zomba Songs, BMI). WBM, H10065 
SON TUS PERFUMENES MUjER (Not listi^) IT 37 
SOY ASt (iron Tigga. BMl'C.K. lointi. BMI) LT 33 
SPEED (Gattahaveable, BMI/Songs OFWindswept 
Pacific, 6M.i;S')nKS 01 Bud Dog. ASCAP/Music Of 
Windswept. ASCAP|, WBM. CS 7; Hioo SS 

STARTING WrTH ME (Heavenly Tunes. BMO RBH 98 
STAY GONE (OreamWorks Songs, ASCAP/Cherrv Larte. 
ASCAP), CLM.CSs. Hioo 12 

STEP DADDY (BOB, ASCAP /Colli Park. SMI /^GIO Bil 
BMI.'ZelLa. BMI/Unidisc. BMIfSammy Sam. BMI/Fimothy 
leil. BMI/Rock. BMI/Supemiarket. BMI) RBH 73 

STia 6ALUN (Universal ASCW/ Black Hlpsanic, 
ASCAP; Anitaphil BMI.' BMG Songs. ASCAP/Pimenlrt. 
BMI/TrickN'Rick, BMI/Fir^t N"Gold. BMI/ Warner-Tamer- 
lane. BMI), HL/WBM. Hioo 92; RBH 43 

STOP (EMI AiM<l. ASCAP; Caite^ Boys, ASCAP/Swiu 
Beatz, ASCAP/Dead Game, ASCAP/Universal ASCAP), HU 
RBH 92 

STREETS OF HEAVEN (Magic Mustang, BMI/Wriie Em 
Cowgirl BMI/AnnieAnd Clyde.ASCAP/Anthologv^ASCAF^ 
CS48 

STUCK (Starslnick Music. ASCAP/Slowguy Songs, 
ASCAP/EMI Christian.ASCAP/WB. ASCAP). WBM. Hioo 
V 

STUPID GIRL (WB, ASCAP; Into Ewrything Music. 
ASCAP/LO. Smith. AMI). WBM. Hioo 88 

SUDDENLY (Deston. ASCAP/ Desmur>do. ASCAP/WB. 
ASCAP/ Andreas Carlsson, STIM /Sony/ATV Tree. BMO. 
HUWBM, CS59 

SUELTALO (Elix. ASCAP] LT jo 

SUPERSTAR (Embassy. BMI/Young Carney. ASCAP) 
RBH 61 

SWING, SWING (Smells Like Phys Ed. ASCAP) Hioo 71 

-T- 

TALVCZ (Muiiekuitgeveris Artemis BV. BMI), WBM. 
Hioo93;LTi 

TEU. ME SOMETHING BAD ABOUT TULSA (Sony/ATV 
Tree, BMI), HU CS 13; Hioo 72 

TE VAS AMOR (Universal Musica. ASCAP /Geminrs 
Musical SACM) LT 29 

THAFD BE ALRIGHT (Universal MCA. ASCAP/Yampa 
Tunes. ASCAP/EMI Blackwood, BMl/Ty land. BMI/Life Is 
Fine, BMI/Ensign. BMI). HL/WBM. Hioo 91 

THEN THEY DO (Wanter Tamerlane. BMI/MakeshiA. 
BMI).WBM.CS2l 

THIS FAR GONE (Glittertish, BMI/Sony/AFV Tree. 
BMI/Mosaic M jsic. BMI). HU CS 42 

THIS ONE'S FOR THE GIRLS (DreamWorks Songs. 
ASCAP/ Monkry feet. ASCAP/Cherry Lane. 
ASCAP; FarTMxis. ASCAP/Animal Fair, ASCAP,' Career*- 
BMG. BMi; Sihetkiss. BMI|. CLM/HU CS 49 

THREE MISSISSIPPI (Artimal Fair. ASCAP/Famous. 
ASCAP/Songs Of Ur.rveisdl BMI/Macadoo. BMI/Univer- 
sal-PolyGtam Iniemational ASCAP/Green Wagon, 
ASCAP). HL.'WBM, CS33 

THREE WOODEN CROSSES (Sweet Radical 
BMI/Sony/ATV Cross Keys. ASCAP/Mike Curtj. BMI). HU 
CS 6; Hioo 42 

THUG LUV (Notorious K.I.M., BM I/War ner-Tamertane. 
BMI/Scott Storch, ASCAP/TVT. ASCAP/feels So Good 
MusiC.ASCAP),WBM.RBH 78 

TIMES UKE THESE (M.|. Twelve, BMI/EMI Virgin 
Songs. BMI/ Uving Under A Rock. ASCAP/Universal-MCA, 
ASCAP/Flying Earform, SMI.'l Love Ttw Punk Rock Musk, 
BMI). HLH10081 

TRAiaON (F.I.PP. BMI /Este^n. ASCAP) LT 36 

THE TRUTH ABOUT MEN (Warner- Tamerlane. 
BMI/Black In The Saddle, ASCAP/ Giartlslayer. 
ASCAP .'Sraiiw Moon, BMI), WBM. CS 17 

TRY IT ON MY OWN IBiownwIl*', BMlfl/E One, 
BMI/EMI Blackwood, BMI.'NSdaGRB, ASCAP/E TWo. 
ASCAP .'EMI April ASCAP.'ECAF. BMI/Sony/ATV Songs. 
BMl.'Wamer' Tamerlane. BMI;A11 About Me. 
BMI.'Andre'sia. ASCAP), HL/WBM. Hioo 99; RBH 83 

TU AMOR O TU DESPRECK) [Crisma. SESAO LT ; 

-U- 

UNA EMOaON PARA SIEMPRE (Universal- Musica 
Unica. BMI/EMI Blackwood. BMI) IT 6 

UNA VEZ MAS (BMG Songs. ASCAP) LT 13 

UNWELL (Bidnis. BMI/EMI Blackwood. BMI), HU Hioo 

8 

-W- 

WALK A LITTU STRAIGHTER (Universal ASCAP/OfT 
My Rocker. ASCAP/Universal-Songs Of PotyGram tntema- 
tional BMI/Everything I Love. BMI/Sony/ATV Acuff Rose. 
BMI). HL/WBM. CS 39 

WAVE ON WAVE (Greenhorn. BMI/EMI Blackwood. 
BMI.'Cooke's Trust SESAC/Bug. BMI/lustin Pollard. 
SESAO. HUCS 44 

WHATABEAUTIFULOAY(M«AHvtooer.ASCAP/Un.- 
versal ASCAP/Lanari( Village Tunes. ASCAP). WBM, CS H; 
Hioo 74 

WHAT THE WORU) NEEDS (WB, ASCAP /Platinum 
Ptow. ASCAP/Sony/ATV Cross Keys. ASCAP). HL/WBM, CS 
10 

WHAT UPGANGSTA (High On Llle. ASCAP/ TeimmaHy 
111 BMI/Universal, ASCAP/50 Cent. ASCAP) RBH 51 

WHAT WAS ITHINKIN' (Sony/ATV Tree. 
BMI / Sony/ATV Cross Keys. ASCAP). HL. CS lf>; HioO 90 

WHAT WOULD VOO DOF (Zombi SongS. BMI/R.KeHy; 
BMI). WBM. Hioo 62; RBH 22 

WHEN I'M GONE (Escatawpa. BMI .'Songs Of UrWver- 
sal BMl|,WBM,Hiooi3 

WHEN YOU THINK OF ME (Songs Of Universal 
BMI.'Macadoo. BMI/Sony/ATV Cross Keys. ASCAP/OnalK 
ASCAP). HL'WBM. CS 32 

WHERE IS THE LOVE? (wilLi jm, BMI/Nawasha Net- 
wori^, BUl/]eep<iey. BMI/Tenman Tunes, BMI/Zomba 
Songs. BMl/Pnntj Polot, BMI/Tuono. BMI/tl Cubdno. 
BMI),WBM.H)0OS4;RBH9i 

WHO WOULDNT WANNA BE ME [Universal 
ASCAP; Lanartt Village Tunes. ASCAP/Cobum, BMI), WBM. 
CS47 

-Y- 

Y COMO QUIERE5 QUE TE QUIERA (Sony ,< ATV Discos, 
ASCAP). WBM, LT 36 

YOU ALREADY KNOW (Fat Pat Lives. BMI / Lavish Hilz. 

BMI/ffysongs. BMU RBH 74 

YOU'RE ST1U HERE (Careers-BMG. BMI/Sitverkiss. 
BMI/5onsiOlUrirfl-iwl.RMi;Haiinabers, BMI), 
HI /WBM, CS 37 
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14 Million Paid Plays a Month and Climbing. 















SONG NAME ' 


ARTIST 




35 
















PICTURE (FEAT SHERYL CROW) ATLANIiC 


KID ROCK 


1 


1 


1 


12 


COWBOY atusnhc 


KID ROCK 


2 


2 


3 


158 


HOW YOU REMIND ME KMOajMNER 


NICKELBACK 


3 


3 


3 


47 


JANE SAYS (Ltt/E) WARNER BROS 


JANE S ADDICTION 


4 


7 


7 


4 


SWEET HOME ALABAMA MCA 


LYNYRO SKYNYRD 


5 


6 


8 


43 


HOTEL CALIFORNIA (IWE) GEFFEN RECORDS 


EAGLES 


6 


5 


6 


63 


YOU SHOOK ME ALL NIGHT LONG MCO 


AC«; 


7 


8 


9 


74 


ONLY GOD KNOWS WHY ~'i>:.;_ 


KID ROCK 


8 


9 


5 


130 


IN THE END WARNER ras 


LINKIN PARK 


9 


4 


4 


36 


SMOOTH (FEAT ROB THOMAS) *RIST« 


SANTANA 


10 


10 


ID 


159 












6ET THE MRIY STARTED AHSn 


PINK 


1 


1 


1 


42 


LANDSLIDE REPRISE 


FLEETWOOD MAC 


2 


2 


2 


150 


MUSIC NW.'ERICK 


MADONNA 


3 


5 


5 


101 


BELIEVE AARNERBROS 


CHER 


4 


3 


4 


210 


JUST UKE A PILL ARISTA 


PINK 


5 


4 


3 


12 


D0N7 SPEAK TRAUMA 


NO DOUBT 


6 


6 


7 


130 


DANCING QUEEN l>OLYDOR 


ABBA 


7 


7 


6 


204 


HELLAGOOD INIERSCOPE 


NO DOUBT 


8 


8 


9 


16 


IF 1 HAD $1000000 REPRISE BARENAKED LADIES 


9 


9 


8 


62 


INTO DIE MYSnC WARNEDBROS 


VAN MORRISON 


10 


10 


10 


3 


r&b/rap 










LETS GET IT ON m\cm 


MARVIN GAYE 


1 


2 


2 


234 


n WASNT ME (FEAT RKARDO DUCENT) MCA 


SHAGGY 


2 


1 


2 


72 


SUPERMAN (FEAT DINARAE) AHERMAIH RECORDS EMINEM 


3 


3 


3 


5 


THE DOCK OF THE BAY ATlANrc 


OTIS REDDING 


4 


5 


4 


145 


ANGEL (FEAT. RAWDN) MCA 


SHAGGY 


5 


4 


5 


54 


WH/VrSGOWGON MOTOWN 


MARVIN GAYE 


6 


8 


9 


222 


NOVVOMmNOCRY BUm 


BOBMARLEY 


7 


7 


8 


5 


aEWINOUTMYCljOSET AFTERMATH RECORDS 


EMINEM 


B 


6 


6 


10 


LOSE YOURSELF WTERSCOPE 


EMINEM 


9 


9 


10 


3 


BECAUSE 1 GOT HIGH UNMRSAL RECORDS 


AFROMAN 


10 


• 


• 


7 


Country 










MARGARITAVILLE MCA 


JIMMY BUFFETT 


I 


1 


I 


61 


COPPERHEAD ROAD MCA 


STEVE EARLE 


2 


2 


2 


234 


FRIENDS IN LOW PLACES CAPITa NASHvmf 


GARTH BROOKS 


3 


3 


3 


57 


RING Of FIRE MERCURY 


JOHNNY CASH 


4 


4 


4 


4 


LUOKENBACH, TEXAS BM6 RECORDS WAYION JENNINGS 


6 


5 


5 


108 


NEON MOON ARISTA 


BROOKS & DUNN 


6 


6 


6 


196 


CRAZY MCA 


PATSY CLINE 


7 


8 


7 


242 


MY MARIA ARETA 


BROOKS & DUNN 


8 


9 


8 


234 


AMARILLO BY MORNING MCA 


GEORGE STRAIT 


9 


7 


9 


42 


POUR ME WARNER BROS 


TRICK PONY 


10 


NEW 


NEW 


1 












CORAZON ESPINADO (FEAT MANA) ARISTA 


SANTANA 


1 


1 


1 


127 


BAILAMOS INIERSOOPE 


ENRIQUE IGLESIAS 


2 


2 


2 


188 


lABAMBA WARNERBIiCS 


LOS LOBOS 


3 


4 


3 


206 


BIOIBIDIBOMBOM EMI LATIN 


SELENA 


4 


5 


5 


174 


COMOIAFLOR EMi LATIN 


SELENA 


5 


3 


4 


146 


OONT SAY GOODBYE UNIVERSAL RtoORDS 


PAULINA RUBIO 


6 


8 


7 


4 


ClAVAOO EN UN BAR 'MA lATiNA 


MANA 


7 


7 


8 


128 


ME CAI DE LA NUBE BMG RECORDS 


CORNELIO REYNA 


8 


6 


9 


78 


HEROE INTIRSCOPE 


ENRIQUE IGLESIAS 


9 


9 


6 


4 


MARIPOSA TRAICIONERA WARNER MEXICO S A DE C V MANA 


10 


NEW 


NEW 


1 












THE DEVIL WENT DOWN TO GEORGIA BLUE ml CHARLIE DANIELS BAND 


1 


I 


4 


57 


FOLSOM PRISON BLUES sun entertainment 


JOHNNY CASH 


2 


2 


6 


140 


BAD MOON RISING FANTASY CREEDENCE aEARiVATER REVIVAL 


3 


3 


6 


78 


H«t VDU EVER SEEN THE RAW? FANTASr CREEDENCE aEARVATEB REVWAL 


4 


4 


7 


83 


OH, PRETTY WOMAN OROSON RECORDS 


ROY ORBISON 


6 


6 


9 


4 


DOWN ON THE CORNER fAKTASY CREEDENCE CLEARWATER REW/SL 


6 


5 


10 


86 


SORROW EP(TAPH RECORDS 


BAD RELIGION 


7 


MEW 


NEW 


1 


ROMEO X-L-RtCOROINGS 


BASEMENT JAXJ( 


8 


9 




2 


BORN ON THE BAYOU fantasy CREEDENCE CLEARWATER REVIVAL 


9 


7 


11 


80 


GET ME OFF X L-RECORDINGS 


BASEMENT JAXX 


10 


12 




2 



Hit Singles + Hot Artists = 
Paid Performances 

Confound the Pirates by licensing 
TouchTunes. Over 6,500 units Installed 
across the United StalesI 



Contact Unda Komorsky 
<® 310841-2831 
WHW. touchtijnes. com 

i Tbuchlunes. 

MUSIC CORPORATIOIV 



Billboard HOT 100 AIRPLAY 



21 Questions • m> 

lll iM -.iW' ArT(SMATH'AHnSCQ''b 



Gel Busy 



Bring IMeToLitc 



Crazy In Lov« 



» 7 (MIfilC WORlftta.Lli«IU» 



No Leiiing Go 

When I'm Gone 



' ■■ ■.t'a*i.-jMWoi 



Drift Away 



Miss Independent 



■ AmHMAfhWTEBSCOPfl 



Put That Woman First 



My Front Porch Ltraking In 



BeerForMyHorsAs 



Fighter 



If You're Not The One 





u 














THIS 


3 




TJTlf 

ARTIST ilMPfilNT/PflOMOTKM LABCLJ 


26 


21 




SayVM 


s> 


39 




Never Leave You Uh Ook, Uh Oooh! 


€D 


30 




Love Vou Out Loud 

.'--,■.1 /,; ...■.rr .m-: s'Rtni 


€E> 


40 




Right Thurr 


30 


28 




Picture 

I a l|.A'.J,ATLt'^tlCll^ri1J^S4i souinww.i 


31 


27 




How You Gonna Act Like That 


32 

€D 


34 
38 




Like A Stone 

^ -.■ .■..[ ■■.-"tM.aPE.FT'K' 
:>.IM^ TiF rfliAWlTDRKS iWASKOlllll 


e> 


35 




4 Ever 

.:, MUHlHttOlOJS lTM{ SOD M»*aiLwmitt;i 


€D 


66 




Into You 


36 


32 




1 Believe 

■ m'.I; >■ 1 ■.Hi;;-ASAifft'Ml! 




36 




Clocks 


38 


31 




Three Wooden Crosses 


CD 


49 




Are You Happy Now? 

Mc«iit ewkviH ■vji.tHiu.'Wfcfl'iSiiB'ias' 


40 


25 




Beautiful 

.M.ii L .'[lUYSrrLLWBOHTYWnOU 


a> 


41 




Inliiition 


42 


33 




I'm Glad 

JF^fii'^s,^PF."■ imri 


CD 


50 




Forever And For Atways 


G> 


43 




PIMP 

wets' itiL-. antMrUIKWIIRSCOW' 


CD 


60 




Act A Fool 


46 


42 




Pump tt Up 

J3f HLCDfV iDfF JWIOJMCj 




57 




Get Low 

M ^ i.i^i'iJKeovz ie»>c"ivTi 


CD 


58 




Red Dirt Road 

E-n[i>:.s:iL.!i'. i.>ii5iA ' 




72 




In Those Jeans 








Like Glue 











THIS WEI 


LAST WE 




TITIE 

ARii^T' [IMPRINT/PROMOTION LABEL) 


51 


44 




Big Yellow Taxi 

.l:i M ■.bi.Hlrtvs i«f(f.»t*tliteccm 


52 


52 




Speed 

i.t^N-"nMFBT wj^i ,c;iiiAiei».*i«Mi'iiif- 


6> 


70 




Where Is The Lov«7 


54 


45 




Calling All Angels 


@ 






Like A P<m[i 

'. '.TRMLlARCl 


56 






Almost Hofiii: 










57 


. 




Headstrong 


58 


47 




What Would You Do? 


59 


37 




Sing For The Moment 


60 


73 




The Love Song 


61 


53 




Miss You 


62 


yr 




Somewhere 1 Belong 


63 


67 




The Remedy (1 Won't Worry) 

i.-...::'><.-^ ■ -.-t-AtlO- 


64 


71 




1 Want You 

AHii 11- II ■ fMHATW^tW^l 


65 


56 




In Love WitChu 

.■i-^.i-.!-.- iSDtt)Oet.WiST*J 


66 

! 


75 




Come Over 


64 




Stuck 

■.Tii ;( rSBICO iKWtFHONlMHG'Nl 


68 


74 




Celebrity 


69 


"5?" 




1 Wish 1 Wasn't 


70 


65 




Have You Forgotten^ 


71 






Tell Me Something Bad About Tulsa 


72 






Send The Pain Below 


73 






What A Beautiful Day 


74 






Swing. Swing 


■ 


ST 




ICan 



• Rnconh with thn greXed im[veiMins inouui. c ?IXI3. VNU Butinet 
BroKlCAM Data Sv^lems ftaoo Tixk Wfuicc 954 slMions in Top 40. nip. 
ijnkKt bf gnxa itnpmsjont, compuM br crou-r«t»rfncirv <uc1 liinci 



Media. Inc. ind Nwlmi SoundScan, Inc All nghb rtserMd CompMd from » national sampl« ^TM/ wppMd try Wi»*Kn 
K&6 Hip-Hop. Counlnr. LJtlin, Rock and ciner pooulai loniuls ar« electtonicsllv monHorcd 24 hours a day. 7 dav« a wttk. Songs 
airplay wAh ArtNtfon iaUnu lUti This daO a uMd to axno^t the Hoi 100. 





^'i^oi/^ Bilboard 




1 


HOT 100 SINGLES SALES. 


THIS WEEK 


LAST WEEK 




TTTLE 

ARTtST |iMPRINT.''P«OMOriON LAflEU 


TMSWEEK 


LAST WEEK 




TTTLE 

ARTIST I1MPflll<T/l»fI0M0TI0N LABELI 


THIS WEEK 


LAI,- vVEEK 




TITIE 

AHTIST . IMPRINT/TROMOTION LABELJ 


■ 


1 




God Bless The U.S.A. 




28 




Roll Wit M.VP. (Wc Bt Ukc' The Lj U Seng) 


51 


34 




1 Need You Now(Uve) 


■ 


2 




Picture 


27 


24 




Try It On My Own 

MrW' I-M7.-M AfllSIAl 








Jimmy Mathis 


[3 






Help Pour Out The Rain (Licey's Soag) 

L M 1 i:.'.'!L 1 . !>!!■:■. ■.i'W.OilH 


28 


"W 




Speed 

Mi.M.. .MK' .-I'lTW ltOLL*«l* lSASK,"llf K 


53 


25 




Respect My Pimpin' 




3 




Intuition 

.iri«l lA'lASTltl 




23 




BlowinMe Up (Callin' Me) 


54 


22 




IWant My Island Girl 






«T 








4 




Miss Vou 

AA,rrif e..M».r,miiAOWvpiSA*.WRDi 


30 


20 




21 Questions 

\- r.hj.Ti-' n.rtfHMATKiNitR.'.tOi'r 


55 


53 




Slop 

.if : Rff i -"i .;,:(' nj^in.,iwy 




5 




What The Worid Needs Now b Love 


€D 


32 




Never Scared 


€9 






Right Thurr 




6 




Angel 

.■.i>.'.>, ■ ^■■.,^^!n^{N^5t'J*^:\1^*:.^| 


© 


44 




Never Leave Yoo - Uh Ooh. Uti Ooohl 


57 


39 




In Oa Club 

s' F'.' -.Kv ■ ,i--F=wArHiwotsconi 


[8 


[T 




Inlove WilCtiu 








Ml & Giuliani Down By The Schootyard 




67 




Come Close (Closer) 


9 


rr 




Don't Wanna Try 


€D 


37 




The Wreckoning 

f.- -I','. ici ^i.fAOWb 


59 


35 




No Means No 

■.. ( '-a r-A-rwt iwatMiTi 




9 




American Life 


35 


21 




I'm With You 


60 


58 




Cry Me A River 

.1 1 '. ■M6(BU»F 'JtVI' 




11 




If You're Not The One 


€9 


70 




Rock Wit U (Awww Baby) 

.-..li'.'. M,;HLtHl'JC:..l!llaiU*llUMGI 


61 


54 




Blowin' Me Up (With Her Loval 


1 


12 




Breathe 


37 


33 




Dirrty 

■ "Ri'.- /,;-,i 1 tFW fAl HUMS LSCjijflMQi 


62 


55 




All Around The World 'Punk Debutante) 


1 


10 




Bewaie 01 The Boys iMundisn To Bach Kei 


€D 


40 




Nothing At All 


<s> 






Like A Pimp 


«D 


15 




Stuck 

■■.■■■-rif '"SHir i; FC*ifiFiONT,viH&itji 


€£> 


48 




Starting With Me 


64 


49 




Family Portrait 


(D 


13 




Slay Gone 

.W^.-.i-Si ::«IA>*/.CWS ■NAS>*.11IJIi 


40 


44 




Stupid Gifl 








Who Invited You 


(D 


17 




What Was 1 Thinkin' 

r {-■■- f: '.111- -- .■.iSMviuiir 


41 


41 




All Life Long 


66 


47 




Candi Bar 

I'rhMuRFlAt iDfF JMIIOJMC' 


17 


14 




Through The Rain 


42 


45 




Guess What (Guess Again^ 








Dirty 

ij iitiiMLiM irt»«nwiri 


(D 


16 




Landslide 


CD 


50 




63/64 


68 


66 




Yall Don't Know 




H 




This Is The Night 

Ij.- i.i'i'i liirj^BMGi 


44 


30 




Dirty Sticky Floors 




63 




Flipside 

:sff.',i---i- i^^-. -ilui l»OC-*-itllA0EF jttCCJWi 


© 


57 




Fromiti* 

fxuvfunx' jaf usTJWiWK'AHisTAi 


45 


31 




Act A Fool 


70 


64 




Be About Yours 

c:/,'.ii'. -..i >!(:lorf»«usi 




65 




Snake 


46 


38 




If You Lei Me 


71 


52 




Somnambulist 


eD 


H 




Flying Without Wings/Superstar 


47 


43 




Untitled *1 

J.- -- .i- -Kt- CAT. veil 


SB 






Thh Pofi Dim Ue Ml 1 1Mr 0011 LttTk (hriel 


23 


ie 




Emotional Rollercoaster 


4g 


42 




Can't Let You Go 

■■-■■:<.. . . .1 r -HI SIOBMtLMtRAllGi 


73 


51 




Soldier's Heart 


24 


19 




Losing Grip 


o 


56 




Rich Man 

. . .^ii. -.i-.-AMiii.-rwKui; 


74 


62 




Beautiful 

,.M- .i : . ii,r'--rii.s«ii:^T.i:wnoL 




29 




Pump It Up 

. jf iii r.::i% ii.fuaM.iDJM:^! 








Head On Collision 

' -.1 . ■ ■ ■ .1 ■■ 1 


CD 






Sick 01 Being Lonely 



' RecortR with in« r*MM> V'm c ?O03, VNU euun»t.t 
i%s merchant, and intemd uln repoib coOeded, oomfNlM. and 



Inc and Nwlt*n SoundScan, Inc All iignK rawvM Ttitlootalli 
provided tn NmHw SoundSon. Thi% dM 4 used to comcue Ihe Hat t< 
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2003 



Billboard' HOT 1 00 



LAST WEEK 1 


0 
< 

* 




. , Tha nasi populai ungues tnd Hacks, accoidin^ to fL* 
• • Nielsen raitio aud>«nc« anprsssions mtasuted by NioHsn • V Nl€lS6n 
aroadcast Data Bfoadeaw Data Systems, salas data eompdad t« <;«jnri<;i-an 
e ^t^ii Nittlsen SttundScan, and playlisls Ifom select oon- owiiua*,aii 
systems moiwidfed radw nations 

TrOE Artist 

PRODUCER {SONGWRITER) IMPRINT S NUMBER'PROMOTION LABEL 




THIS WEEK 


s 

5 
3 




1 


TITLE Artist 
PRODUCER (SONGWRITER) IMPRINT & NUMBER /PROMOTION LABEL 


PEAK 
POSITION 


1 






5Hf number 1 H 4 WecksAiNumbci 1 
21 QUESTIONS O SO Ctnt FsitunnQ Nils D090 v 

Mint UWU IC jafHSWXHIsrCJ CAMtW. \l tlMWK' O SKlllv WWUIllCBJ.'K- IStEOaCOt 


1 


& 


61 


64 




RED DIRT ROAD Brooks & Dunn * 


51 


52 


52 


56 




STUCK 0 Slscio Omco f 

i-ni;.'j (.MirsMi <B'nHfFi^^rs«^»Vli■',l^ 


52 


2 


2 




UBT busy 0 99M rWII "S 

.■■IM ■ ■■! ■■HiiVii'.sUJHsnF'i, 0 0 ■= ll--'-"ll"W?J- 


1 1 


m 


72 


- 




in 1 nu9c jCAiiia iiHiuwmv v 

- ■,. .■i.iTim 11 ' 


53 


5 


8 




MAulC STICK Ul Kin raatunng 50 Lnn 
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Indies Say Th^ like 
The Sound Of iTunes 



Apple's iTunes Music Store is receiving high marks 
from independently distributed labels and free-stand- 
ing, major-distributed imprints that have been briefed 
on the ser\'ice. 

Apple is looking to add music firom indie labels to 
iTunes. It currently only has wholesaler agreements 
with the majors. 

.•\pple chief executive Steve Jobs, the key figure in 
selling the iTunes concept to the majors, is taking a 
similar approach in the pitch to the independent 
community. 

Jobs: senior director, office of the CEO James Higa; 
and other top company execs hosted a 
2i/^-hour presentation June 5 outlin- 
ing iTunes for an estimated 8()-plus 
labels, according to meeting attendees. 

Other guests included reps from 
technology firms and such industr>' 
organizations as the .Americana 
Music Aisn. and the Future of Music 
Coalition. 

The independent sector is no 
stranger to digital distribution. Inde- 
pendent label content is distributed 
through services such as Liquid .Audio. 
Emusic. and listen. com. 

But Apple is not offering any up- 
front money lor participation in its 
ser\nce — a motivator for indie label 
participation in other digital distribution offerings. 

All the attendees polled by Hillhoarcl expressed 
enthusiasm for the iTunes system. 

Indie-label ob.sen'ers who attended the demonstra- 
tion praise the iTunes .system for its one-dick ease of 
use. its egalitarian treatment of content (no payment 
for positioning or banner advertising is allowed), its 
attempt to supply a comprehensive offering, its 
emphasis on exclusive tracks, and the freedom of use 
it affords consumers. 

Brian McNellis. VIVGM of Los Angeles-based 
Lakeshore Records, says. "I went up there lukewarm" 
about iTunes. But. he adds. "I drove back from there, 
and it's a six-hour drive, and all the way back 1 felt like 
the top of my head had been unscrewed." 

McNellis .says l.akcshore has already signed its .Apple 
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contract to supply music to iTunes. 

"This thing, it's more addictive than crack, and it's 
easier to use." McNellis .says. "I can see people who 
haven't bought music in two years spending 200 bucks 
a month on music . . . When iTunes drops on Windows, 
it's all over. " 

Derek Sivers. whose online store, CD Baby, sells self- 
released albums by .38.000 artists, says the iTunes store 
"was only mildly impressive until I bought a couple of 
tracks. That's w^hen you realize the magic of the one- 
click . . . It's amazing. It's so easy. " 

Sivers continues. "To me. the singularly most impor- 
tant thing was, 'We won t ever sell our 
space on iTunes.' Jobs said. "Will we 
ever whore ourselves out? No." " 

Benjamin van der Wei. president of 
Delvian Records in San Francisco, 
will also supply content to Apple. 

"W'e've been waiting for a couple of 
years for someone to come up with a 
.system like this that really works. " 
van der Wei says. "This is going to sell 
a tremendous amount of music. " 

Stephen Lew. president of Moon- 
shine Music in L.A.. says the iTunes 
store is " so far ahead of the game — 
even stuff that Kazaa promi.ses to be. 
they deliver it." 
While some majors are billing 
iTunes as an "experiment" because of minimal restric- 
tions on consumers' ability to copy tracks they buy 
through the service, the indie labels are not voicing the 
same reservations. 

Lew expresses no concern about the liberal use that 
iTunes allows: "I see it as being just another formal. 
You can play pretty fast and loose with a CD right ni iw. 
The premise they re operating on is that 90")* of the 
people out there are honest . . . They're essentially treat- 
ing the audience like they're adults." 

Nancy Quinn. senior director of arti.st development at 
BMCi-distributed Dualtone Records in Nashville, says. 
"W'e're very" much looking forward to becoming a part of 
iTunes . . . llt's] legal. suKscription-free. ea.sy to use. everx'- 
body gets paid. There"s llnally ,"i \"iahlc option for digital 
music consumers." CHRIS MORRIS and BRIAN CARRIIV 



A Bite Of 
The Apple 

Continued Irom paQe 3 

independently distributed labels 
and free-standing, major-distrib- 
uted imprints. 

Attendees estimate that represen- 
tatives of between 80 and 1 00 labels 
were among 200 people who filled 
an auditorium at Apple's Cupertino, 
Calif., headquarters June 5 for a 
presentation on iTunes (see story, 
this page). 

Thus far. iTunes has only featured 
content from the major labels. But 
that may change quickly. 

IGNITING AN INDIE BOOM 

With Apple reporting download 
sales of roughly a half-million tracks 
per week, excitement for iTunes is 
high in the indie sector. 

"When they roll this out on PC. 
they re going to have all this inde- 
pendent product. " says a represen- 
tative of one prominent indie label, 
who declines to be identified. "It's 
al.so going to be the holiday season 
. . . It's going to be an explosion. We 
want to be a part of that." 

Los Angeles-based Lakeshore 
Records and Delvian Records in San 
Francisco, among others, haw already 
pledged to supply content to Apple. 

Sources present at the meeting 
say the terms offered to the indies 
were identical to those granted to 
major-label participants: a 65%-35% 
split of proceeds from the 99-cent 
dow^nloads. favoring the labels, with 
payments ever\' month. 

A host of other services arc ex- 
pected to court indies and majors in 
similar fashion in the near future. 

Microsoft is already showcasing a 
demo of its service to the labels, ac- 
cording to a recent published report 
in the LosAnyeles Times. Microsoft 
declined to comment. 

AOL is readying a digital singles 

MCA Braces 
For Merger 
With Geffen 

Continued from page 3 

merger, and the long-expected nam- 
ing of Schur as the new operation's 
head, have not been made but are 
expected soon. The MCA brand will 
disappear under the new structure, 
sources say. although MCA Nashville 
will retain its name and remain a sep- 
arate entit>' under Luke Lewis. 

A picture of the new company is 
emerging. The new Geffen. which re- 
mains part of the Interscope Geffen 
A&M (IGA) family, will be a stand- 
alone label with its own A&R, market- 
ing, and promotion staffs. It will share 
some services with the other IGA labels 



program with integrated shopping 
functionality that is expected to bow 
in six to nine months. 

Mtv.com and vhl.com, which are 
currently without a digital distribu- 
tion partner, also expect to relaunch 
a commercial digital-music initia- 
tive this year. 

Amazon, which sources say is 
looking into launching an a la carte 
store, has long maintained an inter- 
est in the download business. 

Talk in the press of Amazon enter- 
ing the digital music fray has b«en 
on the rise since the bow of the 
iTunes service. 

To date, the e-commcrce giant 
has held back on a download store, 
citing concerns about the quality of 
the u.ser experience with existing 
digital rights management rules. 

Amazon declined to comment. 

SALES RECORD 

The rise in the development of 
pay-per-download services comes as 
sales of digital downloads through 
iTunes are stabilizing. 

.An attendee of Apple's recent 
presentation for potential indie label 
content partners says Apple reports 
that iTunes is now selling about 
500.000 songs per week. 

In its first week. iTbnes claimed it had 
sold more than 1 million downloads. 

Apple also says it has sold more 
than 3.5 million .songs through iTunes 
since the service launched in April. 

In other chatter from the meet- 
ing, attendees say Apple reports that 
45% of all songs have been bought 
as an album — which has helped the 
seA'ice sell more than 75% of the 
songs in its catalog at least once. 

Apple also told attendees that 90% 
of sales through iTUnes are one-click 
downloads, meaning consumers are 
storing their credit-card information 
on the service so they do not have to 
re-enter it with every purchase. 

Companies targeting the PC mar- 
ket view the early performance of 
iTunes — which is only available to a 
limited segment of Apple computer 
users — as a potential sign of much 
larger demand there. 



and will still fall under the punuw of 
IGA chairman Jimmy lovine. 

MCA came under lovine's umbrel- 
la in mid-January after Boberg's 
departure. Boberg had reported to 
Universal Music Group (UMCI chair- 
man Doug Morris, and UMG presi- 
denfCOO Zach Horowitz. 

A number of executives are poised 
to join the entity, according to sources. 
Fred Croshal, former GM of Maverick 
Records, is expected to come aboard in 
a high-level marketing capacity. 

Also headed to the label are Gamett 
March, former urban promotion exec- 
utive at DreamWorks, who will head the 
R&B promo department, and former 
Interscope urtian promo exec Chauncey 
Bell, who will be East Coast regional. 

Among the top-level MCA staffers 
who arc staying with the new compa- 
ny and possibly may take on increased 
roles are senior VP of sales and mar- 
keting Jayne Simon, senior VP of 
business and legal affairs Jeffrey 
Harleston. and senior VP of publicity 
Lillian Matulic. 



Some artist managers say they 
have expectations for the new entity 
that weren't met by MCA. 

Roots manager Richard Nichols 
stresses that the Roots rely much 
more on touring than record sales 
but adds that he hopes his act gets 
more attention than it did under the 
previous regime. 

"They spent a lot of money on a lot 
of different projects, and it wasn't 
effective." Nichols says. " Some bands 
were underfinanced, and that's where 
the Roots fell. The Roots want to sell 
records, and. hopefully, we'll get the 
tools from them to do it." 

Live manager Kurfirst has similar 
expectations, saying he hopes the 
new company "learns to become 
artist-friendly ... I didn't think MCA 
cared very much." 

One source says the transition 
period from Boberg's departure until 
now has been rocky. "Once Jay was 
gone, there was a certain amount of 
people who were fearful, and that 
kind of fear is paralyzing. For this to 



finally be happening is a big relief. " 

However, both Nugent and Wayne 
Isaak. manager of new MCA band Fic- 
tion Plane, have nothing but praise 
for the label. 

■"Even though a lot of staffers were 
waiting for the next shoe to fall at MCA. 
I found them extremely helpful."' Isaak 
.says. "We got a chance to tour and play 
shows, meet radio and retail: the pub- 
licity effort was strong. I'm .sorry for 
the people who are leaving, but Jordan 
Schur has a tremendous track record 
as a guy who can break rock artists, 
and that's what Fiction Plane needs. " 

Schur inherits a struggling label, 
though it has a number of commer- 
cial strengths. The roster includes 
R&B powerhouse Mary J. Blige and 
pop/ punk rockers Blink-182, but the 
only current MCA act in the top half 
of The Billboard 200 is Live, whose 
Radioactive/MCA album. Birds of 
Pray, is No. 88 this issue. The Roots' 
Phrenology is No. 120, and new 
Drive-Thru/MCA act Finch stands at 
No. 134 with What It Is to Bum. 



MCA's current album market 
share, according to Nielsen Sound- 
Scan, is 1.87% for 2003 year-to-date. 
Its overall market share, including 
catalog, is 2.21%. 

.Among the departing staffers are 
senior VP of promotion Craig Lam- 
bert, who had run MCA since 
Boberg's departure; CFO Paul Saten- 
stein: VP of .sales Mike Regan: and VP 
of marketing Jeremy Hammond. 

One of the hardest-hit divisions was 
MCA's A<SR department: the only 
remaining staffers are A&R execs Joel 
Mark and Charlie Adams. The high- 
profile departures include senior W of 
A&R Gary- Ashley and VPs Tom Sarig. 
Marc Nathan, and Hans Haedalt. 

IGA representatives declined to 
comment on the clianges but Lssued a 
statement June 9. It stated. ""We have 
begun a restructuring process at MCA 
Records. Further details about the 
structure and staffing of the label will 
be announced shortly. We are grateful 
for the contributions made by the 
employees affected by these changes."" 
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Glastonbury 

Evades 

Extinction 

Continued from page 12 

"When we've done that, we ll 
know we're good for the next year as 
well, and 1 have no reason to think 
that we won't. We can't become 
complacent. Just because there's 
demand, it doesn't mean to say we 
can lessen the offering a little bit. " 

This year's lineup, with such 
headlining acts as R.E.M.. Radio- 
head. Moby, and Fatboy Slim, 
helped move all 112,000 tickets 
within 18 hours. 

"To be invited back to play at Glas- 
tonbury is a nod in the direction of 
one's credibility and sense of honor," 
says singer/songwriter Steve Harley, 
who enjoyed a string of U.K. hits on 
EMI in the mid-'70s fronting glam- 
rock act Cockney Rebel. 

This year is Harley's second 
appearance on the bill. He te\k Bill- 
board he feels "privileged because 
I'm not in the charts, and this is my 
30th year in the business." 

Harley describes the event, at 
which he first performed during the 
notoriously muddy Glastonbury 
1997, as "basically like having Wood- 
stock once every year." 

Glastonbury's ability to regularly 
pull some of the biggest acts on the 
planet underpins its perception as a 
beacon on the international festival 
calendar. But activities running par- 
allel to the event had. according to 
some locals, burned too brightly in 
the past few years. 

Late last year, a particularly 
vocal sector of residents of Somer- 
set in the west of England made it 
quite clear that they no longer 
wished their area to host the event. 
Those issues arose from the pres- 




ence of "about 200-300 ticket touts 
and general scallywags" in the dis- 
tricts surrounding Glastonbury, 
Benn explains. 

On Dec. 12. the Regulatory Board 
of Mendip District Council refused 
an entertainment license for the 
2003 Glastonbury Festival after its 
Council Chamber heard a catalog of 
concerns relating to the event's 
impact on the site at Worthy Farm, 
Pilton, and its surrounding areas. 

Studies 
Urge 
Targeting 
Aduits 

Continued trom pape 12 

consumers age. they are less influ- 
enced by radio and more likely to find 
new music while browsing in stores. 
Additionally, only 4% of music buyers 
older than 36 said their purchases are 
influenced by advertising. 
"It makes sense for reawd labels and 



"We came up against some die- 
hard antis," Glastonbury founder 
and organizer Michael Eavis says. 
That obstacle, though hurdled, did 
come as a surprise to those involved 
with Glastonbury. 

"It was a bit of a curve ball," Benn 
says. "Some of the issues outside of 
the festival could certainly have been 
better. The villagers of Hilton were 
subject to an awful lot of unpleas- 
antness last year." 

This year, focus is on "either try- 
ing to dissuade [that crowd] from 
coming and participating, and if not, 
then making sure we are monitor- 
ing their movements and that we're 
ensuring that overall, what they do 
doesn't impact and make the village 
fearful of them, " Benn says. 

A robust security force is to be 
deployed in the surrounding areas 
to deal with those problem crowds. 

Looking ahead, organizers are 
discussing the task of boosting the 
numbers. Benn .says it will be hard, 
but he wants to grow attendance 
incrementally. 

The move comes after Eavis' 
organization agreed to a controver- 



retailers to revisit marketing and adver- 
tising plans, to reach the eyes and ears 
of older consumers. " Crupnick says. 

Projections of music sales for the next 
five years, however, sugj^t older con- 
sumers will increasingly find a limited 
selection, aca)rding to another study by 
PricewaterhouseCoopers IPwC). 

For one, music distribution is shift- 
ing to the Internet, where older con- 
sumers are less likely to go for music, 
according to Stelanie Kane, a partner in 
PwC's entertainment and media group. 

PwC released on June 11 Enter- 
tainment and Media Outlook: 2003- 
2007. its annual five-year forecast of 
trends in the business of music, 
movies, and other media. 

PwC projects that the U.S. digital 
music market will grow to $1.7 billion 
in 2007 from a projected $44 million 
in 2003. 



sial marriage in early 2002 with 
Vince Power's acquisitive Mean Fid- 
dler Music Group, the latter agree- 
ing to deliver operational manage- 
ment in exchange for a 20% stake in 
Glastonbury. 

Some Glastonbury traditionalists 
disliked Eavis' new alliance. "Last 
year was difficult, " Benn explains. 
"Not between Michael and myself, 
but there was a lot of suspicion that 
I would want to change the festival 



Further exacerbating this situation 
is the increasing dominance of tradi- 
tional music sales by mass merchants, 
who reserve less room for the non-hit 
records generally favored b>' older con- 
sumers. 

PwC cites RIAA figures showing 
mass merchants with close to 45% of 
U.S. music sales in 2002. compared 
with record stores' 40%. 

Mass merchants "prevent unknown 
or developing artists from getting 
much-needed exposure, " Vv/C notes 
in the outlook. "Over time, the result 
will be a growing reliance on estab- 
lished stars but less fresh music, as 
well as a weaker back catalog." 

Overall. PwC sees U.S. music 
sales — which include albums, singles, 
music videos, and digitally distributed 
music — declining at a 0.3% com- 
pound annual rate during the next five 



dramatically, so there was nervous- 
ness about that. I don't want to 
change the festival: I just want to 
make it well-run." 

The partnership followed Eavis' 
decision in 2001 to provide a multi- 
million dollar perimeter fence to 
thwart would-be gatecrashers. 

Part of the Glastonbury Festival 
tradition is to support such causes as 
Oxfam. Greenpeace, and Wateraid. 
Last year's event raised $1.65 million. 



years, from $12.63 billion in 2002 to 
a projected $12.45 billion in 2007. 

Sales of physical albums will drop 
at a compound annual rate of 3.5% 
during the next five years to $10.29 
billion in 2007. Meanwhile, sales of 
digitally distributed music will rise at 
a projected compound annual rate of 
165.2%. 

PwC pins the decline in the overall 
market on CD burning and file shar- 
ing, as well as the rapid growth in 
recent years of the videogame and 
DVD markets. 

The professional-services firm also 
warns that the increasing share of 
music sales held by mass merchants 
"will impinge on the availability' of cat- 
alog product and make it more diffi- 
cult for new artists to be developed, in 
the process further limiting the mar- 
ket potential for recorded music." 




Bowie's 
Bacli After 
Along 
Hiatus 

Continued from page 3 

Entertainment (CCE) will produce 
the tour worldwide. 

The A Reality tour will support a 
new Columbia release set for Septem- 
ber, which is also the month U.S. tick- 
ets will first go on sale. European on- 
sales begin the weekend of June 20, 
with the Dandy Warhols as support. 

Bowie will play 30 arenas in 
Europe; North American dates are 
tentatively set to begin Dec. 4 and 
run through January. In the U.S.. he 
will play a combination of full arenas. 



large theaters, and theater configu- 
rations in arenas, depending on 
Bowie's history in a given market, 
according to Arthur Fogel, president 
of touring for CCE's music division. 

'This is really his first major, world- 
wide tour in over a decade." Fogel says. 
"He did a handful of markets on Area2 
last year, and he has done select shows 
here and there, but he hasn't done a 
world tour in more than 10 years." 

The tour will visit 17 countries 
throughout six or seven months, 
including Bowie's first trip Down 
Under since the late 1980s. 

Recent live performances appear 
to have stoked Bowie's fire for per- 
forming live. 

"Last year's shows were such a 
tremendous high and the audiences 
so responsive," he tells Billboard. "My 
band is playing at the top of its form 
right now, and it would be foolish not 
to play a tour this year while we're in 
such good spirits about the live-show 
aspects of our work." 

Bowie's touring band is guitarists 
Gerry Leonard and Earl Slick, drum- 




mer Sterling Campbell, bassist/hacking 
vocalist Gail Ann Dorsey, keyboardist 
Mike Garson. and keyboardist/backing 
vocalist Catherine Russell. 



The tour manager is longtime 
Bowie associate Frank Enfield. His 
manager is Bill ZysblaL 

Fogel has worked with Bowie since 
the Serious Moonlight tour in 1983 
and has produced Bowie worldwide 
since the 1990 Sound and Vision tour. 
He tells Billboard that the set list, 
while not a "greatest-hits" retrospec- 
tive, will likely include favorites from 
throughout Bowie's career, with an 
emphasis on newer material. 

That is the way recent live per- 
formances have played out, despite a 
stated intention by the artist to aban- 
don his earlier material in concert. As 
Bowie told Billboard in a recent inter- 
view. "I keep going back on that." 

Bowie's recent live performances 
have been critically acclaimed. But 
his inclusion on the Area:2 bill did 
not have the desired box-office 
impact. TVelve Area shows reported 
to Billboard Boxscore last year 
grossed $4.7 million and drew just 
122.663, down significantly from the 
previous year. 

A likely explanation for Bowie's lack 



of clout on Area;2 is that hardcore 
Bowie fans would prefer seeing the 
artist in a stand-alone headlining sit- 
uation, as opposed to a limited set on 
a multi-act festival. 

Bowie was a stadium-level act in 
1987 on his Glass Spider tour. It 
grossed about $20 million (the third- 
best for that year), with tickets priced 
at less than $25. 

This time out. because Bowie is per- 
forming in an intimate venue, he 
should be able to command a heftier 
price. Fogel says ticket prices are still 
being determined, "but David Bowie 
has never gone nuLs with ticket prices. 
We're probably looking to average 
about $50 in most markets." 

Bowie had stated a desire to scale 
back his touring, at least in terms 
of magnitude. 

"I got pretty sick with touring in 
the 1980s— the Serious Moonlight 
and Class Spider tours were major, 
major undertakings." Bowie told Bill- 
board last year. "They are so huge and 
unwieldy — I stopped doing those 
type (of) tours altogether." 
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Defecting 
Has Appeal 
For Cuban 
Artists 

Continued trom page 7 

his way to Miami after his release. 
But political issues, he said, includ- 
ing jail time for a dissident un- 
cle. 'affect my career." 

"Cuba is a country that's a major 
producer of talent, but with the 
exception of |jazz artists/defectors] 
Arturo Sandoval or Conzalo Rubal- 
caba in their genre, not much has 
happened in the U.S. saleswise." says 
Eddie Fernandez, VP of A&R for Uni- 
versal Music Latino. 

"Perhaps it's because jazz is a 
more faithful and discerning sub- 
genre. But Cuba and the U.S. are 
two different worlds, and popular 
music hasn't transcended." 

And ironically, when a Cuban 
music style makes it to the States — 
as it did initially with chanteuse 
Albita and later with Compay Segun- 
do and the Buena Vista Social Club 
gang (who have not defected) — it's 
happened with artists who were 
never successful in Cuba. 

"There is no one formula." says 
Darsi Fernandez, the representa- 
tive of the Spanish Authors and 
Publishers Society (SGAE) in Cuba. 
"In Cuba, there is almost no organ- 
ized marketing of the kind created 
by competition, which practically 



doesn't exist ... So artists like 
Manolfn and Carlos Manuel, who 
are talented at marketing them- 
selves and their careers, become 
very 'famous' in Cuba. 

"But that fame doesn't transcend 
outside Cuba. " Fernandez says. "Or 
it does so only in the measure that 
tourists and the few promoters that 
go through Cuba can make it tran- 
scend." But the artists want more. 

While the U.S. offers new free- 
doms, the artist must forgo the gov- 
ernment financial support they may 
have enjoyed in Cuba. 

"It's tougher," Fernandez says. 
She notes that even a 30-year-old 
artist may be seen as too old for a 
U.S. label to take a chance on. 

Hugo Cancio, the Miami-based 
president of Ciocan Music, which 
recently released Carlos Manuel's 
dibum Enamora'o. is more optimistic. 

"He's the most popular artist in 
Cuba. There's nothing else he can do 
there, career-wise, " says Cancio, who 
is aiming for Spanish radio airplay 
with the album's title track. 

The track. Carlos Manuel says, is 
more commercial than the Cuban 
timba sound he has long espoused 
and which gels practically no airplay 
on U.S. stations. 

"I was already changing my 
sound, and if I have to change even 
more to gain the respect of the audi- 
ence, I'll do it, " he says. 

Beyond radio. Carlos Manuel's 
defection has received widespread 
attention, both from Spanish- and 
English-language media. 

"Immediately, all the doors are 
being opened," Cancio says. "That's 
all he needed, all he wanted. As he 
said, "Imagine a track race where 
there's all these little lanes. In Cuba, 
I was watching from far away.' " 



Carlos Manuel, however, had 
already had some international 
exposure and even toured the U.S. 
eight months ago. He was signed to 
Palm, which released his album 
Malo Cantidad in the U.S. in 2001. 
But the album did not do well, in 
part because Carlos Manuel was not 
available to promote it. 

When Palm dropped Carlos 
Manuel. Cancio picked him up. 
unaware of the artist's thoughts 
of defection. 

Coincidentally, Cancio had also 
released a live album by Manolin, El 
Puente, which he had recorded 
immediately after his defection. 

Since then. Manolfn has been 
picked up by BMC U.S. Latin. This 
spring, he released an album of pop 
material. Its impact in the market is 
so far unknown. 

But the path to a major-label deal. 
Manolfn cautions, has not been easy. 
In his case, he recorded a demo and 
shopped it around like any other 
fledgling act. 

"You have to start from zero," he 
says. "In Cuba, there's a paternalis- 
tic system, and either the govern- 
ment supports you or doesn't. Here, 
it all depends on your talent and 
knowing what doors to knock on. 
And not all Cuban musicians are 
used to that." 

Manolfn ultimately fell out of 
favor with the government for 
.speaking his mind. His music had 
been banned from radio and TV. 
Though he says he was well off 
economically, he simply was not 
happy anymore. 

Economics are not an issue for 
Carlos Manuel either. As a popu- 
lar artist, he lived very well, by 
Cuban standards. 

But artists that remain in Cuba 



may see their livelihoods affected, 
especially now that many coun- 
tries, including those in the Euro- 
pean Union, have instituted sanc- 
tions against Cuba for its treatment 
of dissidents. 

"Cuba is living in an especially 
complicated political moment — 
one of significant isolation." 
SGAE's Fernandez says. "When the 
political issues come forth, like 
now. it's harder to get tours and 
promoters outside of Cuba. And 
inside, it's harder to get your trav- 
el papers in order." 



According to Manolin, diminish- 
ing opportunities in Europe could 
seriously affect the pocketbooks of 
many Cuban acts. But tighter visa 
regulations for U.S. travel. Fernan- 
dez says, have a greater emotional 
than economic impact. 

"Very few acts have a regular 
U.S. tour circuit, and what they're 
paid is mostly stipends that don't 
make anyone rich," she says. 
"What is tough for them is not 
being able to play for an audience 
that they respect and dream of per- 
forming for." 



UMVD 
Nearly 
Doubles 
Latin Share 

Continued from piqe 8 

domestic account base. 

"When you walk in as a label, 
and I-atin music in the big scheme 
of things only represents 5% of the 
overall sales, you already get little 
attention as it is," Lopez says. "If 
you walk in there as a cousin of the 
[distribution] company instead of 
a brother or sister, as a sales rep, 
it's harder." 

That fact has not been lost on 
other distributors, notably WEA, 
which also switched to a similar 
model four years ago. But while 
WEA does not distribute addi- 
tional Latin labels — a factor in 
its smaller market share — UMVD 
has many. 

And they are huge. 

So huge that by December 2002. 



when it signed its distribution deal 
with Fonovisa. UMVD had already 
doubled its Latin field staff, from 
eight to 16 people, making it the 
largest serving the l.atin market in 
the country. 

By then, UMVD had proved its 
worth in distributing labels other 
than its Universal Music Latino and 
its newly acquired RMM Records. 

Regional Mexican indie Disa, for 
example (of which Univision owns 
50%). had seen its sales explode 
under UMVD distribution. The 
sales have been greatly helped by 
Univision TV campaigns. 

Forking over Fonovisa, which had 
its own distribution, was still a leap 
of faith for Univision, given that its 
market share was already between 
10% and 12%. But the label was 
under-represented in many domes- 
tic accounts and absent from others, 
including Tower Records. 

"For me, this is a watershed 
moment," said Zach Horowitz, 
president/COO of Universal 
Music Group, at the time the deal 
was signed. 

So far. the results have been positive. 

In this issue's Top Latin Albums 
chart, for example, three of the top 
10 titles belong to Fonovisa, more 
than any other label. 

Six titles fall under the UMG 
umbrella, and seven out of the top 



lOareUMVD-distributed. 

Five of those titles are newly cre- 
ated compilations, part of a trend 
among Latin labels. And because the 
sales possibilities with catalog mate- 
rial are so obvious, UMVD has added 
two reps to its staff. Based in Min- 
neapolis and in Detroit, their sole 
responsibility is to work catalog. 

"We're to'ing to get Fonovisa back 




PACE 



where it should be." Lopez says. 
"[There are) older titles that deserve 
to be in the browsers, and it's very 
hard to get them back in once 
they've been out. And the.se are titles 
that can sell 30 to 40 pieces a week. 
So. slowly but surely, we're trying to 
build our catalog. " 

All of this has resulted in a big- 
ger-than-ever presence of Latin 
music in domestic accounts and in 
mass merchants. 

The Handleman Co., for example, 
which stocks all Kmarts and one- 
third of all Wal-Marts, currently has 
an average of 2,000 Latin titles in 
about one-third of its stores. That is 
up from a "negligible" number of 
stores 10 years ago. 

As a result, annual sales of I^tin 
product for Handleman grew by 
30% in 2000 and by 6% in 2001 as 
the number of stores stabilized. 

The shift to more mainstream 
retailers is reflected in Nielsen 
SoundScan numbers, which are far 
more upbeat than figures collected 
by the Recording Industry Assn. of 
America (RL\A). 

Last year, about 19.5 million 
Spanish-language records were sold, 
down about 4% from the 20.3 mil- 
lion sold the year before, according 
to Nielsen SoundScan. 

In contrast, the RL\A reported a 
16% drop in Latin shipments last year. 



For first-quarter 2003. .sales of 
Spanish-only albums, according to 
Nielsen SoundScan. were up by 
against first-quarter 2002. 
But unit shipments of Latin al- 
bums were down 6.5%. according 
to RIAA figures. 

What this indicates, at least to a 
degree, is that sales of Latin music 
in traditional Latin-only outlets — 
many of which do not report to 
Nielsen SoundScan — have dropped. 

"It's not that the markets are 
growing; the habits of the consumer 
are changing," says Cuillermo Page, 
VP of strategic marketing and dis- 
tributed labels for EMI Latin US/V 

This is not necessarily good news. 

For one. sources say, positioning 
product with a mass merchant is 
expensive, and the cost to a Latin 
or non-Latin album is the same in 
some accounts. But sales of Latin, 
a niche market, cannot come close 
to sales of a mainstream English- 
language album, often making the 
cost prohibitive. 

On the other hand, the slowdown 
in traditional Latin accounts direct- 
ly affects artist development. 

"1 hope we don't lose the per- 
spective of the traditional Latin 
accounts," Warner's Fox says. 
"Because that's where we break 
new artists. We don t break them 
in U.S. accounts." 
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JUNE 

June 18. Fourth Annual National 
Smooth Jazz Awards, the Wiltern, Los 
Angeles. 310-550-7776. 

June 19. Lirebeat Benefit Concert 
Featuring Hanson. Phantom Planet, 
and Calexico. Henry Fonda Theatre, bos 
.\ngeles. 212-459-2590. 

June 19. Lifebeat Breakfast Honoring 
Rick Cummings, Jimmy Steal, and 
Tracy Cloherty of Emmis Communica- 
tions. Beverly Hilton. L()s Angeles. 212- 
459-2590. 

June 19. 2003 Los Angeles Gover- 
nors Awards, presented by the Los .-Vnge- 
les chapter of NARAS. Beverly Hills 
Hotel. Los .Angeles. 310-392-3777. 

June 19. 2003 Radio-.Mercuiy Awards 
Luncheon and Ceremony. Starlight Roof 
Room. VValdorf-.Astoria. New York (by 
invitation only). 

June 21 -23. 2003 Indie Managers Assn. 
Convention, the Universities at -Shady 
Gros*. Rockville. Md. 202-521-5253. 

June 23. A IVibute to Miss Peggy Lee. 
benefiting the Society of Singers Emer- 
gency Relief Fund. Carnegie Hall. New 
York. 323-653-7672. 

June 24. BET Awards. Kodak Theatre. 
Los Angeles. 202-533-1990. 

June 25. 2003 Jazz Awards, present- 



ed by the Jazz journalists Assn.. B.B. 
Kings Blues Club and Grill. New York. 
718-625-2026. 

June 26. Country Music DJ Hall of 
Fame Awards Ceremony. Hilton Suites. 
Nashville. 615-327-4487, 

June 26. Neil Bogart Memorial Fund 
Coif Classic. Lost Canyons Golf Club. 
Simi Valley. 310-358-4970. 

juty 

July 18-20. Global Entertainment and 
Media Summit, the Studios at l.as Coli- 
nas. Dallas/Fort Worth Metroplex. Ir\'- 
ing. Texas. 973-228-4450. 

July 18-20. 2003 National Assn. of 
Music Merchants INAMM) Summer 
TVade Show. Gaylord Center. Nashville. 
323-965-1990. 

July 22. 2003 Florida Heroes Awards, 
presented by the Florida chapter of 
NARj\S. Mandarin Oriental. Miami. 305- 
672-4060. 

July 24-26. Southeast Music Enter- 
tainment Summit. Durham Marriott. 
Durham. N.C. 919-824-7583. 

July 25-29. 78th Annual Internation- 
al Assn. of Assembly .Managers (lAAM) 
Conference & Trade Show. Krnest N. 
Moriai Convention Center. New Orleans. 
972-255-8020. 

July 28. Fourth Annual WCBS-FM Golf 
Rocks Celebrity Classic, benefiting the 
Kids Foundation. Fiddler's Elbow Country 
Club, Bedminster. NJ. 201-503-1333. 

July 28-29. Eighth Annual Jupiter 
Plug.lN Conference & Expo. CrouTie Plaza 



Lines 



BIRTHS 

Boy. Parker William, to Hollie and Ben 
Campbell. May 24 in Washington, D.C. 
Father is co-host of morning radio 
show Ben & Brian for country WMZQ 
Washington, D.C. 

Girl. Naia JiX'lle, to Andrea and Drew 
Baca, May 27 in Nashville. Mother is 
member of Christian contemporary 
group Out of Eden. 

Girl, Cara Grace, to Liz and Jason 
McFadden, May 28 in Livingston, NJ. 
Father is senior director of pop pro- 
motion for Virgin Records. 

Girl, Emma Jean Marie, to Allison and 
Ronnie McCouiy, May 31 in Nashville. 
Father is mandolinistAwalisfco-pro- 
diicer of the Del McCoury Band. 



MARRIACES 
Marci Ancel to Elliott Lott. June I in 
Coronado, Calif. Grmim is manager of 
the Beach Boys and owner of Boulder 
Creek Entertainment. 

DEATHS 

George Earl "DimpPaco" Patterson 
Jr.. 61. of cancer. May 18 in 
Naperville. III. Studying with Dr. 
James Mack and Bunky Green, Pat- 
terson started in the music industrj" 
as a composer/ arranger/jazz saxo- 
phonist. He worked as a sideman for 
Chicago R&B and jazz bands before 
becoming a studio musician for 
Chess Records. Al Chess, he re- 
corded, arranged, and performed 
with such artists as Etta James. Sugar 
Pie Desanto, and Chuck Berry. In 
1966, manager Russell Meeks and DJ 
Norm .Spaulding took on representa- 
tion of Patterson's band, the Jazz 
Interpreters. The group won several 
awards at the Notre Dame Jazz Fes- 
tival and released its first album. The 
Knack, on Cadet Records. 



Times Square. New York 203-662-2838. 

July 29-31. Video Software Dealers 
Assn. (VSDA) Home Entertainment 
20O3 Conference. Venetian Resort Hotel 
& Casino. Las Vegas. 818-385-1500. 

July 30-Aug. 2. Atlantis Music Con- 
ference Urban Symposium. Sheraton 
Hotel. Atlanta. 770-499-8600. 

AUGUST 

Aug. 5. BMI Urban Awards. Fon- 
tainebleau Hilton Resort, Miami Beach 
(by invitation only), 

Aug. 6-8. Billboard R&B/Hip-Hop 
Conference & Awards, the Roney Palace. 
Miami Beach. 646-654-4660. 

Aug. 8-9. 10th Annual CRS-SW. pre- 
sented by the Country Radio Broadcast- 
ers. Omni Dallas Park West Hotel. Texas. 
615-269-7071. 

Aug. 14-16. Fourth Annual Latin 
Alternative Music Conference (LAMC). 
Beverly Hilton Hotel, Los Angeles. 818- 
763-1397. 

Aug. 14-16, Popkomm 2003, Koeln- 
messe Complex. Cologne. Germany. 49- 
221-6509-7620. 

Aug. 14-16. Sixth Australasian Music 
Business Conference. Sydney Super- 
dome Olympic Park. Homebush. Aus- 
tralia. immedia.com.au. 

Aug. 21-22. Sfarth Annual DVD Enter- 
tainment Conference & Showcase. 
Hilton Universal City & Towers. Los 
.\ngelcs. 609-279-1700. 

SEPTEMBER 

Sept. 3. Fourth Annual Latin Gram- 
my Awards, presented by LARAS. Amer- 
icaa^irlines .Arena. Miami. 305-672-0047. 

Sept. 8. Man of the Year Award Din- 
ner Honoring Bruce Lundvall. present- 
ed by the Nordoff-Rohbins Music Thera- 
py Foundation. Essex House. New York. 
212-707-2818. 

Sept. 18-20. Fourth Annual Ameri- 
cana Music Assn, Conference. Renais- 
sance Nashville Hotel. 615-438-7500. 

Sept. 22-24. 2003 Billboard Dance 
Music Summit Union Square Ballroom, 
New York. 646-6.54-4660. 

OaOBER 

Oct. 5-S. 2003 Intematk>nal Entertain- 
ment Buyers Assn. (lEBA) Conference. 

Hilton .Suites. Na.shvnlle. 615-46.3-0161. 

Oct. 10-13. 115th Audio Engineering 
Society (AES) Convention. Jacob K. Jav- 
its Convention Center. New York. 212- 
661-8528. 

Suhmil items for Lifelines and Events 
Calendar to Margo Whitmire at Bill- 
board. 5055 Wilshire Blvd., Los .Ange- 
tes, Calif 90036 or at mwhitmire(ft' 
billhoard.com. 



rvnu business publications 



■ PrpsMjeft & CEO Mkliiel Mareheuiw: Ovet OperatNig Oflicer: HmnnJ L.ander 

Group Pfes'denis Rolwrt Dowimi IFiim i Perlofmng Artsl, Marl< Holdreitti :fte!.irl, John KBculOfl (Muw: & Ueraryi, 
Richard O'Connor (Travet, Pertofmance, Food Service 4 Rea Es:ate/De5ip.n), Milie Parlief (l/a^keiingAledia 4 Arts) 
V^e Presjdents Jome WmaOay CHorniabon MaAelirg), Bvfan Dnfa (Marulaamc 4 DistnbutonJ 



^vnu business media 



Presidnit & CEO: Micllael Harclwuno: Chid Operating Otiicer: Howard Landar; Ch«l Fianciai Ollicer: Joe Furvy: 
Presidenl— VNU Expositions: Grog Farrar: Executive Vice President— el/edia 4 Inlormatron Marhetmg: Toni Nevtn: 
Vice President/Business Development Jolin van der VaBt; Vice President/Biisiness Management Joellen Sornmer: 
Vice President/Commuiiicati<.vi^ Deborali Panon: Vice Presidenl/ttuman Resources: Sliaron Slieer: 
Vice Presdenlbcensing SM Ewtnts: Howard Jlwretwfn 
OCnpimiht 2003 (7 VNU ftjflnvn MtdH. M ngiei ivMfwd. rtopwiaT Bti puUcKmi mar b* nonauud. Arvd n wr ivfrmil nKwi. or IravwtM, Ir viy twm or Iit any nwam. liKOvK. mdMmcal. pMocwf- 
tat-rKOfdni.wMtwnriM.iHltiMllNpneraMmpMv^uiiincattwpubiilw aUJOW TTOBnad 
■•r. Nm Vtrt. N.Y I0003-99H Mtcr^ riMmnua rMt ConiMiU U.S S2W X ComnmtM Europe 229 pcMdi. Ulbsaitf Tomt ItouM. Somtin Pvh. MvIM HartO(W«li. laicciMnt^ 
md KainaiiiiiiWaa Br«* PonOrica. Jipaa 109.000 r<n. HHic LKM he . D«nvi BulAig. 2nd FlMr 1] 2. lOinie. NptlvX^aiwAi. SlmaiMaaui. Ujrd Ul. J^an. Partadcali paiti|v pad ■ Nm Vwt. N Y aid 
MadfldaailmdMiflncaaaaMatMr.plaaMMadcAaigei otaddnriiUBUeMird P P Bai 2011 Mjnon. 0H432OMin Ci^rtntandlMcicotmDrUtMiainaMllMMIiaciiBni rnmltrMiHualarm 100. 
Ipp i dt NT. iom m Um mmmi McialM. p 0. Boi 13*6. top Aitg. Mkli *B106 Fg Greup Siaacnpowi H<mtM c J 646<5a Met for SiaairtpBw m mi a u at H0O-7a5^922 [Ouhidt U.S : 74&3S2 
3322; ic tmM: UiiWaaHNdi.eaw. for aiy idar PdwniJtwi cH SaMSa^aOO. Canada Port Corp WeiPiOoMl Piiiciacm Mai Affttam* IO>2ia20 W. USIiSh2$- PrWadinflMU SA 
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Billlioarl iiMion Briup events & jiippeiings 

Four Get Expanded Duties 
In Hew Billlinarii Lineup 




As part of the creation of the new Billboard 
Information Group (BIG), the editorial team has 
been restructured (see story, page 141. 

All editorial content for Billboard, Billtxiard 
Bulletin, billboard.com. and other Billboarttbmi- 
ed information products has beeti consolidated 
^^"^ ^^^^t under editor in chief Keith Gitard. At the same 
^^Bb . time, four key members of the editorial team take 

^^^^^ . ^^^^ on new roles 

. ^^^^^K ' . Michael Ellis, who bad been managing editor of 
^^^^^^ j-S ^ Billboard, is nanwd to the new position ol associ- 
^ ate publistier of BIG. In this new positnn, he will 

EaiS. JECKELL mi SCHIAGEB Billboard ami Airplay Monitor charts 

I and take on responsibility for strategic data partnerships as well as other business 
development and special administrative duties. 

Ken Schlager. who had been VP of business develop- 
ment for Bi/tard is named executive editor of the new 
group. He will be Girard's second in command for all edi- 
torial operatiofB. 

Emmanuel Legrand, who continues as editor in chief of 
Londootesed Music & Media, adds the titles of inter- 
national bureau chief and global editor of BIG. 

Bany Jeckell. who had been senwr editor of billboard, 
com, is named managing editor of the Web site. 

In Iheir new roles, Schlager, Legrand, and Jeckell report to Girard; Ellis reports to 
Sftoarrf president and publisher John Kilcullen. All are based in NewYort(, except 
Legrand, who continues to work out ol the Billboard office in London. 

Billboard To Honor Tnp 
Acts In R&B/Hip-Hop 

50 CenL Nelly. R. Kelly, Eminem, and the late Aaliyah are the top finalists for the 
Billboard R&B/Hip+lop Awards The honors will be presented Aug. 8 at Miami's 
Jackie Gleason Tliealer as the finale of the Billboatd-AURN R&B/Hip+lop 
Conference, which will lake place Aug. fr8 at the Roney Palace in Miami Beach. 




LE6IUIID 



BilboOTd<>^::^ 




Rapper 50 Cent is up for fO awards 
including R&B/hiptiop album of the year 
and rap album of the year for Get Rich or 
Die Tryin', R&B/hiptx)p single of the year 
for "In Da Club," and R&B/hipJiop artist 
of the year Nelly also is in the njnning in the top album categories for Nellyville 
R. Kelly will compete for R&B/hipriop album ol the year with Chocdale factory 
and for R&B hiptwp single of the year with "Ignition." 

For more infonnation on the R&B/Hip+lop Conference & Awards and for a coiTV 
plete list of finalists, visit www.billboardeverits.com. 

I P C 0 M I H 5 EVEN TS 



BllLBa«RII UB/HIP-HOP CONFERENCE < AWItRDS 

August 6-8 ■ The Roney Palace - Miami Beacti 
BILLBOARD OANCE MOSIC SUMMIT 
September 22-24 • Untoii Square Ballroom • New Vortt City 
BILLBOARD/HOUVWOOO REPORTER FILM « TV MUSIC CONFERENCE 

November 19-20 • Renaissance Hollywood Hotel • Los Angeles 
For more inlormation: Mictiele Jacanqelo 646.6S4 4660 • bbevcnls@bdll)oard.com 
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Gearing Snags 
Lee's Country Title 

MUSICAL YOUTH: For slightly more than 46 years, 
Brenda Lee has held the record as the youngest 
female singer to chart on Hot Country Singles & 
TVacks. Born Brenda Mae Tirpley on Dec. 11, 1944, 
lee was 12 years, three months, and four weeks old 
when she made her first appearance on the survey 
with "One Step at a Time." That single entered the 
chart the week of April 6, 1957, and peaked at No. 15. 

I^e loses her crown this issue to an artist who is 
only slightly younger. Ashley Gearing debuts at No. 
57 with "Can You Hear Me When I Talk to You" (Lyric 



Chart ^ 
Beat ^ 



By Fied Bronson 

fbronson@billboard.com 



street). Gearing was born May 15, 1991, making her 
12 years, one month, and one week old. 

Gearing is not the youngest artist to ever chart, 
however. That achievement belongs to Billy Gilman. 
The Rhode Island native was born May 24, 1988, and 
celebrated his 12th birthday by making his first 
appearance on the country tally the issue of May 27, 
2000. with "One Voice." 

'FIVE O'aOCK' WORLD: There's another newsworthy 
debut on Hot Country Singles & Tracks. Hot Shot 
Debut honors go to Alan Jackson & Jimmy Buffett, 

teamed on "It s Five O'clock Somewhere" (Arista). 
The song is new at No. 31 and 
is Buffett's first appearance on this chart since anoth- 
er collaboration with Jackson. Their version of Buf- 
fett's "Margaritaville " went to No. 74 the is.sue of July 
15, 2000. 

Buffett recently celebrated the 30th anniversary of 
his debut on the country chart. "The Great Filling 
Station Holdup" marked his initial appearance when 
it entered the list the week of May 12, 1973. The song 
peaked at No. 58. 

HOT 'LANTIC: .Ulantic has two of the top three titles 
on The Billboard Hot 100. Sean Paul's "Get Busy" 
(VP/AtlanticI holds at No. 2. while "Magic Stick" 
(Queen Bee/Atlantic) by Lil' Kim Featuring 50 Cent 
climbs 5-3. It's the first time Atlantic has held two of 
the top three since the week of March 31. 1990. when 
"Black Velvet " by Alannah Myles was No. 1 and "1 
Wish It Would Rain Down ' by Phil Collins was No. 3. 

With Matchbox TWnty's "Unwell " (Atlantic) moving 
10-8, Atlantic has three songs in the top 10 for the first 
time since the week of June 7, 1997, when Mark Morri- 
son, Jewel, and Changing Faces were all in the top 10, 

BETCHA WONDERING: It s a classic Motown tune, but 
Norman Whitfield and Barrett Strong's "1 1 leard 11 
Through the Grapevine " has never appeared on the 
Adult Contemporary chart — until this issue. 

The song debuts at No. 28 courtesy of Michael 
McDonald, who makes his first AC appearance since 
October 1993. when "1 Stand for You" peaked at No. 
21. McDonald's new song appears, appropriately, on 
the Motown label. 

More Fred Bronson each week at www.blllboard.eom. 




President B€ri(. right, chats with friend and 1961 Beridee alumnus ArifMardin 

Lee Berk: Looking Back 



Iee Berk will retire from the 
Berklec College of Music in 
June 2004 after 38 years of 
working with the Boston-based 
institution. A quarter of a century 
of that was spent as its president. 
But Berk says that as the son of 
the school's founder, "I've been 
involved with Berklee all my life." 

Berk studied piano in his youth, 
"but at an amateur level. " he says. 
"All of my work has been adminis- 
trative. We have 3,700 full-time 
students and a faculty of 400. 

"Thank God Berklee hasn't 
needed my musical gifts," he jokes. 
"But I have been able to help out 
in a few other areas." 

After getting his law degree at 
Boston University. Berk stuck 
around in Boston to help out with 
the family business. 

Berklee was moving from a 
small townhouse on Newbury 
Street and trying to become an 
accredited college. "We were going 
through all of these tremendous 
changes, and my father asked me 
to come in and lend a hand," Berk 
says. "So 1 did. and I've been here 
ever since." 

Berk developed and taught a 
course in legal protection for musi- 
cians. "It ultimately became one of 
our most popular majors — music 
business and management. " he says. 

Berk has a wealth of wonderful 
memories from his years with the 
college, such as when Berklee 
awarded its first honorary degree 
at its first graduation ceremony. 
Duke Ellington was the recipient. 

Berk remembers Ellington as an 
eloquent speaker. At the reception 
afterward, "a piano was somewhat 
strategically made available, and he 
sat down and he serenaded every- 
one there." 

Billboard itself has had a role in 
Berklee commencements through 
the scholarship launched in 1995 
to honor this publication's 100th 
anniversary and Berklee's 50th. 



Late editor in chief Timothy White, 
a Boston resident, would present 
the scholarship. Berk recalls, 
"When he stood up in front of the 
audience at the commencement 
concert and offered his remarks, it 
was like getting a compressed 
commencement address." 

Berk is particularly touched by 
the impact of Berklee's newest 
major: music therapy. The college 
has placed students with many of 
Boston's major teaching hospitals. 

Berk says, "1 am moved by just 
being in the rooms where our stu- 
dent interns and practicum stu- 
dents are administering music 
therapy to cancer patients, for 
example, or people with Alz- 
heimer's or other disabilities, or 
working with young infants who 
are in the ho.spitals." 

He says it is a "transformation- 
al experience to see the wonderful 
impact of music therapy and how 
it pulls them right away from the 
preoccupation and focus on ill 
health toward a whole different 
space and place." 

Although it is less than a decade 
old. the music therapy program is 
already illustrating the power of 
music. Berk believes that is what 
makes Berklee College of Music 
important. 

"The fact is that contemporary 
music is one of the most demo- 
cratic forces on the face of the 
planet." Berk says. "It's almost the 
ultimate means through which 
people of all different denomina- 
tions and beliefs and identities 
come together to share and enjoy 
passionate experiences. 

"What results from that is a better 
world, where people are more accept- 
ing of each other and value each 
other Ultimately, that is the most 
important contribution that Berklee 
is making to society and one that 
society really should value more. " 

MARC SCHIFFMAN 




Peer Group 

A celebration for Pcemiusic's 75th anniversary was held 
recently at the Peer mansion in Los Angeles for more than 
200 guests, including Peermusic writers, music execs, and 
Peermusic staffers. Among the event's pride and joy are, 
from left, Grammy Award-winning Peermusic writer David 
Foster, Peermusic U.S. president Kathy Spanberger, Eliz- 
abeth W. Peer, BMI president/CEO Frances Preston, and 
Peennusic chairman/CEO Ralph Peer. Receptions took 
place simultaneously in NewYori(, Nashville, Miami, and 
Peer's 27 other offices woridwide. 




Start Your Engines! 

Republic/Universal recording act 3 Doors Down (3DD), 
along with 2002 NASCAR Winston Cup champion Tony 
Stewart and racing star Dale Earnhardt Jr., unveiled the 
official No. 8 NASCAR Busch Series show car featuring the 
3DD paint scheme at the Chevy Rock & Roll Museum exhib- 
it in Chartotte, N.C. Stewart will drive the car, which Earn- 
hardt co-owns, in an Aug. 16 race. Both Stewart and Earn- 
hardt are featured in the band's videodip for new single "Tlie 
Road I'm On." Pictured, from left, are 3DD's Chris Hen- 
derson and Todd Harrell, Stewart, 3DD's Matt Roberts, 
Earnhardt, and 3DD's Daniel Adair and Brad Arnold. 



by Mark Paris! 





S«3 



QltlhamarV cc— 



72 



www. billboard. com 



BILLBOARD JUNE 21. 2003 



BDSCertif led Spin Awards May 2003 Recipients: 



600,000 SPINS ] 



BROADCAST DATA SYSTEIVIS 



nnouncingjhis Month s Recipient 

ec 




SPIN 
AWARDS 




TO EVERY SPIN AWARD WINNER 

CONGRATULATIONS 



The Way You Love Me/ Faith Hill /WARNER BROS. 
Everything You Want/ Vertical Horizon /RCA 

500,000 SPINSfl 

I Will Remember You/ Sarah McLachlan /ARISTA 

Someday/ Sugar Ray /LAVA/ ATLANTIC 



300,000 SPINSV 




No Such Thing/ .onn Mayer /AWARE/COLUMBIA 
The Game of Love/ Santana Feci. Michelle Branch /ARISTA 
All You Wanted/ Michelle Branch /MAVERICK 
South Side/ Moby /V2 

200,000 SPINfl 

Ignition/ k. i\t.-ny /JIVE 

Miss You/ Aaliyah /BLACKGROUND/UNIVERSAL 
Schism/ Tool /VOLCANO 

Hey Ma/ Cam ron Feat. Juelz Santana /ROC-A-FELLA 
7 Days/ Crolg David /ATLANTIC 
We Danced/ Brad Paisley /ARISTA 
Here Is Gone/ Goo Goo Dolls /WARNER BROS. 

100,000 SPINSfl 

Get Busy/ Sean Paul /ATLANTIC 
Like A Stone/ Audioslave /EPIC 
Rock Your Body/ Justin Timberlake /JIVE 
Beautiful/ Snoop Dog /PRIORITY/CAPITOL 

I Know/ What You Want/ Busta Rhymes Feat. Moriah Carey & The Fllpmode Squad /J 
Unwell/ Matchbox Twenty /ATLANTIC 
Brokenheortsville/ Joe Nichols /UNIVERSAL SOUTH 
21 Questions/ 50 Cent Feat. Nate Dogg /INTERSCOPE 
Can t Let You Go/ Fabolous Feat. Lil Mo & Mike Shor /ELEKTRA 
Hell Yeoh/ Ginuwine /EPIC 
Sick Of Being Lonely/ Field Mob /MCA 
Big Yellov/ Taxi/ Counting Crows /GEFFEN 
Heodstrong/ Trapt /WARNER BROS, 
Supermen/ Eminem /INTERSCOPE 
Sweetness/ Jimmy Eat World /DREAMWORKS 
Young'n (Holla Bock)/ Fabolous /DESERT STORM/ELEKTRA 



50,000 SPiNlT 



Drill Away/ Uncle Krocker /LAVA 

Three Wooden Crosses/ Randy Travis /WORD/CURB/WARNER BROS. 
Love You Out Loud/ Rascal Flctts /LYRIC STREET 
Fighter/ Christina Aguilera /RCA 
Swing Swing/ Ail-American Rejects /DREAMWORKS 
Send The Pain Below/ Chevelle /EPIC 
The Remedy (I Don't Worry)/ Jason Mraz /ELEKTRA 
Emotional Rollercoaster/ Vivian Green /COLUMBIA 
Stuck/ Stacie Orrico /VIRGIN 
The Love Song/ Jeff Bates /RCA 
Misunderstood/ Bon Jovi /ISLAND 
Say Yes/ Floetry /DREAMWORKS 
Girlfriend/ B2K /EPIC 

Entra En Mi Vida/ Sin Bandera /SONY DISCOS 
Innocent/ Our Lady Peace /COLUMBIA 
Why Georgia/ John Mayer /AWARE/COLUMBIA 
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